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WHERE  ELSE  IN  ALL  THE 
U.S.A.  DOES  CIRCULATION  TIP 
THE  SCALES  TO  FAVOR  SATURDAY? 


Chirafoansi*  wrrkendg  begin  on  Saturday  \»ith 
iHu  days  of  leisure.  On  Marrh  3ril,  1951,  the  ('.hi- 
rago  News  met  this  new  kind  of  weekend  with  a 
new  kind  of  newspaper  .  .  .  the  Saturday  Triple 
Streak  ...  at  a  prire  exarlly  DOUBLE  the  price 
of  the  Munday-through-Friday  News. 

What  happened 

C.hicagoans  got  Sunday  features  on  Saturday  .  .  . 
Advertisers  got  weekend  advertising  at  daily  lates. 
.  .  .  And  journalism  got  a  jolt  that  has  jarred  all 
of  its  old  notions.  The  number  one  jolt  came  rir- 
rulatioiewise.  Fur  while  other  evening  newspapers 
in  the  nation’s  10  largest  cities  were  showing  aver¬ 


age  Saturday  drop-offs  of  mure  than  21  per  rent, 
the  News  Saturday  Triple  Streak  was  eliinbing 
from  a  drop-off  of  never  more  than  7  per  cent  to 
an  ACTUAL  CIRCULATION  (sAIN  over  its  Mon- 
day-through-Friday  average. 

Actual  average  figures  for  March,  1952.  were: 


Monday-through-Friday  .  547,911 

Saturday  .  548,911 


So.  when  you  think  of  the  Saturday-WeekemI, 
think  of  the  Chicago  Daily  News  Triple  Streak. 

U'here  else  in  the  U.S.A.  is  there  another  Satur¬ 
day  new.spaper  like  it? 


Chivago'H  WEEKENII  Paper 
THE  TRMPLE-STREAH  SATURDAY 

SATURDAY  CHICAGO  DAILY  NEWS 

JOHN  S.  KNIGHT,  EDITOR  AND  PUBLISHER 
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Precise  duplicates  of  liard  metal  parts  used  in  everythin"  from  sewing  machines 
to  jet  planes  are  harvested  from  these  magic  trees 


Away  back  in  the  time  of  the  I’haraofis  a  metal  craftsman 
discovered  how  to  make  duplicates  of  his  work  hv  a  uniijue 
“lost-wax"  method  of  casting.  For  years  this  process  has 
been  used  to  make  fine  jewelry.  And  your  dentist  also  uses 
it  to  make  precise  dental  inlays. 

CENTURIES-OLD  METHOD  REVIVED -N  ow  this  ancient 
process  has  been  dusted  off  and  brought  up-t<»-date  with 
modern  chemistry  and  metallurgy.  It  has  been  the  answer 
to  the  need  for  a  method  of  making  precise  duplicates  of 
hard  metal  parts.  Now  it’s  called  Precision  Investment 
Casting,  and  is  used  to  make  v  ast  numbers  of  metal  parts 
for  jet  engines— sew  ing  machines— refrigerators— and  other 
things  we  need  for  defense  and  everyday  living. 

FROM  WAX  TO  METAL -  A  wax  pattern  of  the  object  is 
made  and  encased  in  a  jacket  of  molding  material.  Then 
the  wax  is  melted  away  and  molten  metal  is  poured  in  to 
replace  it.  The  resulting  casting  is  so  smooth  and  accurate 
that  little  or  no  costly  finishing  is  required. 


NEW  METHODS  ALSO -And  today  we  also  have  the 
thin-shell  process  — as  new  as  "lost- wax’"  is  «>ld.  It  uses  syn¬ 
thetic  resins  ami  sand  to  make  a  thin  but  highly  accurate 
sand  mold.  Its  advantages?  Clean,  smooth  castings... made 
faster  .  .  .  with  much  less  molding  materials. 

THEY'RE  UCC  DEVELOPMENTS -The  people  of  I'nion 
Carbide  perfected  Precision  Investment  Costing:  in  its  pres¬ 
ent  form.  .And  they  developed  and  manufacture  the  plastics 
and  chemicals  that  have  hel|)ed  make  the  thin-shell  process 
valuable  to  modern  industry. 

FREE  :  Leant  more  about  the  interesting  thiiifis  yon  use  erery  day. 
II  rite  jar  the  1^)32  edition  oj  "I'rodiicts  and  Processes’’  tvhieh  tells 
how  science  and  industry  use  the  Al.I.UiS,  (,AKHO.\S,  (.urMICALS, 
(iASi.s.  and  Pl.ASTICS  made  by  I  nion  Carbide.  Ask  jor  Booklet  E. 

Union  Carbide 

AA^/J  CAABO.V  CORPORA7VOJV 

JO  HAST  42  M>  STREET  |lN4  NEW  YORK  17,  N.  Y. 


- 1  CC.'s  Trade-marked  Products  of  Alloys.  Carbons.  Chemicals.  Gases,  and  Plasties  include - - - 

Haynes  Sri  l.I.nr  Alloys  •  Ki.ECTROMet  Alloys  an<l  Metals  •  NationaI.  Carbons  •  Aciieson  Klectriules  .  PvROKAX  ('.as  •  K\l  RI  ADV  Flashlijilits  and  Batteries 
llAKI  I.n  i:.  KrEXE.  and  VlNYI.ITK  I’lastirs  •  l’RESE-(  )-I.I EE  Aeety  lene  •  I.INDE  ( )x>  j-en  •  I’RESTONE  and  Trek  Anti  freezes  •  .Sv  .NTIIE  EIC  ORtEAMC  CHEMICALS 


Baltimore*!  Growth 


Natioflii!  ReprfS€ntatlvei:(^fe$mei  ^  irooiu\f/.7,//ic.,  AVic  Yof  h^S  an^Ftitnctsco  ^  Los  A  ttf^eles^ScoLiro^  Meeher  ^  Scotty  <J  Drtrott 


comes  to  Baltimore 


Its  new  plant  for  the  manufacture  of  aluminum  extru¬ 
sions  is  now  in  full  production.  Typical  of  other  new 
industries  drawn  here,  the  diversification  of  products 
it  offers  assures  added  stability  in  employment.  Fol¬ 
lowing  the  pattern  of  growth  in  this  entire  area  Kaiser, 
too,  has  already  started  to  expand  its  facilities. 


Sunpapers  circulation  is  growing,  too,  showing  a  gain  since 
1940  of  84,616  Daily  and  102,217  Sunday  (Retail  Trading  Zone), 
Now,  more  than  ever  before,  the  Sunpapers  cover  this  important 
market  .  .  .  completely. 


Two  views  c/  Extrusion  operations 
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Full  Press  Freedom 
Assured  Under  Batista 

To  THE  Editor:  I  have  just 
read  a  story  on  page  8  of  the 
March  22  issue  of  Editor  &  Pub¬ 
lisher,  headlined  “Subtle  Control 
Exercised  Over  Press  in  Cuba.” 

I  hope  you  will  not  think  me  an 
apologist  for  General  Fulgencio 
Batista,  for  1  am  not,  but  1  must 
assert  for  the  record  that  there  is 
absolute  freedom  for  any  editor  to 
print  what  he  wants  in  Cuba  to¬ 
day.  If  the  editor  fails  to  do  so 
no  one  can  be  blamed  but  himself. 
And  he  might  be  one  who  accepts 
a  juicy  subsidy  from  the  govern¬ 
ment. 

I  was  in  Havana  from  March  1 1 
through  March  15.  I  called  on  Ba¬ 
tista  with  the  editors  and  publish¬ 
ers  of  the  most  prominent  Havana 
newspapers  at  their  invitation.  I 
placed  the  issue  of  freedom  of  the 
press  fairly  and  squarely  before 
Batista  in  their  presence.  He  gave 
me  categoric  assurances  that  he 
will  respect  and  uphold  freedom  of 
expression  in  Cuba.  As  far  as 
I  can  ascertain  from  reputable 
Cuban  editors  and  radio  station 
owners  with,  whom  I  spoke  during 
the  Inter-American  Press  Asso¬ 
ciation  meeting  of  the  board  of 
directors  here  last  week,  Batista  is 
keeping  his  word. 

Goar  Mestre,  owner  of  the 
CMQ  radio  network  and  president 
of  the  Inter-American  Association 
of  Radio  Broadcasters,  thanked  me 
personally  for,  as  he  put  it,  “what 
you  told  General  Batista  and  what 
you  did  for  us  radio  station  own¬ 
ers.” 

Following  the  hour-long  inter¬ 
view  with  Batista  the  latter  held 
his  second  cabinet  meeting.  Minis¬ 
ter  of  Propaganda  Ernesto  de  la  Fe 
urged  the  cabinet  to  adopt  a  reso¬ 
lution  guaranteeing  freedom  of  ex¬ 
pression  in  Cuba.  The  cabinet 
did  so. 

Batista  permitted  both  the  local 
press  in  Cuba  and  the  foreign  cor¬ 
respondents  to  write  anything  they 
wanted.  I  have  copies  of  Havana 
new^apers  in  which  the  editorial 
comment  berates  Bastista  for  hav¬ 
ing  destroyed  the  democratic  prog¬ 
ress  made  in  Cuba  by  overthrow¬ 
ing  the  constitutional  regime  of 
President  Carlos  Prio. 

The  statement  that  “the  feel¬ 
ing  of  fear  and  uncertainty  which 
permeates  the  press  is  graphically 
expressed  in  the  fact  that  not  one 
Havana  daily  (over  20  in  all)  has 
come  out  editorially  against  the 
new  regime”  is  not  supported  by 
the  editorials  in  the  newspapers 
I  have  in  my  possession. 

The  Havana  press  has  been  vir¬ 
tually  unanimous  in  its  editorial 
clamor  for  an  early  return  to  con¬ 
stitutional  government.  The  popu¬ 


lar  magazine,  Bohemia,  which  kv 
no  love  for  Batista,  has  been  equ^j 
ly  vigorous  in  its  comment.  , 

Bastista  did  have  a  firm  grip  a 
the  radio  stations  when  he  maikj 
his  coup.  The  radio  station  owi 
ers  refused,  with  one  exception,  t* 
broadcast  any  news  until  they  (*,T 
tained  assurances  from  his  goveir  j 
ment  they  would  not  be  molested  ' 
They  reached  a  working  agret|y 
ment  that  they  would  not  sell  tim  , 
to  the  popular  “radio  newspapen  ,^ 
during  the  45-day  suspension  u  ^ 
constitutional  guarantees,  but  the;  ^ 
would  be  permitted  to  broaikas  ^ 
all  news  and  political  commeih 
taries  sponsored  directly  by  flu  ^ 
radio  stations.  This  they  hav 
been  doing. 

After  the  assurances  were  giver 
by  Batista  both  Mestre  and  Dr 
Raoul  Alfonso  Gonse,  execute 
editor  of  El  Mundo,  felt  it  salt 
enough  to  travel  to  Panama  tt  , 
attend  the  meeting  of  the  lAP.t 
and  lARB  of  which  boards  of  it 
rectors  both  are  members. 

Batista  now  knows,  for  I  mai 
it  unmistakably  clear  to  him,  tk,, 
the  full  weight  of  public  opinion  c. . 
and  I  ARB,  of  which  boards  of  d-: 
him  shouM  he  restrict  the  freedor 
(Continued  on  page  4) 
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Story  in  the  Louisville  (Ky 
Courier-Journal:  “The  Presiden:, 
letter  to  Wilson,  while  firm,  w:' 
addressed,  ‘My  dead  Charlie,’  an 
praised  him.” 


Story  in  the  Philadelphia  (Pa 
Bulletin :  “Larsmore  said  the  tellf 
is  too  busy  to  check  accounts  sic^> 
he  himself  dresses  nattily  to  allf 
suspicion.”  i 


Weather  report  in  the  Los  A*-: 
geles  (Calif.)  Daily  News:  “Lol; 
Angeles  runoff  problem  was  deir  ^ 
onstrated  in  January  when  moT'* 
than  seven  inches  of  rain  witte'; 
one  weep  put  vast,  low-lying  area 
under  water.” 


Story  about  new  police  un 
forms  in  the  Centralia  (III.) 
ning  Sentinel:  “The  police  chk 
said  most  officers  have  ordered  a: 
extra  pair  of  trousers  to  be  readj. 
for  any  emergency.” 


Bloody  doors  described  by 
Decatur  (Ill.)  Review:  “The  bl 
bank  closed  by  drawing  blood  froff- 
53  doors.” 


Saved  floors  described  by  dif'ij 


Indiana  (Pa.),  Evening  Gazelti 
“One  hundred  third  floors  were  led 


to  safety  without  incident.” 
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a  tity  larger  than 

Pittsburgh  and  Milwaukee  rombined 
will  move  to  Colorado 

How  would  you  like  to  tap  a  rich  summer  market  that  offers  3,010,000  EXTRA 
PEOPLE... a  market  that  can  be  reached  at  regular  rates  and  with  the  economy  of 
single  medium  coverage? 

This  summer  the  Colorado  market  will  be  increased  by  3,010,000  out-of-state 
vacationists.  And,  while  these  3,010,000  vacationists  are  enjoying  the  nation’s  roof 
garden,  they’ll  buy  more  than  $220,000,000  worth  of  goods  and  services.  ..that’s  $220,- 
000,000  over  and  above  the  regular  market. 

Through  the  Denver  Post’s  Empire  Magazine  you  can  reach  this  enriched  mar¬ 
ket  with  the  economy  of  single  medium  cooverage:  93%  coverage  of  Denver,  66%  of 
Colorado. 

If  you’d  like  your  share  of  this  extra  summer  business,  increase  your  summer 
schedule  now  in  The  Denver  Post. 


CIRCULATION 

Daily . 227,859 

Sunday .  357,324 

Empirt  MQgoxine  ond  Comics  388,673 

A.B.C.  Publisher's  Statement 
September  30,  1951 
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/OHM  K.  WAIT£  COMMMY 
MERCHANDISE  BROKERS 

JOHN  K.  WAITE 

is  president  of  John  K.  Waite  Com* 
pany,  Merchandising  Brokers,  with 
offices  in  Seattle,  Portland  and  Spo- 
kane.  They  distribute  an  impressive 
number  of  name-brand  products, 
A  ranging  from  the  world’s  largest 

manufacturer  of  Easter  Egg 
colors  to  household  cleansers, 
packaged  and  canned  food- 

A  MAN  WHO  KNOWS  HOW 

TO  SEU  SEAHLE 
KU^ONWE 
POST-INTELLIGEHCER 

States  Mr.  Waite:  “In  over  12  years  of  food 
merchandising,  this  company  has  come  to  rely  on 
The  Post-Intelligencer  to  consistently  produce  re¬ 
sults.  We  unhesitantly  recommend  The  Seattle 
Post-Intelligencer  as  an  excellent  medium  to  acquire 
the  desired  results.” 

Mr.  Waite  KNOWS  how  to  sell  Seattle.  He,  like 
other  top  merchandisers  in  this  area,  knows  that 
TTie  Post-Intelligencer  has  impiact  out  of  all  propor¬ 
tion  to  other  media! 

PEOPLE  WHO  BUY  -  -  READ  THE  P.-l. 


%  SEATTIE 

POSMNTELIIGENCER 

REPRESENTED  NATIONALLY  BY  HEARST  ADVERTISING  SERVICE 
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continued  from  page  2  Of  course  I  appreciate  the  pnx  I 
of  the  press.  With  the  historic  km  confronting  the  AEC.  lit  I 
joint  resolution  signed  by  the  undoubtedly  feel  that  if  they  1 1 
lAPA  and  the  lARB  at  Panama  cept  a  British  correspondent  Ik  I 
whereby  the  members  of  both  will  also  have  to  accept  a  Russbi; 
groups  asserted  an  aggression  one,  but  I  would  have  thou^tii^ 
against  any  newspaper  or  any  rt.-  time  had  come  when  they  cod  ii 
dio  station  in  the  hemisphere  will  cut  out  this  nonsense  and  p# 
be  considered  an  attack  against  all,  credentials  to  any  reputable  con^ 
would-be  dictators  or  tyrants  can  spondents  of  newspapers  in  NATi  ft 
expect  unpleasant  moments  should  countries  desiring  them.  | 

they  try  to  throttle  freedom.  This  time  it  looks  as  thouglii  y 


they  try  to  throttle  freedom.  This  time  it  looks  as  thouglii  y 

Jules  Dubois  shall  have  to  take  it  second-hui 

Chicago  Tribune  correspondent,  which  as  you  well  know  no  ne»i 

Ancon,  Canal  Zone.  paperman  likes  to  do.  And  thisti 

provide  a  precedent  for  banri 

Error  on  Premium  Rate  American  reporters  from  any 

ture  British  A-bomb  tests  to  whil 
To  THE  Editor:  My  attention  British  correspondents  maybeiS 
has  been  called  to  a  slight  error  mitted  j 

in  my  speech  before  th^e  TTieatre  ^hat  the  AEC  do  not  set| 
Owners  of  Oklahoma  which  found  ^hie  to  grasp  is  the  fundaineii:i 
Its  way  into  the  portion  quoted  m  p^j^t  which  you  make  so  wB  * 
your  publication.  th^t  no  working  newspaperman^ 

1  used  the  following  phrase:  On  capable  of  gleaning  any  secret  d>y 
January  1st,  the  Hartford  Times  from  seeing  a  thing  like  this,  tl 
abandoned  its  premium  amuse-  reputable  one  has  any  desl 
ment  rate  and  all  the  exhibitors  in  to  print  secret  information  byr3 
that  city  and  vicinity  now  buy  cijent,  which  is  something 
their  space  at  the  regular  commer-  which  AEC  censors  could  prosl 
cial  rate.  Bim.  Nor  do  they  seem  to  imU 

I  meant,  and  should  have  said,  ^iate  the  harm  done  in  many  vat 
Its  premium  motion  picture  rate  by  trying  to  create  an  atmospMl 
instead  of  amusement  rate.  of  awful  secrecy. 

It  seems  that  the  Hartford  Times  Alex  Fauuxa 

now  accepts  motion  picture  adver-  American  Correspondent  1 
tising  at  the  general  commercial  London  Daily  Telegraph  I 
rate  while  such  other  amusements  and  Morning  Post.  i 

as  the  circus,  ice  shows,  concerts,  ^gw  York  1 

drama,  etc.,  continue  to  pay  the  J 

amusement  rate. 


by  trying  to  create  an  atmosmi 
of  awful  secrecy.  | 

Alex  Fauixib 


Leon  J.  Bamberger 
Sales  Promotion  Manager, 

RKO  Radio  Pictures,  Inc. 

New  York  20,  N.  Y. 

British  May  Copy 
A-Bomb  Press  Ban 


^ Len,,, 


50  Years  Ago — An  E&P:^. 
torial  commented  on  the  atL^^ 
being  made  upon  the  press 
some  politicians:  “In  WashinPjY 
as  in  perhaps  no  other  city, 

rifice  hftJ 


To  THE  Editor:  I  agree  most  the  temptations  to  sacrifice  ho^ 
heartily  with  everything  you  say  and  principle  for  private  gain 
in  Shop  Talk  April  5  about  Press  seductive.”  | 


reports  of  A-bomb  tests.  From  Editor  &  Publis  j* 

come,  because  they  are  to  be  Syndicate  offers  the  Memoirs  I 
barred  from  the  forthcoming  tests  ‘he  German  Crown  Pnnce  . 'J 
at  Frenchman’s  Flat.  Radiophone  gives  Michipn  pa-lf 

We  applied  for  permission  to  ?p.,rKffc 

send  a  correspondent,  but  Mr.  From  Editor  &  P  s 

Shelby  Thompson,  chief,  public  iq  Years  Ago  — Co/vfJ 
information  service,  AEC,  replied  (Tex.)  News  and  Dallas  (T;^ 
that  It  has  been  agreed  to  handle  a  News  celebrate  100th  birthdays  jl 
limited  group  of  American  Press  Dorothy  Schiff  becomes  publi|| 
representatives  in  Nevada  on  the  of  New  York  Post  .  .  .  C/iii’3 
theory  that  this  will  ^  give  the  (HI.)  Times  shatters  journal 
American  public  additional  and  tradition  by  not  publishing  j 
useful  information  about  ^  atomic  Easter  Parade  pictures.  War  pff 
energy,  and  because  of  this,  “and  workers  shown  instead.  B 
because  of  the  normal  complexity  From  Editor  &  Publisi# 

of  admitting  non-citizens  to  re-  -  . . 

stricted  areas  in  the  U.S.  atomic  /I  /  ^  1 

energy  project,  the  AEC  felt  that,  .  .  .  n  d  / 1  Of. 

on  this  occasion^  at  least,  attend-  Patrocinio  Paez,  publisher  ^ 
ance  must  be  limited  to  U.S.  media  newspaper  in  Montevideo,  ' 
and  U.S.  citirens.  wounded  in  a  saber  duel  ’ 

He  adds  that  he  hopes  at  some  capt.  Felix  Giachetti,  an  Aril 
future  tunc  to  afford  the  friendly  tine  politics!  exile*  ^ 

alien  newsmen  an  opportunity  for  prom  a  United  Press  disp^ 
similar  observation.”  'SilliliilllllllimimilllllllUlllUlliimillllimilim 


30  Years  Ago — United  Feat) 


10  Years  Ago  —  Gahe'^ 
(Tex.)  News  and  Dallas  (TC 


woriters  snown  insicuu.  E 
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VITAL 

NEWSPAPER 


TO  ST.  LOUISANS  FOR  lOO  YEARS 


St.?£0tti0  ®lak-lllm0crat 


editor  6,  PUBLISHER  for  April  12.  1952 


Your  sales  story  works  harder  when  it  taps  the  result- 
producing  audience  of  The  New  York  Times  “Adver¬ 
tising  &  Marketing”  page. 

In  The  New  York  Times,  what  you  have  to  say  and  sell 
reaches  advertising  agency  and  advertising  executives 
who  are  your  primary  sales  objectives.  What’s  more, 
your  promotion  goes  to  work  for  you  not  only  in  New 
York,  advertising  capital  of  the  nation,  but  in  every 
major  city  in  the  country. 

Then  there’s  the  additional  plus  factor  of  LOW  COST. 
Your  story,  told  in  The  New  York  Times,  reaches  this 
national  advertising  audience  for  surprisingly  much 
less  than  you  might  think. 

For  example:  a  110-line,  13-week  schedule  costs  only 
$2,502.50.  Weigh  that  cost  against  the  continuity  and 
the  wide  special  audience  this  kind  of  advertising 
buys  in  The  New  York  Times.  You’ll  see  why  your 
promotion  budget  should  include  The  Times. 

Get  all  the  facts,  now,  about  how  The  New  York  Times 
can  help  you.  Youll  see  why  so  many  newspapers 
and  magazines  consistently  use  The  Times  .  .  .  why 
The  Times  carries  more  newspaper  and  magazine 
advertising  than  any  other  U.  S.  newspaper. 
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Newsweek 

Newsweek 


iSewsweek , 
;  Newsweek 


‘All  the  News  That’s  Fit  to  Print' 


For  33  years  first  in  advertising  in  the  warld's  first  market 
Circulation  over  500,000  weekdays,  1,100,000  Sundays 


Editor  &  Publisher 


Every  Saturday  Since  1884 
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Newspaper  Costs  Outrun 
Revenues  for  Fifth  Year 


Cross-Section  Study  Shows 
Picture  of  Average  Daily 
By  Robert  U.  Brown 


1 2,  1! 


For  the  fifth  year  total  operat¬ 
ing  expenses  of  Ae  average  U.  S. 
daily  newspaper  in  19S1  increased 
at  a  more  rapid  rate  than  did  op¬ 
erating  revenues,  according  to 
Editor  and  Publisher’s  annual 
cross-section  study. 

There  were  some  exceptions  in 
the  four  different  circulation 
groups  studied  where  revenues  in¬ 
creased  percentage-wise  more  than 
costs  increased.  These  were  not¬ 
able  in  the  E  &  P  sample  in  the 
"25,000  to  50,000  circulation” 
group  and  the  “over  100*000” 
group  with  the  result  that  percent¬ 
age  increases  of  costs  in  these  two 
groups  were  slightly  lower  than 
percentage  increases  in  revenues. 

The  reverse  was  true  in  the 
lowest  circulation  group — “lO.O(X) 
to  25,000" — and  in  the  “50,000  to 
100,000”  class.  The  “Composite 
Daily” — the  average  for  all  cir¬ 
culation  groups — showed  that  ex¬ 
penses  rose  9.34%  while  income 
increased  8.82%. 

This  continues  the  trend  noted 
in  the  first  E  &  P  study  and  every 
one  since  1947. 

Figures  for  each  circulation 
group  and  for  the  “Composite 
Daily”  are  tabularized  (Pg.  74) 
showing  the  relation  of  each  in¬ 
come  and  cost  item  to  total  reve¬ 
nue  and  total  expense,  also  the 
percentage  increase  for  each  cost 
‘  item  in  each  group. 

(This  study  has  been  conducted 
in  percentage  figures  because  of 
the  reluctance  of  publishers  to  re¬ 
veal  dollar  figures.  Because  the 
figures  are  averages  for  items  in 
each  sample  group  they  do  not 
add  up  to  exactly  100%  in  the 
columns  showing  the  relation  of 
J  cost  and  revenue  items  to  the 
i  totals.  E&P  feels  the  figures  will 
^be  of  value  in  comparing  individ- 
|“2l  newspapers  to  the  averages  in 
T  their  own  circulation  groups.) 

There  arc  no  significant  changes 
i  from  previous  studies  in  the  rela- 
1  five  positions  of  revenue  and  cost 
I  items  to  the  totals.  As  in  the  past, 
j;  local  advertising  provides  a  greater 
i  part  of  the  small  newspaper’s  rev- 
I  enue  than  it  does  in  the  larger 
newspapers.  Conversely,  classified 
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and  national  advertising  provide  a 
greater  share  of  the  larger  newspa¬ 
pers’  total  revenue.  As  in  previous 
studies,  the  “50,000  to  100,000” 
group  derived  a  larger  share  of 
total  income  from  circulation  rev¬ 
enue. 

(Engraving  costs  have  not  been 
tabulated  for  the  smallest  circula¬ 
tion  group  because  of  the  absence 
in  the  E&P  sample  of  enough  news¬ 
papers  having  engraving  depart¬ 
ments  to  give  a  reasonably  true 
picture.) 

There  were  scattered  instances 
of  newspapers  in  each  group  hav¬ 
ing  decreases  in  national  advertis¬ 
ing  and  circulation  income  but 
there  was  not  one  paper  with  a 
decline  in  total  revenue.  Also, 
some  papers  pared  expenses  in  sev¬ 
eral  departments  below  the  pre¬ 
vious  year  but  there  was  no  paper 
with  a  decrease  in  total  expense. 
In  the  averages  for  all  four  circula¬ 
tion  groups  every  item  of  revenue 
and  expense  showed  increase  for 
the  year. 

Following  is  a  breakdown  of  the 
“high”  and  “low”  figures  in  the 
E&P  sample  for  each  item; 

“10,000  TO  25,000”  GROUP: 

On  the  average  local  advertising 
contributed  50.51%  of  total  reve¬ 
nue.  The  sample  ranged  from  a 
low  of  47.3%  to  53.31%.  Local 
advertising  revenue  increased  an 
average  of  4.53%  in  this  class  and 
the  sample  ranged  from  a  loss  of 
.3%  to  an  increase  of  11.8%. 

National  advertising  averaged 
11.98%  of  total  revenue;  the 
sample  varied  from  7.4%  to  16%. 
Average  for  national  ad  revenue 
increase  was  4.41%;  the  sample 


ranged  from  a  loss  of  3.7%  to  an 
increase  of  17.6%. 

Classified  revenue  averaged 
10.82%  of  total  revenue;  the  sam¬ 
ple  varied  from  4.7%  to  18.6%. 
Classified  revenue  increased 
11.21%  on  the  average;  the  sample 
included  a  low  of  .8%  and  a  high 
of  11.7%. 

Total  advertising  averaged 
73.58%  of  total  revenue;  low  in 
the  sample  was  68.58%  and  high 
was  78.4%.  Total  advertising  reve¬ 
nue  increased  an  average  of 
4.55%;  the  sample  went  from  a 
loss  of  .8%  to  an  increase  of 
8.8%. 

Circulation  revenue  averaged 
25.50%  of  total  revenue;  the  sam¬ 
ple  varied  from  20.4%  to  31.42%. 
Circulation  revenue  increased  an 
average  of  4.42% —  the  sample 
went  from  a  1%  increase  to  an 
1 1  %  increase. 

Total  Revenue  increased  an 
average  of  6.09%  for  the  group. 
The  sample  ranged  from  a  gain 
of  1%  to  11%. 

Composing  Room  costs  com¬ 
prised  19.97%  of  total  expense  on 
the  average  for  the  group;  the 
sample  ranged  from  15.8%  to 
26.5%.  This  department  had  an 
average  increased  cost  of  5.61% 
and  the  sample  included  one  paper 
with  a  decrease  of  3%  and  an¬ 
other  with  an  increase  of  11.2%. 

Paper  &  Ink  accounted  for  an 
average  15.88%  of  total  cost;  the 
sample  went  from  a  low  of  15.8% 
to  a  high  of  26.5%.  This  item 
increased  an  average  of  13.8% 
with  the  sample  ranging  from  .6% 
increase  to  48.6%  increase. 

Editorial  Department  averaged 
15.34%  of  total  expense;  sample 
ranged  from  11%  to  21.1%.  It 
had  an  average  increase  in  ex¬ 
pense  of  6.43%  with  the  sample 
varying  from  a  decrease  of  .3%  to 
an  increase  of  20.6%. 

Advertising  Department  aver¬ 


aged  10.39%  of  total  expense; 
sample  varied  from  7%  to  14.2%. 
It  increased  an  average  of  4.98% 
in  cost;  sample,  including  a  de¬ 
crease  of  9.05%  and  an  increase 
of  25.5%. 

Circulation  Department  aver¬ 
aged  9.06%  of  total  cost;  sample 
went  from  5.4%  to  14.7%.  Aver¬ 
age  increase  in  cost  was  7.1%  with 
sample,  including  a  decrease  of 
.2%  and  an  increase  of  12.3%. 

Administrative  &  General  aver¬ 
aged  13.06%  of  total  expense; 
sample  went  from  2%  to  20.6%. 
This  item  increased  an  average  of 
7.01%  with  sample,  including  a 
1%  decrease  and  a  17.7%  in¬ 
crease. 

Building  &  Plant  maintenance 
averaged  3.46%  of  all  expense; 
sample  going  from  a  low  of  1.5% 
to  a  high  of  7%.  Average  increase 
for  this  exp)ense  item  was  6.71% 
with  sample,  including  an  increase 
of  .1%  and  one  of  18%. 

Business  Office  averaged  7.61% 
of  total  cost;  sample  went  from 
2.55%  to  15%.  Average  increase 
was  .91%  with  one  showing  a  de¬ 
crease  of  10%  and  another  show¬ 
ing  an  increase  of  14.1%. 

Press  Room  averaged  4.88%  of 
total  cost;  sample  ranged  from 
2.86%  to  7%.  Average  increase 
in  cost  was  6.06%  with  sample 
ranging  from  a  decrease  of  .3%  to 
an  increase  of  17.8%. 

Stereotyping  Department  aver¬ 
aged  3.31%  of  total  cost;  sample 
went  from  2.96%  to  4.1%.  Aver¬ 
age  increase  in  cost  was  7.43%, 
with  sample  showing  an  increase 
of  .2%  to  one  of  23.41%. 

As  previously  noted,  not  enough 
papers  in  this  group  had  their  own 
engraving  department  to  provide 
an  adequate  sample. 

Total  Expenses  increased  an 
average  of  8.93%  for  the  group. 
The  sample  varied  from  one  paper 
with  “no  change”  to  one  with  a 
21.7%  increase. 

“25,000  TO  50,000”  GROUP: 

Local  Advertising:  averaged 
43.94%  of  total;  sample  33.1% 
to  53.1%.  Increase  averaged 
6.95%;  sample,  .81%  to  15.5%. 

National  Advertising;  averaged 
12.59%  of  total;  sample,  6.9%  to 
{Continued  on  page  74) 
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Newspaper  ‘Hysteria’ 
Complaint  Rejected 

Washington — The  U.  S.  Su-  soon  abated,  however.” 


preme  Court  this  week,  by  a  6-3 
vote,  rejected  complaints  that 
“hysteria”  created  by  Los  Angeles 
newspapers  had  deprived  a  con¬ 
victed  sex  killer  of  his  right  to  a 
fair  and  impartial  trial  under  the 
Due  Process  Clause  of  the  Four¬ 
teenth  Amendment. 

The  appellant,  Fred  Stroble,  70, 
awaiting  execution  in  California’s 
gas  chamber  for  the  sex  murder 
of  a  6-year-old  girl,  asked  the 
High  Court  to  intervene  on  several 
grounds,  among  them  “that  a  fair 
trial  was  impossible  becau.se  of  in¬ 
flammatory  newspaper  reports  in¬ 
spired  by  the  District  Attorney”  of 
Los  Angeles  County. 

His  appeal  on  this  score  was 
based  on  the  District  Attorney’s  re¬ 
lease  to  the  press,  of  a  confession 
made  some  four  or  five  days  prior 
to  formal  arraignment  in  the  local 
court. 

Commenting  on  the  appellant’s 
contention  that  newspaper  ac¬ 
counts  of  his  arrest  and  confession 
were  so  inflammatory  as  to  make  a 
fair  trial  in  the  Los  Angeles  area 
impossible — even  though  a  period 
of  six  weeks  elapsed  between  the 
day  of  his  arrest  and  trial,  the 
majority  said; 

“Here  we  are  not  faced  with 
any  question  as  to  the  permissible 
scope  of  newspaper  comment  re¬ 
garding  pending  litigation,  but 
whether  newspaper  accounts 
aroused  such  prcdjudice  in  the 
community  that  petitioner’s  trial 
was  ‘fatally  infected’  with  an  ab¬ 
sence  of  ‘that  fundamental  fair¬ 
ness  essential  to  the  very  concept 
of  justice.’  ” 

.\fter  noting  the  time  which  had 
elapsed  between  the  discovery  of 
the  crime,  the  accused’s  arrest,  and 
the  beginning  of  his  trial,  the  ma¬ 
jority  said,  “The  spate  of  news¬ 
paper  publicity  accompanying  the 
petitioner’s  arrest  and  confession 
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Justice  Frankfurter,  one  of  the 
three  dissenters,  made  much  of 
the  press  coverage  of  the  case, 
and  went  along  with  the  appell¬ 
ant’s  claim  that  newspaper  re¬ 
porting  had  indeed  deprived  the 
convicted  man  of  a  fair  trial. 

“Circumstances,”  Frankfurter 
said,  “tending  to  establish  guilt 
and  adduced  outside  the  court¬ 
room  before  the  trial  had  even 
begun  were  avidly  exploited  by  the 
press  and  other  media,  (television 
&  radio),  actively  promoted  by  the 
prosecutor.”  In  this,  he  was  re¬ 
ferring  to  the  District  Attorney’s 
release  of  portions  of  the  accused’s 
confession  to  the  press  as  it  was 
being  made  in  the  District  Attor¬ 
ney’s  office. 

Noting  that  the  Supreme  Court 
of  California  had  sanctioned  such 
release  as  not  only  permissible 
but  as  an  inevitable  ingredient  of 
American  criminal  justice.  Frank¬ 
furter  declared: 

“That  sanction  contradicts  all 
our  professions  as  to  the  establish¬ 
ment  of  guilt  on  the  basis  of  what 
takes  place  in  the  courtroom,  sub¬ 
ject  to  judicial  restrictions  in  pro¬ 
ducing  proof  and  in  the  general 
conduct  of  the  proceedings.  Jurors 
are  of  course  human  beings  and 
even  with  the  best  of  intentions 
in  the  world  they,  in  the  well- 
known  phrase  of  Holmes  and 
Hughes,  are  ‘extremely  likely  to 
be  impregnated  by  the  environ¬ 
ing  atmosphere.’  ” 

“Precisely,”  Frankfurter’s  dis¬ 
sent  continued,  “because  the  feel¬ 
ing  of  the  outside  world  cannot, 
without  the  utmost  care,  be  kept 
wholly  outside  the  courtroom 
every  endeavor  must  be  taken  in 
a  civilized  trial  to  keep  it  outside. 
To  have  the  prosecutor  himself 
feed  the  press  with  evidence  that 
no  self-restrained  press  ought  to 
publish  in  anticipation  of  a  trial, 
is  to  make  the  State  itself  through 
the  prosecutor  who  wields  its 
power  a  conscious  participant  in 
trial  by  newspaper,  instead  of  by 
those  methods  which  centuries  of 
experience  have  been  shown  to 
be  indispensable  to  the  fair  ad¬ 
ministration  of  justice.  .  .  . 

“And  so  I  cannot  agree  to  up¬ 
hold  a  conviction  which  affirma¬ 
tively  treats  newspaper  participa¬ 
tion  instigated  by  the  prosecutor 
as  part  of  ‘the  traditional  concept 
of  the  American  way  of  the  con¬ 
duct  of  a  trial.’ 

“Such  passion  as  the  newspapers 
stirred  in  this  case  can  be  ex¬ 
plained  (apart  from  mere  com¬ 
mercial  exploitation  of  revolting 
crime)  only  as  want  of  confidence 
in  the  orderly  course  of  justice. 
To  allow  such  use  of  the  press  by 
the  prosecution  as  the  California 
court  left  undisciplined,  implies 
either  that  the  ascertainment  of 
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Here  It  Is — ^The  ‘Final*  Version  of  Newsprint  Report 

The  suggestion  that  advertising  be  priced  out  of  the  columns  of 
daily  newspapers  as  a  means  of  conserving  newsprint  is  conspicuously 
absent  from  the  formal  report  of  the  Senate’s  Small  Business  sub¬ 
committee,  filed  this  week. 

Sharp  controversy  and  intra-committee  dispute  arose  last  week  whtt 
a  tentative  report  was  circulated,  carrying  the  proposal  that  advertisiaj 
copy  be  limited  by  high  space  costs. 

The  final  report  suggests  legislation  to  create  publisher  cooperativo 
tc  produce  and  distribute  newsprint;  legislation  authorizing  long-tem 
loans  or  credits  to  encourage  creation  of  newsprint  mills;  prioritie 
for  such  construction.  On  advertising,  it  says  “it  must  be  recognto 
that  postal  authorities  and  tax  regulations  tend  to  stimulate*  dvertisiui 
that  may  be  unnecessarily  extravagant  and  not  particularly  productive,’ 
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The  committee  report  summarizes  the  results  of  a  questionnaire  cot  .  jn  ^ 
tact  to  14,000  daily  and  weekly  papers — 500  dailies  and  1,000  weeklies  l  ..jj  , 
answered.  All  indicated  the  need  for  more  paper,  but  the  weeklies  said  ^  , 

their  very  existence  is  threatened  if  better  distributive  measures  are  not  <  j 
developed.  ;  1°^ 

Publishers  saw  press  freedom  threatened  by  lack  of  available  spa«  ^  ^ 

to  print  news  and  comment.  Establishment  of  new  papers  has  been  '  i 
ruled  out  by  the  supply  situation,  the  answers  implied.  ■  Ih  r 

The  report  found  that  the  proposal  for  increasing  the  supply  ol  ■ 

newsprint  which  received  the  strongest  support  from  the  publishcn  “Ini 

was  the  formation  of  publisher  cooperatives  to  manufacture  and  dis-  breaki 
tribute  newsprint.  About  two-thirds  of  the  publishers  of  dailies  favored  but  th 
such  a  plan  and  more  than  one-half  said  they  would  be  willing  to  compi 
participate  in  cooperatives.  quatel 

The  findings  are  based  largely  upon  earlier  investigations  of  the  ever  I 
newsprint  problem  and  repeat,  among  other  suggestions,  that  substi-  ;  backg 
tutes  for  wood  be  developed.  The  committee  throws  out  a  hint  to  !  compi 

government  agencies  to  use  better  judgment  than  to  toss  a  lot  o(  ‘  gethet 

releases  onto  the  desk  of  an  editor  who  is  newsprint-starved.  able  f 


House  Votes  to  Ban  ‘Smoky  Bear'  in  Ads 

"Smoky  Bear,"  famed  animal  character  which  the  Forest 
Service  created  for  use  in  its  campaign  to  prevent  forest  fires, 
must  be  kept  free  from  the  taint  of  commercialism.  The  House 
voted,  passed  and  returned  to  the  Senate  a  bill  to  prohibit  any 
commercial  advertising  use  of  Smoky. 


Shifts  in  Savings  Bond  Division's  Publicity  Staff 

Treasury  Department  has  made  some  shifts  in  its  Savings  Bonds 
Division  publicity  set-up,  designed  to  effect  better  relations  with  tht 
press,  according  to  Elihu  E.  Harris,  Director  of  the  Advertising  anc 
Promotion  Branch  of  the  Division. 

Edmund  J.  Linehan,  for  the  past  three  years  a  radio  specialist  win 
the  Division,  now  heads  the  Advertising  Section,  including  newspapo 
operations. 

The  former  press  chief,  Jacob  Mogelever,  is  to  head  the  new  Pro¬ 
motion  Section,  but  will  continue  promotion  activities  with  newspaper 
people,  and  will  have  the  added  stint  of  directing  movie  activities 
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Harold  N.  Boyer,  former  Chief  of  Production  and  Distribution,  moves  j  even 


up  to  Assistant  to  the  Director  of  Advertising  and  Promotion 
John  K.  Koepf,  former  Cincinnati  Post  promotion  editor,  has  been 
named  head  of  the  new  liaison  section  in  the  advertising  and  promo¬ 
tion  branch. 


Guild  Awards  to  Reporters  of  the  Local  Scene 

American  Newspaper  Guild  awarded  prizes  to  six  Washing¬ 
ton  reporters  at  a  Front  Page  Ball.  Alfred  E.  Lewis  and 
Richard  Morris  of  the  Washington  Post  teamed  to  win  the 
grand  prize  and  the  public  service  honors  for  their  series  on 
Emmitt  Warring,  overlord  of  the  Capital  "numbers  game." 
Others:  L.  Edgar  Prina,  Washington  Star,  general  news,  Gil 
Gimhle,  Washington  Daily  News,  human  interest;  Edward  F. 
Ryan,  Washington  Post,  interpretive  writing;  Arnold  Sachs, 
International  News  Photos,  photography. 


guilt  cannot  be  left  to  the  estab¬ 
lished  processes  of  law  or  impa¬ 
tience  with  those  calmer  aspects  of 
the  judicial  process  which  may  not 
satisfy  the  natural,  primitive  popu¬ 
lar  revulsion  against  horrible 
crime  but  do  vindicate  the  sober 
second  thoughts  of  a  community. 

“If  guilt  here  is  clear,  the  dig¬ 
nity  of  the  law  would  be  best 
enhanced  by  establishing  that  guilt 
wholly  through  the  process  of  law 


unaided  by  the  infusion  of  e*' 
traneous  passion.” 

justices  Black  and  Douglas,  alv 
dissenting,  made  no  reference  to 
the  press,  but  questioned  polio 
handling  of  the  appellant  immedi¬ 
ately  following  his  arrest,  ani 
probable  coercive  methods  used  to 
obtain  a  confession,  as  well  as  fo 
not  allowing  the  accused  to  coe 
suit  counsel  before  quizzing  hi® 
about  the  victim’s  slaying. 
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AP  Members  Urged 
To  Be  Cost-Conscious 


“It  was  also  a  world  in  which 
there  was  vital  need,  perhaps  be¬ 
yond  any  time  of  the  past,  for 
competently  reporting  news  of 
transcendent  happenings  for  the 
peoples  of  a  troubled  area.”  states 
the  General  Manager. 

“Important  news  not  only  was 
breaking  to  the  ends  of  the  earth 
but  there  were  cross-currents  and 
complexities  that  needed  to  be  ade¬ 
quately  explained.  More  than 
ever  there  were  demands  for  the 
background  story,  the  analysis  of 
complex  events,  the  drawing  to¬ 
gether  in  simple  and  understand¬ 
able  form  of  diverse  bits  of  infor¬ 
mation  which  meant  little  as  single 
items,  but  which  added  up  to  im¬ 
portant  news  when  wrapped  to¬ 
gether. 

“The  search  for  truthful  news 
always  is  a  task  calling  for  in¬ 
genuity  and  enterprise  on  the  part 
of  a  reporter.  But  in  1951  the 
difficulties  were  intensified  to  an 
unusual  degree.” 

Efforts  to  Free  Oatis 

Mr.  Starzel  assures  the  member¬ 
ship  that  AP  has  made  and  contin¬ 
ues  every  effort  to  obtain  the  re-  . . . ...  _  _ 

lease  of  William  N.  Oatis,  whose  paper  membership  increased  by  13 
arrest,  he  says,  “was  apparently  to  1,733  while  radio  membership  more  and  to  operate  the  radio  wire 
aimed  at  driving  out  any  corre-  rose  by  58  to  1,126.  Outlets  for  on  the  basis  of  the  greatest  good 
spondents  who  attempted  to  report  AP’s  news  and  picture  report  out-  ^or  the  greatest  number. 


during  the  major  stage  of  it.  While  receives  $100  prize  for  winning  Associated  Press  National  contest  for 
this  was  recognized  as  a  great  pub-  excellence  in  News  Photography.  Presenting  check  is  Hubbard  Keavy, 
lie  service,  it  did  cause  some  seri-  Los  Angeles  AP  bureau  chief  (left).  Holding  prizewinning  photo  is 
ous  wire  congestion.  The  Senate  Hugh  Lewis,  (right)  city  editor  of  The  Times. 

hearings  over  a  period  of  42  days  _ _ 

produced  more  than  1,000,000  dio  wire,”  he  states,  “has  been  the 

words  of  copy,  an  AP  wordage  meeting  of  special  demands  for  TI||ccoll  . 

record.  volume,  such  as  complete  details 

“It  is  a  curious  fact,”  the  GM  of  stories  in  which  stations  have 
observes,  “that  while  our  depth  a  particular  interest.  For  instance,  f 

and  breadth  of  news  coverage  is  several  stations  wanted  nothing  but  CQ 

greater  than  ever  before,  we  still  football  scores  and  detail  Saturday  VAl  Uw 

are  under  some  criticism  for  not  afternoons  and  Saturday  evenings  Russell  Owen,  63,  famous  New 

doing  enoftgh.  Part  of  this  is  in  the  Fall  to  the  exclusion  of  all  York  Times  reporter  who  covered 

justified  because  nothing  in  this  general  news.  Admiral  Richard  E.  Byrd’s  first 

field  achieves  perfection.  It  is  “Stations  have  wanted  extensive  Antarctic  Expedition,  died  April  3 
equally  true  that  producing  a  re-  coverage  of  special  events  lending  in  Cleveland,  where  he  had  been 
port  approaching  the  ideal  or  ab-  themselves  to  the  sales  of  pro-  living  with  his  daughter  since  1949. 
stract  perfectionism  would  be  far  grams,  such  as  the  Japanese  peace  Mr.  Owen  won  the  PulitMr 
more  expensive.  conference  at  San  Francisco.  Some  Prize  for  his  Byrd  Expedition 

“It  behooves  all  of  us  who  have  stations  have  requested  a  volume  stories,  extending  over  a  year.  Be- 
the  responsibility  of  combing  the  of  markets  that  would  occupy  fore  leaving  in  1928,  at  a  staff 
far  corners  of  the  world  for  news,  much  of  the  whole  of  the  wire  in  dinner,  the  late  Adolph  S.  Ochs, 
and  of  finding  the  money  to  pay  busy  news  hours.  There  have  then  publisher  of  the  Times,  con- 
for  it,  to  maintain  a  practical  view  been  requests  for  baseball  play-by-  gratulated  him  on  receiving  “the 
and  a  balanced,  realistic,  attitude.”  play  and  fights  round-by-round,  greatest  assignment  a  reporter  ever 
In  1951  the  AP  domestic  news-  If  been  necessary  to  refuse  had.  ’ 

nearly  all  requests  for  more,  more.  But  Mr.  Owen  had  many  great 

assignments,  including  the  Scopes 
“monkey  trial”  in  Dayton,  Tenn., 
Byrd’s  flights  across  both 

side  the  U.  ”s!  ju'rnped~to'2,765rrn  During  the  year,  Mr.  Starzel  the  North  and  South  Poles,  Lind- 
increase  of  more  than  200.  Serv-  says,  Wirephoto  moved  more  than  bergh’s  flight  to  Paris  and  historic 
icc  W3S  withdrswn  from  Czccho*  20)000  pictures  Hnd  the  number  of  flights  by  Chamberlin)  Lcvinc* 
Slovakia,  Ethiopia,  Netherlands  clients  for  that  service,  which  Acosta,  Balchen  and  Noville. 

^^est  Indies,  Paraguay  and  Poland,  started  in  1935  with  39  subscrib"  The  noted  Times  correspondent 
It  was  intrc^uced  in  Cyprus,  Ku-  ^^s,  rose  to  447  in  North  America  became  an  enthusiast  for  and  an 
wait,  Morocco  and  Pakistan.  alone.  authority  on  aviation,  having  be- 

On  the  radio  side,  Mr.  Starzel  The  report  says  there  has  been  gun  in  that  field  by  covering  a^ 
reports  that  the  subject  of  full  some  demand  by  editors  for  AP  races  at  Mitchel  Field,  L.  I.,  in 
membership  for  stations  was  dis-  features  on  tape.  t 

cussed  around  the  country  with  ■  went  to  Oak 

various  state  associations  of  news-  Stewart  Shifted  Tenn.,  to  write  a^ut  ^ 

paper  members,  but  no  definite  MrtnfrAnI  RiirAmi  atomic  bomb,  he  wrote  an  article 

conclusions  were  reached.  Montreal  Bureau  about  scientific  development  for 

_  ^  ,  Montreal  —  Appointment  of  the  New  York  Times  Magazine 

Radio  Service  Demands  William  A.  Stewart,  38,  as  chief  under  title  of  “From  ‘Monkey 
The  radio  stations,  meanwhile,  of  Montreal  Bureau  and  supervisor  Trial’  to  Atomic  Age,”  a  title 
continued  to  insist  on  obtaining  of  service  in  Quebec  Province  is  which  aptly  described  his  own  span 
broader  service.  As  to  their  re-  announced  by  the  Canadian  Press,  of  reportorial  work, 
quest  for  greater  vicinage  cover-  Mr.  Stewart  will  take  over  April  Mr.  Owen,  when  he  was  17, 
age  on  Sunday,  Mr.  Starzel  re-  13  from  Alan  Randal,  Montreal  through  his  stepfather,  Oliver 
marks  that  they  are  looking  for  bureau  chief  for  the  last  five  years.  Dyer,  a  well-known  Washington 
something  that  does  not  exist,  since  who  is  joining  the  news  st^  of  journalist,  obtained  his  first  news 
people’s  normal  activities  do  not  the  Montreal  Gazette.  work  on  the  New  York  Sun,  where 

make  news  Sunday  mornings.  George  Kitchen,  a  native  of  his  fellow  reporters  included  Frank 

An  effort  is  being  made,  how-  Montreal  and  a  senior  member  of  Ward  O’Malley,  Alfred  E.  Thomas 
ever,  to  round  up  such  news  by  CP’s  Ottawa  parliamentary  staff,  and  Edwin  C.  Hill.  He  later 
telephone  and  other  means.  is  appointed  to  the  Montreal  staff  worked  for  the  Syracuse  (N.  Y.) 

“The  one  big  problem  of  the  ra-  as  assistant  chief  of  bureau.  Herald. 
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Thomson  Group  Buys 
Nicholson  Fla.  Daily 


Sale  of  the  St.  Petersburg 
(Fla.)  Independent  to  Roy  H. 
Thomson,  president  of  Thomson 
Company,  Ltd.,  Toronto,  Canada, 
announced  this  week  by  Ralph 
Nicholson,  president  and  publisher 
of  the  Independent  and  the  Char¬ 
lotte  (N.  C.)  Observer. 

\  story  on  the  front  page  of  the 
Independent  of  April  8  said  agree¬ 
ment  for  the  sale  was  signed  in 
Charlotte  and  that  Mr.  Thomson 
will  assume  active  control  within 
a  few  days.  No  purchase  price 
was  revealed,  but  the  story  said  it 
was  “understood  to  be  approxi¬ 
mately  $750,000.”  Purchase  of  the 
Independent  marks  Mr.  Thomson’s 
first  venture  into  newspaper  owner¬ 
ship  in  the  U.  S. 

Widely  known  in  the  publishing 
field  in  Canada,  Mr.  Thomson 
owns  15  dailies  and  five  radio  sta¬ 
tions  in  the  provinces. 

Influencing  Factor 
The  Independent,  in  announcing 
its  sale,  quoted  Mr.  Thomson  as 
saying;  “One  factor  which  influ¬ 
enced  my  decision  to  purchase  the 
Independent  is  the  fact  that  it  is 
currently  managed  by  capable  and 
experienced  executives.  The  splen¬ 
did  progress  which  the  newspaper 
has  made  during  recent  months  is 
ample  proof  that  it  is  being  guid¬ 
ed  by  capable  local  people.” 

Executives  referred  to  by  Mr. 
Thomson  include  Loyal  Phillips, 
general  manager;  Harold  F.  Bal- 
lew,  managing  editor;  William  G. 
Wiley,  associate  editor;  and  R.  D. 
Peterson,  advertising  director. 

Staff  Stays  On 

The  new  owner  announced  that 
he  contemplates  making  no 
changes  in  management  or  per¬ 
sonnel.  He  said  the  politics  of 
the  newspaper  will  remain  un¬ 
changed  and  emphasized  that  edi¬ 
torial  policies  will  be  determined 
and  carried  out  by  local  manage¬ 
ment. 

“The  Independent’s  internation¬ 
ally  famous  ‘Sunshine  Offer’  will, 
of  course,  be  continued,”  Mr. 
Thomson  is  quoted  as  saying. 
"The  fact  that  this  unusual  cus¬ 
tom  is  widely  known  in  Canada, 
England  and  other  countries 
makes  this  an  unexcelled  promo¬ 
tion  for  the  unexcelled  St.  Peters¬ 
burg  climate.” 

‘Reluctant’  to  Sell 
Mr.  Thomson,  a  vicepresident 
of  the  Canadian  Press  and  past 
president  of  the  Canadian  Daily 
Newspaper  Association,  said  he 
will  make  his  winter  home  in  St. 
Petersburg  and  live  there  a  sub¬ 
stantial  part  of  the  year.  He  re¬ 
portedly  plans  to  publicize  the 
city  through  his  newspapers  and 
radio  stations  in  Canada. 

In  announcing  the  sale  of  his 
Florida  daily,  Mr.  Nicholson  said; 


“I  am  selling  the  Independent 
with  reluctance,  and  the  decision 
to  sell  this  fine  property  was 
reached  because  of  circumstances 
beyond  my  control  —  because  of 
conditions  which  have  developed 
since  I  purchased  the  Indepen¬ 
dent.” 

Publisher  Nicholson  bought  the 
Independent  Jan.  1,  1951,  in  as¬ 
sociation  with  Lykes  Brothers  of 
Tampa,  Fla.,  and  subsequently  ac¬ 
quired  their  interest.  He  formerly 
owned  50  per  cent  interest  in  the 
Tampa  Daily  Times,  but  disposed 
of  it  last  summer  when  he  became 
publisher,  president  and  editor  of 
the  Charlotte  Observer. 

■ 

Sawyer  Withdraws 
As  Food  Chairman 

Chicago — J.  H.  Sawyer,  Jr.,  has 
withdrawn  as  chairman  of  the 
Newspaper  Food  Editors  Confer¬ 
ence  scheduled  for  next  Fall  in 
New  York.  He  has  been  chairman 
of  the  conferences  since  their  in¬ 
ception  eight  years  ago. 

Mr.  Sawyer  of  Sawyer-Ferguson- 
Walker  Co.,  publishers’  representa¬ 
tives,  originated  the  idea  of  the 
Food  Editors  Conference,  arrang¬ 
ing  for  the  first  meeting  in  Chi¬ 
cago.  The  conferences  have  since 
been  conducted  under  the  sponsor¬ 
ship  of  the  American  Association 
of  Newspaper  Representatives, 
with  Mr.  Sawyer  serving  as  chair¬ 
man. 

Early  this  year,  Don  Scott  of 
Scolaro,  Meeker  &  Scott,  and 
Charles  Buddie  of  J.  P.  McKinney 
&  Son,  were  appointed  co-chairmen 
to  assist  Mr.  Sawyer  in  arranging 
for  the  1952  Food  Editors  Confer¬ 
ence  to  be  held  in  New  York. 

President  Henry  Slamin  of 
AANR  has  designated  Messrs. 
Scott  and  Buddie  to  continue  as 
co-chairmen  of  the  1952  confer¬ 
ence.  Under  the  plan  adopted  by 
AANR  directors,  chairmanship  of 
the  conferences  was  to  be  rotated 
from  year  to  year,  following  the 
1952  conference  of  food  editors. 

■ 

St.  Lawrence  Corp. 
Shows  Record  Profit 

Consolidated  net  earnings  of  the 
St.  Lawrence  Corp.  and  its  sub¬ 
sidiaries  in  1951  totaled  $9,247,- 
477,  the  highest  in  the  paper  com¬ 
pany’s  history,  P.  M.  Fox,  presi¬ 
dent,  reported  this  week. 

Newsprint  profits  dropped  last 
year  because  of  increased  costs, 
Mr.  Fox  said,  but  this  was  offset 
by  increased  revenues  from  the 
sale  of  surplus  pulp  products. 

The  company  plans  to  renovate 
its  mills  at  East  Angus,  Que.,  and 
Red  Rock,  Ont.,  at  a  cost  of  about 
$22,000,000.  Mr.  Fox  announced. 


Strike  Continues 
At  Rockford 

Rockford,  Ill. — Strike  of  mem¬ 
bers  of  the  Rockford  Typograph¬ 
ical  Union  extended  into  the  third 
week  here  as  the  Morning  Star 
and  Register-Republic  continued  to 
publish. 

'The  dispute,  resulting  in  a  work 
stoppage  by  more  than  70  printers, 
revolved  around  the  insistence  of 
the  International  Typographical 
Union  on  a  clause  concerning  the 
use  of  Teletypesetter  tape  furnished 
by  the  Associated  Press  and  the 
United  Press.  (E&P,  March  29, 
page  9;  April  5,  page  61). 

«  «  * 

Hazard.  Ky. — The  Hazard  Her¬ 
ald,  which  had  been  idled  since 
last  Oct.  30  by  a  printers’  strike, 
resumed  publication  on  April  7, 
although  a  picket  line  was  still  be¬ 
ing  maintained. 

Enquirer  Group 
Confers  With 
Trustee  Officers 

Cincinnati  —  Five  representa¬ 
tives  of  the  Cincinnati  Enquirer 
conferred  with  officers  of  the 
American  Security  and  Trust  Coni- 
pany  in  Washington,  D.  C.,  April 
9,  regarding  the  Enquirer  em¬ 
ployes’  proposal  to  purchase  the 
paper. 

The  Trust  Company,  trustees  for 
McLean  estate,  owners  of  the  En¬ 
quirer,  has  already  submitted  the 
proposal  of  the  Cincinnati  Times- 
Star  to  purchase  the  Enquirer  for 
$7,500,000.  The  United  States  Dis¬ 
trict  Court  has  set  April  28  for  a 
hearing  on  the  Times-Star  offer. 

“I  can’t  say  we  received  any  very 
great  encouragement,”  said  James 
Ratliff,  Enquirer  reporter  and 
chairman  of  the  employes  commit¬ 
tee,  after  the  Washington  confer¬ 
ence.  “However,  they  agreed  there 
is  nothing  to  preclude  our  making 
an  offer  and  submitting  it  through 
the  Bank  to  the  Court.” 

Mr.  Ratliff  and  Charles  Staab, 
Enquirer  circulation  director,  were 
to  report  to  the  full  employes 
committee  and  to  the  meeting  of 
the  day  and  night  workers  at  the 
Enquirer  later  this  week. 

Representing  the  employe  group, 
which  has  already  raised  $906,000 
in  pledges  from  more  than  600 
employes,  with  an  additional  $54,- 
000  in  provisional  pledges,  were: 
Ratliff,  Staab,  Jackson  Martindell, 
president  of  the  American  Institute 
of  Management;  Harold  J.  Sieben- 
thaler,  Cincinnati  Attorney,  and 
Carl  Hodge,  New  York  Invest¬ 
ment  Banker  representing  a  Cin¬ 
cinnati  Bank. 

Representing  the  trustees  were: 
Daniel  W.  Bell,  president  of  the 
American  Security  and  Trust  Co., 
Stanley  Holland  and  Earl  John- 
scher,  vicepresident;  G.  B.  Creig- 
hill  and  John  E.  Larson,  attorney 
for  tfie  Trust  Company. 


Europecoi  S<SS 
To  Mark  10th 
Anniversary 

The  European  edition  of  ik 
Army’s  daily  overseas  newspape 
Stars  and  Stripes,  will  celebm 
its  10th  anniversary  on  April  II '  r 
with  an  anniversary  edition  m 
Open  House  to  be  observed  i 
the  Darmstadt,  Germany  plat  ^  jj 
April  18-19.  j 

In  wartime  and  in  pteacetim  | 
the  Stars  and  Stripes  has  provide  | 
news,  information,  and  entertat  f 
ment  to  American  service  persa  :■ 
nel  stationed  in  Europe.  ; 

During  World  War  11,  the  papt  ’ 
was  published  in  more  than  2  j 
editions  in  all  theaters,  with  r ;  f 
daily  circulation  of  more  that  • 
7,000,000,  the  largest  of  any  new  i 
paper  in  the  world.  | 

At  the  present  time,  thi 
EUCOM  Stars  and  Stripes  is  i 
$5,000,000  a  year  business.  It  h 
a  circulation  of  better  than  85, Od 
daily,  operates  some  300  new  , 
stands,  handles  the  sales  of  severi  ’ 
other  newspapers,  and  some  1,SK  ,  i 
book  and  150  magazine  titles,  k  ^  ^ 
self-supporting  activity,  the  Stan 
and  Stripes  contributes  materialh 
to  the  Central  Welfare  Fund. 

During  World  War  II  the  new 
paper  provided  as  much  news  free 
the  home  front  as  it  did  from  tht 
fighting  front  to  troops  wherew 
they  were  stationed. 

The  end  of  the  war  brought « 
change  in  the  situation,  except  tttt  i 
circulation  was  then  reduced  #  ! 
occupation  needs.  However,  no* 
that  American  troops  are  beini 
sent  to  Europe  in  increasing  num¬ 
bers  to  meet  North  Atlantic  Treat} 
Organization  commitments,  tht 
European  Stars  and  Stripes  is  grw 
ing  proportionately. 

The  Stars  and  Stripes  was  orij- 
inally  founded  under  the  direction 
of  General  John  J.  Pershing  dur¬ 
ing  World  War  I,  to  provide  com¬ 
manders  with  means  whereby 
members  of  the  Armed  Force 
could  be  informed  on  matters  oi 
importance  to  them. 

When  the  United  States  entered 
World  War  II,  the  paper  was  re 
.vived  with  a  London  edition  otj. 
April  18,  1942.  In  addition  to  tkij 
regular  editions  that  soon  followed  : 
four  mobile  units  were  established  | 
to  follow  soldiers  on  the  move.  ] 

Publication  of  the  paper  is  tht  ! 
responsibility  of  the  Troop  Infer-  < 
mation  and  Education  Division  • 
EUCOM.  It  is  distributed  to  " 
troops  in  Germany,  France,  Eng-  | 
land,  Austria,  and  Trieste.  Some  . 
copies  are  sent  to  American  ein-  | 
bassi’es  throughout  Europe.  It  «  j 
currently  read  in  some  18  Euro-  i 
pcan  countries.  j 

The  Stars  and  Stripes,  EUCOM.  ■  j 
currently  employs  about  1,0W  j 
persons,  including  newspapermen-  : 
pressmen,  compositors,  newsstand  i 
operators,  administrative  person  | 
nel,  truck  drivers,  and  many  other  1 
categories.  f 
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CARTOONISTS  TRY  TO  KEEP  UP  WITH  THE  CONFUSED  NATIONAL  PICTURE 


ANYBODY  ELSE? 

Coffman,  Fort  Worth  (Tex.)  Star-Telegraiit 


i  IS  1 

It  hi! 
85,0ft: 
new 
seven 


WHAT  A  FAMILY! 

(^nsler,  Reading  (Pa.)  Eagle 


THE  BRIDE'S  BOUQUET 

Manning,  McNaugkt  Syndicate 


Reuters  Editor  Sees 
World  Reporting  Need 


;  success  of  Reuters  backgrounded,  without  editorial,  > 
vice  in  this  country  and  ing,”  he  explained.  “There  is  a 
demand  for  dispatches  that  are 
J.  S.  A.  Dateline  fully  explanatory  and  do  not  leave 

urse,  the  greatest  world  Questions  of  fact  and  documeo.a* 

5  right  here  in  the  U.S.A.  ‘'9"  unanswered  in  the  reader's 
er  world  files  hum  with  mind.  Sometimes  a  story  is  con« 
of  the  Americas,  particu-  fusing  because  the  ^essentials  get 
United  States,  as  re-  dressing. 

Expand  in  U.  S. 

EB  ^HjB  Reuters  recently  has  made  its 
B.  greatest  expansion  in  the  U.  S.,  the 

news  service’s  editor  said. 

W'  “Reuters  has  made  friends  and 

eradicated  critics  in  this  territory 
^  by  its  service  being  seen  here,”  he 

said.  “It  had  been  criticized  on 
tu^B  heresay.” 

Mr.  Cole  (Tony  to  his  many 
'lC|S  friends)  is  a  quiet-mannered, 
^*^B  heavyset,  thoughtful,  39-year-old 
P  man  who  has  held  his  present  post 
since  1942. 

Since  his  appointment  nine  years 
ago,  he  has  become  probably  the 
J^B  world’s  most  widely-travelled  work- 
y  ing  newspaperman. 

Normally,  he  is  in  the  U.  S.  and 
Canada  twice  a  year  in  connection 
with  Reuters  activities  here. 

Will  Attend  Meetings 
Mr.  Cole  will  attend  the  meet- 
ing  of  the  American  Society  of 
Newspaper  Editors  in  Washington 
Wahon  A.  Cole  April  17-19.  He  will  be  the  guest 

_ _ _  of  Frank  Starzel,  general  manafcr 

‘The  Japanese  newspaper  scene  ported  from  our  own  bureau  in  of  the  Associated  Press,  at  the  AP 

where  we  have  a  meeting  later  this  month  and  will 

^ _ _ _ _ _ _  corps  of  reporters  covering  the  attend  some  of  the  sessions  of  tha 

ing  made  to  operate  on  principles  capital  beat,  and  the  staff  of  15  American  Newspaper  Publishera 
the  Western  overseas  editors  and  correspond-  Association  in  New  York. 

ents  in  the  Reuter-Australian  As-  editor’s  visit  has  to  do  wi;h 

sociated  Press  office  in  New  York,  tjjg  jy^q  (riaJn  aspects  of  Reuters 
“One  gratifying  factor  is  the  “America  is  showing  a  recipro-  activities  in  North  America:  Tha 
‘  “  i-  cal  interest  in  what  happens  outgoing  file  of  the  U.  S.  and 

tries  I  have  visited,  of  newspapers  abroad,  especially  as  so  much  of  Canadian  news  for  the  Reuter 
to  give  full  coverage  of  world  this  increasingly  ties  in  with  de-  World  Service,  and  the  expandinj 
news.  velopments  here.”  service  of  world  news  which 

Mr.  Cole  was  asked  about  news  Reuters  brings  in  for  U.  S.  and 
permitting  people  to  nadian  newspapers  arc  showing  in-  writing.  Canadian  newspapers. 


Balanced  reporting  by  great  understand  people,  their  virtues 
reporters  is  one  of  the  world’s  and  their  faults,  can  any  worth- 
most  important  needs  in  this  crit-  while  international  understanding 
ical  period  in  the  history  of  man-  come  about. 

‘A  Wide  Canvas’ 

This  is  the  considered  and  em-  *  -  • . 

phatic  opinion  of  Walton  A.  Cole  for  TJtemationa^  reportage,  where- 
ofLondon  editor  of  Reuters  after  international  gathering  fo- 

conditions  restricted  is- 

Tii  >1  generally  of  a  controversial 

The  editor  of  Reuters  currently  n^^ure 

“Therefore,  the  innumerable 

To  m-Jhi  T  points  where  there  tend  to  be 

tnc  Middle  East,  Pakistan,  India,  _ 

Malaya,  Hong  Kong,  Tokyo,  Aus:  ^ 

tralia,  New  Zealand  and  Hawaii  Asia  is  a  news 

on  a  round-the-world  survey  of 

DAit*Aa>  £  ’I***  A  story  of  fundamental  importance, 

JfT/  r  M  r  .  The  time  When  there  was  Virtually 

0  the  trip  Mr.  C^e  travelled  with  assessment  for 

Sir  Christopher  Chancellor,  ^he  East,  as 

Si,  *  K  of  Reu-  ;  ^  ^  ^  ^ 

ters,  who  has  returned  to  London. 

n  ...  gone. 

Reporter’s  Responsibility  “We  are  getting  away  from  the 

“Without  being  trite,  one  can  pleasant  haze  which  used  to  sur- 
say  that  never  has  there  been  a  round  ‘far-away  places  with  strange 
^eater  need  for  balanced  report-  sounding  names,’  and  there  is  now 
ing,”  Mr.  Cole  told  Editor  &  Pub-  a  genuine  desire  and  a  need  to 
lisher.  “A  tremendous  responsi-  be  kept  fully  informed  of  events 
bility  falls  on  all  those  covering  in  spots  which  not  so  long  ago 
world  news  to  put  the  facts  and  figured  merely  as  colorful  datelines 
the  issues  in  true  perspective.  a  few  times  a  year.” 

“The  tragedy  at  this  time  is  that  Commenting  on  press  condi- 
the  task  of  the  honest-to-God  tions  in  Japan,  Mr.  Cole  remarked: 

newspaper  reporter  in  a  great  sec-  “T"...  _  _ -  _  - 

tion  of  the  world  is  being  made  is  impressive.  It  is  clear  that  a  Washington, 
increasingly  difficult  and  in  some  genuine,  determined  attempt  is  be- 
cases  impossible,”  Mr.  Cole  con-  i  „  '  . 

tinued.  “If  ever  there  was  a  time  tried  and  proven  in 
when  great  reporting  was  needed.  World.” 
tt  is  now — and  especially  from  that  Mr.  Cole  added: 

part  of  the  world  where  freedom  “C _  — - 

of  access  to  news  and  movement  readiness,  in  practically  all  coun- 
to  collect  news  is  barred.” 

Mr.  Cole  added: 

“It  is  abundantly  demonstrated 

that  only  through  the  medium  of  ‘That  United  States  and  Ca- 
the  press, 

editor  5. 


5  Panels  Planned 
At  ASNE  Sessions 


Boston  Post  Sale 
Rumor  Scotched 


Five  panel  discussions  of  per-  an  on-the-record  press  conference, 
tinent  journalistic  questions  are  (E&P,  April  5,  page  32). 


Boston — ^The  Boston  Post  pub¬ 
lished  a  statement  last  week  that 
John  Fox  had  not  bought  the 


expected  to  enliven  the  convention 


&  P,  April  5,  page  32).  Rumors  circulated  that  Mr.  Fox, 

Earlier,  at  a  luncheon  that  saine  j^nown  in  many  circles  as  the  “boy 


of  the  American  ^ciety  of  News-  jay,  Newbold  Morris,  recentiy  ^^nder  of  finance,”  had  bought 
^r  Editors  in  Washmgton  April  ousted  as  a  Special  Assistant  to  contracted  to  buy  the  morning 
17-19.  the  Attorney-General  to  investi- 

Subjects  to  be  explored  are  gate  misconduct  among  Federal  Although  Mr.  Fox  denied  pur- 
“Sports  ^verage  m  the  American  officeholders,  and  Robert  Rams-  chase  of  the  Post,  he  stated  that  his 
Press,  How  Much  a  Free  j^ck,  chairman  of  the  U  S.  Civil  paper  is  that  of  a 

Service  Commission,  will  be  speak-  Englander  “to  whom 


(Md.)  Sunpapers,  will  preside. 
Night  Sessions 

An  innovation  this  year  will  be 


of  association  with  a  Great  New 
England  Newspaper.” 

Attorney  Chester  Steadman,  the 


Free?  The  Impact  of  Television  ers.  Hamilton  Owens,  Baltimore  t^e  opportunity  has  been  offered 
News  Reporting  Honesty  In  (Md.)  Sunpapers.  will  preside.  association  with  a  Great  Ne 

Government  and  Newspaper  Newspaper.” 

fiTent  ”  An  innovation  this  year  will  be  Attorney  Chester  Steadman,  t 

N«™a„  Hajes,  (V.,  -‘o-  «”  S  .Ki.ronLMe'Sa 

txaader  F.  (Casa,)  Jones, 

be  Ait  Guepe.  UniveiS;,  ot  Vir-  Syracuse  (N.Y.)  HerM-Journ^l,  „nhi %  ° 

ginia  football  coach;  Gordon  president  of  ASNE,  will  make  his  ^  ^ 

Cobbledick,  sports  editor,  Cleve-  report  at  the  opening  session 


night  sessions  on  Thursday  and  Post’s  legal  advisor  and  executor 


under  the  will  of  the  late  Richard 


Alexander  F.  (Casey)  Jones, 
Syracuse  (N.Y.)  Herald-Jourual, 


Cobbledick,  sports  editor,  Cleve¬ 


land  (Ohio)  Plain  Dealer;  Ed  Thursday  morning. 


Danforth,  sports  editor,  Atlanta  Among  the  most  important  re- 


(Ga.)  Journal  and  Walter  B.  ports  will  be  those  on  freedom  of 


Lister,  managing  editor,  Philadel 
phia  (Pa.)  Bulletin. 


information  by  James  S.  Pope, 
Louisville  (Ky.)  Courier-Journal 


The  free  press  panel  will  be  and  Times,  chairman  of  the  ASNE 
presided  over  by  L.  D.  Hotchkiss,  Freedom  of  Information  Commit- 


Little  Rock 
Gazette  Gets 
Tax  Refund 


needs  of  the  business  is  met  b;  OQfli 
positive,  clear  and  convincing  cfi  uwlli 
dence  *  ♦  *  that  the  earnings  at  ^ 
lowed  to  accumulate  in  1946  aal  L/0 
1947  were  not  beyond  the  reason 
able  needs  of  this  particular  bus-  PlOW 

UCSS*  TTia 

No  Sale  Then  Planned  ^arjust 

The  decision  noted  further;  punier  A 

“The  sale  of  the  Alsop  stock,  waukee 
in  1948,  was  not  the  purpose  fn  Except 
which  the  funds  were  accumulated,  suiting 
*  There  is  not  one  iota  ol  methods 
direct  evidence  in  this  record  to  Koth  anr 
show  that  this  sale  was  ever  con¬ 
templated  by  anyone  before  tk  ^ruvcmci 
time.  ♦  *  *  Election 

“The  Arkansas  Gazette  ♦  *  •  fend  que; 
has  enjoyed  a  long,  honorable  and  j  ( 
successful  career  under  able  and  I  ^ 
eminent  editors,  among  them  the  1  , 

present  president  of  the  Corpora-  ^ 
tion.  It  has  a  well-establi^  :  .  J 
policy,  standing  firmly  and  stoutlj  ^ 
for  all  the  great  moral  issues  aria-  ^ ’ 
ing  from  time  to  time,  has  had  i  i- /  'J 
great  part  in  the  development  of  :  JL  ° 
the  whole  state,  and  has  at  all  ..j 


prwiaea  over  oy  l..  u.  iiotcnKiss,  Freedom  of  Information  Commit-  Little  Rock,  Ark _ Federal 

Loi  Angeles  (CaViL)  Times,  and  tee;  Dr.  Harold  L.  Cross,  special  ji,jge  Thomas  C.  Trimble  ruled 
speakers  will  be  Fred  W.  Stein,  aSNE  counsel  on  Access  to  In-  recently  in  favor  of  the  Arkansas 

^i;or,  Binghamton  (N.  Y.)  formation,  and  Walker  Stone,  Gazette  in  a  suit  brought  for  re- 

Pr«s;  George  W.  Healy,  Jr.,  New  Scripps-Howard  Newspaper  Alii-  covery  of  $243,049.89  collected  by 
Orleans  (La.)  Times-Picayune;  ance,  chairman  of  the  Washington  the  Bureau  of  Internal  Revenue  as 

Herbert  F.  Corn,  Washington  committee.  Hf^firiencv  income  tax  assessments 


Herbert  F.  Corn,  Washington  committee 

(D.  C.)  5mr;  Dean  Ralph  D.  O  Canham,  Christian 

Casey,  School  of  Journalism,  Uni-  Monitor,  is  slated  for  a 


versity  of  Minnesota. 

TV  Discussion 

The  television  discussion  will  be 


mmittee.  deficiency  income  tax  assessments 

Erwin  D.  Canham,  Christian  allegedly  due  in  1946  and  1947. 
ience  Monitor,  is  slated  for  a  Judge  Trimble’s  order  struck 


report  on  the  United  Nations  Con-  down  the  contention  of  govern- 
ventions  on  Freedom  of  Informa-  ment  attorneys  that  the  money  had 


The  television  discussion  will  be  tion,  and  Lester  Markel,  Sunday  been  withheld  improperly  to  en- 
presided  over  by  W.  S.  Gilmore,  editor  of  the  New  York  Times,  able  J.  N.  Heiskell,  president  and 
Detroit  (Mich,)  News,  and  talks  will  report  on  the  International  editor  of  the  Gazette,  and  other 
will  be  made  by  George  A.  Corn-  Press  Institute.  stockholders,  to  purchase  the 

ish,  managing  editor.  New  York  Military  discussion,  most  of  it  niinority  stock  interests  of  the 
Herald  Tribune;  Davidson  Taylor,  off  the  record,  will*  be  led  by  family  of  the  late  Fred  W.  Alsop, 
NBC;  Paul  Jones,  MBS;  Sig  Secretary  of  Defense  Robert  A  who  for  many  years  was  business 
Michaelson,  CBS.  Lovett,  Gen.  Alfred  M.  Gruen-  manager  of  the  Gazette. 

The  honesty  in  government  ques-  ther.  Chief  of  Staff  at  SHAPE;  On  other  principal  points  at 

tion  will  be  discussed  by  Adrian  Gen.  Omar  Bradley,  Chairman  of  issue.  Judge  Trimble’s  opinion  con- 

W.  DeWind,  counsel  for  the  King  the  Joint  Chiefs  of  Staff;  Gen.  eluded  that: 

Subcommittee  of  the  House  Hoyt  S.  Vandenberg,  Admiral  “Earnings  and  profits  were  not 


xxvrxxi  iiitiv  I.V  tiiilVy  lioo  uau  I  •  j  e 

great  part  in  the  development  of  1: 
the  whole  state,  and  has  at  all  ly’,,  '  . 
times  supported  worthy  public  -.umed 
causes  and  men  in  public  life  with 
telling  effect.  It  has  consistently,  j| 
over  a  long  term  of  years,  refused  ju-u'ncin 
to  accept  advertisements  for  al-  r 
coholic  liquors  of  any  kind.  It  alio  L„j 
has  had,  and  still  has,  strong  edi-  l2one 
torial  policies  on  many  issua  pj||gj 
which  special  interests  might  and  • 
would  oppose.  For  this  Alsop 
stock  to  have  fallen  into  the  hani  jjj 
of  some  special  interests  antag- 
onistic  to  the  present  and  the  gen-  ^ 

eral  policy  of  the  paper,  could  and  fjugj 
probably  would  have  been  moa 
disruptive  of  the  harmony  of  tk  merchai 
corporation,  even  though  it  con-  .Umnoti 
stituted  a  minority  of  all  tk 
stock.”  J  c 


“Earnings  and  profits  were  not 


(Internal  Revenue),  Senator  John  William  M.  Fechteler,  Gen.  J.  accumulated  in  1946  and  1947  be- 


J.  Williams  (R.,  Del.);  John  B.  Lawton  Collins  and  a  numb 
Dunlap,  Commissioner  of  Internal  military  information  officers. 


Lawton  Collins  and  a  number  of  yond  the  reasonable  needs  of  the 


^venue,  and  Arnold  Bauman,  Election  Reporting 

counsel  for  the  Neely  Subcom-  „„„  ^  ^  t 

mittee  of  the  Senate  (D.  C.  , 

Grime)  Covermg  the  1952 

Louis  B.  Seltzer,  Cleveland  Elections?”  is  a  question  that  will 


military  information  officers.  corporation. 

_ .. _  “Nor  were  such  earnings  ac- 

“un.  T  T  cumulated  for  the  purpose  of  pre- 

Wh^  ^ssons  C^  We  Learn  venting  the  imposition  of  a  surtax 
from  1948  m  Covering  t^  1952  upon  the  stockholders.” 


_  „.  _ _  ,  J  .  ,  Interest  Provision  Included 

(Ohio)  Press,  will  be  chairman  of  p®  The  judgment  carries  a  6% 

the  panel  on  the  newspaper’s  re-  interest  from  June  30,  1950,  date 

^nsibihty  in  government.  Speak-  News-  refund  claims  filed  for  recovery 

ers  listed  are  Lee  Hills,  executive  ^  ^  ‘  of  the  deficiency  assessments.  The 

editor,  Detroit  (Mich.)  Free  Press t  Aniencan  foreign  policy  will  be  claims  were  rejected  Nov.  7,  1950, 
Ben  Reese,  co-chairman  of  the  explained  at  the  Saturday  luncheon  jq  fog  Federal  Court  action  was 
American  Press  Institute  Advisory  ^y  Secretary  of  State  Dean  fiigd  nqv.  24. 

Board  and  former  managing  editor  Acheson  and  Senator  Alexander  Judge  Trimble’s  opinion  noted 
of  the  St.  Louis  (Mo.)  Post-  Wiley  (R.  Wis.),  minority  ranking  fo^t  the  deficiency  assessments 
Dispatch,  and  V.  M.  Newton,  Jr.,  member  of  the^  Senate  Foreign  were  collected  under  Section  102 
managing  editor,  Tampa  (Fla.)  Relations  Committee.  of  the  Federal  Income  Tax  Law, 

Tribune.  At  the  annual  banquet  Saturday  on  the  ground  that  “earnings  re- 

Program  Chairman  J.  Russell  night,  the  Raymond  Clapper  tained  in  1946  and  1947  were  ac- 
Wiggins,  Washington  (D.  C.)  Post,  Award  will  be  presented  and  an  cumulated  for  the  purpose  of  buy- 
has  arranged  for  members  and  address  will  be  delivered  by  Dr.  ing  the  Alsop  stock  in  1948.” 
their  wives  to  tour  the  recently  Alberto  Gainza  Paz,  editor  and  The  opinion  said,  however,  that 
rebuilt  White  House  Thursday  publisher  of  La  Prensa,  Argentine  “in  this  case,  the  Commissioner’s 


a  uiiiiuiuy  ui  ail  me 

.  (  Fami 

(naires  t 

Norristown  Paper  jof  the 
Has  Pottstown  Edition  juiafgj® 

Norristown,  Pa. — A  Pottstovm  -(q  fami 
and  Vicinity  edition  of  the  Norris-  -extensii 
town  Times  Herald  began  publica-  jjate  de 
tion  March  10.  'tionnai 

Norristown  is  the  county  s«l  Li,g 
and  Pottstown,  20  miles  distant,  jand  dn 
the  second  largest  borough  in ,  j 
Montgomery  county.  - 

An  additional  press  run  of  10,- 1  i  l 
000  issues  daily  is  necessary  h^  j 
cause  of  the  new  edition  and  ac-  ^ 
ceptance  of  Pottstown  advertisini  j  ' 
will  begin  in  the  near  future,  tk  j*  'P-* 

Times  Herald  management  said.  „ 

^  .  .  garage 

The  Pottstown  bureau  is  man-  gar  wi 
aged  by  Mike  Pesta,  formerly  of  favora 
the  Phoenixville  Republican,  and  having 
staffed  with  a  complete  newsroom  dealer' 
setup  with  social,  sport  and  pho-  35 
tographic  departments  linked  by  ^ 
teletype  to  the  Norristown  hoot  crease 
office.  year. 

Members  of  the  Pottstown  staf  Urn 
now  include:  Mr.  Pesta,  Richari  9.9% 
Wentzel,  Collier  Rhoads,  Albert  j  attend 
Sarazen,  Robert  Zimmer,  Mrs.  Ed-  I  week” 


tha  Schaeffer  and  Mrs.  Phylk  I  famili 


The  opinion  said,  however,  that 
in  this  case,  the  Commissioner’s 


afternoon,  after  which  President  newspaper  expropriated  by  the  determination  that  earnings  were 


Truman  will  grant  the  members  Peron  dictatorship 


allowed  to  accumulate  beyond  the 


Goodnow. 

County  Editor  Dick  Dean  is  ia 
charge  of  the  make-up  and  super¬ 
vision  direct  from  the  Norristown 
office. 
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‘e5i29th  Milwaukoe  las  Vegas  Sun 
JlConsiimer  Study  Sues  McCanan 
iNow  Available 


tas  just  published  its  1952  Con- 
umer  Analysis  of  the  Greater  Mil- 
.aukee  market. 


The  Las  Vegas  (Nev.)  Sun  this 
week  named  Sen.  Pat  McCarran 
The  Milwaukee  (Wis.)  Journal  <D.,  Nev.)  as  chief  defendant  in 

a  million-dollar  damage  suit, 
charging  him  with  promoting  an 
advertising  boycott  against  the 
Except  for  some  refinements  re-  newspaper.  (E&P,  April  5,  pap  8. 

Suiting  from  past  experience,  ,  ^  named  were  Eva  Adams, 
nethods  used  in  conducting  the 
;9th  annual  survey  remained  ba 
lically  the  same  as  last  year.  Im 


ant,  and  the  proprietors  of  12 
hotels  in  the  Las  Vegas  area.  H.  M. 


trovements  were  made  in  sample  Grpnspun,  publisher  of  the  Sun 
flection,  cross-sectional  return  Senator  caused  the  boy- 


autl; 


land  questionnaire  handling. 
City  Zone  Covered 


cott  “to  compel  the  editors  to 
refrain  from  publishing  detrimen¬ 
tal  statements”  about  him.  The 


*  I 

anil 

^  ^  I  Questionnaires  were  mailed  to  a  paper  is  also  seeking  treble  $266 
X)tj.  k^tefully  checked  random  selection  a  day  actual  damages  for  the  dura- 
ished  jof  families.  In  1952  the  first  mail-  tion  of  the  boycott. 
iing  totaled  2,376  questionnaires,  of 


Iwhich  1,704  were  returned;  second,  29.5%  and  19.6%.  In  choice  of 


12,882  with  2,107  responses,  and  theaters,  TV  families  showed  an 
It  fj  Ithird  of  2,403  brought  1,284  re-  80%  preference  for  neighborhood 
.  .  ftums.  Two  small  mailings  of  400  theaters,  compared  to  77.7%;  and 
...  ^followed,  of  which  242  were  re  “ —  '  •  *  . 

.,  (turned.  Of  the  5,337  total  re 
Jturned,  5,000  were  used  for  tabula 
tion.  The  surplus  of  337  permitted 


[balancing  two  similar  samples  of  are  owned  by  198,028  families  in 
2,500  families  eph.  The  area  cov-  Greater  Milwaukee  homes,  or 
ered  was  the  Milwaukee  ABC  City  74.1%,  the  survey  indicates,  com- 
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20%  preferred  downtown  theaters 
to  22.3%  on  non-owners  of  TV 
sets. 

Sixty-seven  makes  of  TV  sets 


pared  with  55  makes  owned  by 
51,818  or  20.4%  of  families  in 
1950.  It  was  noted  that  a  survey 
made  in  February,  1952,  by  the 


iZone. 

Filled  in  at  home,  the  question- 
jnaires  were  returned  by  the  house- 
jwife  in  person  to  the  Journal  build- 

Jing  where  an  interviewer  checked  Journal’s  station  WTMJ-TV 
housewife  who  showed  a  total  of  313,384  TV  sets 
iwas  presented  with  a  shopping  bag  within  the  area  served  by  the 
Jfilled  with  groceries  and  drug  prod-  station. 

|ucts  well  over  $5  in  value.  This  Por  the  first  time  in  years,  the 
merchandise  is  made  possible  family  grocery  buying  habits  re- 
through  the  cooperation  of  the  ported  in  1952  show  a  slight  up- 
mMufacturers.  swing  back  to  neighborhood  inde- 

j  Families  who  returned  question-  pendent  stores,  reversing  a  down- 
jnaires  this  year  represented  70.9%  ward  trend  started  in  1949.  The 
jof  the  total  number  mailed.  The  percentages  for  independent  stores 
Ihigh  percentage  of  return  was  stim-  were;  1952,  27.38%;  1951, 

town  ^  follow-up  card  mailed  25.98%;  1950,  31.23%’;  1949, 

.  ,ito  families,  giving  them  a  two-day  33.49%,  and  1948,  35.6%.  Since 
blici-  ‘he  four-day  return  1941^  the  highpoint  for  independ- 

^date  deadline  printed  on  the  ques-  ents  was  in  1945  with  49.5%. 
itionnaire.  A  store  check  correlates  jhe  Milwaukee  Journal  is  again 
A  grocery  participating  in  the  1952  Consoli- 

and  drug  distribution  by  brands.  dated  Consumer  Analysis  which 
Findings  will  high-spot  findings  of  15  stand- 

^  Some  of  the  changes  indicated  ardized  surveys  on  more  than  150 
jby  the  1952  Consumer  Analysis,  product  classifications.  This  re¬ 
fer  example,  are  shown  under  au-  port,  to  be  published  in  May,  di- 
tomotive.  The  advertising  cam-  gests  findings  of  15  individual  con- 
paign  of  the  industry  to  get  owners  sumer  analysis  surveys  made  in 
to  bring  cars  back  to  the  “home”  markets  from  coast  to  coast, 
garage  or  the  dealer  where  the  Cooperating  in  the  7th  annual 
car  was  bought,  for  repairs,  had  edition  of  the  consolidated  report 
favorable  results.  The  number  are  the  Columbus  (Ohio)  Dis- 
having  major  repairs  done  at  the  patch;  Ohio  State  Journal;  Duluth 
dealer’s  shop  increased  from  (Minn.)  Herald  and  News-Trib- 
35.8%  in  1948  to  47.2%  in  1952,  une;  Fresno  (Calif.)  Bee;  In- 
with  minor  repairs  showing  an  in-  dianapolis  (Ind.)  Star  and  News; 
crease  from  20%  to  26.4%  this  Milwaukee  Journal;  Modesto 
3'®®*'-  (Calif.)  Bee;  Omaha  (Neb.) 

Under  movie  attendance  habits,  World-Herald;  Portland  (Me.) 
9.9%  of  families  having  TV  sets  Press  -  Herald  -  Evening  Express; 
1  attended  a  movie  “within  the  past  Sacramento  (Calif.)  Bee;  St.  Paul 
• -jT  *i  as  compared  to  18%  of  (Minn.)  Dispatch  and  Pioneer 
hyllB  j! families  not  having  a  TV  set;  one  Press;  Salt  Lake  City  (Utah) 
‘0  four  weeks  ago,  13.6%  com-  Deseret  News;  San  Jose,  (Calif.) 
pared  to  21.6%;  one  to  six  months  Mercury-News;  Seattle  (Wash.) 
*80,  29.3%  compared  to  29,8%;  Times;  Spokane  (Wash.)  Spokes- 
Stt  months  to  a  year  ago,  17.7%  man  Review-Daily  Chronicle,  and 
*“o  11%;  more  than  a  year  ago,  Washington  (D.  C.)  Star. 
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Teboult  Heads 
Florida  Group; 
Old  Law  StucKed 

Miami,  Fla. — The  Florida  Daily 
Newspaper  Association  elected  of¬ 
ficers  here  April  4,  after  which  the 
new  officers  sailed  for  Havana  for 
a  joint  meeting  with  the  Cuban 
Publishers  Association. 

A.  H.  Tebault  of  St.  Augustine 
was  elected  president  of  the  Flo¬ 
rida  Association,  succeeding  David 
B.  Lindsay,  Jr.,  who  is  retiring 
after  two  terms  as  president. 

Ted  Enns  of  Fort  Pierce,  was 
named  vicepresident;  Robert  Mil¬ 
ler,  Jacksonville  Times-Union, 
treasurer,  and  V.  J.  Obernauer  of 
Jacksonville,  secretary. 

During  a  brief  business  session, 
the  Florida  publishers  voted  to  un¬ 
dertake  a  study  of  the  validity  and 
application  of  a  1917  Florida  stat¬ 
ute  requiring  newspapers  which 
make  personal  attacks  on  a  politi¬ 
cal  candidate  to  give  the  candidate 
equal  space  for  a  reply. 

Herbert  M.  Davidson,  editor  of 
the  Daytona  Beach  News-Journal, 
told  the  meeting  of  a  recent  un¬ 
successful  effort  of  a  candidate  to 
have  him  prosecuted  under  the 
half-forgotten  35-year-old  statute. 
“It  is  a  dangerous  law  and  we 
would  like  the  help  of  this  Asso¬ 
ciation  in  getting  it  revoked,”  he 
said. 

■ 

Rousing  Welcome  Given 
To  Group  in  Havema 

Havana  —  Deadlines  and  waist¬ 
lines  were  temporarily  forgotten 
by  16  members  of  the  Florida 
Newspaper  Association  last  week¬ 
end  when  they  came  here  for  the 
second  half  of  their  Spring  meet. 

The  contingent,  guests  of  Ha¬ 
vana  publishers,  were  given  a  re¬ 
ception  which  included  a  racing 
handicap  named  in  their  honor,  a 
circuit  of  the  local  night  spots  and 
a  tour  of  the  city  escorted  by  a 
cavalcade  of  police  motorcyclists 
with  sirens  wailing  full  blast. 

The  visiting  newsmen  and  their 
wives  were  greeted  by  the  Havana 
Municipal  Band.  Representatives 
of  the  Cuban  Press  Bloc  headed 
by  its  president,  Cristobal  Diaz, 
vicepresident  of  El  Pais  newspaper, 
and  officials  of  the  National  Tour¬ 
ist  Commission,  were  on  hand. 

Clara  Park  Pessino,  general 
manager  of  the  English-language 
Havana  Post  delivered  the  welcom¬ 
ing  address,  urging  the  U.  S.  news¬ 
men  to  dispel  the  generally  ac¬ 
cepted  notion  that  Cuba  is  a  land 
of  only  “violence  and  colorful 
happenings.” 

“In  the  same  way,  the  thinking 
Cuban  knows  that  there  is  more 
going  on  in  the  U.  S.  than  the  eva¬ 
sion  of  income  tax,  political 
crookedness  and  bigamous  mar¬ 
riages,”  she  added. 

The  newspapermen  toured  Ha¬ 
vana  in  automobiles  put  at  their 
disposal  by  Amadeo  Barletta,  pres¬ 
ident  of  El  Mundo  Publishing  Co. 


Unpublished  Photo 
Used  10  Years  Later 

Hagerstown,  Md. — ^Ten  years 
ago,  Joseph  M.  Harp,  editor  of  the 
Morning  Herald,  took  a  picture  of 
a  transportation  tieup  here  after  a 
Palm  Sunday  blizzard.  For  some 
reason  the  picture  was  not  pub¬ 
lished. 

This  week  it  was  used  to  illus¬ 
trate  an  anniversary  story.  Mr. 
Harp  said  he  could  find  no  other 
pictures  and  had  to  use  the  one 
he  had  taken  10  years  before  and 
kept  in  his  private  file. _ 

Press  Restraints 
At  Steel  Confab 
"Rules  of  Gome" 

Washington — Steel  industry  op¬ 
erators  and  union  representatives 
conferred  Thursday  in  the  shadow 
of  the  White  House  (the  old  State 
Department  building)  but  the  of¬ 
fice  of  President  Truman’s  press 
secretary,  Joseph  H.  Short,  Jr., 
denied  that  obstacles  had  been 
placed  in  the  way  of  press  or  cam¬ 
era  coverage. 

The  Short  office  took  cognizance 
of  published  reports  that  an  “armed 
guard”  had  been  posted  to  keep 
newsmen  away,  and  pointed  out 
that  the  precautions  taken  were 
only  those  which  are  observed  in 
the  White  House — of  which  the 
Steelman  office  is  a  part.  With 
respect  to  the  report  that  a  photog¬ 
rapher  had  been  “temporarily  de¬ 
tained”  the  Short  office  said; 

“They  (the  photographers)  are 
fully  aware  of  the  ‘rules  of  the 
game’  and  if  anyone  was  restrained 
it  was  because  he  failed  to  observe 
the  rules.”  The  regulations,  it  was 
pointed  out,  are  no  more  stringent 
than  prevail,  daily,  at  other  White 
House  offices,  are  well  known,  and 
couldn’t  possibly  be  inadvertently 
breached. 

An  April  9  news  dispatch  to  the 
New  York  Times  reported: 

“The  policemen  stood  before  a 
barricade  of  wooden  screens  erect¬ 
ed  across  the  corridor.  .  .  .  The 
corridor  ‘block’,  it  was  explained, 
was  set  up  at  Dr.  Steelman’s  or¬ 
ders  to  bar  reporters  and  camera¬ 
men  from  buttonholing  visitors. 
Acting  on  the  ground  that  ‘nation¬ 
al  security’  was  involved.  Dr.  Steel¬ 
man  had  Instructed  the  guards  to 
hold  off  the  press.  The  guards  took 
one  photographer  into  temporary 
custody  when  he  tried  to  take  a 
picture  of  the  barricade.” 

■ 

Gets  N.  Y.  State  PR  Job 

Albany,  N.  Y.  —  Commissioner 
Harold  Keller  of  the  New  York 
State  Department  of  Commerce 
this  week  announced  appointment 
of  Robert  E.  Robischon  as  director 
of  the  Division  of  State  Publicity. 
Mr.  Robischon  was  formerly  ad¬ 
vertising  manager  of  Esso  Export 
Corp. 
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THE  ADVERTISING  SURVEY 


Nash  Terms  Papers 
Ideal  Action  Medium’ 

By  Robert  B.  McIntyre 

Nash  Motors,  third  oldest  towns  throughout  the  U.  S.  In- 
American  auto  manufacturer,  is  a  itial  insertions  ranged  from  1,200 
victim  of  one  of  life’s  little  ironies  to  600  lines  and,  according  to 

_ its  headquarters  is  located  bn  Mr.  Lawler,  follow-up  ads  will  run 

Plymouth  Road  in  Detroit.  frequently  in  the  same  number  of 

But  Nash,  a  division  of  Nash-  newspapers  but  in  1,000  to  400- 
Kelvinator  Corp.,  since  1937,  is  line  space  units, 
too  engrossed  in  celebrating  its  ‘Feel’  of  Magazines 

SOth  anniversary  and  building  sales  “Our  1952  newspaper  ads,”  he 
through  a  two-^dget  advertising  explained,  “represent  a  new  tech- 
program  (via  Geyer,  Newell  &  j^jqyg  jtiat  our  agency  has  put 
Ganger,  Inc.)  to  give  the  matter  ^^me  ‘feel’  of  a  magazine  ad 
a  second  thought.  Jjjjq  newspaper  copy  (see 

Last  month,  N.  F.  Lawler,  di-  ^uts).” 
rector  of  advertising  and  sales  pro-  manager  Huntress  added 

motion,  and  John  B.  Huntress,  ad-  ^  1,600-line 

vertising  manager,  broke  what  rqP  four  color  ad  in  the  Mil- 
they  described  as  being  the  largest  n-awAfe  (Wis.)  Journal  and  the 
announcement  ad  campaign  in  Milwaukee  (Wis.)  Sentinel.  “Re- 

ifc  .  .  ...... 


,\rt 


7.- 


“The  Bureau  of  Advertisini  j 
AN PA,  frequently  offers  to  hdpi 
us  get  the  most  out  of  o« 
use  of  newspaper  space,”  he  a- 
thused,  “but  the  various  reps  art 
doing  such  a  magnificent  job  a 
getting  us  service  and  good  po¬ 
sitions  that  we  haven't  had  to  t^ 
advantage  of  the  Bureau’s  geon- 
ous  offers.” 

Dealers  Like  Papers 
And  Nash’s  use  of  newspapers 
rates  high  with  its  own  sales  de¬ 
partment  and  dealer  organization, 
according  to  H.  C.  Doss,  vice 
president  in  charge  of  Nash  sales. 

“Newspapers,”  he  declared,  “art 
by  far  and  away  the  most  popular 
advertising  medium  with  our  owi 
salesmen,  our  dealers  and  their 
combined  staffs  of  6,500  salesmen. 
In  fact,  we  receive  more  comment 
from  dealers  about  our  newspaper 
ads  than  we  get  from  any  odser 
media  we  employ. 

“Our  dealers  realize  that  news- 
full-page  space  regularly  in  the  paper  advertising  is  the  ideal 
American  Medical  Association  local-level-link  that  ties  in  all  oni 
Journal.  other  promotional  efforts.” 

. - . --  _ _  _  Auementine  Nash’s  national  Saleswise,  reports  Mr.  Doss, 

Nash’s  history  to  promote  its  new  production  was  poor,”  he  declared,  promotion  is  an  intensive  dealer-  Nash  is  in  pay  dirt  with  sales  “i 
tel  aid  campaign.  A  merchandising  lot  better  than  prewar.”  He  poinn 

(E&P,  March  29,  page  10).  magazine  plates  instead  of  having  p,an  book,  a  mat  service  contain- 

Two  Budgets  the  proper  plates  made.”  ing  copy  and  illustrative  materials 

As  always  with  Nash,  news-  Nash’s  announcement  copy  of  adaptable  to  varied-size  local  news¬ 
papers  are  carrying  the  main  load  last  month  drove  a  deeply  pene-  paper  ads,  copy  for  radio  spots, 
of  the  1952  program  and  conse-  trating  spearhead  into  its  national  chainbreaks,  and  50-second  TV 
quently  hold  the  major  chunk  of  markets,  so  now,  says  Mr.  Lawler,  films  promoting  the  new  cars,  also 
a  $6,350,000  ad  budget  which  “we  will  stagger  our  newspaper  ads  are  available  for  the  use  of  Nash’s 
the  firm  splits  two  ways — ^national  so  as  to  average  an  ad  a  week  i,600  dealers, 
and  local.  This  budget  is  termed  in  at  least  60%  of  our  total  list  Completing  the  dealer  help  pro- 
Fund  No.  1,  and  broken  down  by  of  papers.  Experience  has  taught  gram  are  a  wide  variety  of  cata- 
media  looks  something  like  this:  ns  that  this  is  the  most  effective  logs,  folders,  mailing  pieces,  a 

way  to  use  newspapers.”  sales  training  program,  and  various 

In  an  effort  to  achieve  a  bal-  point-of-purchase  display  materials 
anced  advertising  program,  Nash  including  showroom  banners  and 
has  gone  heavily  into  most  other  posters,  announcement  ad  blow- 
ijor  media.  ^  ups^  poster  miniatures,  service  de- 

National  magazines,  which  in-  partment  trim  displays,  jumbo- 
clude  Life,  Satevepost,  Collier’s,  size  postcards  for  mass  mailings. 


A  total  of  1,515  daily  and  weekly 
newspapers  delivered  this  open 
invitation. 


•  National:  Newspapers,  $2,- 
200,000  or  35%;  Magazines,  $1,- 
300,000  or  20%;  Television,  $600,- 
000  or  9%;  Outdoor  posters,  $2,- 
000,000  or  31%;  Trade  Publica-  major  media, 
tions,  $100,000  or  2%;  and  Mis¬ 
cellaneous,  $150,000  or  3%. 


Local:  Newspapers  46%;  Pos-  Fortune,  Time,  Quick  and  News- 


ters  42%;  and  TV  12%. 

No  matter  how  you  slice  this 
Fund  No.  1,  newspapers  come  out 
with  the  lion’s  share. 

The  second  Nash  budget,  or 


week,  carried  Nash’s  announce¬ 
ment  ads  in  four-color,  double¬ 
page  spreads  and  single  pages. 
Subsequent  insertions  in  these 
books  will  be  run  regularly 


. . . 


salesman  lapel  buttons  and  50th 
anniversary  wall  plaques  and  ,,,  t 

commemorative  full-size  card-  Nashs  52  newspaper  copy 
board  cutouts  of  the  1902  Nash 
Rambler. 


‘Papers  Clinch  It’  out  that  since  1945  the  auto  » 

“As  you  can  see,”  Mr.  Lawler  dustry  has  had  an  average 


Fund  No.  2,  consists  of  a  50-50  throughout  the  year.  _  _  _  _ _ ^ 

co-op  deal  in  which  the  Nash  Nash’s  outdoor  poster  advertis-  told''*EDiTOR**'&*''puBusHER‘*Xi*s  increase  ”~of  ”3^4%  as^agains 
dealer  spends  all,  and  generally  mg  embraces  the  use  of  6.200  24-  “we  have  tried  to  maintain  Nash’s  booming  125%  boost 

does  so  in  his  local  newspapers.  shwt  posters  on  highways  and  in  ^  Mr.  Doss’  sales  department  tie 

Copy  Placed  Direct  national  impact  with  national  »“  with  Nash’s  advertising  effof 

Accordine  to  Mr  Lawler  all  some  1,500  markets.  An  onlv  in  that  ad  insertions  >it 

of  Sa°hT* alrradlSjSng  I  L","'? 

placed  fhrough  ifs^d  agency  ,5.Me  ”yTed 

^  ^  wiH  he  followed 

23  zone  or  branch  wholesale  offices  illustrations  of  the  cars  during 

April,  May  and  June. 

In  addition,  the  new  Golden 
Airflytes  were  presented  and  dem¬ 
onstrated  on  the  Paul  Whiteman 
TV  Teen  Club  show  telecast  over 

iv/vai  llldCl  UUll  ARr'  TV  noti/^nol  riA*  V  O  ♦  DUiii  x^awici  auu  iTUiii*  11^x1115  iii«^  iiaoii  vi  nonsfe 

orders  are  mailed  to  Nash’s  zone  u^dav  evenines  emphasized  that  Nash’s  use  do  double  duty  is  the  big  i<* 

managers.  ^  ®  ^  of  newspapers  has  increased  in  re-  “Consequently,  we  try  to  do  thin? 

The  dramatic  and  all-out  Sportsman’s  Campaign  cent  years  in  terms  of  dollars  spent  smarter  and  sharper  than  the  othe 

manner  in  which  Nash  broke  its  A  special  sportsman’s  campaign  but  not  in  percentage  spent  in  fellow;  strive  to  get  more  readtf 
announcement  copy  on  its  1952  with  full-page  copy  written  and  them;  that  newspapers  are  used  per  ad  than  our  competitors  t!, 
line  last  month  serves  to  point  up  illustrated  by  Ed  Zern,  noted  au-  in  every  one  of  1 ,600  dealer  points,  making  our  ads  more  interesti^ 
how  its  advertising  strategy  oper-  thor  of  humorous  books  on  hunt-  Mr.  Lawler  thinks  newspapers  We  succeed,  too,  judging  ' 
ates  under  actual  field  conditions,  ing  and  fishing,  is  appearing  in  general  do  an  excellent  job  in  studies  we’ve  had  made.  Despite 
Copy,  featuring  illustrations  of  monthly  in  Sports  Afield,  True,  servicing  the  Nash  account  and  lower  Nash  ownership  rating, 
the  Airflyte  cars,  appeared  in  a  Outdoor  Life,  and  Fie’d  and  is  particularly  delighted  with  the  achieve  excellent  readership  raW^j 
total  of  1,515  daily  and  weekly  Stream.  Another  drive,  aimed  at  way  newspaper  representatives  on  our  ads. 
newspapers  in  1,434  cities  and  doctors  and  surgeons,  is  running  in  have  been  helping  Nash.  (Continued  on  pane  70) 
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who  in  turn  deal  with  the  com¬ 
pany’s  1,600  dealers  in  their  re¬ 
spective  23  geographical  zones.  In 
placing  the  factory  copy,  the 
agency  sends  the  mats  directly  to 
the  local  newspapers;  insertion 


coverage  of  magazines,  television,  only  in  that  ad  insertions 
radio  and  outdoor  advertising.  heavily  merchandised  within  ® 
“Merchandising  this  national  Nash  home  office  and  throj^oi 
effort  at  the  local  level  is  another  l^e  dealer  organization.  This  • 
matter,”  he  said,  “and  one  that  done  through  use  of  detaiW 
only  local  newspapers  can  do.  letters  which  explain  the  rea^ 
Newspapers  clinch  the  job  of  mer-  objective  behind  each  adve 
chandising  the  over-all  campaign;  tisement. 
put  ‘your  name  and  address’  on  it.  Must  Stretch  Dollar 

and  you  need  a  helluva  lot  of  it.”  As  explained  by  Mr.  Lawla 
Both  Messers  Lawler  and  Hunt-  making  the  Nash  advertising  doll* 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 


Erening  and  Sunday 


Advertising  Offices:  Pkilmdtipkim,  Filbert  and  Joniper  Streets 
National  Advertiaind  Repreaentativea:  Sawyer  Ftryason  Walker  Company  •  Chicado 


New  York,  285  Madiaon  Avenue 
Detroit  •  Atlanta  •  Loa  Andeica 


San  Francisco 


} 

{ 


I 


i 


'LOCALNEWS  DAILIES — basic  advertising  medium' 


CAMPAIGN  ROUNDUP  newspapers  in  81  selected  cities,  it  per  schedule,  additional  ads  will  Lambert  Company,  St.  Loul 

— - -  was  announced  this  week  by  John  be  run  in  automotive  trade  mag-  nounced  this  week. 

71^  TN  ■  Schumann,  Jr.,  president.  azines  in  two-color  page  spreads  A  large  scale  ad  campaigi 

\jrJYL/\vi/  UnV©  G.  ArDee  Ames,  vicepresident  beginning  in  April  issues  and  con-  under  way  in  local  new^] 

M  f  in  charge  of  business  development,  tinuing  to  the  end  of  the  year.  utilizes  extensive  research  to 

OGl  lOr  LZHj  supervise  the  campaign  which  ment  company  claims  tha 

will  announce  the  GMAC  “Thrift-  Seagram  to  Launch  germicidal  action  of  Listerii 

Nautical  Theme  in  May  duces  odor  bacteria  on 

Eleven  different  ads  will  break  mouth  and  throat  surfaces 
in  120  newspapers  in  90  cities  be-  per  cent  within  15  minutes, 
ginning  the  end  of  May  as  part  of  Large-sip  ads  in  local  S 
a  Summer-long  promotion  for  Sea-  and  dailies,  backp  I 

gram’s  Ancient  Bottle  Gin,  accord-  “onal  magaziip  a^ertising 
ing  to  George  E.  Mosley,  vice-  coast-to-coast  $1,000,000  TV 
president  in  charge  of  advertising 

and  sales  promotion,  Seagram-  travagpt  cimms  thp  have 
Distillers  Corp.  made  for  chlorophylls. 

All  copy  and  art  for  the  nautical  „  t«r  i  t  • 

gin  campaign  (via  Roy  S.  Dur-  Philly  .Gas  Works  Igmt 
Stine,  Inc.)  has  been  built  around  Campaign  on  Ranges 
sailing  and  keyed  to  a  “Sea  The  gas  industry’s  first 
Breezes”  theme.  promotion  of  automatic  gas 

Copy  will  run  from  May  through  with  “single-point”  ignitioi 


1\rATX7Cr%rmOVC  Guard”  time  purchase  plan  to  be 

available  for  all  products 
A  national  advertising  campaign  sold  by  General  Motors  dealers, 
(via  Campbell-Ewald  Co.),  biggest  The  campaign  will  be  a  contin- 
sponsored  by  the  company  in  the  uous  one  with  ads  scheduled  in 
past  10  years,  will  be  launched  newspapers  approximately  once  a 
April  16  by  the  General  Motors  week. 

Acceptance  Corp.  in  129  daily  Supplementing  the  daily  newspa- 


"IDEAL" ^ 
MATRIX  ROLLING 
MACHINE 

with 

FREE  MOULDING  aUNDER 


(With  rompliments  to  Coca-Cola) 


►  The  word  YOU— is  left  to  the  imagination 
hut  that’s  what  it  says,  really  — f/ie  pause  that 
refreshes  YOU. 

All  successful  husiness  with  the  human 
race  must  he  based  on  a  concept  of  BENEFIT 
TO  YOU. 

Something  that  YOU  want  makes  all  the 
husiness  there  is! 

\ou  like  Localnews— so  that  makes  Local- 
news  the  basic  advertising  medium  for  YOu! 


Full  Depth  Sharp  Mats 
Stretch  of  Mats  Eliminated 
Non-Buckling  Impressions 
Produces  Better  Printing  Plates 
Powerful  Rolling  Mill  Effect 
Straight  Line  Pressure  Adjustment 
Ball  and  Roller  Bearings  Thruout 

"’/deal”  in  Efficiency 

and  Ease  of  Operation 

IMMEDUn  DELIVERY*  SEND  FOR  BOOKUT  151-6 


The  Julius  MaLhews 
Special  Agency,  Inc. 

NEUSPAPKR  RKPRESPyTATIf  ES 

NEW  YORK  •  DETROIT  •  CHICAGO  •  BOSTON 
SYRACUSE  •  PHILADELPHIA  •  PITTSBURGH 
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.93  Juries  Ordered 
To  Crack  Crime 
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Witness  these  10-year  success  stories 
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AKRON  BEACON  JOURNAL 


“A  decade  of  steady  growth!  Parade  joined 
the  Sunday  Akron  Beacon  Journal  in  1941. 
In  the  10  years  that  have  passed,  the 
Sunday  Beacon  Journal’s  circulation  has 
increased  by  more  than  50  per  cent. 
“Certainly  Parade’s  contribution  to  this 
growth  has  been  no  small  factor.’’ 


iMMiR 


Bridgeport  Sunday  Post 


“In  October  1941,  Sunday  Post  circulation  was 
32,500  and  the  price  5  cents.  Then  we  took 
on  Parade  and  upped  our  price  to  10  cents. 
Today  our  Sunday  circulation  is  over  the 
59,000  mark.  We  give  Parade  a  good  deal 


of  the  credit.’ 


TFTIfJTlR 


CHICAGO  SUNDAY 

SUN-TIMES 


“Parade  has  been  an  integral  part  of  the 
Sunday  Sun-Times  package  from  the 
very  start.  A  stanch  partner  in  our  acquisition 


and  maintenance  of  more  than 


615,000  circulation.” 
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Pjetroit  fftet 


“When  the  Detroit  Free  Press  took  on  Parade 
in  1941,  Sunday  circulation  lagged  behind 
the  daily.  Since  then,  we  have  led  all  other 
Detroit  papers  with  our  36.0%  gain  in 
weekday  circulation  for  the  10-year  period. 
But  our  Sunday  circulation  is  up  even 
more— 53.5%. 

“The  Sunday  circulation  climb  started  the 
first  week  the  Free  Press  carried  Parade; 
has  continued  ever  since.” 


Nework 


^unbap  ^tar-Hcltgcr 


“To  PARADE  must  go  much  of  the  credit 
for  making  the  Newark  Star-Ledger 
New  Jersey’s  largest  Sunday  newspaper.” 


“The  last  ten  years  have  been  big  ones  for 
the  Washington  Post.  Circulation  has  grown 
from  127,000  to  197,000.  And  in  prestige, 
the  Washington  Post  has  secured  its  position 
as  ‘the  most  important  newspaper  in  the 
nation’s  capital’. 

“Parade  has  been  distributed  with  the 
Washington  Post  for  ten  years  and  has  been 
a  large  factor  in  our  growing  acceptance 
with  readers.  It  has  given  us  circulation 
strength  and  editorial  balance.” 
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newspapers  distributing  parade 

AKRON  Beacon  Journal 
ALBUQUERQUE  Journal 
BOSTON  Post 
BRIDGEPORT  Post 
CHICAGO  Sun-Times 
COLUMBUS  Ledger-Enquirer 
CORPUS  CHRISTI  Caller-Times  I 
DENVER  Rocky  Mountain  News 
DETROIT  Free  Press 
EL  PASO  Times 
ERIE  Dispatch 
FORT  WAYNE  Journal-Gazette 
GREENVILLE  (S.  C.)  News 
HARRISBURG  Patriot-News 
HARTFORD  Courant 
INDIANAPOLIS  Times 
JAMAICA  Long  Island  Press 
LITTLE  ROCK  Arkansas  Gazette 
LONG  BEACH  (Calif.)  Press-Telegram 
MACON  Telegraph  &  News 


parade  adds  editorial  strength,  adds  circulation  for 
Sunday  newspapers.  To  a  newspaperman  the  reason  is  clear. 

parade  has  the  pace  and  punch  of  a  newspaper.  Its  stories  are  datelined, 
its  pictures  are  news.  It  reports  real  people,  real  situations  and  places. 
It  follows  up  the  news  tersely,  provocatively  and  fast. 

parade  is  the  kind  of  magazine  a  good  newspaperman  would 
turn  out  if  he  had  on-the-spot  reporters  around  the  world  covering  the 
stories  he  knows  will  be  read  most  by  the  most  people. 


It  follows  naturally  that  Parade  is  America’s  best-read 
magazine  (confirmed  by  independent  research) —with  more  distributing 
newspapers  than  any  other  syndicated  Sunday  magazine. 


MADISON  Wisconsin  State-Journal 
NEWARK  Star-Ledger 
NEW  BEDFORD  Standard-Times 
NORFOLK  Virginian-Pilot 
OAKLAND  THbune 
PEORIA  Journal-Star 
PORTLAND  (Maine)  Telegram 
ST.  LOUIS  Post-Dispatch 
SAN  DIEGO  Union 
SCRANTON  Scrantonian 
SYRACUSE  Herald- American 
WASHINGTON  Post 
WICHITA  Eagle 
YOUNGSTOWN  Vindicator 


The  Sunday  Picture  Magazine 

405  Lexington  Avenue,  New  York  17,  N.  Y. 
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4-A*s  Chairman  Collects 
Homes,  Friends,  Accounts 


By  Robert  B.  McIntyre 


When  the  American  Association 
of  Advertising  Agencies  last  week 
elected  John  P.  Cunningham  as  its 
chairman,  it  picked  itself  an  ad* 
man's  adman. 

Like  most  other  advertising  ex¬ 
ecutives,  Jack  Cunningham  was 
bom.  For  him  it  happened  in 
Lynn,  Mass.,  Sept.  17,  1897.  In 
due  time,  he  attended  and  gradu¬ 
ated  Harvard  in  1919,  having  taken 
time  out  to  serve  as  an  ensign  in 
the  navy  during  World  War  1.  To¬ 
day  he  is  executive  vicepresident 
of  Cunningham  &  Walsh  Inc.,  New 
York  City;  maintains  that  the  only 
physical  asset  of  the  agency  busi¬ 
ness  is  confidence  and  trust;  is  a 
proponent  of  good  taste  in  adver¬ 
tising;  and  has  a  current  enthu¬ 
siasm  to  clean  up  television. 

Views  on  Papers 

What’s  more,  the  new  4-A  chair¬ 
man  feels  that  in  some  ways  “news¬ 
paper  advertising  has  far  more 
force  than  the  news  and  editorial 
columns — even  in  the  fields,  gener¬ 
ally  considered  to  be  editorial,  of 
molding  public  opinion  or  inducing 
public  action.” 

The  transition  from  becoming 
t  discharged  ensign  after  the  end 
of  World  War  I  to  executive  vice- 
president  of  a  top-notch  agency 
billing  about  $33,000,000  annually 
wasn’t  as  simple  as  the  telling 
makes  it  sound. 

Like  many  another  success.  Jack 
Cunningham  started  on  the  short 
md  of  the  stick,  only  in  his  case 
it  happened  to  be  the  short  end  of 
a  paint  brush.  He  got  into  the  ad 
business  as  an  artist  and  layout 
man  with  C&Ws  predecessor,  the 
Newell-Emmett  Co. 

As  a  side  line  (another  way  of 
saying  he  had  to  make  ends  meet) 
Mr.  Cunningham  peddled  a  few 
drawings  to  the  now  defunct  hu¬ 
mor  magazine  Life  and  the  very 
much  alive  New  Yorker.  But  the 
art  side  of  the  advertising  business 
failed  to  provide  adequate  outlet 
for  the  creative  potential  within 
him  and  he  gradually  shifted  to 
Newell-Emmett’s  copy  department 
where  he  soon  distinguished  him¬ 
self  as  being  a  persuasive  salesman 
for  ads  with  minimum  copy  and 
maximum  illustration. 

Became  Vicepresident 

In  1931  Mr.  Cunningham  was 
made  vicepresident  in  charge  of 
creative  production — the  job  which 
still  takes  all  of  his  time. 

During  World  War  II  he  con¬ 
tributed  unstintingly  to  various 
war  advertising  campaigns,  includ¬ 
ing  copy  for  the  Red  Cross,  War 
Bonds,  and  for  the  “Careless  Talk 
Costs  Lives"  drive.  And  while  he 
*as  resting  himself  Jack  Cunning- 
nam  chairmanned  the  creative  ad¬ 
vertising  committee  for  the  U.S.O. 

JDITOR  &  PUBLISHEI 


and  the  National  War  Fund.  Post¬ 
war,  he  found  time  to  be  chairman 
of  the  advertising  committee  for 
the  Freedom  Train. 

He  was  elected  executive  vice- 
president  when  Newell-Emmett 
Co.  became  a  corporation  under 
the  name  of  Cunningham  &  Walsh 
Inc.  on  Jan.  1,  1950. 

No  slave  to  ad  ratings,  Mr.  Cun¬ 
ningham  is  more  interested  in  ads 
that  “contribute  to  the  long  range 
job,"  and  he  clings  tenaciously  to 
his  own  advertising  convictions. 

For  example,  when  he  frowns 
at  a  proposed  ad,  a  new  agency 
employe  may  try  to  wheedle  an 
okay  out  of  him  with  the  old  saw: 
“But  this  is  just  what  the  client 
says  he  wants.”  The  noviate  tries 
that  approach  just  once;  is  enlight¬ 
ened  with  Mr.  Cunningham's  kind¬ 
ly  but  pointed  reminder,  “That’s 
not  the  point.  We’re  here  to  move 
the  client’s  goods.” 

Blue-Chip  Accounts 

In  a  business  best  described  as 
being  a  rat  race  within  a  squirrel 
cage  and  one  where  violent  volume 
fluctuation  is  the  rule,  C&W  has 
developed  into  an  agency  with 
steady  growth  and  minimum  loss 
in  either  personnel  of  accounts. 

That’s  because  the  agency  func¬ 
tions  as  a  team,  according  to  Mr. 
Cunningham,  “right  down  the  line 
from  Fred  H.  Walsh,  our  president 
and  treasurer. 

Actually  Mr.  C.  u  being  modest 
His  employees  give  him  credit  for 
having  played  a  major  role  in 
building  the  agency  into  one  of  the 
top  12  in  the  U.S.  And  significant¬ 
ly,  his  employes  not  only  respect 
him  but  like  him. 

Among  C&Ws  clients  are  such 
blue-chip  names  as  Chesterfleld 
cigarets  of  Liggets  &  Myers  Tobac¬ 
co  Co.,  Texaco  products  of  The 


WITH  A  WORD  of  caution  not  to  bum  the  candle  at  both  ends,  Loub 
N.  Brockway  (left),  executive  vicepresident.  Young  &  Rubicam,  Inc., 
and  out-going  chairman  of  the  American  Association  of  Advertising 
Agencies,  turns  over  this  candlestick,  symbolic  of  leadership,  to  John 
P.  Cunningham,  executive  vicepresident,  Cunningham  &  Walsh,  Inc., 
newly  elected  chairman,  during  the  4-A’s  34th  annual  meeting  at 
White  Sulphur  Springs,  W.  Va. 


Texas  Company,  Sunshine  Biscuits, 
and  Super  Suds  of  Colgate-Palm- 
olive-Peei  Co. 

Latest  client  to  join  the  C&W 
fold  was  the  New  York  Daily 
News  which  on  March  1  turned 
over  the  task  of  promoting  its  cir¬ 
culation  to  Mr.  <i)’s  agency  (L.  E. 
McGivena  &  Co.,  Inc.,  handles 
space  promotion  for  the  News). 

The  affable  4-A  chairman  is  a 
man  of  many  interests;  has  a  pas¬ 
sion  for  collating  interesting  hous¬ 
es.  He  lives  in  the  lOO-year-old 
former  home  of  Robert  Colgate 
at  Riverdale,  N.  Y. — ^just  south  of 
Yonkers.  Back  in  1941  in  the 
space  of  two  weeks  he  managed 
to  buy  and  sell  14  houses.  A  year 
later,  while  attending  a  cocktail 
party  at  the  famed  Octagonal 
House  in  Irvington,  N.  Y.,  he  pur¬ 
chased  the  weird-looking  stnKture 
just  like  that;  later  sold  it  to  Carl 
Carmer,  author. 

And  where  Mr.  Cunningham’s 
ads  show  the  work  of  deft,  sure 
fingers,  his  athletics  show  the  touch 
of  all  thumbs.  A  big,  six-footer 
and  more  or  less  a  wooly  bear  in 
sports,  he  manages  to  break  bones, 
rip  ligaments  and  turn  ankles.  His 
sports  include  sailing,  skiing,  touch 


KAFFEE-KLATSCH  is  enjoyed  by  Warren  A.  Humphrey,  vicepresi¬ 
dent  and  manager,  Erwin,  Wasey  &  Co.,  Inc.,  Oklahoma  City,  Okla. 
(left)  J.  Davis  Danforth,  executive  vicepresident  in  charge  of  account 
operations;  Batten,  Barton,  Durstine  &  Osborn,  Inc.,  and  Kenneth  R. 
Sutherland,  co-owner  of  Sutherland-Abbott,  Boston,  Mass. 


football,  tennis  and  golf. 

On  the  less  strenuous  side,  Mr. 
C  is  a  rabid  bridge  player,  con¬ 
sistently  overbidding  but  making 
it,  and  is  known  for  his  memory. 

Despite  his  record  in  the  adver¬ 
tising  business,  the  agency  execu¬ 
tives  prefer  to  claim  fame  for 
having  had  the  longest-distanced 
courtship  of  any  agency  man.  He 
met  and  wooed  Patricia  Fitzpat¬ 
rick  in  New  York  City.  Then  her 
father  up  and  moved  his  family 
to  London,  England.  “Not  to  get 
Pat  away  from  me,”  Mr.  Cunning¬ 
ham  emphasized.  “He  wanted  to 
open  a  business  there.” 

Obviously  the  great  distance  sud¬ 
denly  separating  the  fledgling 
agency  executive  from  his  love  put 
a  crimp  in  the  subway  romance^ 
and  Mr.  Cunningham  found  him¬ 
self  saving  up  all  year  to  make 
summer  vacation  trips  to  London 
— and  Pat.  But  love  won  out  and 
they  were  married  in  London  Oct 
21.  1924. 

The  4-A’s  indeed  got  a  tip  top 
chairman  last  week  when  they 
elected  Jack  Cunningham.  For  to 
this  man,  who  oftens  sounds  as 
though  he  was  the  conscience  of 
the  agency  business,  that  field  and 
what  it  ought  to  do  is  the  hub 
around  which  all  things  revolve. 

■ 

Grand  Jury  Service 
Keeps  Bradley  Home 

St.  Joseph,  Mo.  —  Grand  Jury 
service  has  knocked  out  the  plans 
of  Henry  D.  Bradley,  publisher  of 
the  St.  Joseph  News-Press  and 
Gazette,  to  attend  the  ASNE  and 
ANPA  Conventions. 

He’s  serving  on  a  panel  daily 
until  the  opening  of  the  May  term 
of  court. 

The  jury  was  convened  after 
Look  magazine  had  listed  St. 
Joseph  as  one  of  24  vice-ridden 
cities  of  America.  Mr.  Bradley’s 
papers  denied  the  charge  but  the 
St.  Joseph  Ministerial  Alliance 
asked  for  an  investigation. 

“I  cannot  let  my  editors  write 
editorials  demanding  that  citizens 
obey  jury  service  and  then  ask  to 
get  off  myself,”  said  the  publisher. 


ROCK  ISLAND 
MOLINE 


Peronista  Papers 
Attack  U.  S.  Press 


Capitalist 

Sheboygan,  Wls. — Special  re¬ 
cognition  was  given  Wiibeit 
Nack,  a  15-year-old  high 
school  freshman  and  a  carrier 
boy  for  the  Sheboygan  Press, 
when  he  was  formally  present¬ 
ed  with  a  certificate  for  five 
shares  of  common  stock  of  the 
Wisconsin  Power  &  Light  Co. 
by  M.  H.  Frank,  executive 
vicepresident  of  the  utility.  As 
a  carrier,  Dick  saved  his  money 
and  bought  the  stock  after 
having  become  interested  in  the 
utility  by  visiting  a  number  of 
power  plants  and  seeing  a  State 
Fair  display  of  the  power  de¬ 
velopments. 


The  Peronista  dictatorship  of  “The  book  is  a  pile  of  lies  to  try 
Argentina  has  issued  a  437-page  to  justify  the  seizure  of  La  Prensa 
“Blue  and  White  Book  of  the  Ar-  and  it  comes  at  a  time  when  the 
gentine  Press,”  a  bitter  attack  on  Argentine  Government  has  banned 
the  Inter- American  Press  Associ-  14  U.  S.  magazines,”  continued 

ation  in  general  and  the  U.  S.  Mr.  Highley. 
press  in  particular.  ‘Yankee  Imperialism’ 

These  sample  chapter  heading  ^  American 

''“T  A°  ®T‘'-  VZimTcS  £ 

the  Free  Press  of  Argentina,’  national  News  Service  and  Asso- 

“lAPA,  Instrument  of  Yankee  S“rpStT"  £  added  •^ey 
Aggression  Against  Argentina,  ^^arge  that  La  Prensa  was  not  an 
^  Argentine  institution  and  that  it 

The  book,  published  on  behalf  vemionl^  Ar'alt^^^ 
of  53  Peronista  publications  of  the  through  the  U  P.  ’ 

aSS  SeTLtUSn^ra  ^ dTo^ea^r  "  Now 

u»|  of  the  U  S.  Department,  of  L'’'.'';e'pen‘‘re’pa^ru 

®  ^  ^hcir  own  nanagement,  and  what 

^  ■  do  they  do?  They  bring  in  the 

La  Prensa  Story  INS,  which  they  had  attacked,  for 

Basically,  however,  the  Blue  outside  news, 
and  White  Book  is  a  direct  attack  “Our  directors  felt  that  if  they 
on  the  U.  S.  and  a  fumbling  and  would  go  to  the  trouble  of  writing 
feeble  attempt  to  justify  the  ex-  437  pages  against  us  that  it  shows 
propriation  of  La  Prensa  of  they  attach  importance  to  lAPA, 
Buenos  Aires  on  the  spurious  and  that  our  program  of  action 
grounds  that  it  was  a  “means  of  must  have  hit  them  hard.” 
penetration  of  Argentina  by  Yank-  lAPA  History 

in  f.n  ^'g^ley  reviewed  the  as- 


76UiIN  RETAIL  SALES 


Among  SaUi  Managvmant't 
Ii2  Matropolitan  Araas 


If  your  newspaper  campaign 
is  based  on  the  first  100  j 
markets  according  to  Retail  F' 
Sales  Volume  —  then  over  . 
234,000  Quad  -  Citians  are 
buying  above  your  standard. 

Of  this  buying  population,  ' 
57%  live  on  the  Illinois  [ 
side  (Rock  Island,  Moline,  t. 
East  Moline.)  So  you  cover  h 
3  of  the  4  Quad-Cities 


Breakfast  Briefs 


Mr.  Truman  says  he’ll  work  for 
the  Democratic  ticket  just  as  hard 
as  if  he  were  heading  it  He  didn’t 
spend  $6,000,000  to  fix  up  the 
White  House  for  some  tightwad. 


In  Washington  this  year  April 
Fools’  day  came  two  days  late. 


From  the  Cleveland  Plain  Dealer 


POSITIVE  LOCK; 


does  not  depend  on 
springs  to  hold  plates. 
Quick  action.  Fastest 
printing  speeds.  Safest. 

Send  for  Catalog 
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On  the  afternoon  of  Lincoln’^  Birthday,  Feb. 
12,  in  the  Lexington-1 25th  St.  subway  station 
in  Manhattan,  a  girl  high  school  student  was 
jostled  by  the  crowd  . . .  thought  she  struck  her 
head  against  a  guard  rail. 

About  eight  o’clock  that  night,  in  the  Hunt’s 
Point  station  in  the  Bronx,  a  transit  policeman 
found  her... frightened,  dazed,  unable  to  recall 
her  name  or  where  she  lived.  The  officer  took 
her  to  the  Simpson  Street  police  station. 

For  two  hours  detectives  tried  to  establish 
her  identity,  without  results.  Finally  she  said 
“1  think  1  saw  my  name  in  a  paper,  something 
in  a  comic  strip.”  She  didn’t  know  which  paper. 

Detective  Roy  Nunes  picked  up  The  News, 
showed  her  the  comics,  one  by  one.  At  the  Dick 
Tracy  strip,  her  face  lightened  up  .  .  .“I  think 
that’s  it,  but  my  name  has 
an  E 

The  Bronx  phone  book 
lists  fifteen  Traceys  (with 
an  E).  On  his  tenth  call,  the 
detective  found  Veronica 
Tracey’s  name,  family  and  ^ 

home  at  702  E.  134  St.,  Bronx,  and  took  her  there. 

“We  couldn’t  figure  it  out,”  said  Detective 
Nunes  modestly.“You  have  to  hand  it  toTracy !” 


Findi.nc  homes  is  nothing  new  for  The  News. 
Any  New  York  retailer  knows  that  The  News 
every  day  finds  tens  of  thousands  of  homes  for 
good  merchandise  of  all  kinds,  in  all  brackets. 

The  News  is  New  York’s  home  newspaper. 
With  more  than  2,100,000  circulation  (daily)  it 
reaches  seven  out  of  ten  New  York  City  homes, 
finds  more  customers,  more  easily,  and  more 
cheaply,  than  any  other  sales  medium  on  earth! 

If  you’re  looking  for  homes  for  your  goods 
or  services,  you  can’t  miss  in  The  News  (with 
an  E).  In  case  you  forget,  ask  anybody  in  New 
York  for  the  paper  with  the  most  readers.  Or 
ask  any  merchant  for  the  paper  which  brings 
in  tlie  most  business!  ...  Or  just  ask  The  News 
a<lvertising  department.  Ml’  2-12.34! 


AHF  Campaign  Seeks 
Big  Turnout  at  Polls 


A  NATIONWIDE,  non-partisan 
“Register  and  Vote”  campaign, 
aimed  at  producing  an  alltime 
peak  in  registration  and  voting 
during  the  1952  elections,  was 
launched  this  week  by  the  Amer¬ 
ican  Heritage  Foundation  and 
more  than  a  score  of  national  or¬ 
ganizations  at  a  press  conference 
held  at  the  Sherman  Hotel  in  Chi¬ 
cago. 

The  conference  followed  a  meet¬ 
ing  of  the  campaign's  26  co-spon¬ 
soring  groups,  spearheaded  by  the 
Foundation,  at  which  advertising 
and  action  materials  were  received, 
and  final  agreement  reached  on  all 
coordinating  details. 

Results  of  the  meeting  were  re¬ 
vealed  to  the  press  by  Thomas 
D'Arcy  Brophy,  American  Heri¬ 
tage  president,  who  characterized 
the  project  as  “the  biggest  mass 
action  citizen  campaign  since  the 
patriotic  drives  of  World  War  II.” 

Three-Pronged  Drive 

Conceived  as  a  three-prong  op¬ 
eration,  the  Register  and  Vote 
campaign  will  involve: 

1)  The  efforts  of  some  200  na¬ 
tional  organizations  working  in 
communities  through  their  local 
branches  to  stimulate  registration 
and  voting;  2)  An  advertising  and 
information  campaign  of  national 


scope,  prepared  by  the  Advertising 
Council,  Inc.,  employing  all  mass 
communication  media,  and  de¬ 
signed  to  back  up  the  community 
activity;  and  3)  A  program  of 
awards,  made  by  the  AHF,  to 
communities,  associations  and 
working  committees  which  do  the 
best  job  in  supporting  the  drive. 

Additional  assistance  has  been 
pledged  by  the  governors  of  the 
48  states  and  by  several  thousand 
community  action  groups. 

According  to  Mr.  Brophy,  the 
program  is  divided  into  two  phases. 
The  first,  or  registration  phase,  al¬ 
ready  under  way,  will  be  continued 
through  the  Summer  and  Autumn 
to  coincide  with  the  registration 
and  primary  dates  of  each  state  as 
they  fall  due.  The  second,  or 
“Get  Out  the  Vote”  phase,  marks 
the  climax  of  the  effort,  and  will 
be  conducted  Mtiomally  during  the 
last  60  days  to  the  eve  of  the  elec¬ 
tions. 

63-Millioii  Voters 

Specific  number  of  voters  sought, 
declared  Mr.  Brophy,  is  63,000,- 
000.  This  is  15,000,000  more 
than  voted  in  the  1948  presidential 
election,  and  if  achieved,  will 
mark  the  largest  registration  and 
vote  in  the  history  of  the  U.  S. 

The  campaign,  launched  from 


In  per  capita  effective 
buying  power,  only  four  cities 
with  populations  over  150,000 
exceed  that  of  Long  Beach 
,,  the  luckiest t  richest  town 
on  earth** 

Sources:  Sales  Management  Survey  of 
Buying  Power,  1951 
Saturday  Evening  Post,  Jan.  12,  1952 

LONG  BEACH 

Sre55'^ele0ram 

LONG  BEACH.  CALIFORNIA 

National  Representatives:  Cresmer  &  Woodward 


Chicago,  is  completely  national  in 
scope  and  will  be  coordinated  by 
the  Foundation  out  of  its  own 
headquarters  in  New  York  City. 

“We  launched  it  in  Chicago," 
Mr.  Brophy  said,  “because  we  felt 
that  a  grass  roots  program  such  as 
this  could  best  pivot  out  of  the 
midwest  where  it  could  extend 
towards  both  coasts.  Moreover,  a 
majority  of  the  sponsoring  organ¬ 
izations  have  headquarters  in  mid¬ 
west  areas,  as  are  many  of  the 
neighborhood  committees  that  will 
function  independently.” 

Following  Mr.  Brophy’s  intro¬ 
duction  of  the  campaign,  C.  M. 
Vandeburg,  executive  director  of 
the  Foundation,  described  the  over¬ 
all  strategy  of  the  campaign  as 
“a  sharp  shift  to  a  positive  ap¬ 
proach  from  the  negative  approach 
of  most  past  campaigns  on  voting.” 
He  said  that  the  Foundation  does 
not  believe  in  the  kind  of  guilt- 
complex  approaches  which  accused 
citizens  of  indifference  and  neg¬ 
lect. 

Provide  Information 

“The  1952  campaign,”  declared 
Mr.  Vandeburg,  “will  stress  that 
people  everywhere  are  interested  in 
this  election — that  it’s  so  signifi¬ 
cant  and  important  an  event  that 
people  are  anxious  to  vote.  Our 
task  is  to  provide  adequate  infor¬ 
mation,  and  materials  to  imple¬ 
ment  the  will  of  the  people.” 

American  Heritage  is  coordinator 
and  catalyst  of  the  undertaking. 
It  introduced  the  first  national- 
level  campaign  to  stimulate  vot¬ 
ing  in  1950.  Coinciding  with  its 
pioneer  effort,  a  record-breaking 
total  of  42,324,232  voters  went 
to  the  polls  that  year,  an  increase 
of  5,000,000  over  the  previous 
record  (1938)  for  a  non-Presiden- 
tial  election. 

The  Advertising  Council,  public 
service  advertising  organization 
which  worked  with  American  Her¬ 
itage  on  the  1950-51  Get-Out-the- 
Vote  programs,  will  again  handle 
the  advertising  aspect  of  the  cam¬ 
paign.  All  advertising  materials 
are  being  prepared  for  the  Council 
entirely  without  charge  by  a  vol¬ 
unteer  task  force  under  the  direc¬ 
tion  of  Leo  Burnett,  president, 
Leo  Burnett  Co.,  Inc.,  Chicago. 
Volunteer  coordinator  of  the  ad¬ 
vertising  phase  is  Donald  B.  Hause, 
advertising  manager  of  Armour  & 
Company. 

The  broad,  non-partisan  nature 
of  the  Register  and  Vote  campaign 
is  borne  out  by  the  affiliations  of 
the  Heritage  Foundation’s  officers. 
These  include:  Winthrop  W.  Aid- 
rich,  chairman;  Philip  Murray, 


PUBLISHERS! 

ADVKKTISINn  DIKKCTOR 
AVAII..\KLK 

Twenty-three  years'  newspaper 
exporieiK'e  with  Kidder  Ur<>s., 
Scripps-Howard.  Cincinnati  En¬ 
quirer.  New  York  HerulJ  Tiib- 
iine,  American  Weekly.  Parade 
MaRazine. 

H-is  sterlinr  sales  record  and 
best  references  possible. 
Available  for  interview  at  ANPA 
Convention.  April  20-24. 

Address  Box  Mo.  1403.  Editor  & 
Publisher. 


Daily  Printing  Bible 
In  10-Year  Series 

Akron,  O. — ^The  Beacon  Jour- 
nal  has  started  a  long  term  pr<^ 
— 10  years,  to  be  exact. 

The  newspaper  is  printing  the 
Bible  in  full — each  day’s  install 
ment  running  from  six  to  12  oi 
more  verses,  depending  of  com* 
upon  the  sequence  of  the  story. 

The  New  Testament  is  being  na 
first  and  on  its  completion  the 
Old  Testament  also  will  be  printed 
The  Gospel  of  St.  Matthew  is  the 
first  of  the  series. 

The  Revised  Standard  Edition 
is  the  translation  being  used. 

In  a  Page  I  box,  the  Beacon 
Journal  announced  it  was  publish¬ 
ing  the  Bible  for  two  reasons: 
“We  hope  it  will  encourage  moR 
people  to  read  their  Bible;  and  w 
hope  it  will  turn  more  men  and 
women  to  the  church.” 

The  daily  installments  appear  nt 
the  top  of  the  magazine  page;  the 
Sunday  installments  appear  in  the 
Sunday  Magazine. 


William  Green  and  Robert  0. 
Sproul,  vicechairmen. 

The  26  other  sponsoring  organi¬ 
zations  will  engage  in  such  action- 
producing  activities  as  door-to- 
door  canvassing,  poster  displays  it 
libraries  and  theater  lobbies,  trans¬ 
portation  to  the  polls,  Registn- 
tion  and  Vote  drives.  Absentee 
Voter  campaign,  etc.  These  key 
groups  are: 

Boy  Scouts  of  America,  Kiwanii  It- 
temational,  Rota^  International, 
International,  Civitan  IntematioMl, 
American  L«*ion,  American  Veten* 
of  World  War  II.  American  Veten* 
Committee,  Disabled  American  VcKr 
ans,  Jewisb  War  Veterans,  Veterans  d 
Foreign  Wars.  Ce-'eral  Federation  d 
Women’s  Clubs.  League  of  Won* 
Voters,  U.  S.  Junior  Chamber  of  Co* 
merce,  Y.M.C.A.,  NVitional  Grange,  H* 
tional  Farmers  Union,  American  Jesfid 
Committee,  B'nai  B'rith,  Common  Coos- 
cil  for  American  Unity,  American  Cesa 
cil  on  Education,  American  Library  As¬ 
sociation,  National  Retail  Dry  Unod 
Association.  Theater  Owners  of  Amer 
ica.  American  Hotel  Association,  PuUa 
Affairs  Committee. 

Other  national  organizations  are 
readying  programs  to  join  the 
campaign. 

■ 

Goss  Plans  New 
Plant  Addition 

Chicago  —  A  $1,700,000  addi¬ 
tion  to  the  Cicero  plant  of  the 
Goss  Printing  Press  Co.  was  an¬ 
nounced  this  week.  A  general 
contract  has  been  negotiated  b; 
Goss  with  Sherman  Olson,  Inc., 
for  construction  of  the  new  fa¬ 
cilities,  containing  134,000  square 
feet  -of  floor  space. 

Goss  officials  said  the  addition 
will  be  used  for  defense  produc¬ 
tion.  The  firm  is  making  a  variety 
of  machine  tools  for  the  govern¬ 
ment. 

A  third  unit,  providing  for  ex¬ 
ecutive  offices  and  additional 
manufacturing  facilities,  is  planned 
for  the  future.  When  completed 
the  new  facilities  will  replace 
Goss’  present  plant  in  Chicago. 
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FOOD  PRODUCTS— AH  •purpose  shortening,  baby  foods,  bacon, 
baking  nnixes,  baked  beans,  bread,  breakfast  foods,  butter,  catsup, 
canned , chicken,  chili  con  came,  canned  Chinese  foods,  coffee, 
cookies,  canned  corn,  corned  beef  hash,  crackers,  cranberries,  dog 
food,  flour,  frozen  foods,  fruit  and  vegetable  juices,  ice  cream, 
sausage,  canned  luncheon  meats,  macaroni  products,  margarine, 
milk,  peanut  butter,  canned  peas,  popcorn,  potato  chips,  rice,  salad 
or* cooking  oil,  dry  soup  mixes,  sugar,  tea.  canned  tuna  fish, 
wieners. 

SOAPS  AND  ALLIED  PRODUCTS—  Powdered  bleach,  bleaching 
fluid,  bluing,  laundry  starch,  scouring  cleansers,  soaps  and  clean¬ 
ing  agents  for  dishes,  'fine  fabrics,  hardwood  floors,  laundry, 
linoleum  or  tile  floors,  painted  walls  and  woodwork,  toilet  bowl 
cleansers,  water  softeners,  floor  wax. 

DRUGS  AND  TOILETRIES  —  Deodorants,  facial  cream,  facial 
tissues,  hair  tonic  or  dressing,  hand  cream,  hand  lotion,  .lipstick, 
nail  polish,  permanent  wave  kits  and  refills,  safety  razor  blades. 


shampoo,  electric  shavers,  shaving  cream,  toilet  soap,  tooth  paste, 
tooth  powder. 

BEVERAGES— Cordials,  beer,  gin,  grape  brandy,  rum,  scotch,  soft 
drinks,  whiskey,  wine. 

HOME  AND  APPLIANCES  —  Awnings,  carpets,  clothes  dryers, 
cooking  ranges,  dishwashers,  food  freezers,  food  mixers,  furniture 
buying,  garbage  disposal  units,  home  heating,  owners  and  renters 
of  homes,  irons,  mangles,  painting,  refrigerators,  sewing  machines, 
television  sets,  wallpaper,  washing  machines. 

AUTOMOTIVE — Antifreeze,  family  ownership,  gasoline,  motor  oil. 
repairs,  spark  plugs,  tires. 

GENERAL— Cigarets,  cigars,  composition  of  families,  foundation 
garments,  hosiery,  movie  attendance,  pipes  and  {iipe  tobacco,  paper 
towels,  toilet  tissue,  wax  paper,  surgical  bandages  and  dressings, 
women's  apparel  shopping,  women's  bathing  suits,  wrist  watches. 


Here’s  the  up-to-date  picture  of  consumer  buying 
habits  in  a  metropolitan  market  of  267,000  house¬ 
holds — what,  when  and  where  they  buy ;  brand  pref¬ 
erence;  ownership  and  buying  plans.  This  informa¬ 
tion,  all  gathered  since  January  1,  1952,  again  shows 
the  competitive  positions  in  many  lines,  shifts  in 
brand  preference,  the  trend  of  preference  by  types 
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of  stores  and  service,  dealer  distribution  by  brands 
and  comparisons  with  past  years. 

Write  for  a  copy  and  get  the  close-up  details  on 
local  marketing  and  buying  factors  which  influence 
your  1952  sales  in  the  Milwaukee  market. 

THE  MILWAUKEE  JOURNAL 

National  Representatives.  O’Mara  &  Ormsbee.  Inc. 
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Home  Delivery 
Up  When  Street 
Price  Plits  Dime 

San  Francisco — When  newspa¬ 
pers  double  their  single  copy  price 
to  a  dime,  the  immediate  loss  on 
street  and  newsstand  sales  ranges 
from  10  to  30%,  circulation  man¬ 
agers  estimated  from  reports  made 
at  a  recent  meeting. 

This  is  not  a  net  loss,  as  much 
of  the  street  sale  losses  are  equal¬ 
ized  by  increased  home  delivery 
subscriptions,  it  was  emphasized. 
Four  Northern  California  dailies 
have  upped  the  street  price  from 
five  to  10  cents  in  recent  months. 

The  10  to  30%  street  sale  de¬ 
cline  estimate  was  made  at  a  sec¬ 
tional  meeting  of  the  California 
Circulation  Managers  Association 
in  San  Jose.  Speakers  warned  that 
home  deliveries  should  be  empha¬ 
sized  in  promotion  when  a  street 
price  is  advanced. 

Another  clue  as  to  what  hap¬ 
pens  when  newspapers  go  from 
seven  to  a  10-cent  single  copy 
price  comes  from  the  San  Diego 
Union  and  Tribune.  After  less  than 
six  months,  the  net  loss  in  total 
circulation  on  the  two  dailies  is 
but  5.46%,  reports  E.  L.  Schellen- 
berg,  circulation  director.  Home 
delivery  advances  helped  offset  the 
street  decline,  he  observed. 

When  home  delivery  prices  are 


advanced,  circulation  losses  are 
apt  to  be  recoverable— or  nearly 
so — within  a  matter  of  months, 
according  to  the  California  Circu¬ 
lator  issued  for  the  California  Cir¬ 
culation  Managers  Association  by 
C.  S.  Tilson.  The  CCMA’s  ques¬ 
tion  box  reported;  “Most  papers 
gradually  recovered  their  loss.”  “Of 
our  13%  loss,  we  recovered  only 
about  4%  in  60  days  in  a  city 
with  metropolitan  papers  covering 
our  entire  area”  and  “It  will  not 
be  difficult  to  recover  our  loss  in 
due  time.” 

Wide  Range  Seen 

On  the  question  of  immediate 
losses,  one  reply  said  “all  the  way 
from  IV^  to  15%,”  and  another 
reported  between  5  and  7V4%  for 
each  of  two  successive  raises  with¬ 
in  18  months. 

Home  delivery  circulation  in¬ 
creases  of  25  cents  monthly  were 
announced  April  1  by  the  Oakland 
Tribune,  Berkeley  Gazette  and 
Richmond  Independent,  while  the 
Hayward  Review  added  15  cents 
a  month. 


5  More  in  ABC 

These  new  newspaper  members 
are  announced  by  the  Audit  Bu¬ 
reau  of  Circulations:  Richmond 
Hill  (Ont.)  Liberal,  Ingersoll 
(Ont.)  Tribune,  Greenville  (N. 
C.)  Daily  Reflector,  Gainesville 
(Ga.)  Daily  Times,  and  Hatties¬ 
burg  (Miss.)  American. 


Thieves  Beware  1 

Boston — A  “Mutual  Protec¬ 
tion  Society”  of  Boston’s  news¬ 
paper  vendors  will  “handle” 
a  couple  of  young  thiefs  who 
have  twice  beaten  up  and  rob¬ 
bed  a  boy  on  one  of  Boston’s 
busiest  comers. 

The  “Society”  was  called  in¬ 
to  the  case  and  Bobby  Buhnan, 
12,  was  the  victim  of  robbery 
as  he  started  to  work  on  the 
comer  for  another  lad. 

A  crowd  of  sympathetic 
passers-by  pressed  some  $13  in¬ 
to  the  youngster’s  hands  during 
the  episode. 


Hamilton  Spectator 
Expands  Sales  Stoii 

Hamilton,  Ont. — ^The  Spectator 
has  announced  expansion  of  its 
advertising  sales  department.  Roy 
S.  Davis,  who  has  been  advertising 
manager  since  1932,  continues  in 
charge  of  all  advertising  sales. 
J.  H.  Gildea  continues  in  charge 
of  classified  advertising  sales. 
John  D.  Muir,  who  comes  to  the 
Spectator  from  the  Kitchener  Rec¬ 
ord,  will  be  in  charge  of  local  ad¬ 
vertising  sales. 

H.  O.  Thomasson  will  take 
charge  of  national  advertising 
sales,  it  was  announced. 


T 

lob  Certificate  ) 
Plan  Adopted  in 
Tribute  to  Boys 

Long  Beach,  Calif. — Announce 
ment  of  a  certificate  of  recommen¬ 
dation  as  an  addition  to  the  Lent 
Beach  Press-Telegram’s  newspa- 
perboy  advancement  program  s 
made  here  by  George  Johnson 
circulation  manager. 

The  certificate  is  available  011I5 
to  winners  of  the  two  top  awari 
offered  by  the  Press-TelegrM 
The  awards  are  for  cadet,  junior, 
senior  and  master  dealer  classiS- 
cations. 

Best  Recommendation 

“Since  we  believe  a  newspaper 
route  is  one  of  the  best  recom¬ 
mendations  when  obtaining  a  nw 
job,  we  have  added  this  special 
certificate  to  boys  who  have  at¬ 
tained  the  rank  of  at  least  senior 
dealer  and  who  have  proven  to  be 
faithful,  industrious,  trustworth) 
and  honest,  and  who  leave  their 
route  in  good  standing,”  Mr.  John¬ 
son  said. 

The  detailed  promotion  program 
for  its  newspaperboys  also  had 
added  display  advertising  showing 
a  succession  of  boys  “on  the  road 
to  success.”  Each  youth  selected 
appears  with  photo  and  record, 
and  the  notation  of  the  newspaper’s 
pride  in  his  success. 


First  in  ]%e§r  York  City  •  •  •  First  in  JVetr  Yark  State 


QUEENS  LEADS 

Nearly  one  out  of  every  three  new  automobiles  sold 
in  New  York  City  last  year  was  sold  in  Queens,  official 
figures  revealed  today. 

Queens,  for  the  first  time  in  history,  led  all  of  the 
five  boroughs  in  new  car  sales  .  .  .  and  it  also  led  all  of 
the  counties  in  the  state. 

It  replaced  Brooklyn,  perennial  leader  in  the  field,  at 
the  top  of  the  list,  in  spite  of  the  fact  that  Brooklyn 
has  nearly  twice  the  population  of  Queens. 

*  *  * 

SALES  in  Queens  for  all  makes  of  automobiles 
totaled  43,533  during  1951  out  of  a  total  of  143,820  for 
the  entire  city,  or  30  per  cent. 

Here  are  the  city  sales  by  counties : 


QUEENS . 

.  43,533 

Brooklyn  . 

.  39,247 

Manhattan . 

.  32,974 

Bronx  . 

.  23,608 

Staten  Island 

4,488 

IN  CAR  SALES 

On  a  stateyvide  basis,  QUEENS’  sales  represented 
more  than  one-tenth  of  the  total  420,720. 

*  *  * 

THE  FIGURES  for  Queens  were  ahead  by  nearly 
7,000  of  the  36,861  total  for  Nassau  County  and  by 
19,000  of  the  24,035  for  Westchester. 

Chevrolet  was  the  biggest  seller  in  Queens,  with 
7,339  units,  followed  by  Ford  with  5,721  and  Plymouth 
with  4,886. 

Fourth  in  sales  was  Dodge  wdth  3,791  and  fifth  was 
Buick  with  3,603.  Sales  figures  for  other  makes  follow: 

Pontiac,  3,480;  Oldsmobile,  2,864;  Mercury,  1,950; 
Studebaker,  -1,580;  Chrysler,  1,542;  DeSoto,  1,486; 
Nash,  967;  Hudson  840;  Cadillac,  817;  Packard,  723; 
Henry  J.,  621;  Kaiser,  482;  Willys,  245;  Lincoln,  225; 
Austin,  96.  All  others  275. 

On  the  basis  of  these  figures.  Queens  topped  all  the 
other  boroughs  in  sales  of  Chevrolet,  Ford,  Plymouth, 
Buick,  Oldsmobile,  Pontiac,  Dodge,  Mercury,  Austin, 
Crosley,  Henry  J.,  Hudson,  Nash,  Packard,  and  Stude¬ 
baker. 


TOTAL  . 143,820 

Get  your  share  of  this  rich  potential  market,  by  advertising  in  the 


274,154  A.6.C.  Circulation  .  .  .  more  than 
the  World-Telegram  &  Sun,  Journal-American 
and  Post  combined  in  QueensI 
.  .  .  plus  4  out  of  5  Staten  Island  families! 


LONG  ISLAND  PRESS 

Covering  the  southern  half  of  Queens 

LONG  ISLAND  STAR  JOURNAL 

Covering  the  northern  half  of  Queans 

STATEN  ISLAND  ADVANCE 

Covering  all  of  Richmond 
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^Amemcan  Weekly 

is  proud  to  announce 
that  beginning  September  7,  1952 

the 

(il0tre-®emotrat 

one  of  America’s  great  newspapers 
will  be  added  to  the  group 
of  22  newspapers  that  now 
distribute  this  publication 

Through  the  St.  Louis  Globe-Democrat,  The  American  Weekly 
will  reach  this  vast  market  in  the  Mississippi  Valley  — 
St.  Louis,  southern  Illinois  and  eastern  Missouri  all  rolled 
into  one  retail  area  of  merging  towns  and  communities. 


Th*  gr»at  Sunday 

Albany  Times-Union 
Baltimore  American 
Boston  Advertiser 
Buffolo  Courier-Express 
Chicago  Herold-Americon 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Detroit  Times 


newspapers  that  distribute 

Los  Angeles  Exominer 
Miomi  Herald 
Milwaukee  Sentinel 
New  Orleans  Item 
New  York  Journo  l-American 
Philadelphia  Bulletin 
Pittsburgh  Sun-Telegraph 
Portland  Oregonian 


The  American  Weekly: 

*St.  Louis  Globe-Democrat 
St.  Poul  Pioneer  Press 
San  Antonio  Light 
San  Francisco  Exominer 
Seottle  Post-Intelligencer 
Syracuse  Herold-Americon 
Woshington,  D.  C.  Times-Herold 
•Beginning  September  7,  1952 


CLASSniED  CLINIC 


Take  Another 


Grand  Island 


Want  Ads  Read  Chiefly 
By  *Live*  Prospects 

By  Daniel  L  Lionel 


199H’' 

Retail  Sales  Up 
9,9%  in  ’51 

Nebraska  Retail  Sales  were 
up  4.1%  in  ’51.  Grand  Is¬ 
land  Retail  Sales  were  up 
9.9%  .  .  .  HIGHEST  IN 
THE  STATE* 

•Nebr.  U.  Dept  of 
Commerce  Report 

Farm  Income 
TWICE  National 
Average 

$1.1  Billion  in  ’51,  second 
greatest  in  history  for  aver¬ 
age  of  over  $10,000  per 
farm,  over  TWICE  national 
average. 

— ^U.  S.  Dept.  Agr. 

•  25,070  City  Population 

•  113,109  City  &  Ret.  Zone 

•  $45  Million  Wholesale 
Center 

•  $36  Million  City  Sales 

•  $152  Million  Area  Sales 

18,501*  Circulation 

•Pub.  ABC  Stmt. 

®!)e  <§ranb  Mlanh 
Batlp  Hinbepenbent 

A  STAUFFER  PUBLICATION 

Arthur  H.  Hagg  &  Asso. 

National  Representative 


CAM.  Brooklyn  (N.  Y.)  Eagle 

Signs  and  portents  of  Classi-  medium  and  not  understanding,  he 


fied  Advertising’s  coming-of-age 
have  been  popping  all  over  the 
place  but  when  the  Broadcast  Ad¬ 
vertising  Bureau  salutes  newspaper 
wants  ads  with  what  was  intended 
to  be  a  16-inch  salvo,  which  how¬ 
ever,  turned  out  to  be  a  blank,  the 
time  has  obviously  arrived  for  us 
boys  to  line  up  with  the  men. 

In  an  effort  to  explain  the  ad¬ 
vertising  facts  of  life  to  radio’s  po¬ 
tential  clients,  BAB  has  just  armed 
radio  time  salesmen  with  a  book¬ 
let,  nattily  bound,  entitled  “News¬ 
paper  Advertising  Readership — A 
Guide  for  Radio  Salesmen.’’  Back¬ 
bone  of  the  study  is  a  percentage 
breakdown  of  the  newspaper  audi¬ 
ence  that  doesn’t  read  certain  ads. 
They  point  with  surprise  and  scorn, 
and  say,  for  example,  that  a  cer¬ 
tain  percentage  of  men  and  women 
do  not  read  national,  department 
store,  classified  and  amusement 
ads.  We  wonder,  incidentally, 
about  the  percentage  of  set  owners 
who  do  not  hear  all  the  commer¬ 
cials.  In  fact,  we  often  wonder 
what  percentage  of  the  “potential 
audience,”  yardstick  for  radio 
sales,  actually  listens  to  a  partic¬ 
ular  commercial.  How  about  the 
cost  per  listener  on  that  basis? 

Not  everybody  reads  classified, 
concludes  BAB.  In  fact,  56  per 
cent  of  the  men  and  52  per  cent 
of  the  women  are  set  down  as  be¬ 
ing  non-classified  readers.  Reverse 
of  the  picture  is  that  44  per  cent 
of  the  men  and  48  per  cent  of  the 
women  read  classified.  And  when 
one  considers  that  classified  read¬ 
ers  are  not  just  passing  the  time 
of'  day  '  when  they  peruse  these 
leaden  pages,  but  seeking  some¬ 
thing — a  job,  a  house,  a  piano,  this 
is  exceptional  readership. 

Subscribing  to  the  truism  that 
“Not  everybody  reads  the  want 
ads — only  our  prospects  do”  is 
Wilbert  H.  Fuller,  President  of 
Kashfinder  System,  nationwide 
business  for  sale  organization  with 
headquarters  in  Wichita,  Kansas. 
Founded  in  1930,  Kashfinder  has 
27  traveling  representatives,  a  staff 
of  50  and  uses  over  150  news¬ 
papers  and  trade  publications.  It 
placed  over  24,000  Classified  ads 
last  year. 

A  sign  over  the  doorway  in 
Kashfinder’s  headquarters  reads, 
“The  use  of  Classified  ads  is  the 
key  to  Kashfinder’s  great  success.” 

Here  is  how  Mr.  Fuller  feels 
about  classified:  “Classified  adver¬ 
tising  is  badly  misunderstood.  The 
average  business  man  has  very 
little  conception  of  this  powerful 


is  unable  to  make  his  classified  ad¬ 
vertising  click,  as  it  should.  If  I 
were  operating  a  newspaper,  I 
would  conduct  educational  cam¬ 
paigns  to  enlighten  business  enter¬ 
prisers,  showing  them  hidden  pos¬ 
sibilities  of  Classified. 

“Next  to  the  front  page  news 
sheet,  nothing  in  a  newspaper  is 
read  so  closely  as  classified. 

“Since  a  classified  page  is  read 
so  closely,  it  behooves  classified 
advertisers  to  be  on  the  page 
EVERY  DAY!  For  32  years  my 
various  organizations  have  had 
classified  ads  running  EVERY 
DAY  on  the  classified  pages  of 
our  two  local  newspapers — 1  must 
qualify  this,  however,  because 
there  have  been  days  when  the  ad 
boy  failed  to  stick  the  copy  on  the 
hook,  stepped  in  a  manhole,  or 
was  otherwise  detained  so  that  our 
copy  did  not  reach  the  newspaper 
office.  Not  only  do  we  carry  copy 
every  day  in  our  local  newspapers, 
but  WE  CHANGE  THAT  COPY. 
The  reader  audience  runs  into 
thousands  and  we  must  give  them 
new  material  every  day  to  hold  in¬ 
terest.  . 

“The  manner  in  which  the  copy 
is  written  determines  answers.  My 
theory  is  that  most  classified  ad¬ 
vertisers  TELL  TOO  MUCH. 
They  try  to  make  the  classified  ad 
sell  the  product  or  service  to  which 
it  refers.  This  is  a  wrong  view¬ 
point,  because  classified  advertis¬ 
ing  in  the  main  is  for  the  purpose 
of  getting  INTERESTED  CON¬ 
TACTS,  and  many  classified  ad¬ 
vertisers  fail  to  follow  up  the  an¬ 
swers  they  get.  The  advertiser 
first  must  have  something  worth 
while  to  sell  and  he  must  follow 
through  on  the  answers  he  gets. 

“A  lot  depends  on  the  classified 
copy,  for  example:  Let  me  show 
how  an  advertisement  that  did  not 
pull  was  reworded  so  as  to  bring 
fine  results.  The  following  ad  was 
a  dud: 

“  ‘Permanent  position  with  long 
established,  progressive  firm.  Ac¬ 
curacy  at  figures,  typing  and  tele¬ 
phone  experience  desired.  Ap¬ 
ply  ...  ’ 

“Here’s  the  same  ad,  rewritten 
and  it  pulled  wonderful  results: 

“  ‘Have  you  personality,  poise, 
nice  appearance  and  good  tele¬ 
phone  voice?  No  past  experience 
required,  however,  must  be  able 
to  count  past  ten  without  remov¬ 
ing  shoes.  Apply  .  .  .’ 

“If  I  were  operating  a  retail 
business  of  any  kind,  1  would  use 
CLASSIFIED  ADVERTISING.” 


The  First  Ten' 

Second  in  a  series  of  profiles  i 
Classified  Departments  wW 
placed  among  the  first  10  mor(| 
ing  or  evening  papers  according  « 
Media  records  in  1951. 
are  not  necessarily  presented  I 
the  order  of  their  position.  ; 


Listed  as  first  in  the  moraiij 
field,  the  Los  Angeles  Times  M 
year  ran  9,410,120  in  its  daily  y  fl 
sues.  It  ran  3,940,386  additiai||^ 
lines  Sundays,  placing  it  6th  i 
that  division.  i 

Orlie  L.  Hurl- 
bert,  CAM,  indi¬ 
cates  that  18  per 
cent  of  his  ad 
count  and  14  per 
cent  of  his  linage 
is  voluntary. 

Promotion  con¬ 
sists  of  intensive 
ROP,  radio,  tele¬ 
vision  and  direct 
mail. 

CAM  Hurlbert 
believes  in  a  thor¬ 
ough  training  program,  which,  di 
pending  upon  the  job  and  the  • 
dividual,  requires  from  two  to  foR 
weeks. 


Hurlbert 


Shift  in  Toronto 

Fred  Silman,  CAM,  the  T» 
ronto  (Ontario)  Telegram  advia 
that  Harry  Outhet,  has  joined  thi 
staff  of  the  Toronto  Globe  asi 
Mail  as  CAM. 

He  will  be  succeeded  by  C.  9' 
Cole,  who  becomes  Fred’s  new  as¬ 
sistant  CAM. 


R.  K.  Butcher  Opens 
Public  Relations  Office 

Shreveport,  La.  —  Robert  K 
Butcher,  former  city  editor  of  th 
Times,  has  opened  a  public  rel» 


tions  firm  in  the 
Slattery  Building 
here.  He  said  his 
office  is  planned 
to  correlate  pub¬ 
lic  relations,  pub¬ 
licity  and  institu¬ 
tional  advertising. 

For  1 1  years, 
beginning 
in  1  9  3  8,  Mr. 

Butcher  was  city 
editor  of  the 
Times.  In  1949 
he  left  that  position  to  engage  it 
special  writing  for  the  Times,  deal 
ing  particularly  with  industry,  f« 
estry  and  agricultural  news  <k 
velopments  in  the  south  and  soutls 
west. 


Butcher 


In  1946  he  covered  the  atoc 
bomb  test  explosions  at  Bikini  fo 
the  Times  and  the  Monroe  Nevi 
Star  and  World.  In  addition  k 
did  a  series  of  broadcasts  fron 
Bikini. 

In  1950  he  took  a  year’s  leay 
of  absence  to  do  free  lance  wiii 
ing  in  Washington.  Since  his  it 
turn  to  the  Times  last  Fall,  he  1» 
been  Sunday  editor  and  spedl 
staff  writer. 
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AP  scores ••• 


with  AU~Star  coverage  of 

Big  League  Basehaii 

Keen,  trained  eyes  capture  all  the  action  on  the  diamond. 

AP  brings  authoritative  stories  by  men  who  know  the  game . . .  and  know 
the  people  who  make  it.  Locker  room  gab . . .  tips  on  trades . . .  personality 
sidelights. 

At  the  same  time,  AP  WIrephoto  provides  vivid  closeups  of  split-second 
action  on  key  plays. 

You're  on  the  Inside  with  API 


Jo«tph  RcichUr 

Goyl*  Talbot 

WhItfMy  Martin 

Jack  Hand 

Jorry  Litko 

Tod  Smiti 

fftcognlxccf  Authority 

^ollihod  Styliit 

Doft  Columnist 

Koon  Obiorvor 

Mldwost  export 

Gonorof  Sports  editor 

ASSOCIATED 
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(Advertisement) 


Friends 


in  ASNE,  AP,  and  ANPA  and 
with  firms  serving  newspapers, 

Please  prepare  to  recognize 
behind  the  Brush  the  pub¬ 
lisher  of  two  growing  small 
dailies,  the  Goldsboro  News- 
Argus  and  Rock  Hill  Evening 
Herald. 

The  Brush?  Talbot  Patrick 
has  it  for  a  historical  celebra¬ 
tion  in  Rock  Hill.  S.  C.,  May 
4  to  10. 

“Come  and  see  us.** 


Twspaper  NEWS^ 


1 

•  Austr  alia 

*  Th*  only  journal  giving  iha 
nawt  of  advartisars,  advertis¬ 
ing  agents,  publishing,  print¬ 
ing  and  commercial  radio  in 
Australia  and  New  Zealand. 
If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

NEWSPAPER  NEWS 

15  Homiltoa  Street 
Sydney,  Antrella 

PnbUshed  Monthly. 

One  Year  Sabeerlptlon  $2.25 


NEWSPAPERS 

,  Oolng  , 

L  things  in  A  J 


Cullinan  Heads 
Group  Buying 
2  Texas  Papers 


leased  from  Harry  Elstrom,  a  for¬ 
mer  publisher. 


Lewisburg,  Pa.  —  Ivan  Boxell, 
owner  and  publisher  of  the  Dan- 
ville  (Pa.)  Morning  News,  and  his 
son-in-law,  Robert  W.  Tullis  of 
Lafayette,  Ind.,  have  purchased 
the  weekly  Lewisburg  Journal- 
News. 

The  transaction  was  announced  readyprint  service,  which  has 
April  1  by  Charles  R.  Smith,  who  ceased  operations.  It  would  k 
has  owned  and  published  the  Jour-  impossible,  they  said,  to  hire  ad- 
Craig  F.  Cullinan,  Jr.,  publisher  nal  for  27  years.  He  acquired  and  ditional  help  to  prepare  an  eight- 


Freeport,  Tex.  —  Review  Pub¬ 
lishers,  Inc.  acquired  the  week¬ 
ly  Freeport  Facts  and  the  weekly 
Angleton  Times  on  March  31  from 
C.  P.  Kendall,  Sr.  and  C.  P.  Ken¬ 
dall,  Jr. 


No  Readypiint  i 
Weekly  Suspends 

CoKEvaLE,  Wyo. — The  weekly 
Cokeville  Register  suspended  puh 
lication  March  27.  The  publishers, 
Vernon  and  Florence  Green,  said 
they  were  unable  to  continue  wift. 
out  the  Western  Newspaper  Unioc 


(Sxtmssd 

EVENING  NEWS 


of  the  Daily  Review,  said  the  Facts 
will  be  consolidated  with  the  Re¬ 
view  and  the  Times  will  be  con¬ 
tinued  as  a  weekly. 

Both  the  daily  and  weekly  pa¬ 
pers  will  be  published  in  the  Facts’  Usher  of  both  papers, 
plant  here.  Mr.  Tullis,  who  has  been  a 

Associated  with  Mr.  Cullinan,  Special  Agent  of  the  Federal  Bu- 
who  came  here  from  Houston  re-  reau  of  Investigation,  assigned  to 
cently,  are  L.  A.  Duewall,  business  the  New  York  City  office,  has  re¬ 


merged  the  Saturday  News  with 
the  other  property  in  1947.  He  is 
retiring  in  the  interest  of  his 
health. 

Mr.  Boxell  will  serve  as  pub- 


manager  of  the  Review;  Bob 
Matheme  and  Fred  Hartman,  Bay- 
town  newspapermen. 

The  Review  is  Brazoria  Coun¬ 
ty’s  only  daily. 

■ 

Wilkes-Barre  Publisher 
Buys  Nazareth  Weekly 


signed  that  position  to  become 
general  manager  of  the  Journal. 

*  *  * 

Spencer,  W.  Va.  —  Henry  C. 
Woodyard  has  announced  the  sale 
of  the  Kanawha  Citizen,  weekly 
published  at  Belle,  to  Don  Cris- 
lip,  of  Richwood.  Mr.  Crislip,  a 


page  paper.  The  Register  had ' 
used  six  pages  of  readyprint. 

8  Criteria  Set 
For  Newsprint 
Distress  Cases 

Washington  —  The  Newspape 
Industry  Advisory  Committee  has 
set  up  eight  basic  criteria  for  de¬ 
termining  emergency  needs  of  U.  S. 
publishers  for  additional  newsprint 

They  are: 

(I)  Relief  for  unforeseen,  un¬ 
usual,  extraordinary  conditions 
where  undue  and  excessive  hard- 


hV.kG.M„...llb  of  Sayre, 


„  -J  .  f  .u  VI  eu  t*  „  associated  with  the  Charleston 
Pa.,  president  of  the  Nazareth  Item 


Publishing  Co.,  Inc.,  of  Nazareth, 
Pa.,  and  also  president  and  pub¬ 
lisher  of  the  Ocean  City  Sentinel 
Ledger,  has  announced  the  sale  of 
the  interests  of  himself  and  asso¬ 
ciates,  Donald  Simmons  and 
George  Schaeffer,  in  the  Nazareth 
Item  Publishing  Co.,  Inc.  The 
Nazareth  Item  is  the  oldest  and 
only  weekly  published  continu¬ 
ously  in  Northampton  County,  Pa., 
since  1891. 

A.  DeWitt  Smith,  vicepresident 
of  the  Wilkes-Barre  Publishing 
Co.,  publisher  of  the  Times-Leader 
Evening  News  and  the  Wilkes- 
Barre  Record,  has  purchased  the 
interests  of  the  former  owners. 

William  F.  Mertz  continues  as 
publisher  and  treasurer.  Mr.  Mertz 
has  been  associated  with  the  own¬ 
ership  since  1920. 

The  transaction  was  handled  by 
George  Romano,  New  York  news¬ 
paper  broker. 

■ 

Paper  Sold  Before 
New  Plant  Opens 
San  Bruno,  Calif. — Sale  of  the 


(2)  Reasonable  newspaper  cir- 
publishes  culation  service  to  meet  a  substau- 
weekly  papers  at  Richwood  and  tiated  demand  in  areas  where  ah 


Summersville. 

«  *  * 

Sale  of  the  Livermore  (Calif.) 
News  to  Lionel  Horowitz,  editor. 
Walnut  Creek  (Calif.)  Sun,  is  an¬ 
nounced  by  Karl  Wyatt.  The 
transaction  was  handled  by  Arthur 
W.  Stypes,  San  Francisco  broker. 

*  *  * 

Marvin  Brown,  a  printer  for  the 
Audubon  (Iowa)  Advocate,  has 
purchased  the  weekly  Ellsworth 
(Iowa)  News. 

*  *  * 

The  Adair  (Iowa)  News  has 


normal  population  growth  has  been 
caused  by  military  or  other  defenx 
projects. 

New  Publications 

(3)  Newsprint  to  be  provided 
for  new  publications  unable  to  se¬ 
cure  it  by  their  own  efforts  in 
quarterly  amounts  which  shall  not 
exceed  the  following  maximums: 
weekly  15  tons;  two  issues  weekly. 
17.5  tons;  three  issues  weekly,  20 
tons;  four  issues  weekly,  22.5  tons; 
five,  six  and  seven  issues  weekly, 
25  tons  each. 

(4)  Service  for  increase  of  mem- 


been  sold  to  Norman  J.  Anderson,  bership  in  a  labor,  religious  or  fra- 


who  has  been  associated  with  the 
Harlan  (Iowa)  Tribune.  The 
paper  was  sold  by  W.  E.  Littler, 
publisher  for  15  years. 

In  the  Weekly  Field 
Recent  transactions  in  the  week¬ 
ly  field  include: 


ternal  publication  whose  subscrip¬ 
tion  price  is  included  in  dues.  ! 

( 5 )  Grants  may  be  made  for  tht 
publication  of  military  camp  news-  j 
papers  under  standard  criteria  bu!  \ 
within  the  maximum  tonnage  limits  ^ 
approved  for  new  publications.  | 

(6)  Newsprint  will  not  be  pro- 
Olympia  (Wash.)  News,  sold  vided  for  any  publication  which 

by  P.  F.  Wright,  owner  for  10  has  deserted  a  former  secun  fj 
years,  to  W.  R.  Twining,  onetime  source  of  newsprint, 
publisher  of  the  Blackfoot  (Ida-  (7)  Each  determination  of  dis- 


San  Bruno  Herald  was  announced  ho)  Daily  Bulletin,  who  recently  tress  tonnage  to  be  secured  will  b« 


April  1  as  the  paper’s  new  red¬ 
wood  and  concrete  plant  neared 
completion. 

Russell  Walton  and  Albert  Nel¬ 
son  sold  the  Herald  to  Walter 
Taylor,  formerly  with  the  Gary 
(Ind.)  Post-Tribune. 

Mr.  Nelson  sold  a  half-interest 
to  Mr.  Walton  a  year  ago  when 
he  expanded  his  publishing  activi¬ 
ties  in  a  move  that  included  par¬ 
ticipation  in  the  purchase  of  a 
weekly  in  Kelso,  Wash. 

Mr.  Walton  very  recently  accep¬ 
ted  a  public  relations  position  with 
the  National  Association  of  Manu¬ 
facturers  here  in  San  Bruno. 

The  Herald  is  now  in  a  plant 


made  upon  a  calendar  quarter 
basis. 

(8)  In  no  case  shall  an  applicant 
receive  assistance  from  NPA's 
newsprint  division  which,  added  to 
the  newsprint  which  he  himself  has 
secured  within  a  calendar  year, 
will  provide  him  with  more  paper 
than  he  used  in  the  calendar  year 
1950.  Within  the  framework  of 


sold  his  interest  in  the  Selma 
(Calif.)  Enterprise. 

*  «  * 

Lemon  Grove  (Calif.)  Review, 

San  Diego  County,  bought  by  Max 
Gutman  from  John  P.  Pletschet. 

The  new  edtior-publisher  was  for¬ 
merly  on  the  sales  staff  of  the 
Cincinnati  (Ohio)  Post  and  San 
Diego  Journal,  and  lately  has  been 
general  manager  of  the  San  Diego  the  above  condition,  relief  in  dis- 
Daily  Transcript.  tress  cases  for  any  quarter  may  be 

*  *  ♦  given  on  the  basis  of  the  usage  of 

Tylertown  (Miss.)  Times,  sold  one-fourth  of  the  1950  tonnage 
by  Lester  Williams  to  O,  C.  Me-  a  calendar  quarter  or,  at  the  option 
David,  president  of  the  Mississippi  of  the  applicant,  upon  the  basis  of 
Press  Association  and  editor  of  the  historical  percentage  usage  by 
the  Times  since  January,  1951.  such  applicant  in  each  quarter. 
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Coke 


IS  a  newspaper 


capital  treatment  for  Coke  and  Coca-Cola,  please. 
P.  S.  Ice-cold  Coca-Cola  is  capital  refreshment. 


Without  the  capital  “Q,”  quill  can  mean  a  variety 
of  things:  a  pen  or  a  porcupine  spine,  a  calamus  or 
a  plectrum. 

Spelled  with  an  upper-case  “Q,”  however.  Quill  is  a 
respected  American  newspaper — and  you  can’t  drop  the 
capital  if  that's  what  you  mean. 

The  same  is  true  of  “coke”  and  “Coke.”  With  the 
upper-case  initial.  Coke  means  only  one  thing . . .  the 
product  of  The  Coca-Cola  Company.  As  a  friendly 
abbreviation  of  Coca-Cola,  it  is  a  registered  trade-mark. 

Good  practice  requires  the  owner  of  a  trade-mark  to 
protect  it  diligently.  That’s  why  we  keep  asking  for 


Ask  Jor  it  either  way 
. . .  both  trade-marks 
mean  the  same  thing. 


THE  COCA-COLA  COMPANY 


UNENDING  STRUGGLE  FOR  STEEL 


Las 
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CHECKING  FLIGHT  photos 
in  search  of  Canadian 
bush  country,  as  part  of 
aerial  search  for  iron  ore. 


SOUTH  AFRICAN  ORE-HUNT:  Plane,  being  gassed  from 
ox-cart  in  South  Africa,  is  part  of  world-wide  prospect¬ 
ing  job  being  done  by  American  steel  companies.  Plane 
hunts  ore  with  Magnetometer  (shown  at  right). 


ORE  SEARCHER  adjusts  Magnetometer 
before  take-off  to  look  for  new  deposits. 
Ore  fields  cause  bobble  of  electronic 
pen  on  map  when  plane  flies  over. 


By  mid  1953,  steel  companies  expect  to  have  an 
annual  capacity  of  120  million  tons.  That  means  the 
250  companies  of  the  industry  could  provide  enough 
steel  to  meet  peak  re-armament  needs  with  less  than 
2  months  production.  What’s  more,  the  remaining 
10  months  at  this  production  rate  would  yield  more 
steel  than  the  U.  S.  has  ever  before  used  for  civilian 
production  in  a  full  year. 

To  build  this  capacity,  each  steel  company  had  to 
lay  its  own  money  on  the  line,  and  steel  mills  don’t 
come  cheap.  (In  mills  built  today,  investments  as 
high  as  $90,000  are  required  for  each  man  em¬ 
ployed.)  Each  company  had  to  take  a  chance  on  how 
it  will  sell  its  bigger  production  when  the  emergency 
is  over.  In  addition  to  new  mills,  the  companies  had 
to  provide  for  greatly  increased  needs  for  iron  ore 
and  other  production  and  transportation  necessities. 
The  story  of  how  the  earth  is  being  combed  for  ore ; 
how  ships,  railroads  and  airlines  are  being  built  to 
provide  the  nation’s  need  for  iron  ore,  is  told  in  a 
reprint  from  STEELWAYS  Magazine  called  “The 
Flying  Prospectors . . .  and  their  Partners.’’  Factual, 
descriptive.  Excellent  for  schools  and  study  groups. 
Sent  free.  Write  to  American  Iron  and  Steel  Insti¬ 
tute,  350  Fifth  Ave.,  New  York  1,  N.  Y. 


SLAG  PILE  RE-VISITED:  Alloying  materials  are  scarce 
and  hard  to  find.  One  source  of  manganese  is  the  old 
slag  piles  of  steel  mills.  Above:  technicians  tap  an  ex¬ 
perimental  furnace  in  recovery  tests  for  alloys. 


TRANSPORTATION  is  a  story  in  itself.  120  million  tons  of  steel  will  create  a  need  to 
move  about  480  million  tons  of  ore,  scrap,  fuel,  other  materials.  At  left  workman 
installs  blade  in  guillotine  used  for  launching  new  ore  carrier.  Right:  10  blades 
dropped  simultaneously  launching  the  new  ore  boat  in  less  than  10  seconds. 


GOING  UP:  Last  vehicle  in  the 
transportation  chain  to  a  blast  fur¬ 
nace  is  the  “skip-hoist”  car.  Lime¬ 
stone  is  being  loaded  here. 


r 
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370  Newsmen  Expected 
To  Cover  Atom  Tests 

By  Donley  Lvikens 


How  to  Make 
Your  Reservations 


Photographers  who  are  coming 
and  do  not  have  firm  arrange¬ 
ments  for  darkroom  facilities 
should  contact  Ken  Frogley,  tele- 
Las  Vegas,  Nev. — Requests  for  phone  Las  Vegas  4575.  He  will 

room  reservations  for  the  AEC  make  such  arrangements  as  long 

atomic  test  next  week  should  be  as  the  city’s  supply  of  darkrooms 
adressed  to:  lasts. 

Press  Reservations,  Dress  here  is  completely  infor- 

Las  Vegas  Chamber  of  Com-  mal,  both  day  and  evening.  Sports 
merce, .  clothes  are  acceptable  in  the  most 

515  South  Fifth  Street,  fashionable  hotel  or  night  club. 

Las  Vegas,  Nevada.  \  light  jacket  may  be  needed  at 

Spell  out  “Nevada.”  the  site  early  in  the  morning,  but 

Give  exact  time  of  arrival,  both  down  town,  it  is  strictly  shirt  sleeve 

weather.  The  first  reporter  who 


Las  Vegas,  Nev. — Newsmen  ar-  handy.  It  shows  the  exact  loca- 
riving  here  next  week  to  cover  the  tion  of  both  Frenchmans  Flat  and 
atomic  test  at  the  AEC  Nevada  Yucca  Flat,  which  is  due  North  of 

Proving  Ground  without  firm  Frenchmans  Flat  and  separated 

room  reservations  may  face  the  from  it  by  a  4,000  foot  ridge,  time  of  day  and  date, 

prospect  of  sleeping  on  a  park  Frenchmans  Flat  is  named  on  the  State  whether  you  want  a  double  contacts  Ken  Frogley  wearing  a 

bench.  map,  but  Yucca  Flat  is  not.  or  single  room.  If  double  say  if  shirt  louder  than  the  yellow  and 

The  Las  Vegas  Chamber  of  AEC  has  given  no  hint,  more  it  is  for  two  men,  two  women,  or  black  “atomic  wonder”  shirt  worn 

Commerce  guarantees  rooms  for  definite  than  “the  fourth  week  in  man  and  wife.  This  is  important  by  Gladwin  Hill  of  the  New  York 

all  newsmen  who  clear  their  res-  April,”  but  observers  here  think  as  some  newsmen  will  have  to  be  Times  will  be  Ken’s  guest  for  din¬ 
ervations  through  it,  but  makes  no  every  effort  is  being  made  to  hold  placed  in  private  homes.  ner  at  any  spot  in  town  the  re¬ 

promises  for  those  who  arrive  the  test  early  in  the  week;  prob-  Enclose  a  check  payable  to  the  porter  names, 
without  reservations.  ably  Monday  or  Tuesday.  Las  Vegas  Chamber  of  Commerce  The  swimming  pools  at  all  of 

Finding  rooms  for  370  or  more  Dick  Elliott  will  provide  all  for  eight  dollars  ($8.00)  for  each  the  resort  hotels  and  some  of  the 

newsmen  and  105  VIPs  at  the  newsmen  with  special  goggles  room  requested.  This  deposit  will  rnotels  will  be  available  to  all 

height  of  the  Spring  season  for  which  will  enable  them  to  safely  be  credited  on  your  room  bill  .  visiting  members  of  the  press. 

which  a  majority  of  available  watch  the  actual  burst.  .  Entertainment  Schedule 

hotel  rooms  were  sold  out  weeks  Binoculars  will  probably  be  per-  Atomic  Energy  Act.  jhg  Hotel  Flamingo  will  en- 

ago  is  proving  to  be  a  Herculean  mitted,  although  this  is  not  firm  All  observers  will  be  required  tertain  the  second  meeting  of  the 

task,  even  for  the  combined  efforts  at  this  writing.  If  they  are  for-  to  sign  security  forms  at  the  time  “Ancient  and  Honorable  Society 

of  the  Chamber  of  Commerce,  re-  bidden  it  will  be  for  safety  rea-  they  register.  They  will  also  be  of  ATOMBOMBWATCHERS,  Las 

sort  hotels,  and  private  citizens.  sons.  UNDER  NO  CIRCUM-  required  to  supply  positive  identifi-  Vegas  Local  No.  1”  an  orga'niza- 

Registration  Day  STANCES  SHOULD  ANY  cation  of  themselves.  This  must  {jon  of  newsmen  who  “Shivered, 

Richard  G  Elliott  director  of  NEWSMAN  USE  BINOCULARS  have  at  least  a  physical  description  sweated,  and  stuck”  on  the  moun- 

public  relations  S’a  Fe  Xer^^^  "S'* 

tions  Office,  AEC,  and  his  staff,  ftpVv  Photograph. 

now  composed  of  Marjorie  Allen 

and  Tom  Funston,  are  working  14  PEARED.  To  attempt  to  observe  a  statement  of  citizenship 


All  Transit  Controlled 


tainsides  and  rooftops  during  last 
Fall’s  test  series. 

The  Thunderbird,  Desert  Inn, 
Hotel  Last  Frontier,  and  El 
Rancho  Vegas  all  plan  events  for 


to  If  hours  n  dn’v  to  nmuido  ro  ‘he  results  of  the  one  or  more  con- 

ill  lO  liuura  a  (Jay  lO  prOVlUw  Iv”  .  I  ,  .  .  I  .  1%  t  -  — — - -  - - -  lvail(r'Il(J  ycgaa  <111  j^iaii  wviiio 

porters  with  all  possible  back-  ...  o^ive  s  os  Access  to  the  site  will  be  by  the  the  press  corp,  but  because  of  the 

ground  material  and  to  insure  "'men  wiii  proDaniy  prec^e  me  aeC  chartered  buses  only,  and  all  tight  working  schedule  these  will 
•  ••  •  atomic  burst  to  test  blast  effects  is  .  .  ‘  . 


good  working  conditions. 


Information  headquarters  will  extremely  dangerous. 


movements  on  the  site  will  be  con-  be  more  or  less  impromptu, 
trolled  as  will  access  to  nearby  The  Last  Frontier  Village  on  the 
be  at  1235  South  Main  Street,  in-  WITNESSING  THE  ATOMIC  military  installations  and  camps,  grounds  of  the  Hotel  Last  Frontier 
stead  of  Tenth  and  Main.  Report-  BURST  THROUGH  BINOCU-  There  will  be  no  censorship  of  presents  one  of  the  largest  collec- 
ers  and  photographers  accredited  LARS,  WHETHER  BY  ACCI-  either  stories  or  pictures.  tions  of  early  western  Americana 

to  the  on-site  observation  tour  DENT  OR  INTENT,  WILL  if  the  Western  Union  strike  is  in  existance. 

should  register  there  Saturday  RESULT  IN  TOTAL  AND  ^R-  still  in  force  on  the  day  of  the  other  amusements  include  horse- 
m^ing,  April  19.  MAN  ENT  BLINDNESS.  Wear  blast  reporters  will  be  faced  with  back  riding,  boating  and  fishing  on 

The  first  briefing  session  will  the  special  goggles  supplied  by  a  serious  communications  problem,  Mead  and  many  interesting 

take  place  in  the  City  Auditorium,  AEC  and  have  nothing  in  front  since  it  is  estimated  there  will  be  places  to  see. 

Fourth  and  Stewart  Streets,  from  of  them.  two  and  a  half  times  as  many  re-  ,  „„  nnen  24 

4  to  6  p.m.  Saturday  afternoon.  Camera  Restriction  porters  here  as  there  are  long  dis-  ^ 

A  trip  to  the  site  with  further  xhe  onlv  restriction  on  cameras  tance  circuits  out  of  the  city.  nours  a  y. 

Wefings  by  AEC  technical  ex-  «  a  ban  on  Wgh  speed  Ken  Frogley  of  the  Desert  Sea 

perts  at  each  stop  is  scheduled  f^j.  be  learned  no  stan-  News  Bureau,  and  Art  Force,  Secrecy  unecKup 

Sunday  morning.  This  trip  will  focal  nHne  shutter  common-  Southern  Nevada  Telephone  Co.,  Milwaukee,  Wis.  —  Edwin  R. 

Like  from  eight  to  ten  hours,  of  jy  jp  news  work  will  be  are  attempting  to  work  out  a  so-  Bayley  won  the  Milwaukee  Press 

which  four  will  be  spent  coming  classed  as  “high  speed.”  Atomic  hdion  to  this  problem  which  will  Club’s  prize  for  1951  reporting 
and  going.  Lunch  at  the  site  will  o^i,.ntists  think  of  hich  sneed  in  give  all  reporters  present  an  op-  with  his  14-part 
be  $1.  •  I  a  u  •  terms  of  fractions  of  a  micro-sec-  portunity  to  meet  their  deadlines,  investigation  of 

Hoop  sheets  will  include  the  im-  ^pj  ^  camera  with  a  shutter  as  though  the  solu-  local  news  sup- 

portant  points  made  in  the  pre-  speej  of  one  thousandth  of  a  sec-  ‘io"  "'>‘1  be  allotting  telephone  pression  for  the 
pared  portions  of  the  talks,  so  re-  ^p^j  p  fancy  Brownie  in  usage  in  blocks  arranged  according  Milwaukee  Jour- 

porters  will  only  need  to  take  jbeir  book.  ‘o  deadlines.  nal  last  Novem- 

notes  on  extemporaneous  portions  jbe  observation  point  from  Efforts  are  also  being  made  to  ber.  The  series 

and  any  question  and  answer  pe-  vvhich  newsmen  will  observe  the  uiake  arrangements  with  private  has  been  pub- 
ni^s  which  may  be  allowed.  burst  is  considered  the  most  favor-  firms  having  TWX  teletypes  to  al-  lished  in  a  book- 

Copies  of  the  AEC  official  pub-  ^ble  on  the  site  although  it  is  not  ‘o"'  newsmen  to  use  these.  Since  let,  “It’s  Your 
lications  are  available  for  refer-  gi^^g  jbe  blast  as  some  of  these  operate  over  a  different  set  Right  to  Know.” 
ence  in  the  AEC  Information  of-  the  others.  Camera  men  will  have  circuits  such  arrangements  will  Mr.  Bayley 
nee,  but  are  not  available  here  for  ^  g|g^  yjg^  ^pJ  working  have  the  effect  of  increasing  the  went  into  several 

distribution.  distance  for  pictures  and  reporters  total  number  of  communications  cities  and  towns 

Reporters  who  have  not  covered  be  able  to  see  more  detail  ou^ets. 
p  evious  tests  here  will  find  it  help-  ^ban  from  any  other  location  on  Photo  Transmitters 

wLnnn. “  K  r  ®  ‘besite.  United  Press  Photos  and  INP 

p  e  ore  coming.  Ground  rules  have  not  yet  been  will  have  their  wire  photo  trans- 

Aerial  Guide  Helpful  completed,  but  they  are  all  de-  mitters  set  up  in  the  Desert  Sea 

The  Whitney  Sectional  Aero-  signed  to  achieve  one  of  two  ends:  News  Bureau.  The  AP  Wire  derlying  theme  of  the  articles  was 

nautical  Chart,  issued  by  CAA  and  First,  to  insure  the  safety  of  the  Photo  equipment  is  permanently  ‘he  prevalence  of  scandal  where 

available  at  most  private  and  com-  newsmen;  second  to  meet  security  installed  in  Ullom’s  Studio,  227  secrecy  exists, 

mercial  airports,  will  also  be  requirements  imposed  by  the  South  Fifth  Street.  (Continued  on  page  71) 
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and  related  either  how  officials 
blocked  reporting  of  their  activ¬ 
ities  or  how  local  editor  had  suc¬ 
ceeded  in  opening  up  governmen¬ 
tal  sources  of  information.  Un- 
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inf  msuraiice  puDJisn  a  message 
Wiis  kind  in  465  daily  newspapers 

•'  Ax 

pressed  to  nearly  50  million  people? 


^A/e  believe,  first  of  all,  that  it  is  im¬ 
possible  to  overemphasize  the  need  for 
government  efficiency  and  economy. 
Especially  now  with  the  added  prob¬ 
lem  of  defense. 

We  believe  that  the  threat  of  infla¬ 
tion  is  not  necessarily  past,  especially 
with  an  unbalanced  budget. 

We  believe  that  all  people  should  get 
clearly  fixed  in  their  minds  that  gov¬ 
ernment  has  no  money  other  than  what 
it  gets  from  the  people.  That,  if  there 
is  waste,  inefficiency,  and  a  constant 
demand  for  more  and  more  services, 
the  people  are  the  ones  who  pay  for  it 
right  out  of  their  collective  pockets, 
through  more  taxation  and  even  higher 
prices. 

We  believe  the  men  in  government- 
federal,  state  and  local— who  stand 
against  extravagance,  waste  and  un¬ 
necessary  spending  deserve  to  know 
they  have  the  support  of  the  public. 
And  we  feel  every  man  and  woman  in 


this  country  can  be  vocal  about  it  in 
two  ways— first,  by  letting  this  support 
be  known,  and  secondly,  by  demon¬ 
strating  this  support  by  not  asking  for 
more  government  services,  which  in¬ 
cludes  the  grants  that  would  be  so 
“pleasing”  to  our  own  communities. 

We  think,  by  word  and  deed,  that 
these  men  in  government  who  want  to 
keep  down  government  spending  must 
be  made  aware  that  the  public  stands 
solidly  back  of  them  in  their  efforts. 

Last,  but  not  least,  we  feel  a  keen 
responsibility  to  our  86  million  policy¬ 
holders  in  helping  to  preserve  the  buy¬ 
ing  power  of  their  dollars.  After  all, 
life  insurance  in  the  final  analysis  con¬ 
cerns  PEOPLE  and,  as  such,  it  repre¬ 
sents  a  very  large  part  of  their  hopes 
and  their  dreams  and  their  struggle 
for  independence  and  self-reliance. 

Institute  of  Life  Insurance,  488 
Madison  Avenue,  New  York  22,  N.  Y. 


Freedom  Fight  Wins 
Allies  In  California 


privacy  filed  against  the  Hearst 
Publications,  and  this  also  has  been 
appealed  to  the  State’s  highest 
court. 

Quick  action  by  the  vigilant  co- 
chairmen  of  the  CNPA  Freedom 


S.  D.  Supreme 
Court  Rules 
On  Use  Tcdc 


San  Franci^o— Important  vol-  ^en  flowed  by  suits  [o‘amng  ftL^whhTrSnrto  Co!m  rSTed’^las^^t^ek 

in  Sng  aS  "Mri^ng  db-  >"8  a  sems  of  instances  jeopardiz-  ^e//  (S.  D.)  Republic  y. 

wewspai^r  Fubiisners  Asswiation  s  m  making  arrests,  ivir.  Long  o  ,„g  “people’s  right  to  know.”  payment  of  a  use  Ui 

fight  upholding  the  people  s  right  seiwed.  c  i  «/  t  included  were  refusals  of  a  health  the  purchase  of  a  $72,000  prim- 

to  public  information.  Governor  Earl  Warren,  present  j  to  release  information  meL  Th“ 

These  include  the  governor,  a  at  the  CNPA  convention  in  Feb-  contained  on  a  death  certificate  and  d^ion  held 
sheriff  and  a  judge,  reports  John  ruary,  personally  noted  the  Free-  j  countv  unit  of  the  State  Hich  .  f 
B.  Long,  general  manager.  CNPA.  dom  of  Information  committee’s  ^ 

He  is  liaison  member  of  the  CNPA  resolution  inviting  “active  partici-  rests,  as  well  a!  cases  of  city  coun-  dTcisS'revers^d 

Freedom  of  Information  Commjt-  pation  by  the  citizens  in  halting  “star  cham-  DireSof  W  R  w5d^^^ 

tee  formed  less  than  six  months  the  abuse  of  their  right  to  know  i;  T  ^ 

ago  and  comprised  of  himself  and  and  proposing  a  study_  of  Califor-  r... 


Davidson  County  Circuit  Com  ] 


three  co-chai?^men-X>werjLe^^^^  nia  slatutes  and  administrative  rul-  whenThW°cdme“  judgment.  The  majority  opinions 

Ralg,  Turner  and  Jack  Craemer.  ings  “which  limit  access  to  matters  committee  and  aftion  ^merSSe  XT^^Tut^L^ 

“We’ve  turned  from  critics  to  of  public  record.  This  led  di-  ,  .  th^m  ”  Mr  i  ono  t^terstate  now  or  our-oi  si« 

complimenters,”  Mr.  Long  told  rectly  to  the  committee  meeting  -phe  customarv  nro^  coming  to 

Editor  &  Publisher.  “We’ve  with  the  Governor,  at  the  execu-  cXre  is  for  the  cXS^maS  of  Publishing  Co 

found  we  can  look  for  positive  ac-  tive’s  suggestion,  and  the  offer  of  Sfarea  i^volvedTo  ^ 

Uon  as  well  as  for  negative”  his  facilities  of  office  to  help  in  ijf:  "  ^Jda  ‘  reading  public,  both  within  and 

In  the  new  swing  of  the  free-  the  legal  compilation.  and  asi  w^e  se^!ic«  Tplacf  a  T'? -"n^^farityloK  tbs's 

mir'/s  ralm  fn'rutoTo  Law  Compiled  story  on  the  state  wires.  StingTcTi^^^^^^^^  an  instr. 

congratulate  citizens  who  ^take  eaeouraged,  the  State  Leg-  As  an  example  of  the  speedy  mentality  utilized  in  transmittinj 

stands  for  the  snread  of  riehiful  bas  been  asked  to  name  an  correction  possible  under  this  sys-  and  carrying  on  this  flow  of  com 

SrLtion  as  W  interim  committee  to  examine  sta-  tern.  Mr.  lessen  told  E&P  that  merce. 

those  who  wUhhokl  facts  which  and  study  possible  amend-  within  an  hour  of  reporting  a  “Hence,  the  printing  press  was 

belong  to  the  public  Mr.  menu.  Meanwhile  a  compilation  state  Highway  Patrol  unit’s  re-  used  and  is  to  be 'used  in  oivj 

explained  ’  of  California  newspaper  law  is  fu^al  to  provide  information  on  erating  or  maintaining  interstate 

T-i.  1,  I-  *  j  j  under  way  which  will  include  also  arrests  an  official  from  the  State  transportation  and  commerce."  , 

Thanks  Extended  public  notice  requirements,  Mr.  capitol  phoned  asking  for  a  con-  The  decision  is  a  result  of  a  tes 

Within  recent  weeks  Mr.  Craem-  Long  advised.  The  plan  is  to  pro-  ference  on  the  matter;  within  three  case  which  the  Mitchell  Republic 
er,  editor,  San  Rafael  Independent-  vide  copies  which  will  be  placed  hours  the  official  was  in  his  office,  instituted  and  in  which  the  pape ' 
Journal,  hastened  to  commend  per-  on  sale  at  cost.  “Your  right  to  know  is  the  kev  'vas  afterwards  joined  by  a  numbe 

sonally  the  Marin  County  judge  “On  a  mit  to  the  legislative  to  all  your  liberties”  is  the  freedom  of  South  Dakota  dailies  to  lean 

who  rejected  a  motion  for  private  counsel  s  office,  I  found  stacks  of  become  Mr  whether  or  not  the  State  Supreme 

hearing  of  a  divorce  case,  and  Mr.  papers  12  to  14  inches  high  on  ,  ^  .i,o„  Court  would  hold  that  newspapen 


wide  code  of  information.  lisher,  Merced  S/m-Stor,  is  chair-  on '  “the  "'Xn7Tf“X'“  Torrent  i^nThe  cWrt  for  nearly  two  yean  | 

Los  Angeles  County  is  the  big-  man  of  the  CNPA  legislative  com-  \  Herald  Years  ago  Mr  and  fbe  decision  was  finally  rea  ; 

gest  county  in  the  wotld,  with  ap-  mittee  which  is  active  in  develop-  I  ^  who  coined  dered  in  our  favor,”  said  Hale  Ri  ’ 


proximately  4,000,000  residents  ing  this  project. 


Long  sought  to  learn  who  coined  dered  in  our  tavor,  said  Male  kj- 
this  phrase.  He  traced  the  slogan  ber,  ^  manager  of  the  Daily  Rt- 


J^PVbe\.‘«;ated  over  Militant  action  continues  despite  ,j,e  promotion  department  of  public, 
miles  of  territory.  Mr.  Long  the  new  trend  of  constructive  Chicago  Tribune,  but  has 


been  able  to  learn  the  au-  Herald  Tribune  HaS 
code,  the  press  is  notified  every  on  record  as  ready  to  fight  the  name  neiuiu  inoune  nus 

time  there  is  an  alert  in  the  entire  constitutionality  of  municipal  taxes  r-vip  a  »,•  1,  'New*  Editorial  Page 

county — and  newspapermen  are  on  a  newspaper’s  right  to  do  busi-  .  .^b®  CNPA  program,  which  was  .  „  York  Herald  Tribm 

invited  to  go  along  with  the  dep-  ness  through  to  the  U.  S.  Su-  '"diated  last  November  at  the  ;  1  „„  makeun  was  rt 

uties.”  preme  Court.  The  CNPA  won  a  quarterly  meeting  over  which  past  S  ,4 'Silk.  It  decre^^  S 

In  evidence  of  the  continuing  Superior  Court  decision  now  being  President  Clarence  Hoiles  presid-  ^  editorials  and  prfr 

need  for  a  hard  fight  for  freedom  appealed  to  the  State  Supreme  already  has  been  copied  else-  • .  cnace  for  two  new  colunffi 
of  information,  the  Los  Angeles  Court  in  the  case  of  the  Corona  where,  according  to  information  -p  ^..i.  Walter  Millis  wil 

Daily  News’  expose  of  Los  An-  Independent.  The  CNPA  has  en-  here.  The  plan  also  received  an  ‘  wice  a  weex  waiter  mm 

geles  city  police  conditions  has  tered  a  brief  in  a  suit  over  picture  ^^n'^SNE  FreXm  of^nfmmr-  ®“ssion  of  defense  problems,  t 

tion  committee,  in  a  speech  before  same  space  other  days,  Willi^ 
the  Oregon  publishers  two  months  Chapman  White  is  writing 
ago.  The  program’s  keynote  is  About  Everything,  a  potpoum 
highlighted  by  Mr.  lessen,  who  de-  dcuris.  Mr.  has  bwn  ^  . 

Clares:  tributor  to  “Topics  of  the  Times 


“The  most  effective  method  to 
combat  the  growing  number  of 


tributor  to  “Topics  of  the  Times 
in  the  New  York  Times. . 

Prior  to  the  April  1  change,  tk 


wuiiluili  iiic  KruwinK  numDcr  ui  j  •  au _ i<_Mr 

constant  threals  to  the  right  of  the  T  n-f  '  i  L 

io  columns  for  editorials  and  to« 

^of  riotof  l^-em  columns  for  letters  and  spe 
the  flagrant  abuses  of  rights  to  .  ,  corresoondence  with  the  car 
public  records,  being  careful  to  correspondence  witn  ine^ 

point  out  that  these  are  rights  of  ”P.^^ 

individual  citizens  rather  than  ,‘5®  ^‘‘“onaU  are  confined  K 

••  two  16Vi-em  columns  and  otac 

rights  of  the  press  as  such.  material  is  set  in  five  12-em  cd 

Weekly  Goes  Daily  The  masthead  statement  0 

Sonora,  Calif.  —  The  Sonora  ownership,  etc.,  has  been  movd 
Union  Democrat  has  gone  from  from  the  lead  position  in  the  edi 
weekly  to  daily  publication,  Don  torial  column  to  the  bottom  ri^' 
Seegerstrom,  publisher,  announces,  hand  comer. 
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SCMA  Board 
Critical  of  N.  Y. 
Carrier  Low 

Atlanta,  Ga. — Directors  of  the 
Southern  Circulation  Managers 
Association  are  opposed  to  the 
compliance  in  their  territory  of 
regulations  contained  in  the  so- 
called  “Model”  carder-vendor  bill 
passed  recently  in  New  York.  This 
legislation  has  passed  both  houses 
and  b  awaiting  Gov.  Dewey’s  sig¬ 
nature. 

Robert  J.  Sudderth,  Cbattanoo- 
^  secretary  of  the  SCMA,  was 
instructed  by  unanimous  vote  of 
the  directors  to  state:  “Naturally 
we  do  not  desire  to  find  fault  with 
any  kind  of  legblation  passed  in 
New  York  state  for  the  delivery 
of  newspapers  in  die  Empire  state, 
but  our  concern  to  that  particular 
law  and  the  publicity  given  to  it 
is  the  possibility  of  a  natkmwi^ 
inference  that  his  ‘model’  law  b 
something  that  ‘the  doctor  or¬ 
dered.’ 

The  bill  under  question  defines 
die  ^  legal  status  of  carrier  boys; 
limits  ages  and  hours  during  which 
they  may  deliver  copies  to  their 
sub^rib^  and  continues  to  grant 
permits  to  carry  on  their  gainful 
industry.  (E&P,  March  15,  page 
7). 

Southern  newspaper  circulation 
managers,  as  represented  by 
SCMA,  point  ouj: 

“Section  9  of  the  New  York 


carrier  boy  bill  provides  that  no 
carrier  will  be  permitted  to  begin 
the  delivery  of  newspapers  before 
6  aan.  Such  a  statute  in  the  South 
and  in  other  parts  of  the  country, 
it  was  pointed  out  by  speakers  at 
the  Atlanta  Meeting,  would  be 
detrimental  to  our  home  delivery. 
Widespread  opposition  in  many 
parts  of  the  country  in  recent  years 
has  been  expressed  when  attempts 
have  been  made  to  require  ‘Little 
Merchants’  to  obtain  badges,  but¬ 
tons  and  permits  from  school  au¬ 
thorities  before  boys  may  be  per¬ 
mitted  to  enter  into  agreements 
with  publishers  to  buy  and  resell 
copies  to  their  patrons.  Circulation 
men  constantly  post  the  question 
of  ‘Who  is  better  qualified  to  deter¬ 
mine  the  fitness  of  the  carriers  to 
conduct  their  business  in  these 
days  of  free  enterprise,  than  par¬ 
ents  and/or  guardians?’ 

“It  was  pointed  out  in  Atlanta 
that  the  provisions  of  the  new  bill 
awaiting  the  governor’s  signature, 
in  its  definition  of  the  status  of 
carrier  boys  who  serve  their  read¬ 
ers  as  independent  contractors, 
•may  be  acclaimed  by  the  New 
Yorkers  to  be  a  forward  and  wel¬ 
come  step  in  clarifying  the  rela¬ 
tionship  'between  publishers  and 
route  carriers  as  to  what  consti¬ 
tutes  an  independent  operation  as 
against  the  ‘master  and  servant’ 
category.  Under  conditions  de- 
scri^  in  the  New  York  law,  boys 
are  dedared  to  be  independent 
parties  to  contracts  and  agree¬ 
ments.” 


BXCELLBNT  REPRODUCTIONS . . . 

To  assure  line  or  halftone  reproductions  that  look  aUve 
. . .  that  are  faithful  fai  every  sharp  or  subtle  detail . . . 
leading  stereotypers  use  Burgess  Mats  exclusively. 

The  uniform  shrinkage  of  Burgess  Mats . . .  their  greater 
plasticity . . .  their  smoother  faces— these  advantages  pave 
the  way  for  finer  reproduction.  And  these  advantages  are 
guaranteed  by  Burgess’  unique  set-up  for  precise  labora¬ 
tory  testing  during  each  step  of  volume  mat-making. 


BURSESS  CELLULOSE  COMPANY 

HA— wfuctwrwi  smI  IH*lrib¥l»n 
Ofttf  FORT,  lUINOtS 


Jinny  Curtcdn 

Boston — ^The  Army  stepped 
in  and  forbade  individual  in¬ 
terviews  with  Lt.  General  Wil¬ 
lis  D.  Crittenberger,  Comman¬ 
der  of  the  First  Army,  during 
a  visit  here  last  week. 

The  General  was  here  to 
show  some  of  the  newest  de¬ 
fense  weapons  to  members  of 
the  Boston  Chamber  of  Com¬ 
merce  at  a  meeting  in  the 
Watertown  ArsenaL 

The  Boston  Traveler  report¬ 
ed  that  attempts  to  arrange  an 
interview  were  turned  down 
“curtly”  by  the  Army. 

ACLU  Charges 
Job  'Blacklist' 

In  Radio-TV 

A  complaint  charging  four  major 
networks  and  two  local  stations 
with  “blacklisting”  performers  on 
the  basis  of  their  political  beliefs 
was  filed  with  the  Federal  Com¬ 
munications  Commission  this  week 
by  the  American  Civil  Liberties 
Union. 

Named  as  defendants  were  the 
National  Broadcasting  Co.,  the 
American  Broadcasting  Co.,  the 
DuMont  Television  Network,  the 
Columbia  Broadcasting  Co., 
WPIX,  television  station  of  the 
New  York  Daily  News,  and  radio 
station  KOWL  of  Santa  Monica, 
Calif. 

Cites  ‘Blacklisting’ 

The  complaint  cited  instances  of 
alleged  “blacklisting”  by  each  of 
the  defendants,  and  asked  the  FCC 
to  make  renewal  of  broadcasting 
licenses  contingent  upon  a  pledge 
under  oath  not  to  “discriminate 
in  employment  upon  the  basis  of 
alleged  or  real  associations  and  be¬ 
liefs,  whether  past,  present,  or 
future”  or  to  permit  such  discrimi¬ 
nation  by  advertisers,  agencies  or 
others  responsible  for  program¬ 
ming.  The  Union  also  petitioned 
the  FCC  to  determine,  by  a  gen¬ 
eral  investigation,  the  extent  of 
blacklisting  in  radio  and  television 
and  the  measures  necessary  to  halt 
it. 

In  an  accompanying  letter  to 
FCC  Chairman  Paul  A.  Walker, 
Patrick  Murphy  Malin,  executive 
director  of  the  Union,  said  the 
action  was  being  instituted  “solely 
because  of  the  tremendous  impor¬ 
tance  of  this  issue  to  the  welfare 
and  freedom  of  the  public  and  our 
nation  and  our  concern  that  black¬ 
listing  practices  cease  before  the 
traditions  and  heritage  which  com¬ 
prise  American  freedom  are  cast 
aside.” 

The  ACLU  complaint  said  cur¬ 
rent  practices  deny  the  public  “the 
right  to  see  or  hear  artists  or  their 
work-products  because  of  irrele¬ 
vant  considerations.” 


Telecast  Urged  I 
At  President's  ^ 
News  Parleys  | 

Columbus,  Ohio — Dr,  James  E.  | 
Pollard,  director  of  the  Ohio  State  | 
University  School  of  Journalism,  J 
favors  televising  of  presidential 
news  conferences.  f 

He  believes  telecasts  would  in-  ^ 
crease  effectiveness  of  the  confer-  A 
ences  and  would  serve  to  make  g 
both  the  President  and  the  report-  a 
ers  more  responsible  in  conducting  * 
the  news  sessions. 

The  proposal  is  made  in  an  ar¬ 
ticle  written  by  Dr.  Pollard  for 
Public  Opinion  Quarterly.  Dr.  Pol¬ 
lard  received  the  1947  Sigma  Delta 
Chi  Distinguished  Service  Award 
for  research  in  journalism  for  hu 
book,  “The  Presidents  and  the  , 
Press." 

He  predicted  that  “to  televise 
the  regular  White  House  confer¬ 
ences  would  greatly  enhance  the 
personal  touch  and  would  literally 
bring  them  home  to  the  public.” 

Even  when  the  President  is 
away  from  Washington,  as  at  Key 
West  or  elsewhere,  such  televising 
would  normally  be  possible,  he 
said,  and  it  “would  make  still  more 
democratic  a  major  communica¬ 
tions  device  that  is  uniquely  Amer¬ 
ican.” 

In  summarizing  development  of  * 
the  White  House  news  conference, 
which  became  a  regular  institu¬ 
tion  under  President  Wilson,  Dr. 
Pollard  said  that  President  Fran¬ 
klin  D.  Roosevelt  was  “unsurpassed 
in  the  uses  to  which  he  put  the 
device  or  in  his  skill  in  managing 
it,”  but  added  that  “the  effective¬ 
ness  of  the  meetings  was,  how¬ 
ever,  marred  somewhat  by  his 
tendency  to  use  the  press  as  a 
whipping  boy.” 

He  said  President  Truman,  a 
“runner-up  to  Roosevelt”  in  his 
use  of  the  press  conference,  .  . 
began  on  a  note  of  humility  that 
changed  to  cocksureness  after  the 
election  of  1948  and  tended  to 
waspishness  in  1950-51.” 

Among  advantages  of  the  con¬ 
ferences,  Dr,  Pollard  says,  are  “its 
cumulative  effect  ...  to  make  the 
executive  more  responsible  and 
more  responsive  to  the  public”  and 
its  place  as  “.  .  .  an  American 
equivalent  of  the  British  device 
for  questioning  the  government  on 
matters  of  policy.” 

Disadvantages,  he  notes,  include 
its  impromptu  nature  which  “lays 
the  President  open  to  being  caught 
off  guard  with  what  could  be  seri¬ 
ous  consequences”  and  the  fact 
that  “the  President  is  always  at  the 
mercy  of  the  ‘least’  among  the  cor¬ 
respondents.” 

• 

Brazil  Section 

On  April  8,  the  European  Edi¬ 
tion  of  the  New  York  Herald  Trib¬ 
une  published  a  28-page  section  on 
the  trend  of  Brazilian  economy. 
It  contained  46,000  lines  of  adver¬ 
tising. 
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The  fkat  in  Standard  Oil’s  1952  series  of  institutional  advertisements  tells  the  remarkable  story  of  an  outstanding  bargain  ^ 
among  things  you  frequently  buy — today’s  gasoline,  the  result  of  free  enterprise  and  competition  in  the  oil  industry.  Jj 


Yes — it’s  true  you  get  today’s  gasoline  at  about  1925  prices. 
Only  the  tax  is  higher. 

But  its  surprisingly  low  price  is  only  part  of  the  value  you 
receive  from  today’s  gasoline.  The  improvement  in  gasoline 
performance  has  been  remarkable. 

Taking  into  consideration  the  increased  weight,  size,  speed 
and  power  of  modern  cars  .  .  .  two  gallons  of  today’s  gasoline 
can  do  the  work  of  three  in  1925.  In  combination  with  today’s 
engines — made  possible  by  improved  fuels  and  lubricants — 
your  modern  car  can  do  50%  more  work  than  you  got  in  1925. 

Today’s  gasoline  is  a  big  value  chiefly  because  thousands  of 
petroleum  companies,  large  and  small,  are  competing  for 
business. 

Since  the  end  of  World  War  II,  members  of  the  petroleum 
industry  have  spent  12  billion  dollars  on  new  facilities  such  as 
oil  wells,  pipelines,  refineries,  service  stations,  and  research 
laboratories.  Only  in  this  way,  have  they  been  able  to  add  the 
capacity  and  make  the  quality  needed  to  meet  your  needs  and 
national  defense  requirements. 

During  the  same  period  Standard  Oil  and  its  subsidiary 
companies  have  spent  over  one  billion  dollars  in  this  way.  An 
important  part  of  this  money  has  come  from  re-investment  of 
two-thirds  of  its  profits  for  new  tools  and  equipment  in  a  vast 
expansion  program. 

We’re  not  only  in  a  race  to  meet  ever-growing  demand  with 
bigger  volume  .  .  .  we’re  also  in  a  race  to  build  demand  with 
higher  quality  products. 

All  of  which  means  that,  as  far  as  Standard  Oil  is  concerned, 
you  can  look  forward  to  an  even  better  value  in  gasoline 
tomorrow. 

Standard  Oil  Company 

(INDIANA) 


OASOllNi’S  A  BARGAIN  because  workers  like  Ed.  E. 
Herndon,  stillman  at  our  Neodesha,  Kansas  re¬ 
finery,  have  the  latest  and  best  tools  to  work  with, 
so  that  more  products  and  better  products  can  be 
processed  to  meet  rising  demand.  The  investment 
of  our  116,000  owners  has  made  possible  the  costly 
equipment  which  modern  refineries  require.  The 
modern  tools  and  equipment  with  which  our  em¬ 
ployees  work  help  them  to  produce  more,  earn  more, 
and  to  enjoy  steadier  employment. 


OASOIINI'S  A  BARGAIN  because  thousands  of 
Standard  Oil  dealers — independent  businessmen 
like  Bill  Paisley  of  Wichita,  Kansas — offer  it  to  you 
in  convenient  locations  as  you  need  it,  at  surpris¬ 
ingly  low  prices.  Mrs.  C.  S.  Ward,  one  of  Bill’s  regu¬ 
lar  customers,  knows  she  can  depend  on  good  value 
in  the  products  and  services  at  her  neighborhood 
Standard  Oil  station,  not  only  because  the  prices 
she  pays  are  reasonable,  but  because  she  can  rely  on 
the  products  she  uses  for  consistent  high  quality. 


GASOllNI’S  A  BARGAIN  because  workers  like  P.  P. 
Scott,  research  engineer,  of  Tulsa,  Oklahoma,  are  at 
work  on  new  methods  of  producing  crude  oil.  to  off¬ 
set  rising  production  costs  and  to  locate  new  sources 
so  that  we  can  have  enough  oil  to  meet  the  ever-in- 
creasing  demand.  Plowing  back  two-thirds  of  our 
profits  into  facilities  for  finding,  refining,  and  dis¬ 
tributing  petroleum  products  has  helped  Standard 
Oil  hold  down  prices  of  finished  products,  while 
continually  raising  quality. 


IN  A  DEMONSTRATION  held  on  October  18,  1951, 
during  Oil  Progress  Week,  old-time  and  modern 
cars  were  used  to  show  the  results  of  scientific 
tests  proving  that  two  gallons  of  today’s  gasoline 
can  do  the  work  that  took  three  gallons  in  1925. 


Today’s  high  quality  gasoline 

...at  1925  prices! 
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To  the  men  who  have  gone  before 


We  pause  a  moment  here  on  these  pages,  foregoing  our  usual 
advertising  message,  because  The  Texas  Company  is  50  years  old 
this  year.  We  pause  to  pay  tribute  to  the  men  who  have  gone  before  us 
who  with  their  hands,  their  hearts  and  their  minds  built  this 
great  American  company  which  is  now  in  our  trust. 


We  pay  tribute  to  the  adventurous  spirit  of  the  men  who  sought  and 
found  the  stores  of  oil  hidden  so  deeply  and  so  long  from  mankind. 
We  pay  tribute  to  the  careful  men  of  science  and  precision  who 
invented  the  intricate  techniques  of  splitting  petroleum  into  so  many 
useful  things  —  from  asphalt  to  medicine. 


We  pay  tribute  to  the  men  of  vision  who  built  the  vast  refineries 
and  sent  the  oil  out  to  the  street  corners  of  the  world.  We  pay 
tribute  to  the  men  of  labor  who  gave  their  years  in  the  shop,  in 
the  sun  and  on  the  sea  to  make  this  company  one  of  the  sinews  of 
strength  of  our  country. 


To  these  men  we  are  grateful. 


r 


To  the  men  who  are  yet  to  come... 


We  look  ahead.  We  see  The  Texas  Company  of  the  future  in  the 
hands  of  those  who  today  are  busy  with  playthings.  Some  will,  perhaps,  be 
your  own  sons  and  grandsons.  They  will  learn  much  at  schools  and 
colleges  —  much  more  than  we  did  —  because  there  is  more  to  learn. 

To  them  we  will  turn  over  our  oil  fields,  refineries,  tankers  —  and  our 
knowledge  —  all  we  have,  gathered  slowly  over  the  50  years.  They  will  add 
to  it  greatly.  They  will  give  you  services  that  we  do  not  now  know.  They  will  give 
you  finer  products  for  a  finer  standard  of  living,  and,  we  trust, 
in  a  less  troubled  world. 

Our  greatest  responsibility  is  to  select  as  best  we  can  from  these  young 
men  and  young  women  of  the  future  those  most  fitted  for  these  various 
tasks  —  those  best  able  to  serve  America  through  this  company. 

AeAco\ 
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We  pledge  ourselves  to  this  duty. 


ADS  AND  TAXES 

SENATOR  Humphrey  of  Minnesota,  whose 

subcommittee  has  just  issued  its  final  re¬ 
port  on  newsprint  containing  an  attack  on 
"extravagant”  and  ‘  wasteful”  use  of  news¬ 
paper  advertising,  has  now  taken  a  swing  at 
institutional  advertising.  He  says  it  should 
not  be  a  legitimate  tax-deductible  business 
expense. 

Speaking  on  the  floor  of  the  Senate  April 
1,  Senator  Humphrey  said  tax  laws  should  be 
changed  to  prevent  tax  deduction  for  “polit¬ 
ically  inspired”  advertising  claimed  as  busi¬ 
ness  expense.  He  cited  recent  ads  of  McGraw- 
Hill,  deploring  wage  stabilization  rulings 
calling  for  compulsory  union  shop  in  the  steel 
industry,  and  of  the  Safeway  Stores,  Oakland, 
Calif.,  which  criticized  OPS  decisions  against 
that  firm.  He  called  this  “an  open  form  of 
lobbying;  the  effect  is  to  have  the  American 
people  pay  for  the  advertising.” 

“I  insist,”  the  Senator  said,  “that  such 
advertisements,  which  are  not  within  the  line 
of  their  business  but  are  rather  political  ad¬ 
vertising  or  philosophical  advertising,  be  so 
labeled  and  be  so  considered  by  the  Bureau 
of  Internal  Revenue,  and  not  be  allowed  as 
a  legitimate  business  expense.” 

It  doesn’t  seem  to  us  that  the  Senator  has 
thought  this  thing  through  very  clearly. 

1.  From  his  definition  he  would  not  allow 
Defense  Bond  advertising  or  Red  Cross  Blood 
Bank  ads  or  similar  public  service  campaigns 
which  have  been  sponsored  by  big  corpora¬ 
tions  in  paid  space.  Those  ads  don’t  relate 
to  their  own  business. 

2.  But  the  Safeway  campaign  did  relate 
to  its  own  business  very  definitely.  So  did 
the  famous  A  &  P  anti-trust  campaign.  And 
many  others.  Those  ads  were  placed  so  that 
the  companies  could  tell  their  own  side  of 
the  story  clearly  to  the  public  and  their  cus¬ 
tomers.  It  was  important  and  necessary  that 
they  do  so  having  been  attacked  by  govern¬ 
ment  agencies. 

3.  The  McGraw-Hill  ad  was  a  distinct  pub¬ 
lic  service.  It  dealt  with  a  subject  which  vitally 
affects  an  industry  in  its  field,  and  should  be 
of  concern  to  all  business  and  all  people. 
Government  agencies  and  spokesmen  were 
having  their  say  on  the  whole  steel  dispute. 
Are  public-spirited  business  firms  to  be  denied 
the  right  to  reply,  at  least  to  explain  and 
inform? 

Take  the  present  steel  crisis.  President 
Truman  made  certain  charges  against  the 
industry  concerning  company  profits.  They 
chose  to  take  to  the  networks,  as  he  did,  to 
answer.  Suppose  the  steel  companies  had 
chosen  to  place  a  full  page  ad  in  every  news¬ 
paper  setting  forth  the  facts  as  they  see  them. 
Would  Senator  Humphrey  deny  them  this 
right;  would  he  say  that  it  doesn’t  relate  to 
their  business  and  should  not  be  a  tax-de¬ 
ductible  item? 

For  the  Senator  to  call  this  type  of  adver¬ 
tising  “an  open  form  of  lobbying”  is  an 
attempt  to  smear  the  practitioners.  It  has  no 
relation  to  lobbying.  It  is  an  open  and  above¬ 
board  attempt  on  the  part  of  business  to  tell 
its  own  story  to  the  public  in  its  own  way; 
to  defend  itself  before  the  public  against  at¬ 
tacks  by  government  agencies;  to  protect  the 
American  business  system  from  Washington- 
inspired  socialistic  encroachments  which 
would  be  detrimental  to  all  Americans. 


For  God  so  loved  the  world,  that  He 
gave  His  only  begotten  Son,  that  whosoever 
believeth  in  Him  should  not  perish,  but  have 
everlasting  life. — St.  John  HI:  16. 


MORE  COST  EVTOENCE 

Editor  &  Publisher’s  cross-section  study  of 

newspaper  costs  and  revenues  appearing 
in  this  issue  lends  support  to  all  the  things 
we  said  last  week  about  narrowing  profit 
margins  in  connection  with  our  annual  cost 
study  of  the  “typical  50.000-circulation'' 
daily. 

In  this  week’s  study,  figures  for  the  “50,000 
to  100,000”  group,  in  which  our  ‘  typical 
daily”  would  fall,  closely  parallel  those  of 
last  week.  The  comparison  of  group  per¬ 
centage  figures  are  close  enough  to  those  of 
the  daily  for  which  we  had  actual  dollar 
figures  to  give  authenticity  to  the  cross-section 
study. 

For  example:  the  group  figures  showed 
classified  revenue  ahead  16.37%  and  total 
advertising  revenue  up  6.53%  while  the  “typ¬ 
ical  daily”  figures  were  19.76%  and  7.72% 
respectively.  The  latter  had  losses  in  national 
and  circulation  revenue  whereas  the  group 
had  gains  so  that  the  total  revenue  increase 
for  the  group  was  8.91%  compared  to  the 
“typical  daily’s”  5.57%.  Relation  between 
costs  and  revenues  was  maintained,  however, 
with  the  group  expenses  increased  9.69%  and 
the  “daily’s”  7.26%. 

Translated  into  dollars,  these  percentage 
figures  indicate  that  the  majority  of  news¬ 
papers  in  this  group  had  a  narrowing  profit 
margin,  as  did  the  daily,  continuing  the  trend 
of  several  years. 

The  cross-section  study  indicates  that  we 
may  have  been  wrong  last  week  in  saying: 
“For  smaller  papers  the  picture  may  not  be 
so  bad.  For  larger  papers  it  is  undoubtedly 
worse.”  The  smallest  group  of  papers  in  the 
survey,  10,000  to  25,000  circulation,  had  a 
wider  gap  between  increases  in  revenue  and 
expenses  than  did  the  largest  group,  over 
100,000  circulation.  The  smallest  papers  had 
an  average  increase  in  revenue  of  6.09% 
while  expenses  rose  8.93%.  The  largest  pa¬ 
pers  had  an  average  increase  in  expenses  of 
8.91%  while  expenses  rose  8.57%.  The  fig¬ 
ures  may  have  been  weighted  by  existence  in 
the  sample  for  the  smallest  group  of  a  news¬ 
paper  having  a  22%  increase  in  expenses  and 
an  11%  increase  in  revenue;  or  the  existence 
in  the  largest  newspapers’  sample  of  one  with 
an  increase  of  11%  in  revenue  and  a  5% 
increase  in  expenses. 

Whatever  the  explanation,  the  figures  in¬ 
dicate  that  none  of  the  circulation  groups, 
on  the  average,  are  having  easy  sledding 
financially. 


ED 


RULES  OF  COVERAGE 

THE  WHITE  House  has  belittled  restraints 

on  the  press  at  the  steel  industry-union  con¬ 
ferences  in  John  R.  Steelman’s  Washington 
office  Wednesday  where  armed  guards  were 
posted  to  keep  newsmen  away.  Truman’s 
press  secretary  says  the  precautions  were  only 
those  which  are  observed  in  the  White  House 
of  which  the  Steelman  office  is  a  part. 

It  sounds  to  us  a  bit  like  Iron  Curtain 
tactics. 

The  guards  were  formed  at  a  barricade  in 
the  corridor  of  the  old  State  Department 
building  to  prevent  reporters  and  cameramen 
from  contacting  negotiators  entering  Mr. 
Steelman’s  office  there.  The  guards  had  been 
instructed  to  hold  off  the  press  and  one  pho¬ 
tographer  was  temporarily  detained  for  trying 
to  take  a  picture  of  the  barricade. 

The  photographers  “are  fully  aware  of  the 
'rules  of  the  game’  and  if  anyone  was  re¬ 
strained  it  was  because  he  failed  to  observe 
the  rules,”  the  secretary  said. 

In  view  of  the  surprise  this  measure  invoked 
among  newsmen  and  visitors  it  seems  unlike¬ 
ly  that  it  was  according  to  the  “rules.”  If 
it  was,  then  the  rules  ought  to  be  changed. 

Excuse  for  such  precautions  is  usually  cited 
as  “national  security.”  No  such  reason  is 
valid  in  this  case.  The  results  of  this  story 
may  have  an  effect  on  the  pocketbook  of 
every  citizen  in  this  country.  The  people 
should  be  given  every  scrap  of  information 
about  what  is  going  on. 

The  steel  dispute  is  no  longer  an  issue 
between  the  industry  and  the  union.  Nor  is 
it  a  secret  thing  with  the  government  playing 
a  part.  The  public  now  has  an  interest  in 
it  and  the  government  has  no  right  or  author¬ 
ity  to  attempt  to  restrain  the  press  either 
reportorially  or  pictorially.  Least  of  all  is 
there  an  excuse  for  restraining  cameramen 
from  photographing  the  restraints  posed  on 
them. 

BIBLE  SERIES 

WE  DON’T  think  it  has  ever  been  done  be¬ 
fore.  The  Akron  Beacon  Journal  is  print¬ 
ing  the  Bible  in  installments.  With  six  to  12 
verses  per  day  being  used  it  is  expected  to 
take  10  years  to  complete  the  project. 

This  is  a  noble  experiment  worthy  of  at¬ 
tention  and  praise.  The  paper  hopes  it  will 
encourage  more  people  to  read  the  Bible  and 
that  it  will  turn  more  men  and  women  to  the 
church. 

It  probably  will,  and  the  Beacon  Journal 
is  to  be  complimented  for  devoting  its  space 
to  a  document  which  should  play  such  a  vital 
role  in  our  lives  and  which  many  of  us  ignore 
or  have  forgotten. 


COINCIDENCE 

THE  PRESIDENT  of  the  Great  Lakes  Paper 
Co.,  Ltd.,  of  Toronto  was  quoted  last  week 
as  saying  that  an  increase  in  the  price  of 
newsprint  is  overdue  because  of  substantial 
increases  in  taxation,  freight  rates  and  labor 
costs  together  with  the  loss  of  premium  on 
American  funds. 

At  about  the  same  time  the  Great  Lakes 
Paper  Company’s  annual  report  for  1951 
was  issued  showing  net  income  equal  to  $3.59 
a  share  compared  to  $2.02  a  share  in  1950. 
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PERSONAL 

MENTION 


Klein 


Sandor  S.  Klein,  Idaho  bureau 
chief  for  the  United  Press  since 
1948,  has  been  named  executive 
editor  of  t  h  e 
Boise  (Idaho) 

Statesman  News¬ 
papers  by  Mrs. 

Margaret  Ail- 
s  H  I  E,  publisher. 

Mr.  Klein  has 
served  the  U.P. 
in  London,  was 
with  the  Wash¬ 
ington  bureau  for 
12  years  and  cov¬ 
ered  the  Japanese 
peace  treaty  con¬ 
ference  in  San  Francisco  last  year. 

*  «  * 

Willard  Peck,  who  has  been 
general  manager,  has  assumed  the 
duties  of  publisher  of  the  Pittston 
(Pa.)  Gazette,  a  position  formerly 
held  by  his  mother,  Mrs.  Willum 
Peck.  J.  Beverly  Bennett,  ad¬ 
vertising  manager  since  1931,  has 
become  general  manager. 

«  *  * 

L.  H.  Dingman,  president  and 
publisher  of  the  St.  Thomas  (Ont.) 

Times- Journal  and  president  of  the 
Stratford  (Ont.)  Beacon-Herald, 
has  just  completed  53  years  as  a 
St.  Thomas  newsman  and  a  full 
half-century  as  a  newspaper  owner 
and  publisher  there. 

*  *  * 

Henry  Misselwitz,  formerly 
chief  correspondent  in  the  Far 
East  for  the  New  York  Times, 

White  House  and  New  York  writer 
for  the  United  Press  and  once 
with  the  St. Louis  (Mo.)  Post- 
Dispatch  and  the  Japan  Advertiser 
(Tokyo),  has  been  named  editor 
of  the  San  Carlos  (Calif.)  En¬ 
quirer.  Fred  Burbank,  editor 
since  last  August,  has  assumed  the 
duties  of  news  editor  under  an  ex¬ 
pansion  program. 

«  *  * 

Howard  M.  Wheeler,  formerly 
circulation  manager  of  the  Mel¬ 
bourne  (Fla.)  Times,  has  become 
publisher  of  the  Leesburg  (Fla.) 

Commercial. 

*  *  * 

Victor  F.  Ridder,  publisher  of 
itaa/j-ZElTUNO  (New  York)  and 
the  Duluth  (Minn.)  Herald-News 
Tribune,  was  given  the  1952 
Goodwill  Award  of  the  Goodwill 
Industries  of  New  York. 

*  *  * 

J.  Hampton  Barnes,  Jr.,  pub¬ 
lisher  and  editor  of  the  Dover 
(Del.)  Delaware  State  News,  and 
Mrs.  Barnes  sailed  April  9  from 
New  York  on  the  French  liner 
lie  de  France  for  a  tour  of  Europe. 

*  *  • 

Galt  Braxton,  editor  and  pub¬ 
lisher  of  the  Kinston  (N.  C.) 

Daily  Free  Press,  will  be  awarded 
an  honorary  doctorate  by  Atlatic 
Christian  College,  Wilson,  N.  C., 
on  the  college’s  50th  anniversary 
May  25. 

*  *  * 

Sigurd  S.  Larmon.  president  of 
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Young  &  Rubicam  advertising 
agency,  has  accepted  appointment 
as  national  vicechairman  of  Cit¬ 
izens  for  Eisenhower. 

*  *  * 

Ray  Breitweiser,  who  acquired 
the  weekly  Fort  Atkinson  (Wis.) 
News  in  1940  and  turned  it  into  a 
daily  two  years  later,  continuing 
as  editor  until  1948  when  it  was 
absorbed  by  the  Daily  Union,  has 
been  appointed  clerk  of  courts  of 
Jefferson  County. 

«  *  « 

Willum  W.  Stewart,  publisher 
of  the  Spooner  (Wis.)  Advocate, 
has  purchased  the  Washburn 

County  Register  at  Shell  Lake, 
Wis.,  from  Francis  M.  Shea,  pub¬ 
lisher  since  1939.  Mr.  Stewart, 
who  was  formerly  city  editor  of 
the  Superior  (Wis.)  Evening  Tele¬ 
gram  before  taking  over  the  Ad¬ 
vocate  in  1950,  said  the  two  papers 
he  now  owns  will  not  be  merged. 

*  *  * 

Victor  Hayden,  for  the  last 
eight  years  publisher  of  the  West- 
field  (Wis.)  Central  Union,  has 

sold  the  paper  to  Justin  Schmie- 
deke,  who  is  converting  the  pub¬ 
lication  into  a  tabloid. 

*  *  * 

O.  C.  Harn,  who  was  president 
of  the  Audit  Bureau  of  Circula¬ 
tions  1920-27  and  its  managing 
director  1927-39,  has  taken  up 
residence  at  Santa  Barbara,  Calif. 
His  81st  birthday  was  marked  by 
an  interview  feature  in  the  Santa 
Barbara  News-Press. 

m  *  * 

Robert  V.  Johnson,  former 
Washington  correspondent  for  the 
Houston  (Tex.)  Post,  has  become 
an  editorial  writer  for  the  paper. 

*  *  * 

John  W.  Reid,  treasurer  of 
Mergenthaler  Linotype  Co.,  has 
been  named  a  vicepresident.  He 
will  continue  to  serve  as  treasurer, 
a  post  he  has  filled  since  1949. 
Mr.  Reid  joined  Linotype  in  1914. 

•  *  «  • 

Robert  E.  Miller,  editor  of 
the  Livingston  (Mont.)  Enterprise, 
has  been  elected  governor  of  Dis¬ 
trict  167,  Rotary  International, 
which  embraces  the  state  of  Mon¬ 
tana.  Mr.  Miller  will  take  office 
July  1.  Prior  to  that  time  he  will 
attend  the  International  Assembly 


of  the  organization  at  Lake  Placid, 
N.  Y.,  May  14-20. 

*  *  m 

Stewart  Trueman  has  been 
named  editor  of  the  Saint  John 
(N.  B.)  Telegraph-Journal,  suc¬ 
ceeding  Maj.  H.  G.  Christie,  re¬ 
tired.  Gordon  Hancock,  of  the 
London  (Ont.)  Free  Press,  joins 
the  staff  as  associate  editor. 

*  *  • 

John  Magor  has  resigned  as 
Canadian  Pacific  Railway  press 
officer  in  Vancouver  to  take  over 
as  proprietor  the  Prince  Rupert 
(B.  C.)  Daily  News. 

On  the  Business  Side 

Thomas  J.  Humphreys,  with  the 
newspapers  27  years,  has  been  pro¬ 
moted  to  assist¬ 
ant  director  of 
circulation  of  the 
Atlantic  City  (N. 

J.)  Press-Union 
Newspapers,  suc- 
c  e  e  d  i  n  g  W  . 

Lloyd  Lippin- 
coTT,  who  r  e  - 
signed  after  serv¬ 
ing  the  papers 
more  than  30 
years.  MacDon¬ 
ald  Rice,  for-  Humphreys 
merly  with  the  Philadelphia  (Pa.) 
Bulletin,  is  director  of  circulation. 

*  *  « 

Maurice  Nuss,  for  six  years 
controller  of  the  Menninger 
Foundation.  Topeka,  Kan.,  has 
been  named  assistant  auditor  for 
the  Capper  Publications,  Topeka. 

*  «  * 

Charles  W.  Andrews,  formerly 
editor  and  published  of  the  weekly 
Saratoga  (N.  Y.)  Star,  and  for¬ 
mer  manager  of  the  Ballston  Spa, 
N.  Y.,  branch  of  the  Saratogian, 
has  been  made  general  manager 
of  the  weekly  Ballston  Spa  Jour¬ 
nal. 

*  *  * 

Ray  Greene,  who  joined  the 
advertising  department  last  year, 
has  been  named  the  first  full-time 
classified  advertising  manager  of 
the  Salem  (Ore.)  Oregon  States¬ 
man. 

(Continued  on  next  page) 
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COMIC 

DICTIONARY 


WIFE 

A  woman  who  sticks  with  her 
husband  through  all  the  trouble  he 
wouldn't  have  had  if  he  hadn’t  mar¬ 
ried  her. 

Here’s  a  Page-One  sparkler  to  keep  your  readers  chuckling. 

Daily  and  Sunday  release.  Phone  or  wire  for  samples,  terms. 

REGISTER  AND  TRIBUNE  SYNDICATE 

D*s  MoIms  4St  Madisea  Av«..  N*w  York 


QUIET! 


He  doesn^t  say  a  word, 
but  he  leaves  you  with  a 
chuckle  .  .  . 

FERD’NAND 


€«pr.  Iftt  hr  UnNod  Noiwro  Im. 


1^- 


Sizes:  4-col.  strip,  V^, 

I  tab.  Sunday  page.  Phone, 
I  write  for  samples. 


UNITED  FEATURES 

270  East  42nd  St., New  York,  17 
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Personal 

continued  from  page  43 


Don  Ryan  has  been  employed 
by  the  Salem  (Ore.)  Statesman  to 
replace  Jack  Brown,  adman  who 
recently  joined  the  Portland  Cham¬ 
ber  of  Commerce  executive  staff. 


the  Montgomery  (Ala.)  Advertis¬ 
er-Journal.  Abe  Stamm,  formerly 
of  the  display  staff,  left  to  handle 
publicity.  Howard  Zumbo,  who 
left  the  display  staff  to  go  with 
General  Newspaper,  Inc.,  is  in 
Bristol,  Tenn.-Va.,  and  his  place 
has  been  filled  by  Meredith  Har- 
ROLD,  who  transferred  from  the 
national  advertising  department. 


THE  FOURTH  ESTATE 


By  Trent 


Ross  Williams,  formerly  assist¬ 
ant  director,  California  Newspa- 
perboy  Foundation,  joined  the  re¬ 
tail  advertising  staff  of  the  San 
Francisco  Chronicle. 


Ted  Yaw,  formerly  with  sta¬ 
tion  KXL,  has  joined  the  promo¬ 
tion  staff  of  the  Portland  Oregon¬ 
ian.  Another  newcomer  to  the 
staff  is  Jean  McIntyre,  formerly 
a  reporter  for  the  Condon  (Ore.) 
Globe-Times,  and  a  dispatch  de¬ 
partment  employe  of  the  Ore¬ 
gonian. 


Mrs.  Margaret  Talcott  has 
returned  to  the  classified  depart¬ 
ment  of  the  Yakima  (Wash.) 
Morning  Herald  and  the  Yakima 
Daily  Republic,  as  an  advertising 
solicitor.  Mrs.  Talcott  worked 
for  the  two  papers  a  total  of  five 
years  as  classified  clerk  prior  to 
her  recent  re-employment. 


Tom  D.  Conner,  Jr.,  has  joined 
the  display  advertising  sitaff  of 


O.  E.  Landon,  formerly  in  the 
Eastern  offices  of  Julius  Mathews 
Special  Agency,  Inc.,  newspaper 
representatives,  has  joined  the 
Chicago  sales  staff  of  the  organiza¬ 
tion. 


EDITOR  &  PUBLISHER 


Milton  Ottman  has  resigned 
as  circulation  manager  of  the 
Schenectady  (N.  Y.)  Union-Star. 


Tit  OUtit  PutUthtr^  mnd  Jiurtistrf 
Amtrita 


John  R.  Corbett  has  returned 
to  his  duties  as  display  advertis- 


*tuch  lull  bccD  mcried:  Xlw  Journslltt, 

Newtp«p«rdom,  ing  manager  of  the  Sun-Gazette 
Co.,  publishers  of  the  Williamsport 
*1^—  p.u - .  —  _  .  .  (Pa.)  Sun  and  Williamsport  Ga¬ 

zette-Bulletin,  after  serving  as  an 


tiav.  Febru«nr  I,  IMS.  Titlet'Patcn\ed  and 
R«ite^  Coatenta  copyri(ht«d  1»52  by 
Editor  a  Publithct  Co..  Inc. 


Tbb  Eoitoe  a  PuBLisHra  Co.,  Inc. 
jAMta  waiGBT  BaowM 
_  PresidnU 


Army  captain  in  Korea. 


-  Crwral  PuUiittun  Oguti: 
Serent^th  Floor,  Timet  Tower 
«3nd  St.  and  Broadway,  New  York  36,  N.  Y. 
__  TfUpkonrs: 

BRyant  B.3062,  3053.  3054,  3055  <t  8056 
R?**”  Baowir  Editor;  Jaaowa  H 
WALaar  M^gini  Sditar;  Dwight  BairraL, 
Kiacatum  Edt^;  jAtaat  Collingb,  Rat 


^Aataa  T.  Stuaet,  PtibtUhtr;  Leach  LAiraT 
^(Utrtutnt  Uanatir;  Baa  lADarra  Boaaiat, 
fdtrttnnt  ^Prediuttan  Manain;  Wm.  L. 
v****®«.  Art — Cbpy-^rratttv;  RoaaaT  P. 
Jot,  Dtrr^  ej  CwraiettM;  Gaoaoa  H 
w^TB,  Cwral^toB  Mansttr;  EraLTN  Z. 
Rom)jat,  CUsn/iti  Maaatn. 


Ernest  G.  Hoffsten,  Jr.,  has 
been  promoted  to  manager  of  gen¬ 
eral  advertising 
for  the  St.  Louis 
(Mo.)  Globe- 
Democrat,  s  u  c  - 
ceeding  C.  C. 

Callihan,  who 
was  named  ad¬ 
vertising  service 
manager  a  newly 
created  post.  Mr. 

Hoffsten  formerly 
was  with  the  St. 


h  Louis  Post  -  Dis- 


MBtraitHum  082S4)g2i.Ot25. 
Ckieat*  Bmrti 


Hoffsten 


A  Guarnut  tf 

Atndttu  BUr.  iiOSartk  Mukittm  Avt.,  Cki- 
«H|a  J,  lu.  Td.  STate  3-4866-90;  Gaoaoa  A. 


BuRsaiiBoao,  Editor:  Habbt  K. 
Adoniutnt  RttrtsnUohoe. 


Biace, 


Aorta*,  1046  Commtreiai  Trast 
S'^-rHtk  arU  Marktt  Sti.,  PkusdtltkU  3. 
1^  TcL  Rlncnbottte  6-4582.  Joaan  W 
DaAooHam. 


“We  do  the  art  and  the  copy,  we  make  the  plates;  now  one  of  them 
wants  us  to  pay  their  sales  help!” 


Mrs.  Mabel  Lewis  is  in  charge 
of  a  new  bureau  of  the  Farming- 
ton  (N.  M.)  Daily  Times  at  Aztec, 
N.  M. 


his  25th  anniversary  with  the  Sen¬ 
tinel  at  a  party  at  the  Milwaukee 
Press  Club. 


Robert  Lewis,  formerly  with 
the  Kingston  (N.  C.)  Free  Press, 
has  joined  the  Winston-Salem  (N. 
C.)  Journal  copydesk. 


W.  Allen  Biggs,  formerly  as¬ 
sistant  editor  of  the  Brighton 
(Colo.)  Blade,  has  become  city 
editor  of  the  Alamosa  (Colo.) 
Daily  Courier. 


Richard  S.  Davis,  special  writer 
for  the  Milwaukee  (Wis.)  Journal, 
has  returned  to  Europe  on  a  rov¬ 
ing  correspondent  assignment  for 
the  paper,  following  his  recoivery 
from  a  major  surgical  operation. 


Bob  Mathis,  formerly  of  the 
Newkirk  (Okla.)  Herald  Journal, 
has  become  news  editor  of  the 
Nowata  (Okla.)  Daily  Star. 


Hugh  A.  Wilson,  staff  member 
since  1948  in  the  San  Francisco 
and  Salt  Lake  City  bureaus,  has 
been  made  acting  manager  for  the 
Idaho  bureau  of  the  United  Press 
at  Boise. 


patch  and  then 
was  part  owner,  associate  pub¬ 
lisher  and  general  manager  of  the 
Brownsville  (Tex.)  Herald,  and 
manager  of  general  advertising  for 
the  San  Antonio  (Tex.)  Express 
and  Evening  News. 


Jack  Tait,  New  York  Herald 
Tribune  correspondent  in  London, 
arrived  in  New  York  April  8  on 
the  United  States  Lines  flagship 
America. 


Mrs.  Ray  Price  and  Miss  Mary 
Lyons  of  This  Week  Magazine  and 
Miss  Louise  Marston,  society 
editor  of  the  Madison  Wisconsin 
State  Journal,  were  among  passen¬ 
gers  sailing  from  New  York  for 
Europe  on  the  He  de  France 
April  9. 


Patigt  Coojt  Editor,  CAHraau.  Watboh,  MUu 
frk-t  San  Franeitco  4.  Td.  Garfidd  1-7950. 
Pat^  Coon  Adotrtisint  •  Rtfruentativt: 
5jycAH  A.  Scott,  Suiu  c,  Ptnuto 


Arvey  Drown,  former  Modesto 
(Calif.)  Bee  circulation  manager. 


DmcA*  A.  Scow,  Suiu  f.  PinAoutt  Atuu  who  recently  was  on  a  special  as- 
tPri'rSioTXIfcii;*,  signment  with  the  Honolulu  Star- 

Bulletin,  has  been  appointed  city 
circulation  manager  of  the  San 


Dunkirk  8-4161. 


Jack  O’Dowd,  who  has  been  on 
the  Waco  (Tex.)  News-Tribune 
and  Times-Herald,  has  resumed  his 
duties  as  city  editor  of  the  Flo¬ 
rence  (S.  C.)  Mprning  News  and 
also  has  become  assistant  to  John 
M.  O’Dowd,  publisher. 


Laadon,  England  O^t:  Allah  DtLAroHi> 
Barduiur  Court,  Mnmtll 
But,  London,  N.  10. 


Francisco  News. 


Parts,  Franet,  Editor,  G.  LANGaLAA^48, 
"vaiue  de  P^a.  Vincennea  (Seine),  (j^iei 
«  Enuoa  A  PuBLiaHaa  arc  available  at  the 
‘■Uorniatjoo  Service,  20,  rueiDupbot, 
Pan^der)  France. 


In  the  Editorial  Rooms 


Fletcher  A.  Robertson,  for¬ 
merly  of  the  Santa  Ana  (Calif.) 
Register,  has  become  managing 
editor  of  the  Pampa  (Tex.)  Daily 
News. 
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Cecil  Brooks,  general  manager 
of  the  Incorporated  Press  of  Great 
Britain;  R.  C.  Kemp,  drama  crtic 
of  the  Birmingham  (Eng.)  Post, 
and  Thomas  H.  Hamilton,  New 
York  Times  correspondent  to  the 
United  Nations,  were  among  pas¬ 
sengers  arriving  in  New  York  on 
April  6  on  the  Cunard  liner  Queen 
Elizabeth. 


Drew  Shankle,  manager-edi¬ 
tor  of  the  Columbus  (Miss.)  Com¬ 
mercial  Dispatch,  has  announced 
his  candidacy  for  State  Senator. 


Carrol  Vertree,  formerly  of 
the  Hammoned  (Ind.)  Times: 
PATR4GK  J.  Cleary,  formerly  with 
the  Kankakee  (Ill.)  Daily  Journal, 
and  Paul  Schuette,  Jr.,  Valpa¬ 
raiso  University,  have  joined  the 
Gary  (Ind.)  Post-Tribune.  Erwin 
Crewe  Rosenau,  reporter  for  25 
years,  resigned  to  do  public  rela¬ 
tions  work,  and  Walter  Taylor, 
a  reporter  for  10  years,  resigned 
to  purchase  a  weekly  newspaper  in 
Califorijia.  Dale  E.  Belles,  a 
copy  editor  ,  was  promoted  to 
makeup  and  picture  editor. 


George  Tracy,  city  editor  of 
the  Milwaukee  (Wis.)  Sentinel, 
and  president  of  the  Milwaukee 
Chapter  of  SDX,  was  honored  on 


Luella  O.  Parsons,  INS  mo¬ 
tion  picture  editor,  was  named  by 
the  Mt.  Sinai  Men’s  Club  as  Los 
Angeles’  “woman  of  the  year”  for 
hter  outstanding  humanitarian  ef¬ 
forts. 

(Continued  on  page  73) 
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PREPARED  BY  THE  OIL  INDUSTRY  INFORMATION  COMMITTEE 


i 


OF  A  SERIES 


FOR  YOUR  INFORMATION: 


U.S.  oil  men  found  more  new  oil  in  1951  than  ever  before  in  any 
one-year  period  in  history,  but  they  had  to  buck  big  odds  and  invest  vast 
sums  of  money  to  do  it. 

They  drilled  nearly  45,000  new  wells  in  1951  (another  all-time 
record),  and  spent  more  than  two  billion  dollars  in  their  ceaseless  search 
for  new  oil  reserves.  The  result  was  more  than  five  billion  barrels  of  new 
oil  for  the  wings  and  wheels  of  America. 

Indicative  of  both  the  odds  and  the  costliness  of  the  great  quest 
for  liquid  petroleum,  however,  is  the  fact  that  16,500  of  the  45,000  wells 
turned  out  to  be  nothing  but  dry  holes  -  holes  which  represented  a  loss 
of  time,  labor  and  capital. 

Much  of  1951 's  two  billion  dollar  investment  went  down  the  drain  in 
this  fashion,  but  for  oil  men  and  for  America  there  is  no  alternative. 

Only  a  drill  will  determine  whether  a  well  will  be  a  producer  or 
a  dry  hole,  and  oil  men  must  drill  thousands  of  them  to  expand  known 
fields  and  to  bring  in  new  fields. 

The  chances  of  finding  oil  in  commercial  quantities  in  an  area  where 
it  never  has  been  found  before  are  long  and  hard.  The  basic  odds  are 
eight  to  one  against  success  ;  the  chances  of  bringing  in  a  field  with  an 
ultimate  recovery  of  a  million  barrels  or  more  are  43  to  one  ;  the  odds  against 
finding  a  field  that  will  yield  50  million  barrels  or  more  are  966  to  one. 

Even  if  an  oil  man  is  lucky  enough  to  beat  these  odds  and  bring  in 
a  well,  here  are  some  additional  facts  which  must  be  considered:  one 
million  barrels  of  oil  is  equivalent  to  only  four  hours'  supply  for  the 
United  States;  50  million  barrels  is  enough  for  only  eight  days'  supply. 

Last  year,  oil  men  drilled  6,189  new-field  exploratory  wildcats 
and  of  these  5,505  were  dry  holes.  Since  their  average  cost  is  $90,000  or 
more,  it  is  readily  apparent  why  the  search  for  oil  is  both  hazardous  and 
expensive. 

Finding  oil  is  only  part  of  what  it  takes  to  keep  the  family  car 
rolling,  and  to  fill  other  demands  for  petroleum  products.  Year  after 
year,  oil  men  plow  back  into  their  business  more  than  50  cents  out  of  every 
dollar  earned.  This  plowing  back,  which  was  the  biggest  in  history  in 
1951,  helped  oil  men  to  set  new  crude  supply  records,  and  enabled  them  to 
add  new  refinery  capacity,  new  transportation  and  marketing  facilities, 
and  to  expand  their  operations  extensively  to  keep  pace  with  consumer 
demand. 

Planning,  foresight,  private  enterprise  and  competition  make  such 
feats  possible. 


Edwin  W.  Esmay,  Acting  Executive  Director 
Oil  Industry  Information  Committee 
American  Petroleum  Institute 
50  West  50th  Street,  New  York  20,  N.  Y. 

(Advertisement) 


)52 


EDITOR  &  PUBLISHER  for  April  12.  1952 


45 


s 


NEWSPAPER  LAW 


dismissed.  The  right  to  sue  had  relation  to  the  law  of  criminal 
disappeared  with  the  solvency  of  libel  from  a  famous  legal  author- 
the  company.  ity. 

This,  however,  is  not  the  law  of  “Writings  vilifying  Ae  charac- 
criminal  libel  where  the  offense  is  f®*"  persons  deceawd  are  liMl- 
not  affected  by  the  death  of  the  ^  inad®  th®  subjeri 

person  libeled.  A  newspaper  in  indictment  but  the  indict- 

Pierce  County.  Washington,  a  few  ment  must  charge  the  libel  to 
years  ago  carried  an  article  ridicu-  ^^''®  ^’®®**  published  with  a  desi^  _ 
ling  the  memory  of  George  Wash-  bring  contempt  on  the  family  | 
ington  of  the  deceased  or  to  stir  up  the 

T.  ’  „  .  .  f  .1.  .  .  .  hatred  of  the  people  against  them  - 

The  appellate  court  of  that  state,  ^  breach  of  I 

affirming  the  conviction  of  the  .  ”  I 

publisher  for  criminal  libel,  adop-  ^  <  I 

ted  as  authority  an  English  de-  Person  in  Statute  ■ 

cision  in  1791,  where  the  court  The  Connecticut  statute  under  ■ 

said:  which  the  editor  of  the  Star-News 

Parts  of  History  bas  been  convicted  is  in  part,  “Any 

1  .u  .  .u  person  who  shall  write  or  print 

To  say  in  general  that  the  con-  blicly  exhibit  or  distribute 

duct  of  a  dead  person  can  at  no  Offensive,  indecent  or  abusive 
time  be  canvassed  criticized),  to  concerning  any  person, 

hold  that  even  after  ages  are  ^ball  be  fined  or  imprisoned  or 

passed  the  conduct  of  bad  men  both” 

cannot  be  contrasted  with  the  ^bi^  ^t^tute  relates  solely  to  a 

good--wou  d  be  to  exclude  the  ^  ^ead  man  is  not 

most  usefu  parts  of  history  And  /  Only  recently  a  Cali- 

therefore  It  must  be  allowed  that  ^  to  inter- 

^ch  publications  may  be  made  ^  ^j^jute  in  which  was  the 
fairly  and  honestly.  word  “person,”  said,  “After  death 

“But  let  this  be  done  whenever  one  is  no  longer  a  person.  He 
it  may,  whether  soon  or  late  after  possesses  no  consciousness,  no 
the  death  of  the  party,  if  it  be  ability  of  apprehension  or  ration- 
done  with  a  malevolent  purpose  to  ality. 

vilify  the  memory  of  the  deceased  “He  ceases  to  be  a  human 
Usher  of  the  Knoxville  (Tenn.)  The  Milwaukee  (Wis.)  Sentinel  and  with  a  view  to  injuring  his  being  and  becomes  a  corpse.  .  .  . 
News-Sentinel  it  was  claimed  that  published  an  item  of  an  insurance  posterity,  ...  it  is  done  with  a  “When  statutes  refer  to  a  person 

a  consequence  of  the  publica-  company,  which  the  company  design  to  break  the  peace  and  who  has  died  they  use  the  term 

tion  of  the  defamatory  article  the  claimed  destroyed  its  reputation  as  then  it  becomes  illegal.”  ‘deceased  person.’  ” 


Interesting  Questions 
In  Criminal  Libel  Case 

By  Albert  Woodruil  Gray 
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. . .  to  help  fight  the  strangest, 
strongest  foe  the  world  has  ever 
known— 


(ancer  that  will  kill  22  million  living  Ameri¬ 
cans  .  .  .  unless  it  is  controlled. 

(lancer  that  will  cause  untold  suffering  and 
anguish  .  .  .  unless  it  is  checked. 

This  crusader’s  name?  It  could  easily  be 
your  own.  You  see,  he  is  any  generous  person, 
fighting  cancer  by  giiing  freely  to  the  American 
Camer  Society's  Cancer  Crusade. 

♦  He  believes  the  light  in  the  "lab”  must  not 
be  extinguished. 

♦  He  believes  his  fellows  must  learn  to  recog¬ 
nize  the  symptoms  of  cancer  and  the  need 
for  early  diagnosis. 

♦  He  believes  more  doctors,  nurses  and  re¬ 
search  scientists  must  be  trained  to  carry 
on  the  fight  so  well  begun. 

Will  you  be  that  kind  of  crusader?  Will  you 
help  us  fight  cancer?  Remember— a  victory  now 
may  mean  protection  for  you  later. 

W’ithout  your  support  we  may  be  defeated. 
With  it,  there  is  nothing  we  cannot  do.  Won’t 
you  help  us  by  giving  now. . .  giving  generously? 


AMERICAN  CANCER  SOCIETY 
GENTLEMEN: 


□  PLEASE  SEND  ME  FREE 
LITERATURE  ABOUT  CANCER. 

□  ENCLOSED  IS  MY  CON¬ 
TRIBUTION  OF  $ . TO  THE 

CANCER  CRUSADE. 


Addreti . 
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SYNDICATES 


HT  Syndicate  Offers 
*Jeanie,  *  New  D&S  Strip 


By  Erwin  Knoll 

Comic  strip  topics  tend  to 
move  in  cycles,  and  we  think 
we’ve  spotted  the  latest  one — 
young  and  pretty 
girls  cheerfully 
making  their  way 
through  a  fairly 
grim  world.  At 
least  it  looks  like 
a  cycle  from 
here;  there  have 
been  several  new 
entries  along 
those  lines  in  re¬ 
cent  months,  and 
some  of  the  older 
strips  are  show-  Diamond 
ing  signs  of  new  life. 

Anyhow,  the  Herald  Tribune 
Syndicate  is  getting  into  the  act 
with  “Jeanie,”  a  new  strip  which 
makes  its  bow  in  daily  papers 
April  28.  First  Sunday  page  will 
be  for  May  4  release. 

“Jeanie.”  in  the  words  of  the 
Herald  Tribune  Syndicate’s  en¬ 
thusiastic  promotion  department, 
is  as  “natural  as  the  girl  next 
door  ...  A  gay,  intelligent  honey, 
hailing  from  Marshalltown,  Iowa, 
and  dreaming  the  dream  of  every 
stage-struck  youngster  in  the  coun¬ 
try:  to  take  the  main  stem  by 
storm!”  The  strip  will  be  set  in 
New  York  and  will  center  around 
the  efforts  of  Jeanie  and  her  room¬ 
mate,  Susan,  to  break  into  show 
business. 

The  daily  strip  will  have  a  con¬ 
tinuous  story  line,  but  will  feature 
a  gag  clincher  in  each  day’s  re¬ 
lease.  On  Sundays,  the  strip  will 
be  in  the  form  of  an  illustrated 
letter  to  the  folks  back  home  in 


Iowa,  recounting  the  week’s  ad¬ 
ventures.  The  Sunday  strip  will  be 
half-page  standard,  but  will  in¬ 
clude  a  “postscrips”  which  may  be 
dropped  for  optional  V^-page.  use. 

Author  of  “Jeanie”  is  Selma 
Diamond,  one  of  the  writers  for 
NBC’s  “Big  Show,”  who  presum¬ 
ably  knows  her  way  around  show 
business.  While  attending  New 
York  University  Miss  Diamond 
worked  as  a  reporter  for  the 
Brooklyn  Eagle,  then  broke  into 
the  theatre  by  way  of  New  York’s 
straw  hat  circuit,  where  she  wrote, 
acted  and  sang  for  the  summer 
shows.  She  went  to  Hollywood  in 
1942  and  wrote  for  some  of  the 
top  radio  comedy  programs.  Her 
background  also  includes  a  fling 
at  movie  script  writing. 

Art  work  on  “Jeanie”  will  be 
by  Gill  Fox,  who  has  been  free¬ 
lancing  cartoons  to  newspapers 
and  comic  magazines.  He  has 
edited  Quality  Comics  and  con¬ 
tributed  sports  cartoons  to  the 
Long  Island  Press.  During  his 
wartime  Army  stint  Mr.  Fox  drew 
“Bernie  Blood,”  “Blood  and  Fire” 
and  “Dogface”  for  service  publi¬ 
cations  and  contributed  editorial 
cartoons  to  the  Paris  Stars  and 
Stripes  and  to  the  now-defunct 
Paris  Post. 

King  Features  OHers 
Stalin  Story  Strip 

“The  Story  of  Stalin,”  a 
seven-part  story  strip  originally  re¬ 
leased  in  1939,  has  been  brought 
up  to  date  and  is  offered  for  rer 
lease  at  will  by  King  Features 


Syndicate.  The  original  drawings 

by  the  late  Clifton  Crittenden  have  IT Up©i 

been  brought  up  to  1952  by  Alfred  t 

J.  Buescher,  and  William  Ritt,  ill  IrnOtOgrUpIiy 
author  of  the  series,  has  updated  1 

his  text.  Of  City  R©cords 

The  series  includes  the  com-  i 

plete  life  of  the  Soviet  dictator  up  Palm  Springs,  C^if.-— ^e  Cm- 
to  his  conjectured  death,  and  may  tforn'a  Newspaper  Publishers  As- 
be  used  immediately  or  when  the  s<^>ation  s  Committee  on  Freedom 
big  news  comes.  KFS  is  also  dis-  of  Information  this  week  pledged 
tributing  a  matted  picture  page  on  full-scale  support  to  the  Palm 


□l  ^  Main  Street  C.S.j 

In  Mishawaka,  Methuen,  or  Middletown... from 
Monterey . . .  millions  know  Broadway 
like  the  local  Main  Street,  even  if  they’ve  never 
been  to  New  York— and  flocks  of  these  folks  get  savvy  and 
small  talk,  observations  and  oddities,  information  and  item  from 
the  “Broadway”  column  by 

D ANTON  WALKEH  . . . 

who  catches  the  home  town  flavor  of  the  Big  Town,  often 
highlights  headlines  before  they  happen,  tells  all  about  Mazda 
Lane’s  celebrities  and  little  guys,  smiles,  sobs,  and  illuminating 
incidents  ...  in  a  five  day  feature  of  proven  popularity  with  all 
ages,  both  sexes.  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager . . . 

Chicagfa  Trihune^NetvYarh  JVews 

A'«ira  BullMna,  JVmu>  York 
kyggnascaw  Tribune  Toiror,  Chiraao 


Stalin  for  obit  use.  Springs  News  in  its  battle  to  make 

photographic  copies  of  city  nnan- 

KFS  to  Distribute  . 

Princeton  Research  Poll  ^  t  a 

^  ...  Publisher  Percy  M.  Whiteside 

King  Features  has  also  ob-  support  of  the  CNPA  after 

tamed  newspaper  rights  to  the  Russgi  Rink,  city  manager,  had 
newly  creapd  United  St^es  Poll  refused  the  newspaper  the  right  to 
to  be  conducted  by  the  Princeton  photograph  records  of  expense 
Research  Service.  First  of  the  checks  and  vouchers  made  out  to 
two-a-week  surveys  will  be  ready  cj,y  officials.  The  paper  had 
for  release  May  11.  ^  charged  that  no  itemized  state- 

The  Princeton  Research  Service  rnents  of  expenses  had  been  sub- 
has  been  conducting  opinion  polls  fitted  by  city  officials  and  that 
for  New  York  and  New  Jersey  expense  payments  had  been  made 
papers  since  1947.  Kenneth  Fink,  checks  for  round  figures, 
director  of  the  Service,  will  be  in  _.  ..  _  „ 

charge  of  the  Presidential  poll  for  ,  wh',  Vlir 

the  wnHicatp  Whiteside,  to  permit 

Each  reeuiar  release  from  Mav  Photographing  of  these  checks  or 
II  to  oS*  T  wll  Tun  To  a“m  ■'“ords  l,u.  had  agreedjo  furoiah 
750  words.  Some  will  be  supplied  certified  copies  of  the  records  and 
with  charts  and  illustrations.  W  x  nf 

day  reports  will  flfe  devoted  to  the  ,  Rl'P*’ 

randiHarics  with  m!H  r.-  *he  Committee  on  Freedom  of  In- 

candidacies,  with  mid-week  re-  formation  and  publisher  of  the 

”  Temple  City  (Calif.)  Times,  tele- 
be  ready  five  days  Whiteside: 

in  advance  of  publication,  and  will  believe  that,  either  as  a 

be  available  for  dispatching  from  newspaper  editor  or  as  a  private 
New  York  by  air  mail  or  wire,  citizen,  you  arc  on  sound  ground 
The  last-minute  samplings  of  Nov.  'n  asking  permission  to  inspect 
1,  2  and  3  will  be  distributed  by  such  checks  either  to  reproduce 
wire  only.  them  in  print  or  otherwise  inform 

your  readers  of  facts  which  relate 

Columnist  Credited  ” 

With  N.  Africa  Expose  " 

Holmes  Alexander,  Washing-  ElmGr  the  Elephant 
ton  columnist  for  mcnaught  Lgads  Safety  Crusade 
Syndicate,  has  been  credited  with  _  x-.  .u  c 

xi  TORONTO  —  Elmer  the  Safety 

African  air  base  spending  ihi^h  Elephant,  who  is  leading  the 
made  headlines  last  week.  Senator  Te/egrnm  s  traffic  cri^ade 

,  Lindon  B.  Johnson,  chairman  of  communities,  is  available  for 


the  Senate’s  Preparedness  Investi¬ 
gating  Subcommittee,  wrote  to  the 
columnist: 


service  elsewhere. 

Elmer  has  recently  added  to  his 
laurels  in  Woodstock,  Ont.,  where 


“The  tip  on  the  North  African  there  hasn’t  been  a  child  traffic 
air  bases  you  originally  gave  us  accident  victim  for  several  months, 
has  borne  some  very  ripe  fruit.  Through  enrolling  with  Elmer  the 
You  performed  a  real  service  to  children  teach  adults  about  traffic 
the  Committee  and  to  the  Con-  safety. 

gress  by  calling  this  situation  to  S.  J.  A.  Mason,  the  Telegram’s 
our  attention  and  we  are  very  promotion  director,  reports  33  On- 
grateful.”  tario  communities  relying  on  Elmer 

to  cut  down  accidents.  He’s  at 
Three  More  on  Tape  work,  by  special  permission,  also 

The  Tape  Production  Corp., 

New  York,  has  added  three  more  Texas,  Maryland,  Ohio, 

columnists  to  the  list  of  features  Pennsylvania  and  New  York, 
it  is  distributing  in  Teletypesetter  The  Telegram  will  give  author- 
tape  form.  They  are  Edgar  Ansel  ization  for  use  of  the  program, 
Mowrer  (General  Features  with  a  blueprint  of  operations,  on 
Corp.)  and  Ruth  Millett  and  Ed-  one  condition:  Elmer  will  never 
win  P.  Jordan  (NEA  Service).  be  commercialized. 

■ 

..r  1  1  “Fabulous  Bawd:  The  Story  of 

lOO-Yeor-Old  Weekly  Saratoga,”  by  Mel  Heimer,  “My 
St.  Hyacinthe,  Que. — With  the  New  York”  columnist  for  King 
April  4  edition,  the  weekly  Com-  Features  Syndicate,  will  be  pub- 
rier  of  St.  Hyacinthe  began  its  lished  April  28  by  Henry  Holt  & 
100th  year  of  publication.  Co.  It  is  the  columnist’s  fifth  book. 
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How  you  can  make  a  profit  of  $27«29S,971 
and  go  in  the  hole! 


1*  According  to  our  accountants.  Union 
Oil  made  a  net  profit  during  1951  of 
$27,295,971.  If  this  bookkeeping  profit 
represented  the  company’s  actual  “take” 
our  38,347  common  share  owners  would 
be  overjoyed.  But  after  paying  dividends 
of  $11,444,259,  we  actually  ended  up  on 
the  minus  side  of  the  ledger  to  the  sum 
of  $7,534,000  in  working  capital. 


4.  Wo  obviously  can’t  keep  dipping  into 
our  working  capital  indefinitely  and  stay 
in  business.  For  if  we  do  we’ll  eventually 
run  out  of  money  to  carry  our  receivables, 
inventories,  etc.,  and  pay  our  daily  oper¬ 
ating  expenses.  That’s  why  something 
has  to  be  done  about  a  situation  that 
affects  not  only  us  but  every  U.  S.  cor¬ 
poration. 


2*  Hore's  the  reason:  In  1951  we  had  to 
spend  $62,421,000  for  replacement  of 
worn-out  equipment  and  oil  properties 
and«to  enlarge  our  facilities  to  meet  the 
greatly  increased  demand  in  the  West 
for  petroleum  products.  This  money 
came  from  three  sources. 


5*  Briefly  it  is  this:  The  sums  the  tax 
collector  allows  you  to  set  aside  for 
depreciation  and  depletion  are  based  on 
what  things  cost  when  you  acquired  them 
—  not  what  it  costs  to  replace  them  to¬ 
day.  Since  these  depreciation  funds 
aren’t  adequate  to  replace  equipment 
and  oil  properties  at  tray’s  prices,  we 
have  to  make  up  the  difference  some¬ 
where— or  go  out  of  business. 


3*  $40,281,000  of  it  came  from  the 
“depreciation  and  depletion”  allow¬ 
ance.  (The  sums  a  corporation  sets  aside 
each  year  to  replace  equipment  and  oil 
properties  when  they’re  worn  out.) 
$14,606,000  of  it  was  made  up  out  of 
profits.  $7,534,000  of  it  was  taken  from 
working  capital— the  “checking  ac¬ 
count”  a  business  keeps  on  band  for  day- 
to-day  expenditures. 


6*  On  top  of  this,  extremely  heavy  taxes 
on  corporate  earnings  make  it  almost 
impossible  to  retain  enough  profits  to 
make  up  the  difference.  So  we  have  to 
take  it  from  working  capital.  That’s 
why  we  must  have  a  tax  policy  that  will 
permit  corporations  to  earn  enough  for 
the  replacement  and  expansion  neces¬ 
sary  to  maintain  the  productivity  and 
economic  growth  of  the  nation. 


IJMIOM  Oil,  COMPilNY 

OF  CALIFOR.VIA 
INCORPORATED  IN  CAIIFORNIA,  OCTOBER  17,  1B90 

This  series,  sponsored  by  the  people  of  Union  Oil  Company,  is  dedicated  to  a 
discussion  of  how  and  why  American  business  functions.  We  hope  you'll 
feel  free  to  send  in  any  suggestions  or  criticisms  you  have  to  offer.  Write:  The 
President,  Union  Oil  Company,  Union  Oil  Building,  Los  Angeles  17,  Calif. 


Manafactnrem  of  Royal  Triloa,  the  aaiaziag  parple  motor  oil 


PROMOTION 

Reprint  Demands  Kill 
Old  *So  Dead*  Crack 

By  T.  S.  Irvin 


The  demand  for  reprints  of  ma¬ 
terial  that  has  appeared  in  the  daily 
newspaper  is  so  great,  and  evi¬ 
dently  so  universal,  it  seems  to 
prove  that  there’s  nothing  so  dead 
as  the  old  crack  that  “There’s 
nothing  so  dead  as  yesterday’s 
newspaper.’’ 

There’s  probably  no  easy  an¬ 
swer  to  this  promotional  problem 
— is  there  to  any? — but  in  this  de¬ 
mand  seems  to  lie  such  an  oppor¬ 
tunity  for  effective  newspaper  pro¬ 
motion,  some  answer  ought  to  be 
found.  And  since  the  demand 
comes  not  only  from  readers, 
but  also  from  readers  who  are  ad¬ 
vertisers,  the  promotional  value  of 
being  able  to  provide  reprints  ap¬ 
pears  to  have  interest  both  for  cir¬ 
culation  and  for  advertising  pro¬ 
motion  people.  And,  of  course, 
for  those  interested  in  institutional 
promotion. 

Demand  for  Reprints 

Just  this  week,  for  instance.  Max 
Milians,  circulation  promotion 
manager  of  the  Washington  (D. 


C.)  Post,  reports  that  he  had  re¬ 
quests  for  more  than  10,000  re¬ 
prints  of  a  series  of  18  pieces  in 
the  Post  on  Washington’s  civic 
problems,  traffic,  slums,  sub¬ 
urbs,  etc. 

“Even  before  the  series  was 
completed,’’  he  notes,  “it  was  ob¬ 
vious  we  would  have  to  reprint 
them.  Over  10,000  copies  were 
exhausted  within  10  days.  Requests 
came  from  all  over  the  world.  We 
had  to  cut  down  on  bulk  requests 
to  get  copies  to  as  many  indi¬ 
viduals  as  possible.  The  reprints 
are  now  being  used  in  various  col¬ 
lege  courses  and  by  civic  groups.” 

This  was  a  fairly  ambitious  re¬ 
print,  an  8-page  standard-size  sec¬ 
tion  with  front  and  back  covers 
in  three  colors.  But  people  who 
want  reprints  are  not  fussy.  They 
want  them  any  way  they  can  get 
them.  And  they  are  willing  to 
to  pay  for  them,  especially  when 
they  want  them  in  bulk. 

Ivan  Veit,  promotion  director 
of  the  New  York  Times,  reports 


.  .  .  with  your  readers 
.  .  .  to  brighten  your  pages 

CARROLl  IIMTER’S 


ASTROLOGICM.  FORECAST 


.  .  Written  by  the  greatest  name  in  astrology 
Americas  Leading  Independent  Syndicate 


GENERAL  FEATURES  CORPORATION 

250  Park  Avenue,  N.  Y.  17.  N.  Y. 


QUILL 


Read 

"They  Spared  Neither 
Men  Nor  Money  to 
Cover  the  Flying 
Enterprise" 

By  George  Kent,  roving 
editor,  Reader's  Digest 

in  the  April  Issue 

The  QCIIX,  35  E.  Wacker  Dr.. 
Chicago  1*  A  Monthly  Magazine 
for  JournaliBts.  ^  a  year. 
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THEN -it’s  SMART  to  have 

INSURANCE! 

Our  unique  policy 
covers  also  Invasion  of  Privacy, 
Plagiarism,  Piracy  and  Copyright. 
Used  Nation-wide  —  it’s 

n  ADEQUATE-INEXPENSIVE 


WRITE  FOR  OETAIIS  AND  RATtS 

EMPLOYERS  REINSURANCE 
CORPORATION 

InsufAncc  fichjnj’r  -  K,Tnsas  C'!»  V 


that  a  reprint  of  a  series  of  pieces 
on  TV  and  its  effect  on  U.  S. 
life  brought  requests  that  within 
a  few  weeks  exhausted  a  30,000 
supply.  These  were  offered  at  a 
dime  apiece.  The  interesting  thing, 
though,  is  that  requests  are  still  re¬ 
ceived,  even  for  bulk  supplies,  de¬ 
spite  the  fact  that  the  series  ap¬ 
peared  about  a  year  ago. 

Promotion  Series 

Currently,  the  Kansas  City  Star 
is  having  a  successful  run  on  a 
booklet  reprinting  a  series  of 
pieces  in  the  paper  about  the 
Star  itself.  “Know  Your  Star” 
tells  how  the  Star  is  put  together, 
answers  lots  of  questions  about 
the  paper,  and  serves  generally  as 
an  excellent  institutional  promo¬ 
tion. 

Most  reprint  requests,  however, 
seem  to  be  for  series  based  on  the 
news,  or  concerned  with  civic 
problems.  These  have  a  value  far 
beyond  their  date  of  publication. 
They  serve  as  supplementary  text¬ 
books  long  before  the  books  ever 
see  print. 

Of  course,  you  can’t  always 
guess  right.  One  promotion  mana¬ 
ger  we  know  was  confident  that 
a  series  running  in  his  paper  would 
produce  a  flood  of  reprint  requests. 
So  he  had  the  series  reprinted  in  a 
fancy  booklet,  put  some  art  on  the 
cover,  and  tacked  a  quarter  price 
on  it.  Several  months  later  he 
dumped  practically  the  whole  sup¬ 
ply. 

I  So  far  as  we  know,  there  is  no 
'  standard  procedure  among  promo¬ 
tion  shops  for  handling  reprints, 
nor  is  there  anything  like  agree¬ 
ment  on  policy  to  guide  when  or 
how  reprints  should  be  made  avail¬ 
able.  There  ought  to  be  some 
thinking  in  this  field,  however,  be¬ 
cause  where  there  is  a  public  de¬ 
mand  for  anything,  there  is  ob¬ 
viously  a  promotional  opuortunity. 

Market  Basket  Plan 

Some  of  the  broadcasters  are 
going  to  town,  promotionally  any¬ 
how,  with  a  grocery  product  mer¬ 
chandising  gimmick  that  one  of 
them  dubs  the  “market  basket 
plan.”  The  idea,  of  course,  is  to 
provide  merchandising  of  national 
network  advertising  at  the  local 
buying  level  and  thus  compensate 
for  a  glaring  weakness  of  national 
radio — or  magazine  —  advertising. 

Well,  most  newspapers  have  a 
merchandising  plan  along  the  same 
order  —  available  to  national  ad¬ 
vertisers  either  for  free  or  for  prac¬ 
tically  free.  Joe  Lynch,  promotion 
manager  of  the  Grand  Rapids 
(Mich.)  Press,  is  smart  to  promote 
it  to  national  advertisers.  When 
you  tie  together  his  plan  for  as¬ 
suring  dealer  cooperation  and  the 
coverage  his  paper  provides  in  its 
market,  you  have  what  certainly 
seems  to  be  an  unbeatable  argu¬ 
ment. 

Most  newspapers,  as  we  note, 
have  a  merchandising  plan.  But 
Joe  is  one  of  the  few  promotion 
managers  who  has  put  this  plan 
to  gether  in  a  package  that  is 

EDITOR  (S 


highly  promotable.  It  should  pay 
off  in  linage,  and  in  sales. 

Bringing  It  Home 

The  Detroit  Free  Press  is  usmg 
a  smart  gimmick  to  bring  home 
to  advertisers  the  extent  of  their 
coverage  among  Detroit  homes. 
It’s  not  a  new  gimmick.  Others 
have  worked  it.  But  it^  always 
strikes  us  as  a  most  effective  one, 
and  so  simple. 

The  Free  Press  is  mailing  out 
oversize  postcards  showing  a  pic¬ 
ture  of  a  group  of  homes  on 
one  residential  street.  “TJis  is 
Plainview,”  one  card  says.  “From 
Florence  to  McNichols  there  are 
54  homes.  41  homes  receive  the 
Free  Press  daily  .  .  .  76%  cover¬ 
age.”  A  line  across  the  bottom 
reads,  “The  Free  Press  goes  home 
...  is  thoroughly  read  produces 
sales  today.” 

In  the  Bag 

Although  it  ran  some  time 
ago,  we  just  got  around  this  week 
to  studying  the  Milwaukee  Jour¬ 
nal  full  page  ad  headlined  “Which 
publications  reach  the  most  fami¬ 
lies  in  Milwaukee?”  Coverage 
facts,  by  percentages,  are  given 
for  the  two  local  newspapers  and 
for  the  leading  national  maga¬ 
zines.  The  impact  is  tremendous 
in  favor  of  the  newspapers,  of 
course.  They  beat  everything  else. 

“Impact”  is  what  the  Montreal 
(Can.)  Star  titles  a  folder  it  put 
out  recently  that  does  pretty  much 
the  same  job,  compares  the  Star’s 
coverage,  in  percentages,  with 
coverage  of  leading  U.  S.  and 
Canadian  national  magazines. 
Here  again,  of  course,  the  impact 
is  tremendous.  The  Star  beats 
them  all. 

With  the  trout  season  opening 
this  week  in  New  Jersey,  Vir¬ 
ginia  Wilton,  promotion  manager 
of  the  Camden  (N.  J.)  Courier- 
Post,  was  right  on  the  ball  pull¬ 
ing  in  the  linage  from  the  sporting 
goods  merchants.  But  the  neatest 
ad  that  got  tucked  into  the  “catch 
’em”  ads  was  a  little  one  that  said 
simply  “If  you  can’t  catch  fish, 
see  us.”  It  was  from  a  fish  retailer. 

And  also  on  the  distaff  side — 
Paula  Kent,  promotion  director 
of  the  San  Diego  (Calif.)  Union- 
Tribune,  seems  to  have  walked 
away  with  a  handful  of  honors 
from  the  California  Association 
of  Press  Women.  Three  of  Paula’s 
promotions  took  first  places — for 
national  advertising,  for  classified, 
and  her  Fall-Winter  fashion  sec¬ 
tion  of  last  year. 

Clever  line  is  used  by  the  New 
York  Journal- American  on  a  fold¬ 
er  selling  classified  “rooms  for 
rent”  ads— “Magic  Window.” 

Windsor  (Ont.)  Daily  Star  out 
with  a  fine  market  data  booklet 
that  tells  you  all  you  want  to  know 
about  Windsor,  the  Star,  and  its 
market,  “Windsor,  the  ever-ex¬ 
panding  market.”  In  this,  the 
Greeks  had  a  symbol  for  it  rather 
than  a  word.  The  symbol  is  a 
spiral,  going  upward. 
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Weekly  TV  Log 

Making  it  an  exclusive  oppor¬ 
tunity  for  one  advertiser  and  one 
product  distributor,  the  Tulare 
(Calif.)  Advance  Register  has  sold 
a  quarter  page  space  on  a  full- 
page  weekly  television  log  for  52 
weeks.  When  Tulare  gets  its  own 
station,  the  newspaper  anticipates 
the  space  will  bring  premium  rates 
in  bidding  among  the  local  ad¬ 
vertisers. 

This  Could  Be  You 

A  PANEL  of  traffic  accident  pic¬ 
tures  involving  either  death  or 
serious  injury  has  been  installed 
by  the  Yakima  (Wash.)  Morning 
Herald  and  the  Yakima  Daily  Re¬ 
public  near  traffic  court  quarters 
in  the  Yakima  City  Hall.  Head¬ 
lined  “This  Could  Be  You,”  the 
panel  is  designed  to  shock  traffic 
law  violators  into  a  realization  of 
the  seriousness  of  improper  driv¬ 
ing  habits  and  the  importance  of 
playing  it  safe  at  all  times. 

Bat  Boy  Contest 

Hundreds  of  junior  high  school 
boys  throughout  San  Diego  Coun¬ 
ty  entered  the  San  Diego  (Calif.) 
Evening  Tribune’s  contest  to  select 
two  bat-boys  for  the  San  Diego 
Padres,  Pacific  Coast  League  base¬ 
ball  team.  The  winners  were 
chosen  from  among  10  finalists 
selected  on  the  basis  of  letters  on 
the  subject,  “Why  I  Want  To  Be 
A  Padre  Bat  Boy.” 

Circulation  Pimchboard 
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In  order  to  stimulate  interest 
among  employes  in  selling  sub¬ 
scriptions  to  the  paper,  the  Port¬ 
land  (Ore.)  Journal  has  a  punch- 
board  in  the  circulation  depart¬ 
ment.  Each  daily  and  each  Sun¬ 
day  subscription  entitles  the  em¬ 
ploye  turning  it  in  to  one  punch 
for  each.  There  are  no  blanks  and 
prizes  range  from  20c  to  $4  with 
two  big  merchandise  prizes  on 
each  board. 

■ 

Roanoke  Papers  Name 
Promotion  Manager 

Roanoke,  Va. — Creation  of  the 
post  of  promotion  manager  of  the 
Roanoke  Times  and  Roanoke 
World-News,  and  the  elevation  to 
the  new  post  of  Barton  W.  Morris, 
Jr.,  have  been  announced  by 
Shields  Johnson,  vicepresident  and 
general  manager  of  the  Times- 
World  Corporation. 

Mr.  Morris,  who  has  been  assis¬ 
tant  to  the  general  manager,  also 
has  been  named  secretary  of  the 
corporation.  He  started  as  a  re¬ 
porter  for  the  World-News  in 
1945  and  joined  the  business  office 
staff  in  1950.  He  recently  returned 
from  Richmond,  where  he  covered 
the  1952  session  of  the  Virginia 
General  Assembly  for  the  Asso¬ 
ciated  Press. 
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Facts  on  the  Air  Age 

by  The  Glenn  L.  Martin  Company,  Baltimore  3,  Maryland 


Tooling  Up  for  Production  is  an  intricate, 
time-consuming  phase  of  aircraft  building 
often  overlooked  by  the  layman  when  he 
thinks  of  an  experimental  model  becoming 
a  production  airplane.  There  are  detail 
tools  for  forming,  machining  or  otherwise 
fabricating  parts.  There  are  assembly  tools 
or  fixtures.  .And  both  groups  must  pass 
through  the  three  stages  of  planning,  de¬ 
sign  and  manufacture. 

In  bailding  the  U.  S.  .Air  Force  B-57A, 
for  example,  .Martin  is  producing  a  total 
of  more  than  12,000  distinct  tooling  items, 
from  tiny  drill  templates  to  massive  floor 
assembly  fixtures.  .And  its  subcontractors 
are  making  13,000  tools.  As  a  typical  high 
light  in  developing  tools  for  the  B-57.A,  a 
night  intruder  version  of  the  twin -jet 
English  Electric  Canberra  bomber,  Martin 
tool  engineers  designed  a  milling  machine 
which  reduces  a  single  operation  from  44 
hours  to  only  7  minutes;  with  an  attach¬ 
ment  that  reduces  another  operation  from 
14  hours  to  7  minutes. 


Flight  Simulators,  the  training  devices  that 
are  paving  the  way  to  better,  cheaper 
training  and  safer  operations,  are  becom¬ 
ing  almost  as  complex  as  the  aircraft  they 
reproduce.  One  model,  now  under  con¬ 
struction  for  a  jet  bomber,  weighs  16,000 
lbs.,  required  130  instruments,  700  elec¬ 
tron  tubes,  66  motor-generator  sets,  25 
miscellaneous  motors,  200  toggle  switches. 
380  separate  computer  assemblies — plus 
170,000  feet  of  wire  and  1,000  gears.  And 
its  construction  is  guided  by  7,500  engi¬ 
neering  drawings! 


"Biggest  Little  Airline”  —  that’s  the  ad¬ 
mitted  objective  of  California  Central  .Air¬ 
lines.  .And  a  fleet  of  five  Martinliners  is 
helping  it  toward  its  goal.  The  pioneer  low- 
fare  airline  on  the  west  coast,  California 
Central,  added  the  Martin  planes  to  its 
air  coach  operations  last  September.  It 
offered  its  customers  new  speed  and  luxury, 
kept  its  same  low  fares  because  of  Martin- 
liner  operational  economy.  Result:  traffic 
increased  35  per  cent  on  its  Los  Angeles- 
Burbank  and  San  Francisco-Oakland  route 
and  36  per  cent  on  the  Los  Angeles- Bur- 
hank  and  San  Diego  run  in  the  first  four- 
month.span  of  Martinliner  operation,  over 
the  same  months  in  1950, 


High  Lights  ...  A  five-tube  radar  ampli¬ 
fier  no  larger  than  a  cigarette  package  is 
the  principal  factor  in  steering  one  modern 
guided  missile  . . .  During*  1951,  air  evacua¬ 
tion  planes  of  our  Military  Air  Transport 
Service  accounted  for  more  than  128,000 
medical  patient  movements.  In  M.ATS’s 
world-wide  operations,  440,000  high  pri¬ 
ority  personnel  were  carried  a  total  of 
1,250,000,000  passenger  miles;  and  127,000 
tons  of  critical  military  supplies  were  flown 
302,000,000  ton  miles  ...  An  amazing 
metal,  titanium,  may  be  the  key  to  faster 
flight  for  piloted  aircraft  and  guided 
missiles.  It  is  five  times  as  strong  as  alumi¬ 
num,  40%  lighter  than  steel,  and  capable 
of  withstanding  extremely  high  tempera¬ 
tures  ...  As  an  example  of  the  higher  price 
tag  on  security,  the  cost  of  electronic 
equipment  alone  in  some  of  the  new  jet 
bombers  is  more  than  the  entire  cost  of 
tu)o  World  War  II  heavy  bombers. 


Cold  Chores  .  .  .  Volunteers  at  the  USAF 
School  of  .Aviation  Medicine  handle  typi¬ 
cal  ground  maintenance  work  while 
dressed  in  winter  clothing  inside  a  50- 
degree  below  zero  laboratory  room.  Object 
is  to  compare  the  performance  of  different 
types  of  men  under  extreme  cold  in  speed 
and  accuracy.  Heart  of  the  test  is  a  bolted 
and  wired  box  which  must  be  opened  with 
pliers  and  wire  cutter.  Inside  is  an  aircraft 
component  which  must  be  disassembled, 
put  back  together,  and  then  locked  up 
again  in  the  box. 


"Old  Rolioblos”  .  .  .  The  Martin  PBM 
.Mariners  that  established  an  enviable 
record  in  keeping  down  the  Nazi  sub 
menace  during  World  War  II  are  on  the 
job  in  the  vast  areas  of  water  surrounding 
Korea.  Navy  squadrons  flying  the  famous 
patrol  bombers  have  been  on  the  job  con¬ 
stantly,  patrolling  countless  thousands  of 
square  miles  of  the  -Yellow  Sea  and  the 
Sea  of  Japan.  Based  in  Japan,  the  gull¬ 
winged  veterans  have  been  responsible 
principally  for  anti-submarine  and  weath¬ 
er  reconnaissance. 
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lODBNAUsM  EDUCATION  l!.T  p^hc?"' Comell  Gets  ’ 

having  actually  worked  on  a  daily,  ^ 

^  according  to  these  young  reporters,  EilllUllCipUllOIi 

IXCCCTll  ^ItlTfini  yjlVC  is  invaluable.  Additional  encour-  »Q '  TUfQQ 

agement  was  given  for  getting  dCOOp  1^100 

^W/UrvS.  S.^  practical  experience  on  the  campus  ithaca.  N.  Y.— A  Lincoln  docu- 

W  nut  to  Otuuy  ups  newspaper  and  for  participating  m  ^^ich  provided  one  of  the 

r'  Ohio  University  s  new  journalism  notable  “scoops”  of  newspaper  his- 

By  Dru  Riley  internship  program  to  begin  this  been  given  to  the  Comellf 

Summer.  As  Rose  Mane  Peschan  University  Library. 

What  would  you  suggest  we  “Remember  the  Hortinism  that  The  manuscript,  signed  in  Lin- 

emphasize  in  college  in  order  to  a  good  cigar  to  the  right  cop  is  P^nence,  even  it  you  couia  earn  coin’s  hand,  is  an  engrossed  copy 

.  ®  ®  .  r.  i>c  miirh  in  a  mill  _ •  _ i _ a* _ 


Emancipation 
'Scoop'  MSS 

Ithaca,  N.  Y. — A  Lincoln  docu- 


make  the  first  year  on  a  news-  worth  three  or  four  journalism 


twice  as  much  in  a  steel  mill." 


of  his  Emancipation  Proclamation 


paper  job  as  easy  and  natural  as  courses.”  added  Paul  Gapp,  gen-  ,  lesson,  all  of  these  freeing  the  slaves.  Its  acquisition 

possible?  eral  assignment  and  science  writer,  agreed,  comes  with  one  s  jj^  ^  gjf{  of  original  Lincoln  mate- 

That  was  the  question  asked  re-  He  referred  to  the  well-remem-  first  experiences  on  a  newspaper,  rial  from  Mr.  and  Mrs.  Nicholas 
cently  of  six  Ohio  University  jour-  bered  remark  made  by  Prof.  L.  J.  or  this  is  indescribable,  they  ^  Noyes  of  Indianapolis,  Ind., 

nalism  graduates  now  working  on  Hortin,  present  director  of  the  ^  journalism  graduate  sim-  announced  by  Deane  W. 

the  Columbus  (Ohio)  Dispatch,  school  of  journalism  and  former  P  ^^as  to  go  through  it.  Malott,  president  of  the  university. 

The  inquisitors  were  60  students,  St.  Louis  (Mo.)  Post-Dispatch  i??’  sponsored  by  yjjg  news  scoop,  a  feat  little- 

journalism  faculty  members,  and  man.  Mr.  Gapp  added  that  a  class  Theta  Pbi,  was  held  in  remembered  beyond  collectors’  cir- 

newspaper  people  attending  the  in  How  to  Win  Contacts  and  In-  '''P®  cles,  resulted  from  a  rush  to  iwue 

Theta  Sigma  Phi  tea  at  Ohio  Uni-  fluence  Tipsters  may  not  be  prac-  )0*tied  the  faculty  in  rebruary  as  jjjg  Proclamation  on  the  promised 

versity,  Athens.  Comments  from  ticable,  but  the  student  should  assistant  professor  in  radio  date,  Jan.  1,  1863. 

these  six  young  newspaper  work-  early  develop  an  attitude  that  will  joiimalism.  .  .  ^  .  Lincoln  completed  work  on  the 

ers  represented  those  of  one  ’49,  make  his  news  sources  want  to  Ohio  Univer^y  s  journalism  proclamation  early  that  day  and 

two  ’50,  and  three  ’51  graduates  of  help  him  out.  graduates  at  the  Dispatch  outnum-  ^gnt  jf  to  the  State  Department  to 

Ohio  University’s  school  of  jour-  Writine  via  Teleohone  college  or  be  engrossed  (copied  in  formal 

nalism  *  vvriung  vm  teiepnone  university.  The  group,  now  made  script).  When  the  completed  copy 

"Learn  to  comnose  a  «:torv  on  telephone  suggestion  al-  up  of  1 1  members  of  the  editorial  was  delivered  at  the  White  House 

theDhoTe’’  sSXk  Bitter^^^^  so  came  from  Mr  Gapp,  who  has  and  photographic  staffs,  is  called  mid-morning,  the  President 
w^  d^feditor  S  the  Pun  Werr  T?  h"  ^-OOO-word  fe^ures  from  .‘Little  O.  U.,”  and  the  Ohio  Uni-  signed  it  before  noticing  a  tech- 

TUnes-Bulu  f^  before  ^ecomfiie  f  versity  alumni  publication  is  re-  nical  error  in  the  closing  lines, 

general  assimmen?  aid  federaTre  ^Newspaper  Reporting  fg^red  to  as  their  “house  organ.”  Lincoln  had  used  the  phrase- 

generai  assignment  and  tederal  re-  course  work  is  the  writing  of  ■  ointn/  nf  “In  te.:timnnv 

porter  on  the  Columbus  Dispatch  stories  phoned  into  the  newswrit-  ^  X  XJ  1  whereof  I  have  hereunto  set  mv 

last  Fall.  “It’s  fine  to  learn  in  col-  ing  laboratory  bv  the  professor.  S-C-W  ISSUGS  Book  whereof  I  have  hereunto  > 

lege  to  com^se  stories  on  the  Mr.  Gapp  urged  even  more  prac-  Of  Graduation  Copy  UnTted^Staterto  be  aflSed.”  He 

cff^Wnklnc  entirely  ihroueh  vmi'r  telephones,  ^  special  12-page  tabloid-size  should  have  written:  “In  witness 

fingers  ^en  vou  talk  to  a^  re  emphasis  on  enlisting  the  “Graduation”  newspaper  supple-  whereof  I  have  hereunto  set  my 

S  cooperation  of  the  person  ^gnt  has  been  released  by  Stamps-  hand _ ” 

write  man  equipped  with  head-  on  the  other  end  of  the  line. 


r.i,r.n«c  ^ — , -  Conhalm-Whitehead,  general  Dews-  Secretary  of  State  William  H. 

go  back  and  s^ch  out  or  edit  if  h  consequences  p^pgr  advertising  service.  New  Seward  hurried  off  to  the  State 

vou  are^L  trvina  when  you  plot  to  Sidestep  typog-  York  and  Los  Angeles.  The  spe-  Department  to  have  a  corrected 

j  Ji-  ,,  ^  ®  raphy,  said  Susan  Momson,  news  gjai  edition,  one  in  a  group  of  six  copy  made  and  Lincoln  left  the 

■  .  ,  _  editor  of  the  Sunday  Magazine  jq  be  published  in  1952,  is  de-  office  to  spend  several  hours  greet- 

Background  of  Culture  section.  Ohio  University  has  the  signed  to  help  build  extra  linage  ing  New  Year’s  guests. 

“Don’t  shy  away  from  culture,”  largest  typography  laboratory  in  jj|  May  and  June.  The  revised  copy  was  signed 

added  Rose  Marie  Peschan,  assis-  *1^®  state,  but  students,  particularly  carries  15  individual  ads  set  later  in  the  afternoon,  but  not  un- 
tant  to  the  Dispatch’s  Sunday  women,  have  been  known  to  sched-  yp  with  copy,  art  and  layout,  and  til  after  the  Washington  Evening 

Magazine  editor.  She  threw  a  ver-  ole  almost  anything  during  the  (bg  center  double  spread  is  a  large  Star  had  somehow  obtained  the 
bal  banquet  to  Prof.  George  Starr  lecture  section  of  the  typography  greeting  to  local  graduates,  provid-  first  version  from  the  State  De- 
Lasher,  founder  and  past  director  course.  Thereby,  they  could  evade  newspapers,  S-C-W  points  out,  partment,  rushed  it  into  type,  and 
of  the  school  of  journalism.  Ih®  3  to  5  p.m.  labs.  Miss  Mor-  “with  the  opportunity  to  sell  space  reached  the  streets  with  an  exclu- 
“Some  of  us  thought  Prof.  Lasher  rison,  once  proud  of  having  “de-  on  this  page  to  30  or  more  differ-  sive  story.  No  other  newspaper 
was  too  bent  on  having  us  take  toured”  around  this  course,  now  gjj{  advertisers.  carried  the  text  before  the  next 

such  unjoumalistic  courses  as  finds  herself  desperate  for  con-  Editorial  and  photographic  fea-  day  and  some,  which  did  not  pub- 

Backgrounds  for  Music  Criticism  crete  suggestions  to  the  printer,  ^re  material  covers  graduation  lish  Jan.  2  because  of  the  holi- 

and  History  of  the  Visual  Theater.  She  simply  has  to  resort  to  the  subjects  from  careers  in  nursing  to  day,  had  to  wait  another  24  hours. 

But  you  have  to  know  those  fields  question,  “Can|t  someone  do  some-  finding  a  job.  Mats  are  provided  ■ 

intelligently  to  do  general  assign-  thing  about  this  page?”  for  the  almost  100  advertising  and  DiiKUeViora  Plrrri 

ment  or  feature  writing.  “Use  your  sparetime,  and  even  editorial  illustrations.  rUDUSners 

Miss  Peschan  further  discour-  the  not-so-spare,  to  read  and  read  «  Maine  NgwS  Seminar 

aged  the  “sissy”  attitude  that  many  contributed  Dick  Bit-  t  *  u:_  Augusta,  Me.  —  Plans  for  a 

school  of  journalism  girls  have  ‘‘Sometimes  you  get  pretty  LGCtmesmp  nonors  f^^  and  telegraph 

about  society  page  writing.  She  down  with  courses  in  Calliomia  Publisher  editors  of  the  10  Maine  dailies 

urged  girls  to  take  a  home  eco-  school,  but  take  the  advice  your  Stanford  University,  Calif. —  were  completed  at  a  recent  meet- 
nomics  course  in  preparation  for  teachers  have  Oc®n  handing  ou  ^  establish  the  Ernest  L.  ing  of  the  Maine  Daily  Newspaper 


Rowland  Congdon,  general  as-  background  to  things  publishers  Association  here  June  department, 

signment  and  military  writer,  be-  "'ll*  when  you  be-  20-21  is  announced  by  Dr.  Chilton  Also  gdiscussed  was  the  institu- 

wailed  the  plight  of  the  person  come  the  reporter.^  ^  Bush,  conference  coordinator,  tion  of  tape  service  on  the  Asso- 

who  fails  to  perfect  his  copyread-  24-Hour  Willingness  Mrs.  Ernest  L.  Finley,  president  ciated  Press  state  wire  May  4. 

ing  while  in  college.  He  warned  Gene  Wells,  Dispatch  photogra-  and  publisher,  Santa  Rosa  (Calif.)  None  of  the  10  papers  plans  to 

that  the  newspaper  editors  expect  pher,  emphasized  the  willingness  Press-Democrat,  provided  for  the  make  use  of  the  tape.  All  will 

a  novice  to  live  up  to  his  school’s  to  be  virtually  on  24-hour  call,  memorial  to  her  late  husband,  who  receive  the  monitor  copy  and  use 

reputation.  If  those  who  had  gone  “Our  staff,”  he  said,  “is  on  duty  was  editor  and  publisher  of  the  of  it. 

before  were  good  copyreaders,  it  6  a.m.  to  11  p.m.;  then  we’re  on  Press-Democrat  for  more  than  50  MDNPA  re-elected  officers, 
behooves  the  new  man  on  the  desk  call  11  p.m.  to  6  a.m.”  years.  Russell  H.  Costello,  general  man- 

to  brush  up  on  those  symbols  and  Unanimous  praise  went  to  the  Louis  Lyons,  curator,  Nieman  ager,  Lewiston  Sun-Journal,  is 
accuracy.  Athens  Messenger  for  its  participa-  Foundation,  Harvard,  spoke.  president. 
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TO  TKE  AMERICAN  PUBEXC 


I 


In  some  countries  products  are  endorsed  by  the 
Crown,  and  bear  the  arms  of  the  royal  family. 
That  gives  them  prestige  which  stimulates  sales. 

But  in  democratic  America  our  products  are 
endorsed  solely  by  the  approval  of  the  American 
people,  and  are  identified  by  brand  names  and 
trademarks  that  have  won  esteem  the  hard  way. 

Here  every  product  must  stand  on  its  own  feet, 
and  fight  for  survival  in  the  intense  competition 
of  the  market  place. 

Here  there  is  no  easy  road  to  popularity  or 
leadership— no  suggestion  from  government  as  to 
what  you  shall  buy  or  what  you  shall  pay.  Under 
our  brand  system,  which  is  the  very  keystone  in 
the  structure  of  our  free  economy,  people  can 
separate  the  wheat  from  the  chaff  and  make  their 
purchases  solely  on  the  basis  of  merit  and  appeal 
to  their  personal  tastes  and  preferences. 


Our  system  of  brand  names  and  advertising  is 
important  to  the  American  way  of  life  for  two 
other  basic  reasons: 

1 .  It  develops  broad  markets  for  our  goods,  which  in 
turn  stimulate  volume  production.  As  a  result,  many 
conveniences  that  would  othenvise  be  luxuries  can 
be  sold  at  prices  almost  everyone  can  afford. 

2.  Brand  competition  spurs  our  manufacturers  to 
greater  efforts  to  please  us.  And  this  results  in  con¬ 
stant  pro<luct  improvement  and  the  birth  of  many 
new  products  to  add  to  our  comfort  and  happiness. 


Getting  this  story  across,  simply,  clearly,  is  an 
important  job — a  task  that  calls  for  the  concen¬ 
trated  efforts  of  all  who  have  a  stake  in  the  .succe.ss 
of  mantifacturers’  brand  names. 
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BOOKS  IN  REVIEW 


Making  Public  Opinion, 
And  Writing  Clearly 

By  Prof.  Roscoe  Ellord 

Graduate  School  of  Journalism,  Columbia  University,  New  York 


Greek  to  them;  it  was  a  hiero-  In  apologizing,  O’Brien  con- 
glyphic.  A  negligible  number  fessed  that  he  hadn’t  caught  up 
knew  the  names  of  our  United  with  progress.  To  him  a  plumber 
States  senators,  though  both  came  was  a  plumber,  not  yet  a  sanitary 


UNDERSTANDING  PUBLIC  OPIN¬ 
ION.  By  Curtis  D.  MacDougall.  A 
Guide  for  Newspapermen  and  News¬ 
paper  Readers.  New  York:  The  Mac¬ 
millan  Co.  d'dS  pp.  $5. 

An  editorial  writer’s  biggest 
trouble  is  that  his  readers  can't 
understand  English.  That  is,  con¬ 
tinued  the  chief  of  a  metropolitan 
editorial  page  at  Columbia  Uni¬ 
versity  the  other  day,  they  can’t 
understand  our  perfectly  good 
English.  It  isn’t  fog  or  long  sen- 


a  CLASSIFIED  WANT  ADS  □ 


EDITOR  &  PUBLISHER  S 

Ciaiiified  a  dsto  6erve  ^ou  I 

Uduai  our  issues  are 
brimming  with  items  of  inter¬ 
est  to  you. 

you  ’U  find 

Splendid  Job  Opportunities 
Tremendous  Equipment  Buys 
Qualified  Newsprint  Dealers 
Exceptional  Personnel  Available 
Fine  Publications  for  Sale 
Promotion  cmd  Syndicate  Service 
And  Many  More - 


if  you  have  cm  offer  that  will  interest  our  thouscmds 
of  readers,  PLACE  YOUR  AD  NOWl 

(Please  see  classified  section  for  rates,  etc.) 

Classified  ads  for  April  26  will  also  run  in  the  April  24  bull¬ 
dog  ANPA  convention  edition  and  charged  for  one  time  only 
— deadline  April  22  (Tuesday). 


from  our  city.” 


engineer.  He  had  not  got  used  to 


tences  that  bother  us;  it’s  simple 
words  like  tariff  and  democracy 
and  the  names  of  our  particular 
senators  in  Congress. 

“We  did  a  reader  poll  not  long 
ago,’’  he  explained.  “Not  to  see 
who  readers  thought  should  be 
elected,  but  what  words  and 
names  we  frequently  wrote  meant 
something  quite  different  from 
what  we  meant.  Almost  no  one 
had  any  clear  idea  of  what  tariff 
meant.  Impost  tax  was  worse  than 


Professor  MacDougall  in  this  calling  a  person  who  makes  per- 
breakdown  of  the  brass  tacks  and  manents  a  beautician,  or  newspa- 
techniques  of  public  opinion,  dis-  permen,  journalists.  In  fact,  he 
cusses  the  language  device  at  hoped,  “if  I  could  get  newspaper- 
length.  Language  is  one  medium  men  to  consent  to  it,  I  should  like 
only  of  public  opinion,  he  empha-  to  have  columnists  called  news- 
sizes.  But  it  is  the  principal  me-  papermen.” 
dium  newspapers  still  use.  Dr.  And  Dr.  MacDougall  drops  in 
MacDougall  discusses  IS  other  this  rather  delightful  comment: 
topics  also,  but  his  chapter  on  “Reflect  on  how  many  employees 
language  is  particularly  clarifying,  of  large  corporations,  who  former- 
^  ^  ^  ly  were  called  something  else,  now 

,  ,  are  known  as  vicepresidents.’  ’ 

Few  readers  have  a  definite 
idea  of  what  democracy  means.  ♦  *  • 

They  do  not  distinguish  between  ^  public.  Dr.  MacDougall 
Russian  imperialism  and  interna-  warns,  is  not  to  be  defined  geo- 
tional  communistic  conspiracy,  graphically.  A  public  differs  from 


which  Russian  imperialism  uses  ®  crowd  and  from  a  community, 
throughout  the  world.  Few  have  Moreover,  he  points  out,^  there  is 
anything  but  a  dim  idea  of  what  such  thing  as  the  public.  There 
communism  means,  or  fascism.  many  publics  as  there  are 

Dr.  MacDougall  suggests  what  to  interests.  A  person  can  belong  si- 
do  about  it.  multaneously  to  several  different 

*  *  *  publics:  a  sports  public,  a  relig- 

I  LIKE  this  type  of  book  because  “ 

it  does  sueeest  mactical  discernine  scientific  public,  and  so  forth. 

It  aoes  suggest  pracucai,  aiscerning  MacDougall  discusses  the 


methods  for  dealing  with  misun¬ 


derstandings  instead  of  depending  opinion  straw 

entirely  upon  an  academic,  though  votes,  and  polls  on  issues;  the  na- 
scholarly,  dissertation  in  the  area.  oP‘"- 

Advertisers  found  out  a  long  the  nature  of  ^lety 

time  ago  that  we  may  be  an  edu-  concerning  social  customs,  ideolo- 
cated  people  but  that  we  are  not,  stKial  relationships,  and 

except  for  10  per  cent  of  us,  a  ‘tends.  He  discusses  culture  and 
primarily  thinking  people.  We  are  public  opinion:  democratic  ideal- 


a  feeling  people.  A  Chicago  de¬ 


ism,  class  consciousness,  the  mo- 


partment  store  experimented  with  ta  !S‘ic  viewpoints;  legends  and 
a  consignment  of  genuine  Irish  f  ^  superstitions, 

linen  handkerchiefs.  In  one  pile  prejudices  etc.  And  he  discusses 
they  placarded:  “Soft-textured  m  detail  the  public  opinion  media. 
Irish  Linen  Handkerchiefs:  Spe-  ^he  book  is  practical,  usable, 
cial,  3  for  50c.’’  Of  the  first  26  unacademic, 
customers  who  examined  the  pile, 

1 1  bought.  the  technique  op  clear  vrniT- 

In  an  adjacent  pile  was  the  INO.  By  Robert  Oanning.  New 

same  quality  of  handkerchief  pla-  York:  McGraw-Hill.  28»  pp.  »3.50. 

c^ded  “Nose  Rags,  3  for  25c.’’  Writing,  which  Dr.  MacDougall 
Six  customers  examined  them;  discusses  at  such  length,  seems  to 
three  bought  —  in  eight  hours,  have  impressed  editors,  writers  and 


Words,  imagery  mean  a  lot. 


the  public  alike  in  the  last  few 


The  motion  picture  version  of  years.  There  has  been  a  spate  of 
James  M.  Barrie’s  “The  Admir-  handbooks  on  shorter  sentences, 
able  Crichton”  was  a  box  office  more  graphic  imagery,  more  per- 


under  that  title, 


sonalizing — less  fog.  The  prin- 


christened  “Male  and  Female”  it  ciple  isn’t  new.  Herbert  Spencer 


was  a  huge  success.  “Moby  Dick' 
was  produced  as  “The  Sea  Beast;' 


before  our  fathers  were  bom, 
urged  that  writers  “economize  the 


“The  Jewels  of  the  Madonna”  was  readers’  attention;  conserve  his  en- 
filmed  as  “Sin.”  The  opera  “La  grgy  by  not  driving  him  to  dic- 
Tosca”  drew  a  large  movie  crowd  tionaries,  encyclopedia,  or  drink.” 
with  the  title  “The  Song  of  Hate.”  Poets — and  Emerson,  Stevenson, 
The  late  Howard  Vincent  xhoreau  and  the  others — have  per- 
O  Brien  drew  some  sizzling  letters  sonalized  their  imagery.  Once  a 
for  his  column  in  the  Chicago  writer  brought  Arthur  Bris- 

Daily  News  when  he  wrote  a  nice,  bane  an  editorial  headed  “Hy- 


complimentary  piece 


gienics  and  Dietetics  in  Ancient 


speech  before  a  convention  of  Times.”  Brisbane  gulped  the  title 
what  he  called  bookkeepers.  The  with  distaste  but  discovered  the 
director  of  the  Controllers  Insti-  piece  made  a  highly  interesting 
tute  ^  of  America  reminded  him  comparison  between  modern  and 


stingingly: 


ancient  living  standards. 


“The  address  was  delivered  at  that  title,  he  warned  the  writer, 
the  Waldorf-Astoria  Hotel  and  only  a  few  college  professors 
was  attended  by  1,500  controllers  would  read  it.  He  crossed  out  the 
and  financial  officers  of  the  larger  headline,  recalls  Mr.  Gunning,  and 
corporations  of  the  United  States,  wrote  in  words  the  readers  could 
They  are  distinctly  not  bookkeep-  picture:  “Pity  Poor  Moses  —  He 
ers.”  Had  No  Bathtub.” 
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Pennsylvania  is  one  of  the  world's  greatest  producing 
areas.  Name  practically  any  product  and  you'll  find 
that  it's  manufactured  here.  In  fact,  Pennsylvania  leads 
all  other  States  in  employment  of  workers  in  more  than 
50  different  well-known  products. 

Diversification  is  the  keynote  of  the  great  Keystone  State 
and,  as  you  know,  that's  what  makes  a  healthy,  stable 
market.  Every  year  finds  more  and  more  industries 
moving  here  to  take  advantage  of  its  skilled  labor  and 
natural  resources. 


The  large  majority  of  the  people  who  work  for  these  vast 
industries  live  in  Pennsylvania's  smaller  cities  and  towns 
of  under  100,000  City  Zone.  These  are  the  places  for 
you  to  aim  your  strong  selling  story.  And  your  most  ef¬ 
ficient  and  incisive  tool  to  reach  this  lucrative  market 
is  the  group  of  fine,  well-read  hometown  newspapers 
which  cover  this  area  like  a  Ringling  Brothers'  main  tent. 
They're  your  best  buy  in  this  market — less  than  $1.55  a 
line  for  all  20  of  the  newspapers  listed  on  this  page. 


has  more  daily  newspapers 
I  •  than  any  other  State 

Pennsylvania 

m  newspaper  advertising  works  best 

in  a  newspaper-minded  market  .  .  . 


BEAVER  FALLS  NEWS-TRIBUNE  (E)  •  BRISTOL  COURIER  (E)  •  CHAMBERSBURG  PUBLIC  OPINION  (E)  •  CLEARFIELD  PROG¬ 
RESS  (E)  •  COATESVILLE  RECORD  (E)  •  CONNELLSVILLE  COURIER  (E)  •  HAZLETON  PLAIN  SPEAKER  (E)  •  HAZLETON 
STANDARD-SENTINEL  |M)  •  INDIANA  GAZEHE  (E)  •  JEANNETTE  NEWS-DISPATCH  (E)  •  LOCK  HAVEN  EXPRESS  (E)  •  NEW 
CASTLE  NEWS  |E)  •  SUNBURY  DAILY  ITEM  (E)  •  TOWANDA  REVIEW  |M)  •  WARREN  TIMES-MIRROR  (E)  •  WASHINGTON 
OBSERVER  REPORTER  (M&E)  •  WILLIAMSPORT  GAZEHE-BULLETIN  (M)  •  WILLIAMSPORT  SUN  (E)  •  YORK  DISPATCH  |E). 
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CmCULATION 


Rison  Says  Mail  Subs 
Present  Cost  Problem 


subscriptions  on  magazines.  It 

cites  increases  in  advertising  rates  ^©WSpCrpsrjboVS 
without  increases  in  circulation.  _  ^  jJ  ,, 

Then  comes  the  observation:  dSCOUIS  iilS  riODDy 

“  ‘Although  circulation  income  Hollywood.  Calif.— Sid  Marks, 
normally  supplies  something  less  ^  i^ondon  newspaperboy, 

than  half  the  total  revenue  for  made  newspaperboys  his 


By  George  A.  Brcmdenburg 


most  magazines,  publishers  now 
find  that  they  have  driven  them¬ 
selves  up  a  one-way  street  when 
they’ve  got  to  deliver  additional 


hobby.  Today  he  is  preparing  to 
make  a  book,  based  on  his  per¬ 
sonal  “Newsboys  Hall  of  Fame" 
collection.  Proceeds  will  go  to  the 


Mail  circulation  will  attract  “Still  another  competitor  dis-  circulation  before  they  spring  California  Newspaperboy  Founda- 
the  attention  of  newspaper  circu-  continued  weekly  pay  routes  that  further  rate  increases  on  adver-  announces. 

The  Marks  collection  provides 
practically  a  Who’s  Who  of  Amer¬ 
ica.  Included  are  letters  from  such 


lation  managers  both  as  a  revenue  he’d  spent  thousands  of  dollars  to  tisers 
producer,  if  any,  and  as  a  cost  build  and  notified  his  subscribers 
factor,  as  a  result  of  the  first  10%  that  they  could  only  be  renewed 
increase  in  second  class  postal  on  a  paid  in  advance  basis  at  regu- 
rates,  effective  April  1.  lar  rates. 

Jasper  Rison,  Louisville  (Ky.)  “We  had  been  raising  at  the 


Discuss  35c  Rate 
Comment  on  a  35-cent  home 
delivery  price  was  recently  ob¬ 
tained  from  members  of  Inter- 


famous  former  newspaperboys  as 
President  Truman,  former  Presi¬ 
dent  Hoover,  Lawrence  Tibbett, 


Courier-Journal  and  Times,  points  rate  of  one  dollar  per  year  for  state  Circulation  Managers  Asso-  Cardinal  Spellman,  Jack  Dempsey 
out  that  newspapers  generally  are  some  time;  so  this  year  we  elected  ciation  by  Merritt  lerley,  Passaic  and  Jackie  Robinson. 

following  the  pattern  of  industry-  to  make  our  annual  offer  at  the  (n.  J.)  Herald-News.  _ 

increased  revenue  and  decreased  same  rate  as  last  year  and  had  the  a  total  of  35  circulators  on  pa-  increase  and  then  home  de- 

net  earnings.  Newspapers,  he  says,  most  successful  campaign  that  we  p^rs  under  100,000  commented  on  tiy^jL 

are  facing  a  difficult  period.  It  is  have  ever  conducted.  this.  A  total  of  12  favor  the  35-  '  «/-  ^-nt  nermanent  home 

only  natural,  he  adds,  that  with  “All  that  this  shows,  however,  cent  price,  as  compared  with  23  deliverv  and  do  not  want  to 
incre^^  postal  rates,  almost  every  is  a  variety  of  opinions.  It  d^s  indicating  a  dislike  for  it,  accord-  J'nraee  newsstand  nurchases. 
cu'culation  manager  will  be  called  not  answer  the  question  of  what  ing  to  lerley  s  report 


on  by  his  publisher  to  make  rec-  we  want  and  how  we  can  best  go 
ommendations  on  what  to  do  about  about  getting  it. 

“his  mail  list.”  “No  circulation  manager  will 

Answer  Not  Easy  dispute  the  philosophy  that  all 

And  the  answer  is  not  going  to  circulation  should  pay  its  own 
be  as  easy  as  it  may  seem,  warns  can.  Yet  if  it  can  t, 

Mr.  Rison,  who  recently  discussed  *^cre  are  several  options, 
the  problem  with  Central  States  Suggests  Options 

circulation  managers.  He  says  that  “Option  One  is  to  raise  the  rate 


courage  newsstand  purchases. 

9.  Not  in  favor  of  any  price 


Of  the  12  favoring  it,  one  now  niight  force  some  home  deliv- 
has  a  35-cent  price,  another  36  gj.y  jq  jj^nd  or  street  sales 


cents,  and  another  recently  in¬ 
creased  to  40  cents  at  the  cost  of 
a  loss  of  1,000  circulation. 

“Another  indicated  a  like  for 
the  35-cent  price  though  his  paper 
is  now  24  cents,”  Mr.  lerley  said. 
"Two  are  discussing  possibility 


“10.  Thirty-five  cents  is  good 
but  the  economy-minded  person 
would  switch  to  stand  to  save  3 
cents. 

“You  will  observe  that  7  of 
these  10  statements  specifically  tie 
up  the  35-cents  home  delivery 


a  check  among  newspapers  with  to  the  same  rate  paid  by  home  increase  to  35  cents,  retaining  a  probable  increase  of 

any  appreciable  amount  of  mail  served  subscribers — to  keep  selling  cents  a  single  copy  pr>cc.  jj^gie  copy  price  ' 

circulation  will  reveal  almost  as  costs  in  line  with  the  selling  costs  Another  stated  that  he  always  felt 
many  opinions  as  there  are  news-  of  other  types  of  circulation  and  delivery  should  be  higher 

papers.  let  the  ‘chips  (or  circulation  list)  ffiRH  sfand  price  and  would  like  to 

“We  have  some  smart  circula-  fall  where  they  may.’  Such  a  paper  increa^  from  $3.50 

tion  men  in  our  competitive  terri-  course  would  get  us  an  ‘A’  for  *o  P®*"  „ "  ‘  president,  recently  underwent 

tory — one  simply  raised  his  price  courage,  although  it  might  get  us  dealers  now  get  36  cenis  in  the  bladder  operati 


a  dollar  a  year  and,  knowing  him  an  ‘F’  for  effort  and  possibly  an  cents  in  the  suburbs.  jjg  ^uch  better, 

and  how  well  he  knows  his  terri-  ‘O’  for  wisdom.  Another  states  that  35  cents  home  .  ^  ^  ^  work  in  i 

tory,  I’ll  bet  that  he  got  just  what  “As  a  second  option  we  could  delivery  is  logical,  but  we  hesi- 


Bob  Taylor  Recovering 
Robert  W.  Taylor,  Flint 
(Mich.)  Journal,  former  ICMA 

a 

gall  bladder  operation  and  is  now 
He 
a  few 


-  „  ,  -  _  -  option  ..>  , 

he  wanted  although  I  haven’t  seen  so  gear  our  promotion  as  to  re-  first, 

his  figures  and  don’t  know  what  place  mail  losses  with  carrier  gains  ^^e  other  side  of  this  ques- 

his  publisher  wanted,”  said  Mr.  and  our  price  structure  toward  a 

trend  in  that  direction. 

“The  objection  to  this  altema- 
$  0  to  $12  per  year  on  March  tjvg  most  papers  and  the 


Honor  Distributor 
Henry  Trimmer,  a  veteran  dis¬ 
tributor  of  the  Buffalo  (N.  Y.) 
Courier-Express,  was  honored  at  a 
recent  surprise  testimonial  dinner 

ruary  to  get  in  all  the  business  that  r^r^heThaCe  be  interested  in  these  remarks  be-  by  C-E  executives  and  fellow 

he  could  before  the  price  became  f„rv  cn  mvoroH  cause  I  believe  they  reveal  the  di-  wwkers.  .  u  j 

At  the  same  time  his  J^fiV  rection  the  wind  is  blowing.  ^  i 

•n  ^  Bishop  presented  a  plaque  to 

Mr.  Trimmer  in  recognition  of  his 


first  and  made  a  drive  during  Feb-  Smaller  pa^Trs  mo7e  e:j;:iaUy 

ruary  to  get  in  all  the  business  that  .u-..  u _ _ _ be  interested 


tion,  comment  was  very  deliber¬ 
ate,  and  reveals  a  grave  possibility 
of  increase  in  single  copy  price,  if 
35  cents  home  delivery  were  to 
be  effected.  I  think  that  you  will 


effective 

“expansion" That 

y  ^  circularized  the  entire  prove  more  expensive  and  less 
'  ^^y*  productive  to  the  advertiser  than 

our  mail  list. 


Fastest,  Simplest, 
Most  Popular 
Line-Composing 
Machine 
Ever  Made! 

!  PROVED  BY  I 

I  pereormance] 

MERGENTHALER  LINOTYPE  COMPANY 

29  Ryerson  SL  /■ - 

Brooklyn  5,  N.Y.  (*  l-INOTYPE 


“1.  If  necessary  to  go  to  35 
cents,  then  single  copy  price  must 
be  seven  cents. 

“2.  If  home  delivery  price  is  in¬ 
creased,  single  copy  price  and 
wholesale  price  to  dealers  would 


35  years  as  a  distributor — he  start¬ 
ed  for  the  old  Buffalo  Express 
in  1917,  going  to  the  C-E  when 
the  Express  and  Courier  were 
merged  in  June  1926. 


Ex-Newspaperboy 
Honored  as  Florist 

B  o  s  T  o  N — Greater  Bostonians 


Cites  Magazines 

“As  to  the  third  option — hold-  have  to  be  increased, 
ing  our  list — not  increasing  our  “3.  We  want  it  straight — 5  times 
prices  more  than  absolutely  neces-  6  or  30  cents — 6  times  6  is  36 
sary  and  fighting  for  every  pos-  cents — and  7  times  6  is  42  cents, 
sible  mail  subscriber.  I  should  like  “4.  If  we  raise,  we  go  to  6  cents 
to  refer  to  an  article  which  ap-  and  36  cents  per  week, 
peared  in  the  Wall  Street  Journal  “5.  Thirty-five  cents  is  all  right,  gathered  last  week  to  honor  Henry 
on  March  5,  1952,  showing  what  but  at  that  price  I  want  7  cents  Penn,  once  a  North  End  newspa- 
the  magazines  are  doing  and  in-  single  copy  to  cover  returns,  etc.  perboy  who  has  for  many  years 
tend  to  do.  According  to  this  re-  (Stand  sales  on  this  paper  are  ap-  been  a  nationally  known  florist, 
port  magazine  publishers  have  lost  proximately  2  cents. )  The  •  gathering  took  place  on 

from  an  8.4%  profit  margin  on  “6.  In  favor  of  35  cents  or  even  Penn’s  75th  birthday.  Among 
gross  revenue  in  1943  to  4%  last  40  cents  ,but  only  if  single  copy  other  things,  Mr.  Penn  originated 
year  aginst  an  average  of  6.7%  in  price  is  10  cents.  the  “Say  It  With  Flowers”  slogan 

the  1935-39  era.  “7.  Five  cents  single  copy  and  he  fostered  the  idea  of 

“From  the  magazine  field  it  an-  price  and  30  cents  a  week  should  telegraphing  flowers  to  distant 

be  maintained.  If  more  revenue 
is  required  wholesale  and  mail 
rate  structures  should  be  high  as 
possible  followed  only  by  single 


swers  to  a  certain  degree  the  ques¬ 
tions  raised  in  the  Fortune  article 
of  September  1951,  outlining  un¬ 
precedented  drives  for  direct  mail 


places. 

Mr.  Penn  started  in  the  business 
by  selling  pondlillies  while  deliver¬ 
ing  newspapers. 
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'  Round  Their  Beats 

continued  from  page  33 


Rah  Journey  Planned 

Lock  Haven,  Pa.  —  After  a 
heavy  rain  during  April  or  early 
May,  two  newspaper  executives 
plan  to  make  a  voyage  down  the 
Susquehanna  River  on  a  raft.  They 
are  inviting  other  newsmen  to  join 
them. 

Jack  Smyth,  editor-publisher  of 
the  Renovo  Daily  Record,  and 
Pete  Stevenson,  city  editor  of  the 
Lock  Haven  Express,  are  having 
a  70x40-foot  raft  built.  A  cook 
shanty  will  provide  meals  during 
the  down-river  trip,  expected  to 
take  a  day. 

The  venture  has  a  double  his¬ 
toric  connection.  It  recalls  the 
old  days  in  this  region  when  tim¬ 
ber  was  floated  down  river  to  saw¬ 
mills  and  it  also  memorializes  the 
famed  Bucktail  Rangers,  Civil 
War  volunteers,  who  journeyed 
by  raft  on  their  way  to  Harris¬ 
burg. 

Political  Participation 

Memphis,  Tenn.  —  How  can  a 
citizen  take  part  in  politics  as  a 
matter  of  doing  his  duty  and  as¬ 
suming  his  responsibility,  with  no 
thought  of  personal  gain? 

Edward  J.  Meeman,  editor  of 
Memphis  Press  -  Scimitar,  put 
forth  the  question  and  asked 
Thomas  Huser  and  Laurence  Mc- 
Millin  of  the  staff  to  volunteer  as 
Republican  and  Democrat,  respec¬ 
tively,  to  find  the  answer  for 
readers. 

From  time  to  time  each  is  to 
write  of  his  experiences,  with  the 
understanding  that  he  is  to  rep¬ 
resent  only  himself,  his  own  opin¬ 
ions  and  sense  of  responsibility, 
without  regard  to  the  policy  of 
the  newspaper. 

First  in  the  series  was  Mr. 
Huser’s  coverage  of  the  Republi¬ 
can  county  mass  meeting  here, 
followed  by  Mr.  McWilliam’s  ac¬ 
count  of  the  recent  meeting  of 
Shelby  County  Democrats. 

9,000•^^e  Trek 

Ogden,  Utah — Al  Warden,  dean 
of  the  Intermountain  sports  writ¬ 
ers  and  sports  editor  of  the  Og¬ 
den  Standard- Examiner,  will  cover 
the  Pioneer  League  baseball  train¬ 
ing  activities  at  eight  baseball  club 
camps  this  month.  He  will  travel 
nearly  9.000  miles  on  his  tour. 

He  started  the  treks  back  in 
1939.  the  first  year  of  operation 
of  the  Jack  Halliwell  Pioneer 
League  circuit.  He  will  go  to  Cali¬ 
fornia  and  then  fly  to  Columbia, 
S.  C.,  for  the  camp  of  the  Ogden 
Reds. 

Long  Distance  Speech 

Portland,  Ore. — Dean  Collins, 
Journai  garden  editor  and  a  work¬ 
ing  newspaperman  all  of  his  life, 
bad  a  novel  experience  the  other 
sfternoon  when  he  made  a  12- 
minute  speech,  over  long  distance 


telephone,  to  an  assemblage  of  gar¬ 
den  enthusiasts  in  Binghamton, 
N.  Y. 

Freedom  in  CD  Test 

Trenton,  N.  J. — Reporters  will 
have  full  freedom  for  “the  per¬ 
formance  of  their  duties”  when 
New  Jersey  has  its  first  statewide 
civil  defense  preparedness  test  late 
this  month. 

Robert  J.  Stone,  former  news¬ 
paperman  who  heads  the  informa¬ 
tion  office  of  the  Division  of  Civil 
Defense,  is  largely  responsible  for 
the  rules  which  exempt  newsmen 
from  the  order  to  take  shelter. 

Police  cards  or  CD  identification 
cards  will  be  honored.  Collection 
of  factual  information  by  the  re¬ 
porters  is  deemed  valuable  to  the 
CD  officials.  An  Information  cen¬ 
ter  will  be  operated  at  Newark.  A 
press  headquarters  also  will  be  lo¬ 
cated  there. 

News  from  Home 

Houston  —  Sgt.  Franklin  Reed, 
former  city  staffer  on  the  Houston 
Post,  has  been  giving  graphic  word 
pictures  of  the  war  in  Korea  since 
he  arrived  there  several  months 
ago. 

Now  the  trend  is  reversed.  One 
of  his  recent  columns  is  respon¬ 
sible  for  a  group  of  business 
women  sending  Post  subscriptions 
to  10  Houston  boys  in  Korea. 

Paris  Roster 

Paris — ^The  roster  of  the  Anglo- 
American  Press  Association  of 
Paris  for  1952  lists  119  active 
and  26  associate  memberL  The 
Association  was  founded  in  1907. 

The  Associated  Press  has  nine 
members,  followed  by  the  United 
Press  with  seven,  and  the  Inter¬ 
national  News  Service  with  five. 

The  European  Edition  of  the 
New  York  Herald  Tribune,  printed 
here,  has  13.  Reuters  fibres  with 
five  members  of  its  Paris  bureau. 
■ 

U.  S.>Canada  Pact 
Ends  Campaign 

Boston — A  Canadian  pact  re¬ 
cently  ratified  by  the  United  States 
Senate  to  permit  extradition  and 
prosecution  of  promoters  and  sales¬ 
men  who  are  charged  with  selling 
worthless  or  fraudulent  stocks  in 
this  country  brought  particular 
pleasure  to  B.  J.  Hughes,  financial 
editor  of  the  Boston  Post. 

For  over  two  years  that  paper, 
under  the  byline  of  its  finance 
editor,  had  carried  on  a  campaign 
against  the  operations  of  “high 
pressure  salesmen  and  promoters 
from  Toronto.”  Hughes  pointed 
out  in  a  recent  article  that  these 
men  operated  both  by  mail  and 
telephone.. The  paper,  from  time  to 
time,  gave  official  listings  of  stocks 
and  names  and  addresses  which 
have  been  officially  banned  by  the 
United  States  Post  Office  Depart¬ 
ment. 

Estimated  loss  from  the  so- 
called  “fraudulent  deals”  involves 
10  to  SO  million  dollars  a  year. 


.  {AdvertUement) 

From  where  I  sit 
Joe  Marsh 


Handy’s  Cows — 
^'Tired  But  Happy" 

Handy  Peterson  is  one  person 
around  here  who  really  lives  up  to  his 
name.  Stopped  by  his  fine -looking 
farm  the  other  day  and  watched  his 
cattle  enjoying  the  latest  brainstorm 
he  had— a  back-scratcher. 

What  Handy  did  was  to  cut  a  trac¬ 
tor  tire  in  half — then  he  slid  the  open 
ends  over  the  tops  of  two  posts  set  in 
the  ground — bolting  the  tire  to  the 
posts,  making  the  inside  edges  come 
just  about  the  height  of  a  cow*s  back. 

Handy’s  cattle-scratcher  wasn’t  a 
very  big  idea  as  ideas  go — but  he 
figures  the  happier  his  cows  are  the 
better.  (And  he’ll  probably  get  more 
milk  from  them,  too!) 

From  where  I  sit,  ifs  important  to 
keep  your  eye  on  the  little  things. 
They  add  up.  For  example,  little  differ¬ 
ences  of  opinion  are  important.  You 
may  like  a  milkshake,  my  choice  may 
be  beer — the  difference  may  be  small 
in  itself,  but  the  right  to  have  that 
opinion  is  one  of  the  biggest  things 
in  this  democracy. 


Copyright,  1951,  United  States  Brewers  Foundation 
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Apply  for  your  UHF  Channel  now. 


VITH  DUMONT  TRANSMITTERS 


UHF  at  VHF  prices!  Entirely  new  concept  in  UHF  trans¬ 
mitter  design  results  in  clean,  simple,  circuitry  allowing 
easiest  future  power  increases.  Utilizes  the  new  5KW 
Klystron  with  independent  cavities. 


VITH  DU  MONT  PROGRAMS 


The  Du  Mont  network  is  prepared  to  supply  nationally  famous  stars  and  shows 
via  coaxial  cable,  syndicated  film  service,  or  teletranscription;  the  variety  of 
programs  necessary  to  build  big  audiences. 


VITH  DU  MONT  BUILT  AUDIENCE 


With  new  Telesets  designed  to  receive  various  combinations  of  UHF  and  VHF 
channels,  Du  Mont  is  prepared  to  launch  an  intensive  promotion  campaign, 
through  local  distributors  and  dealers,  to  build  your  UHF  audience. 


See  how  these  three  Du  Mont  operations,  working  together,  can  help  you  to 
make  your  UHF  station  a  success.  Write  for  the  free  booklet  “UHF  —  The  Big 
New  Development  in  Television.’*  Find  out  why  you  can’t  go  wrong  with  Du  Mont. 


Allen  B.  Du  Mont  Laboratories,  Inc.,  1500  Main  Avenue,  Clifton,  N.  J.,  (Dept.  EP  U2) 


The... 

Intertype  Mixer 
is  a  dependable 
PROFIT  MAKER 


It's  Versatile.  A  great  many  hard-to-do  jobs 
become  profitable  business  with  an  Intertype® 
Mixer  line  composing  machine.  It  sets  all  kinds 
of  mixed  composition— text  and  display— for 
grocery  and  department  store  ads,  as  well  as 
classified  listings,  catalog  work,  et  cetera— and 
at  practically  straight  matter  speed . . .  thanks  to 
continuous  distribution. 

Saves  Time/  Saves  Motions.  The  Autospacer 
eliminates  fumbling  and  fussing  with  quads 
and  spacebands.  The  Finger-Flip  Mixer  Shift 
mixes  as  many  as  six  faces  in  the  same  line 
without  changing  magazine  positions.  .  .  .The 


iV* 


/■ 
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no-turn  Autoshift  shifts  magazines  by  power 
instead  of  push. . .  .To  versatility  and  efficiency 
add  year-in,  year-out  dependability  and  you 
will  know  why  an  Intertype  Mixer  is  a  proven 
profit-maker.  Ask  our  salesman  to  tell  you  more 


Set  in  Woveriey,  Lydians,  Futuro  Bold 
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For  PROFITABLE  Typesetting. ..Look  to  Progressiue  INTERTYPE 


Intertype  Corporation,  Brooklyn  2,  Chicago  10,  Los  Angeles  15,  San  Francisco  1 1,  New  Orleans  10,  Boston  10 
In  Canada:  Toronto  Type  Foundry  Co.  Ltd.:  Toronto,  Montreal,  Winnipeg.  Vancouver,  Halifax 


Equipment  Review  Section 


Non-SmuHing  Ink  Is  Mailer  of  CosI; 
Solufion  to  Misling  Due  'In  Year  or  So' 


Smutting  of  ink  on  newspaper 
readers’  hands  or  clothing  can  be 
reduced  considerably,  if  the  indus¬ 
try  is  willing  to  pay  five  to  six 
times  more  than  usual  news  inks 
cost. 

“Application  of  non  -  smutting 
ink  is  an  economic  rather  than  a 
technical  problem,”  Joseph  Curado 
of  Sun  Chemical  Corporation  told 
the  Mid-Atlantic  Newspaper  Me¬ 
chanical  Conference  recently. 

He  predicted  that  inks  which 
materially  reduce  the  misting  prob¬ 
lem  in  pressrooms  will  be  avail¬ 
able  “in  a  year  or  so.” 

Discussing  the  attempts  to  de¬ 
vise  methods  for  quick-setting  ink, 
Mr.  Curado  said: 

Freezing  Method 

“It  is  recognized  that  a  ma¬ 
jority  of  the  problems  that  con¬ 
front  the  graphic  arts  would  dis¬ 
appear  if  we  could  devise  ink 
which  would  convert  from  fluid  to 
solid  instantaneously  on  contact 
with  the  paper. 

“The  most  interesting  of  these 
principles  is  that  of  freezing  which 
was  employed  in  the  case  of  cold- 
set  inks.  This  method  was  ba¬ 
sically  simple  and  did  produce 
beautiful  prints.  It  failed  only 
because  of  the  hopeless  mechanical 
problems  which  arose  when  such 
large  and  complex  machines  as 
news  presses  had  to  be  operated 
at  temperatures  of  240  to  260  de¬ 
grees  Farenheit. 

“It  was  believed  that  the  major 
difficulties  could  be  solved  if  a 
press  were  designed  to  operate 
under  these  conditions.  Such  a 
press  was  constructed  in  connec¬ 
tion  with  the  Manhattan  Project 
Md  was  truly  a  wonderful  realiza¬ 
tion  of  a  gadget-minded  engineer's 
dream.  It  was  a  single  36-inch 
unit  printing  one  side  at  a  maxi¬ 
mum  of  400  feet  per  minute.  It 
was  reported  to  have  cost  be¬ 
tween  $3,000,000-$5, 000,000.  It 
proved  only  that  properly  designed 
printing  equipment  must  be  pro¬ 
hibitively  costly.  No  data  on  use¬ 
ful  life  of  this  press  was  derived 
since  it  was  scrapped  almost  be¬ 
fore  it  was  finished. 

“The  most  practical  fast  method 
of  drying  ink  is  the  heat-set  proc¬ 
ess.  This  is  widely  used  in  the 
printing  of  such  publications  as 
Time,  Life,  Saturday  Evening  Post 
snd  the  like.  Speeds  of  900  to 
MOO  feet  are  common  with  vir¬ 
tually  complete  drying.  Somewhat 
limited  investigation  indicates  that 
this  process  could  be  used  in  the 
production  of  daily  newspapers. 

“Yet  the  inherent  problems  and 
•dvcrse  economics  arc  of  such 


serious  nature  that  it  is  doubtful 
if  any  newspaper  publisher  will 
convert  his  equipment  to  utilize 
this  principle  in  the  near  future. 
The  ovens  required  are  too  bulky 
to  permit  installations  in  standard 
news  presses.  They  are  expensive 
to  buy,  to  operate  and  to  maintain, 
and  inks  suitable  for  the  process 
are  much  higher  in  cost  than  usual 
news  inks. 

Difficulties  in  Steam-Set 

“One  of  the  more  recent  de¬ 
velopments  in  quick  conversion 
from  liquid  to  solid  involves  the 
steam-set  principle.  Application 
of  steam  to  a  freshly  printed  web 
is  much  simpler  and  cheaper  than 
application  of  adequate  heat.  This 
process  is  practical  and  widely 
used  in  the  packaging  field  of  the 
graphic  arts.  Its  possibilities  in 
high-speed  publication  printing 
have  been  quite  thoroughly  ex¬ 
plored  with  far  from  encourag¬ 
ing  results.  Changes  in  newsprint 
and  in  design  of  steam  applicators 
might  reduce  some  of  the  difficul¬ 
ties  but  the  incentive  to  investi¬ 
gate  these  possiblities  is  small. 

“Whereas  steam-setting  is  a  rel¬ 
atively  fast  reaction  it  is  a  little 
too  slow  for  speeds  much  in  excess 
of  600  feet  per  minute.  A  great 
deal  of  experimentation  has  been 
carried  on  in  the  hope  of  speed¬ 
ing  up  this  effect  but  so  far  with¬ 
out  significant  success. 

“Other  means  for  bringing  about 
the  desirably  rapid  conversion 
from  liquid  to  solid  exist  and  a 
number  of  them  have  been  exten¬ 
sively  investigated.  Some  of  these 
have  been  fantastically  impractical 
but  such  considerations  are  no 
deterrent  to  research.” 


EVERYONE  KNOWS  him  around 
a  Mid-Atlantic  conference,  but 
Theodore  A.  Serrill  sets  the  style 
for  identification  purposes.  He’s 
general  manager  of  PNPA  and 
conference  director.  Mrs.  Naomi 
W.  Zaslow  is  the  badge  pinner. 


editor  &  PUBLISHER  for  April  12,  1952 


PARTICIPANTS  in  the  Mid-Atlantic  Newspaper  Mechanical  Con¬ 
ference,  March  20-22  in  Philadeiphia,  came  from  six  states.  It  began 
as  a  joint  Pennsylvania-New  Jersey  conference.  Pictured,  left  to 
right,  are:  Howard  Wagner,  Berwick  (Pa.)  Enterprise;  Earl  T.  Nolte, 
Schenectady  (N.  Y.)  Gazette;  Lloyd  Laurenty,  Schenectady  (N.  Y.) 
Union-Star;  and  Granville  Hutchinson,  Troy  (N.  Y.)  Record  News¬ 
papers. 


Proof  Deadlines 
Spread  Ad  Work 

By  imposing  stringent  deadlines 
for  advertising  proofs,  the  Phila¬ 
delphia  (Pa.)  Inquirer  has  been 
able  to  shift  a  considerable  amount 
of  composition  to  the  day  side  at 
a  rate  advantage. 

The  copy  and  proof  schedule  is 
applicable  to  all  local  display  copy 
set  in  the  Inquirer  composing 
room,  with  one  or  two  exceptions. 
A.  H.  Tolley,  assistant  mechanical 
superintendent,  said: 

“Up  to  the  time  we  introduced 
these  new  deadlines  we  had  taken 
any  new  or  revised  advertising 
copy  received  the  day  before,  and 
sometimes  as  late  as  midnight,  and 
SHOWN  PROOFS  TO  THE  AD¬ 
VERTISERS  AND  AGENCIES 
BY  9  A.M.  THE  NEXT  MORN¬ 
ING. 

“Needless  to  say,  this  super  serv¬ 
ice  dissipated  our  manpower  at  an 
alarming  rate  and  built  up  a  tre¬ 
mendous  amount  of  expensive 
overtime. 

“The  new  deadlines  did  away 
with  overnight  service  on  new  local 
advertising  copy.  Instead,  proofs 
are  not  shown  now  until  the  sec¬ 
ond  morning  following.  In  addi¬ 
tion,  the  time  of  6  p.m.  was  set 
as  the  deadline  for  copy  receipt  to 
insure  delivery  of  proofs  on  the  40 
hours’  service  or  9:30  a.m.  the 
second  morning. 

“Any  copy  received  after  6  p.m. 
has  no  assurance  of  a  definite  de¬ 
livery  time  for  proofs,  only  a  stip¬ 
ulation  that  proofs  will  be  deliv¬ 
ered  as  early  as  possible  on  the 
day  due.  This  arrangement  for 
new  copy  enables  us  to  plan  the 
production  of  advertising  over  24 
hours  rather  than  the  IS  hours  or 
less  previously  at  our  disposal. 

“For  revision  copy,  a  15-hour 
service,  or  9:30  a.m.  next  day,  was 
guaranteed,  provided  that  this  copy 


also  was  received  by  6  p.m.  the 
night  before.  Otherwise  proofs  are 
delivered  as  early  as  possible  the 
next  day.  Schedules  were  pre¬ 
pared  and  presented  to  advertisers 
and  agencies,  including  the  de¬ 
partment  stores.  Compliance  was 
not  automatic,  immediate  or  main¬ 
tained.  We  had  to  do  a  lot  of 
selling;  by  management,  by  our 
advertising  salesmen  and  by  our 
production  offices.  To  maintain 
gains,  regular  policing  is  necessary. 

“We  have  some  teeth  in  these 
schedules;  for  instance,  all  re¬ 
visions  after  the  first  one  are 
charged  for  at  the  rate  of  S3.S0 
per  hour.  Any  Hold  Order  adver¬ 
tisements  which  do  not  run  are 
charged  for  on  the  same  basis. 
All  engravings  ordered  remade  be¬ 
cause  of  advertiser  changes  are 
charged  for  and  any  art  work  in¬ 
volved  in  Hold  Orders  which  die 
on  the  vine  is  also  charged  for.” 

Golden  Jubilee 

William  F.  Heise,  who  started  in 
the  composing  room  of  the  Janes¬ 
ville  (Wis.)  Daily  Gazette  50 
years  ago,  was  presented  with  a 
wrist  watch  by  Sidney  H.  and  Rob¬ 
ert  W.  Bliss,  co-publishers,  in  an 
informal  ceremony  marking  the 
golden  anniversary  of  association. 
Mr.  Heise,  who  still  operates  a 
Linotype  machine  at  the  newspaper 
plant,  has  worked  for  three  gen¬ 
erations  of  the  Bliss  family. 

Missouri  OHiters 

Mike  Creasy,  composing  room 
superintendent  of  the  Columbia 
(Mo.)  Daily  Tribune  has  been 
elected  president  of  the  Missouri 
Newspaper  Mechanical  Confer¬ 
ence.  Vicepresident  is  Marlin 
Smith,  chief  machinist  at  the  St. 
Louis  Globe  -  Democrat.  O.  K. 
Hammitt  of  the  Moberly  (Mo.) 
Moniter-Index  is  secretary-treas¬ 
urer.  The  conference  will  meet 
in  Kansas  City  this  year. 
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EQUIPMENT  REVIEW 

'Production  Economies'  is  Timeiy  Theme 
For  ANPA  Conference  at  San  Francisco 

The  program  for  the  ANPA  ous  phases  of  Industrial  Relations, 
Mechanical  Conference  at  the  presenting  specific  and  usable 
Fairmont  Hotel,  San  Francisco,  material  for  both  small  and  large 
June  9,  10  and  11,  is  built  around  newspaper  plants,  are  scheduled 
the  general  theme  of  “Production  for  the  two  Monday  sessions. 
Economies.”  June  9. 

There  will  be  coverage  of  pre-  The  session  scheduled  for  Tues- 
ventive  maintenance  in  all  depart-  day  afternoon  includes  the  report 
ments.  All  delegates  planning  to  of  the  ANPA  Research  program, 
attend  this  conference  are  urged  A  large  and  comprehensive  ex- 
to  come  prepared  to  submit  and  hibit,  the  first  of  its  kind  scheduled 
discuss  ideas  for  production  econ-  for  the  West  Coast,  will  afford  all 
omies  all  along  the  line,  said  Ver-  delegates  the  opportunity  to  per- 
non  Spitaleri,  manager,  ANPA  sonally  inspect  much  of  the  latest 
Mechanical  Department.  materials  and  equipment  available 

Informative  discussions  on  vari-  for  newspaper  production. 

TENTATIVE  PROGRAM 

TWENTY-FOURTH  ANPA  MECHANICAL  CONFERENCE 

in  conjunction  with 

Sixteenth  Pacific  Newspaper  Mechanical  Conference 
San  Francisco,  Calif. 

MONDAY.  JUNE  9,  10:00  A.M. 

INDUSTRIAL  RELATION'S 

Chairmen : 

John  \V.  Park,  Chicago  (Ill.)  Tribune 

Leo  W.  Shea,  San  Francisco  (Calif.)  Examiner 

Opening  Addresses — 

Leslie  J.  Griner,  Chairman,  ANPA  Mechanical  Committee 
Clyde  E.  Bowen,  Pres.,  Pacific  Newspaper  Mechanical  Conference 

Mechanical  Report — 

Vernon  R.  Spitaleri,  Manager,  ANPA  Mechanical  Department 

Keynote — Industrial  Relations — 

Palmer  Hoyt,  publisher,  Denver  (Colo.)  Post 

Industrial  Relations — 

Edwin  H.  Evers,  vicepresident,  St.  Louis  (Mo.)  Glohe-Dcmocrat 


Teletypc.setter  Panel — 

K.  W.  Tranter,  Mech.  Supt.,  Boston  (Mass.)  Herald  and  Traveler 
A.  Tennyson,  Comp.  Rm.  Supt.,  Los  Angeles  (Calif.)  Times  and  Mirror 
W.  D.  Weigand,  Comp.  Rm.  Fore.,  Glendale  (Calif.)  News-Press 

Column  Width  Reduction — 

Harry  Eybers,  Prod.  Mgr.,  Washington  (D.  C.)  Post  ‘ 

Composing  Room  Oner.ition— General  Discussion —  I 

Discussion  led  by  Harold  Winn,  Mech.  Supt.,  Hollywood  (C^if.)  CitiMen-Stm  f 


TUESDAY.  JUNE  10,  2:00  P.M. 

PRESSROOM 

Chairmen: 

I..even  T.  Deputy,  Dallas  (Tex.)  News 
Edward  Conley,  San  Francisco  (Calif.)  Chronicle 

Ink  Mist  Control — 

H.  Earle  Runion,  Production  Engineers,  Louisville,  Ky. 

Newspaper  Press  Packing 

Pressroom  Operation — General  Discussion — 

Discussion  led  by  Lester  F.  Crebassa,  Press  Supt.,  Seattle  (Wash.)  Times 

ANPA  Research — 

C.  M.  Flint,  Research  Director,  ANPA 


WEDNESDAY.  JUNE  11,  9:00  P.M. 
STEREOTYPE 

Chairmen: 

Charles  R.  McGuire,  Minneapolis  (Minn.)  5for  and  Tribune 
Vance  Bybee,  Ogden  (Utah)  Standard-Examiner 

Stereotype  Techniques — Direct  Pressure  and  Roller — 

Fred  Gross,  Mech.  Supt.,  5oit  Francisco  (Calif.)  Chronicle 

Bista  Overlays — 

Frank  Reilly,  I.^ake  Shore  Electrotype  Co.,  (Thicagu,  Ill. 

New  Saw  Hanger  for  Automatic  Casting  Machines — 

Speaker  from  Wood  Newsi>aper  Machinery  Corp.,  N.  Y.  C. 

Stereotype  Problems — General  Discussion — 

Discussion  led  by  Henry  Messina.  Prod.  Mgr., 

Los  Angeles  (Calif.)  Herald  and  Express 


WEDNESD.iY.  JUNE  11,  2:00  P.M. 

MAILROOM 

Chairmen: 

W.  E.  Gibbons,  Chicago  (Ill.)  Herald-t.4mcrican 
Eugene  Pritchard,  San  Francisco  (Calif.)  Chronicle 

Wiretyer — Nciv  York  Times 

The  Modern  Newspaper  Mailrooin 

Mailrnom  Operation- -General  Discussion- 

Discussion  led  by  Chester  .Xhernathy,  San  Francisco  (Calif.)  Call-Bulletin 


MONDAY.  JUNE  9,  2:00  P.M. 
INDUSTRIAL  RELATIONS— (Continued) 


Chairmen: 

Shields  Johnson,  Roanoke  (Va.)  Times  and  World-News 
Glen  R.  Hutchinson,  Los  Angeles  (Calif.)  Times  and  Mirror 

Industrial  Relations  (Topic  to  be  selected) — 

Paul  Bell,  Los  Angeles  ((^if.)  Times  and  Mirror 

The  Suggestion  System  in  a  Newspaper — 

John  R.  Copeland,  Prod.  Mgr.,  Minneapolis  (Minn.)  Star  &  Tribune 
(Additional  coverage  of  Industrial  Relations  topics  is  being  planned.) 


MONDAY.  JUNE  9.  8:00  P.M. 


ADVERTISING 


Chairmen: 

Joseph  E.  McMullen,  Milwaukee  (Wis.)  Journal 

Ernest  G.  Hedlund,  Klamath  Falls  (Ore.)  Herald  and  News 


Report  of  the  ANPA-AAA.4  Joint  Committee  on  Newspaper  Printing — 

Color  Comics — Ben  Dalgin,  Nesv  York  (N.  Y.)  Times 

Rotogravure — (Speaker  from  advertising  agency  representing  AAAA) 


Using  ROP  Color  Effectively — 

E.  Thomas  McBreen,  J.  Walter  Thompson  Co.,  Chicago,  Ill. 


General  Discussion  - 


ENGRAVING 

West  Coast  ROP  Color  Practices 

You  Can’t  Rewrite  a  Photograph 

Engraving  Problems — General  Discussion — 

Discussion  led  by  Roger  Hicks,  Engr.,  Fore.,  Los  Angeles  (Calif.)  News 


TUESDAY.  JUNE  10,  9:00  A.M. 
COMPOSING  ROOM 


Chairmen : 

Stephen  J.  Lambert,  Brooklyn  (N.  Y.)  Eagle 
A.  F.  Stanley,  Los  Angeles  (Calif.)  News 


NEWSPRINT  HANDLING 


Newsprint  Economies — 

Earl  R.  Weiskittel,  Press  Supt.,  Youngstown  (Ohio)  Vindicator 

Newsprint  Handling  at  the  Milwaukee  Journal — (Movie) 

Overhe.id  Method  of  Newsprint  Handling — 

Leland  S.  Vance,  Business  Mgr.,  Oklahoma  City  (Okla.)  Oklahoman  6r  Ttmet 


$71,  787,000  in  Approved  Newsprint  Projects 

Washington  —  Certificates  of  necessity  for  accelerated  tax 
amortization  for  four  newsprint  facilities,  involving  the  proposed 
investment  of  $71,787,800,  have  been  approved  by  the  Defense 
Production  Administration. 

DPA  reported  the  newsprint  certificates  as  follows: 


Name  of  Company 
and  Location  of 
Facilities 

Bowater  Southern 
Paper  Corp. 
Charleston,  Tenn. 

Amount 
Applied  for 
$51,500,000 

Amount 

Certified 

$47,915,900 

Percentage 

Allowed 

45 

Southland  Paper 
Mills,  Inc. 

Herty,  Texas 

15,040,000 

15,040,000 

45 

West  Tacoma 
Newsprint  Co., 
Stellacoom,  Wash. 

5,000,000 

4,774,000 

45 

Publishers 

Paper  Co. 

Oregon  City,  Ore. 

247,800 

122,200 

40 

62 
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BF  Many  unit-type  Floe  newspaper  presses, 

^  in  use  tliroughout  the  country,  can  readily 

I  |)P  adajjted  for  printing  ROP  color  to  meet 

"  demands  of  today’s  advertisers. 

necessary  additional  color  cylinders, 
duo  ink  rails  and  cylinder  reversing  mechanisms 
can  be  installed  with  a  minimum  of  interruptions  to 
production. 

In  some  instances  publishers  are  increasing  their 
press  capacity  by  adding  new'  units,  equipped  for  color 
production,  to  their  existing  presses. 

Any  publisher,  who  is  considering  the  importance 
of  offering  ROP  color  to  his  advertisers,  is  invited  to  dis¬ 
cuss  with  a  Hoe  representative  the  most  practical  means 
of  providing  the  necessary  facilities. 


910  East  138th  Straat  New  York  54.  N.Y. 


BRANCHES:  BOSTON  •  CHICAGO  •  SAN  FRANCISCO  •  BIRMINGHAM  •  PORTLAND.  ORE. 


EQUIPMENT  REVIEW 

New  Press  Ready 
For  Alomk  Boom 

The  Paducah  (Ky.)  Sun-Demo¬ 
crat  is  completing  a  $250,000  ex¬ 
pansion  program  highlighted  by  a 
48-page  Goss  Universal  press. 

Under  “boomtown”  pressure  be¬ 
cause  of  construction  of  an  atomic 
energy  plant  nearby,  the  paper 
doubled  its  press  capacity.  It  sold, 
through  Goss,  to  the  Tupelo 
(Miss.)  Journal  the  24-page  Du¬ 
plex  tubular  that  had  served  Pa¬ 
ducah  newspapers  for  30  years. 

“We  have  long  planned  for  a 
new  press,”  said  Publisher  Edwin 
J.  Paxton,  “but  the  atomic  plant 
made  it  an  immediate  action  mat¬ 
ter.  Sun  -  Democrat  circulation 
jumped  from  just  over  22,000  in 
December,  1950 — when  the  atomic 


plant  announcement  broke— to  al¬ 
most  28,000  on  Feb.  29,  1952.” 

The  paper  placed  three  units  on 
each  side  of  the  folder  and  left 
room  for  another  unit  when  need¬ 
ed.  The  press  was  set  in  a  new  ad¬ 
dition,  which  also  includes  new 
office  space.  The  press  carries  a 
color  cylinder  and  balloon  former. 

Auxiliary  equipment  includes  a 
Pony  Autoplate  fed  by  a  five-ton 
Goss  pot;  Sta-Hi  Master  Former, 
Master  Router,  and  Even-Temp 
mat  Dryer;  1,000-pound  surface 
combustion,  gas-heated  stereo  pot; 
Premier  Shaver;  and  Nolan  heavy- 
duty  stereo  saw. 

A  2,800-gallon  steel  tank  was 
built  to  feed  ink  automatically  to 
the  new  press. 

Spartan  Mixture 

Wisconsin  Rapids  (Wis.)  Daily 
Tribune  has  installed  a  Linotype 
Mixer  with  14,  18  and  24-point 
Spartan  for  headlines  and  adver¬ 
tising. 


Get  Superior  Quality  While 
Pre*shrinking  with 

Alico  Evenray  Mat  Dryer 


HERE  ARE  SOME  OP  MORE 
THAN  100  USERS: 

Chicago  Daily  News 
Cleveland  Plain  Dealer 
Columbus  Dispatch 
Denver  Post 
Detroit  News 
Houston  Chronicle 
Miami  Herald 
Minneapolis  Star  & 
Tribune 

N.  Y.  World-Telegram 
&  Sun 

N.  Y.  Herald-Tribune 

USERS  REPORT: 

*  Type  appears  sharper 

*  Halftones  cleaner 

*  !*/•  inch  shrinitage  per  page 

*  Less  drying  time 

*  Maximum  depth  of  mould 

retained 

*  Plates  wear  longer 

*  More  depth  in  bowls  of  type 

*  Uniform  drying 


New  Device  Cools 
Plate  in  6  Minutes 

TThe  Portland  (Ore.)  Journal 
has  tested  and  found  satisfactory 
a  new  form  cooler  built  by  two  of 
the  staff  electricians  for  the  stereo¬ 
type  department. 

Under  the  old  system,  it  re¬ 
quired  20  minutes  or  more  to  cool 
each  plate  for  a  color  ad  or  mag¬ 
azine  picture  using  several  colors. 
At  that,  the  time  involved  was 
shorter  in  Portland  than  in  locali¬ 
ties  which  do  not  have  as  naturally 
cold  water.  Tap  water  in  Portland 
runs  about  55  to  60  degrees  most 
of  the  year. 

With  the  new  plate-cooling  sys¬ 
tem,  a  plate  can  be  cooled  from 
around  300  degrees  to  workable 
temperature  in  about  six  minutes. 

TTie  Journal  electricians,  Her¬ 
man  Greenburg  and  Oscar  Olson, 
worked  for  many  months  on  the 
idea  of  a  faster  cooling  process 
and  came  up  with  what  they  call 
the  Greenson  Form  Cooler.  It 
uses  refrigeration  and  occupies 
little  more  space  than  a  medium- 
size  home  refrigerator. 

The  Greenson  Form  Cooler  has 
been  patented  by  Greenburg  and 
Olson.  Through  arrangements  with 
a  local  foundry  and  a  refrigera¬ 
tion  manufacturing  plant,  models 
can  be  built  to  suit  the  specifica¬ 
tions  of  any  newspaper  plant. 
Features  such  as  automatic  or  hot 
gas  defrosting  and  time  clock  op¬ 
eration  can  be  added. 


RIT  Scholarship 

The  Call-Chronicle  Foundation 
of  Allentown,  Pa.,  has  established 
a  scholarship  in  printing  and  the 
graphic  arts  so  that  a  vocational 
school  student  in  Allentown  High 
School  can  continue  his  technical 
training  at  the  Rochester  (N.  Y.) 
Institute  of  Technology. 


Paul  Mitchel  (left),  night  stereotype 
foreman  of  the  Portland  Journ^ 
and  Oscar  Olson,  Journal  elec¬ 
trician  who  has  perfected  a  new 
form-cooling  machine  for  stereo¬ 
type  use. 

Rawlins  Daily  Times 
Occupies  New  PlanI 

Formal  opening  of  the  $150,0(X) 
Times  Building,  home  of  the  Raw¬ 
lins  (Wyo.)  Daily  Times  and 
Times  Stationers,  took  place  April 
4,  with  more  than  2,500  persons 
visiting  the  modem  plant  for  cere¬ 
monies  that  ran  from  2  p.m.  un¬ 
til  the  morning  tabloid’s  press¬ 
time  at  II  p.m. 

Construction  of  the  building 
was  commenced  nearly  a  year  ago. 
The  building  is  of  concrete,  steel 
and  brick.  It  .is  60  feet  wide  and 
132  feet  deep.  A  40  x  60  base¬ 
ment  provides  a  modem  steam 
heating  plant  and  ample  room  for 
surplus  storage. 

A  40-page  Goss  rotary  press  has 
been  installed  in  the  rear  of  the 
building  and  all  operations  are  on 
the  ground  floor.  There  is  room 
to  store  two  carloads  of  newsprint. 

Planl's  Dilfusion 


Leonard,  MS,  Dies  Well  Reduces  Taxes 


Kenneth  A.  Leonard,  44,  me¬ 
chanical  superintendent  of  the 
Poughkeepsie  (N.  Y.)  Newspapers, 
Inc.,  died  March  23. 


EVENRAY’S  original  and  new  principle  in  infra-red  drying  uses  ! 
patented  gold  reflectors  plus  effective  air  circulation  which  pro¬ 
vides  unrestricted  escape  for  moisture.  That's  why  you  get  faster, 
more  uniform  drying  with  improved  reproduction. 

ALICO  y  INC.  West  Springfield,  Mass. 


WHAT  DO 
THEY/^fe?  ;&Y0U 

Just  a  minor  mechanical  Vf 
iradxet?  That’s  an  uneco-  • 
nomical  way  to  look  at  it.  No  * 

.  .  .  not  Just  frames  to  lock 
up  your  forms. 

They  are  necessary,  accurate 
equipment.  Correct  chases 
mean  savinir  of  time,  of 
money,  and  perfect  mats.  Ask 
any  mechanical  ensineer. 


A  130-foot-deep  diffusion  well 
in  the  Brooklyn  Plant  Annex  of 
the  New  York  News  will  save 
water  used  in  the  Roto  Engraving 
Department’s  air-conditioning  sys¬ 
tem  and  for  cooling  stereo  plates. 
The  water  comes  from  two  pro¬ 
ducing  wells  that  have  served  the 
plant  for  more  than  25  years.  Tax 
savings  will  pay  for  the  diffusion 
well,  it  is  figured. 

Mainlenante  Guide 

The  first  edition  of  the  Mainte¬ 
nance  Check  List  for  Linecasting 
Machines,  by  Thomas  H.  Bell,  has 
just  been  published  by  the  Lino¬ 
type  School  at  Missouri  School  of 
Journalism. 


No  Column  Rules 

The  Hamilton  (Ont.)  Spectator 
has  changed  the  format  of  its  edi- 
torial  and  society  pages,  eliminat- 
■IHBUHH  ing  column  rules. 
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New  Dick  labeler 
IsSemi-Aulomalic 


EQUIPMENT  REVIEW 


Plaslic  Cuts  Fill 
Readyprinl  Gap 


Mailer,  Buffalo,  N.  Y.,  manufac¬ 
turers  of  mailing  equipment. 

This  new,  semi-automatic,  light¬ 
weight  Dick  Labeler,  designed  for 
roll  strips  of  addresses  used  on 
newspapers  and  similar  material 
up  to  10,000  per  hour,  eliminates 
the  necessity  of  center  hole  per¬ 
forations  and  permits  operation  by 
inexperienced  personnel. 

Dick  Labelers  apply  paste,  move 
address  strip  forward  the  exact 
distance  of  the  label,  cut  it  off 
and  stamp  it  in  position.  All  the 
The  model  is  approximately  35  inches  long  by  9  inches  operator  does  is  simply  lower  the 

■■  . . .  ■  front  of  the  Dick  Labeler  by  a 

slight  wrist  movement  onto  the 
spot  for  the  label  and  it  is  pasted 
in  position. 

Some  papers,  such  as  the  On- 

will  April,  according  to  a  first  quarter  eonta  (N.  Y.)  Star,  have  ’placed  Uawa  FHlflOlll 

statement  by  Fairchild  Camera  and  the  Scan-a-graver  in  the  service  of  PIUIw  LlllilClII  JllUp 

“  .  .  advertisers.  According  to  Ray-  The  Lebanon  (Ore.)  Express 

allow  them  to  capitalize  on  local  turers  of  the  machine  which  was  mond  Clark,  advertising  manager  has  increased  shop  efficiency  and 
pictures — both  for  local  reader  in-  first  marketed  in  February,  1949.  of  Bresee’s  store  in  Oneonta,  pic-  reduced  production  costs  through 
terest  and  for  the  benefit  of  adver-  Harry  Ellis,  Jr.,  sales  manager,  tures  in  advertising  are  more  the  installation  of  a  Hammond 
tisers.”  said  this  represents  an  increase  of  profitable  than  mats.  electric  Easy-Kaster,  Morrison 

To  commemorate  the  end  of  the  62  per  cent  over  last  April.  Slug  Stripper  and  B  &  N  Strip 

Readyprint  era,  the  Alliance  repro-  Retail  advertisers,  too,  have  be-  Tav a||;|  AflAnlPfl  Caster.  The  paper  has  also 

duced,  in  four  two-column  plastic  come  interested  in  the  machine  vUIUllCI  AUv|llvU  changed  from  type-hi  to  shell 

cuts,  the  four  pages  of  its  original  which  allows  them  to  speed  up  the  The  Tulsa  (Okla.)  World  is  now  casts.  Bob  Hayden  is  publisher 

issue.  production  of  halftones  for  adver-  set  in  7'/4-point  Corona  on  an  and  C.  L.  Connor  is  shop  superin- 

More  than  800  Scan-a-gravers  tising  illustrations.  8-point  slug.  tendent. 


June  28.  1879,  Publisher  M.  F.  ^  GIFT  from  R.  Hoc  &  Co.  to  P.  L.  Jackson,  publisher  of  the  Port- 
Crommer  wrote:  “This  necessi-  |ai,(]  (Ore.)  Journal  is  a  V4-inch  scale  model  of  the  Journal’s  16-unit 
tates  a  complete  change  in  the  me-  Hoc  press, 
chanical  structure.”  high.  Maureen  .Matsen,  secretory  to  William  W.  Knight,  general  man- 

Mrs.  Helen  Sapp,  owner  of  ager  of  the  Journal,  is  shown  arranging  the  24  “model”  pressmen 
Newspaper  Service  at  Bryan,  Ohio,  which  accompanied  the  press, 

which  supplies  halftones  made  on 

the  Scan-a-graver,  said:  “While  will  be  under  lease  by  the  end  of 
many  weekly  newspapers 
greatly  miss  Readyprint,  the  new 

and  less  expensive  plastic  cuts  will  Instrument  Corporation,  manufac- 
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with  the  6-W  Pneumatic  Drop 

No  more  bulling  ton-rolls  of  newsprint  from  truck  to 
storage,  or  storage  to  pressroom.  For  a  Gifford-Wood 
Pneumatic  Drop  handles  a  roll  through  a  15'  drop 
smoothly,  easily,  cushioned  on  air— without  danger  to 
employees  or  damage  to  paper. 

The  roll  is  simply  fed  on  to  floor-level  lowering  carriage 
which  eases  it  to  basement  level  for  storage  in  seconds— 
speed  of  descent  controllable  by  valve;  carriage  return  to 
load  position  automatic.’ The  least  expensive  lowering 
unit  ever  manufactured— used  by  leading  printers  and 
publishers  throughout  the  country. 

Gifford- Wood  also  manufactures  electric  roll-handling 
units  for  raising  and  lowering,  sis  well  sis  complete  engi¬ 
neered  conveying  systems  for  paper  stock,  stereos,  mail 
sacks,  other  printing  plant  items.  For  specialized  help  in 
solving  your  problem,  write  today, without  obligation,  to: 
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ARCHITECTS 


EQUIPMENT  REVIEW 


Engineer  Changes 
Prinling  Methods 


5^8'ln(h  Gutter 
Saves  Newsprint 


21  Wallaslar  Bundler 
Installations  listed 


A  difficult  excavation  job  has 
retarded  the  erection  of  a  two- 
story  building  for  the  Ottawa 
(Ont.)  Citizen’s  mechanical  de¬ 
partments.  However,  work  is 
under  way  on  the  steel  frame. 
Main  feature  of  the  new  annex 
will  be  the  pressroom  where  a 
modern  high-speed  press  will  be 
installed. 


2  Veterans  Retire 


been  announced.  Louis  W.  Foley,  Rill  rflEtfarfl  IjAafl 
compositor,  spent  more  than  32 

years  at  the  paper.  Alexander  F.  William  K.  Edward,  48,  a  Mer- 
McCaffrey  worked  as  a  floorman  genthaler  Linotype  Company  pro¬ 
in  the  ad  allev  duction  engineer  in  the  New  York 

alley. 

fhArfoll  In  Flnrifla  fering  a  heart  attack. 


THE  MILWAUKEE  JOURNAL 
Milwaukea,  Wis. 

ST.  LOUIS  STAR  TIMES 
St.  Louis,  Mo. 

THE  DAILY  OKLAHOMAN 
Oklahoma  City,  Okla. 

OUR  MOCHURI  ON  RIQUIST 

MORTON  L.  PIREIRA  &  ASSOCIAHS 

ENGINEERS  AND  ARCHITECTS 
too  West  Monroe  Building,  Chicago  3,  lllinoia 


Donnell  F.  Shorten,  mechanical  nOHfOW  RrnnlrC  HlAC 
superintendent  of  the  Asbury  Park  l^vVIwf  UlwvlU  l/lvJ 
(N.  J.)  Press  since  1949,  has  re-  Dewey  Hopson  Brooks,  Sr., 
signed  that  job  to  become  mechan-  foreman  of  the  Kittanning  (Pa.) 
ical  superintendent  of  the  St,  Pe-  Leader-Times  mechanical  deparr- 
tersburg  (Fla.)  Times.  ment,  died  March  23. 
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EQUIPMENT  REVIEW 

'Aulowhirl'  Hangar 
On  Wood  Autoplale 

As  the  result  of  a  research  proj¬ 
ect,  the  Wood  Newspaper  Machin¬ 
ery  Corp.  of  Plainfield,  N.  J.,  has 
placed  on  the  market  an  improved 
type  of  Saw  Hangar  named  “Auto¬ 
whirl.” 

Heretofore,  saw  chips  have  cre¬ 
ated  a  disposal  problem  due  to 
clogging  of  hangar  passageway 
and  the  accumulation  of  chips  on 
the  front  plate.  Wood  engineers 
found  the  solution  to  these  con¬ 
ditions  and,  at  the  same  time,  pro¬ 
vided  increased  efficiency  by  per¬ 
fecting  a  new  type  housing  which 
deflects  the  saw  chips  into  a  spe¬ 
cially  designed  chute. 

Among  the  advantages  claimed 
for  the  new  Wood  Saw  Hangar 
are: 

1 —  Elimination  of  chips  which 
drop  on  the  front  plate  and 
also  adhere  to  subsequent 
stereotype  plates. 

2 —  With  present  type  saw  hang¬ 
ars,  hot  chips  often  fly  past 
the  guards  and  hangars.  The 
new  saw  hangar  overcomes 
this  difficulty. 

? — Clogging  of  chip  passageway 
is  prevented. 

4 — Prevents  occasional  hot  chips 


Wichita  Eagle  Adds 
4-Unit  Hoe  Press 

The  80-year-old  Wichita  (Kan.) 
Eagle,  first  published  by  Col.  M. 
M.  Murdock  on  a  Washington 
hand-press,  has  ordered  a  four- 
unit  Hoe  color  convertible  press 
for  installation  by  Fall.  It  will 
double  the  paper’s  press  capacity. 


Wood  Net  Profit 

In  five  months  ended  Nov.  30, 
1950,  the  Wood  Newspaper  Ma¬ 
chinery  Corp.  made  a  net  profit  of 
$150,865  on  net  sales  of  $1,872,- 
246,  or  $1.01  a  share  on  149,352 
shares  of  capital  stock. 

Ideal  in  Ailania 

Ideal  Roller  &  Manufacturing 
Company  has  established  a  new 
Southern  sales  office  at  603  Park¬ 
way  Drive,  N.E.,  Atlanta,  John  R. 
MeStatts,  in  charge  of  the  new 
branch,  will  be  assisted  by  Robert 
C.  Fuller,  Jr. _ 

from  sticking  to  surface 
of  halftones,  showing  up  as 
dark  spots  with  white  border 
on  the  printed  pages. 

5 —  Prevents  dust  from  collect¬ 
ing  on  inside  casting  box  roll 
tracks. 

6 —  Gives  mechanic  more  room 
in  which  to  set  the  saw  at 
proper  distance  from  cylin¬ 
der. 


Speedy  Flal-Bed 
Press  Developed 

Development  of  a  flat  -  bed 
printing  press  described  as  the 
fastest  in  the  world  has  been  an¬ 
nounced  by  W.  G.  Montgomery, 
Marietta,  O.,  former  president  of 
the  Miller  Printing  Machinery 
Co. 

Mr.  Montgomery  developed  the 
new  press,  called  the  Montimatic, 
as  a  private  venture  since  he  re¬ 
tired  from  the  Miller  Co.  about 
five  years  ago.  Patents  are  pend¬ 
ing. 

Because  of  defense  restrictions 
on  certain  materials  and  meals, 
orders  cannot  be  accepted  at 
present.  First  in  production  will 
be  a  two-color  press  printing  up 
to  a  22-inch  28-inch  sheet, 
with  a  21V4-inch  by  28-inch  form, 
permitting  bleed  printing  of  a 
full  21-inch  by  28-inoh  sheet.  The 
press  is  designed  for  a  maximum 
speed  of  8,000  sheets  per  hour, 
with  a  total  of  16,000  impressions 
per  hour  on  a  two-oolor  run. 

“When  available,  the  Monti¬ 
matic  will  place  the  average  print¬ 
er  in  a  strong  position  to  compete 
successfully  with  rotary  presses, 
even  on  long  runs,  because  of  its 
greater  speed,  faster  make-ready 
and  getaway,  fewer  plates  per  job 
in  most  cases,  and  a  much  lower 


investment  and  overneaJ,”  Mr. 
Montgomery  said. 

“Jobs  can  be  well  underway  at 
low  cost  before  preparatory  work 
on  a  rotary  press  is  much  more 
than  started.  No  curved  plates  are 
necessary.  The  low  operating  cost 
will  also  enable  the  user  to  widen 
his  market  by  reaching  out  for 
work  now  done  by  other  proces¬ 
ses,  such  as  offset  and  gravure.” 

Mllthell  In  New  Job 

Laurence  B.  Mitchell,  formerly 
foreman  of  the  Middletown  (N. 
Y.)  Times -Herald  composing 
room,  recently  left  to  become  su¬ 
perintendent  of  printing  for  the 
Walden  Printing  Co.,  which  pub¬ 
lishes  a  weekly  newspaper  and 
operates  a  large  commercial  print¬ 
ing  shop. 

(oos  Bay  Project 

Times,  Inc.,  which  owns  Coos 
Bay  (Ore.)  Times,  has  acquired 
several  lots,  and  plans  to  construct 
a  100  X  100-foot  publishing  plant, 
Editor-Publisher  Sheldon  F.  Sac- 
kett  has  announced.  A  16-page 
new  Goss  press  is  in  storage. 

Universal  Installed 

The  Manchester  (Conn.)  Eve¬ 
ning  Herald  has  installed  a  new 
Goss  Universal  press. 
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The  STAR  QUADDER  first  introduced  the 
ELECTRO-PUMP  STOP  three  years  ago. 
Shown  here  is  the  improved  left  hand  vise 
jaw  and  safety  switch  which  is  the  heart  of 
the  ELECTRO-PUMP  STOP. 

Write  for 

further  information. 
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EQUIPMENT  REVIEW 


Belter  Newspaper  Reprodudion 
Obtainable  with  Agency  Cooperation 


“For  every  so-called  gripe  that 
the  pressures  of  deadlines  magnify 
in  our  own  eyes,  we  are  not  un¬ 
aware  of  the  steady  routine  flow 
of  fine  material  from  your  hands.” 

That  was  the  conclusion  of  his 
talk  but  it  also  was  the  theme 
that  ran  through  his  remarks  as 
Joseph  G.  Elliott  of  the  Philadel¬ 
phia  (Pa.)  Bulletin  production 
staff  spoke  to  the  Advertising 
Production  Club  of  Philadelphia 
recently. 

Here  are  some  of  the  highlights 
of  the  address: 

“Exchange  of  viewpoints,  un¬ 
derstanding  and  cooperation  be¬ 
tween  agency  and  newspaper  pro¬ 
duction  men  can  result  in  only 
one  thing,  better  reproduction. 
My  purpose  is  to  solicit  your  help 
and  to  offer  ours. 


2,723  Plates  for  Day 
“On  Oct.  25  the  Evening  Bul¬ 
letin  published  a  60-page  news¬ 
paper.  It  is  a  good  average  size 
for  a  metropolitan  daily.  Seven 
hundred  and  fifty  thousand  copies, 
a  total  of  45  million  page  impres¬ 
sions,  were  printed  and  delivered 
to  the  readers  in  eight  hours.  It 
may  be  interesting  to  note  that  a 
web  of  paper  four  pages  wide 
traveled  approximately  4,000 
miles  through  our  presses. 

“The  edition  was  printed  on  17 
presses  of  three  and  three-quarter 
units  each.  Each  unit  carries  16 
press  plates.  The  total  press 
plates  involved  for  any  one  edi¬ 
tion  was  1,020.  We  print  six  edi¬ 
tions  on  each  of  which  editorial 
lifts  are  made.  On  this  day  we 
made  97  lifts  involving  1,703  ad¬ 
ditional  plates.  For  the  entire 
run  we  cast  2,723  press  plates 
from  over  200  different  mats. 

“Good  reproduction  of  illustra¬ 
tions  begins  with  the  artist  and 
the  photographer,  not  with  the  en¬ 
graver.  No  engraver  can  intro¬ 
duce  qualities  into  his  plate  which 
do  not  exist  in  the  original  copy. 
“The  essential  requirement  of 


newspaper  halftone  art  is  that  it 
possess  contrast.  This  does  not 
mean  that  the  drawing  or  photo¬ 
graph  should  contain  only  strong 
black  shadows  and  chalky  high¬ 
lights,  with  little  or  no  middle 
tones.  What  is  needed  is  good 
total  separation  throughout,  so 
that,  for  instance,  you  are  not  de¬ 
pending  on  a  10%  off  black  to 
show  up  against  an  area  of  solid 
black  to  create  form  in  the  sub¬ 
ject.  Contrast  is  necessary  be¬ 
cause  65-screen  photoengraving 
can  produce  only  about  60%  tone 
range.  This  is  further  reduced  in 
the  stereotyping  processes,  by  the 
grayness  of  newspaper  ink,  the 
yellowness  of  newsprint  and  the 
fact  that  there  is  no  such  thing 
as  an  absolute  solid  black  in 
newspaper  impression. 

Two  Delicate  Lines 
“The  greatest  failure  of  line 
drawings  to  reproduce  with  satis¬ 
factory  results  occurs  when  the 
artist  renders  in  too  delicate  lines 
placed  too  close  together.  Hair¬ 
lines  which  do  manage  to  survive 
the  stereotyping  process  usually 
emerge  twice  their  original  thick¬ 
ness,  and  white  lines  in  reverse 
areas  have  an  unhappy  habit  of 
disappearing  altogether.  The  cur¬ 
rent  vogue  for  delicate  renderings 
of  jewelry  against  solid  or  near 
solid  backgrounds  is  the  most  un¬ 
fortunate  technique  yet  devised  to 
plague  newspaper  production  men 
and  to  restrict  the  sale  of  jewelry, 
“Selection  and  use  of  type  to 
take  advantage  of  newspaper  con¬ 
ditions  is  a  topic  that  would  re¬ 
quire  hours  to  cover  thoroughly. 
The  insistence  of  layout  men  to 
submerge  small-sized  type  in  ben- 
day  areas  and  to  use  hairline  serif 
faces  in  reverse  areas  stand  out 
in  my  mind  as  the  most  widely 
practiced  follies.  Most  type  eight 
points  or  over  in  size  will  repro¬ 
duce  well  in  newspapers,  the  ex¬ 
ception  being  those  faces  in  small 
sizes  in  which  the  bowls  of  the 


You’ve  never  seen  a  finer 
news  roller  than  IDEAL’S  DX! 


★  Gives  snap  to  your  halftones. 

★  Peps  up  your  classified  ads. 

★  Prints  dense  blacks  uniformly. 


Try  them  on  your  own  press 
and  get  years  of  satisfying  service 


characters  are  too  small  to  permit 
stereotyping  depth. 

Depth  of  Etch 

“Provided  that  art  is  iwoperly 
designed,  the  matter  of  engraving 
centers  principally  on  cleanness 
and  depth  of  etch.  The  many  re¬ 
movals  between  the  original  plate 
and  the  press  plate,  each  result¬ 
ing  in  loss  of  depth,  place  addi¬ 
tional  demands  on  the  original  in 
this  respect.  The  ANPA-AAA 
committee  recommends  engraving 
line  copy  to  25  one-thousandths 
inches  and  routing  to  40  one- 
thousandths  with  special  attention 
to  the  removal  of  all  shoulders. 
Halftones,  where  molded  dupli¬ 
cates  are  planned,  should  be 
etched  to  a  depth  of  seven  to 
eight  one-thousandths  in  highlight 
areas,  four  and  one-half  to  five 
one-thousandths  in  middle  tones 
and  two  and  one-half  to  three  and 
one-half  one-thousandths  in  shad¬ 


'Permanent  Job' 
Vacated  for  Youth 


ow  areas. 


IDEAL  ROLLER  &  MANUFACTURING  CO. 


Huntington  Park,  Calif,  Chicago  8,  Illinois  Long  Island  City  1 ,  N.Y. 


“On  the  subject  of  duplicate 
materials  the  briefest  commentary 
would  be.  Maintain  the  Depth. 
At  the  Bulletin  we  evaluate  dupli¬ 
cate  material  as  follows:  first 
choice,  electros;  second  choice, 
plastics;  third  choice,  baked  mats; 
with  stereotypes  and  rolled  mats 
the  least  dependable. 

“We  believe  that  plastics  are  at 
least  the  equal  of  electros  in  half¬ 
tone  areas  but  the  difficulty  of 
routing  and  tooling  them  renders 
them  less  desirable  than  electros 
for  line  copy,  where  shoulders  are 
too  frequently  left  in  the  pattern. 

Material  Inspection 

“At  the  Bulletin  we  have  quali¬ 
fied  personnel  charged  with  the 
inspection  on  receipt  of  all  plates 
and  mats  to  evaluate  their  condi¬ 
tion.  When  a  plate  or  mat  ap¬ 
pears  unsatisfactory  we  notify  the 
manufacturer  or  the  agency  and 
request  new  material.  However, 
this  system  of  check  cannot  assure 
100%  elimination  of  all  defective 
plates  for  two  principal  reasons. 
First,  material  is  often  received 
too  close  to  the  deadline  to  do 
anything  about  it  except  to  re¬ 
engrave  from  reproduction  proofs, 
which  we  frequently  do  in  these 
cases.  Second,  in  the  case  of 
mats,  there  is  no  positive  method 
available  to  us  for  determining 
the  depth  in  a  mat.  The  obvi¬ 
ously  bad  ones  can  be  spotted  by 
the  eye.  The  troublemakers  are 
those  borderline  cases  which  look 
all  right  but  which,  on  casting, 
prove  to  meet  less  than  minimum 
requirement  for  clean  printing. 
Most  of  our  printing  complaints 
result  from  this  one  source  and 
frequently  lead  to  controversial 
discussion  as  to  where  the  re¬ 
sponsibility  lies.  We  make  every 
effort  to  ferret  out  these  offenders 
before  publication,  but  in  the  fi¬ 
nal  analysis  responsibility  must 
rest  with  the  agency. 

Allowing  for  Shrinkage 
“There  are  two  other  things  I 
would  like  to  add  on  this  subject. 
One,  the  failure  to  allow  for 
stereotyping  shrinkage  in  the 


Louis  Bennett 


On  April  1,  Louis  Bennett,  67, 
veteran  of  the  Duluth  (Minn.) 
News-Tribune  and  Herald  com¬ 
posing  room  closed  out  a  53-year 
record  of  employment  which  made 
him  the  oldest  employe  in  point 
of  service. 

Mr.  Bennett  called  it  “30”  by 
declaring:  “They  told  me  the  job 
was  permanent  when  I  started  in 
1899,  but  there  are  a  lot  of  young 
men  around  here  who  need  a  rec¬ 
ord  to  shoot  at  so  I’m  pulling  my 
card.” 

A  native  of  Manchester,  Eng., 
he  came  to  the  U.  S.  with  his 
mother  when  he  was  2.  At  14, 
he  walked  into  the  old  Herald 
building  in  Duluth  and  got  a  job 
as  “printer’s  devil.”  He  joined  the 
Typographical  Union  in  1903. 

The  veteran  printer  has  held 
such  positions  as  composing  room 
foreman  and  composing  room  su¬ 
perintendent.  He  was  composing 
room  superintendent  until  1937, 
when  the  Herald  and  News-Trib¬ 
une  were  purchased  by  Northwest 
Publications,  Inc.,  the  present 
owners. 


measurement  of  the  plate.  Most 
newspapers  cast  their  press  plates 
from  cold  rolled  mats  in  which 
there  is  an  unavoidable  and  vari¬ 
able  shrinkage  factor.  Ads  should 
be  made  up  to  compensate  for 
this  so  that  they  will  print  at 
the  ordered-in  depth.  This  factor 
differs  from  newspaper  to  news¬ 
paper  but  I  believe  that  if  you 
add  one  agate  line  for  every  fifty 
of  ordered  depth  you  will  never 
be  over  in  the  printed  size.  At 
the  Bulletin  our  factor  is  roughly 
one  for  40. 

“On  this  same  subject  of  sia 
we  frequently  receive  material 
which  is  made  up  wider  than  our 
column  width.  The  12-pica  col¬ 
umn  is  fairly  standard,  but  there 
are  some  newspapers  using  a  nar¬ 
rower  measure.  When  preparing 
material  for  a  national  schedule 
it  appears  wisest  to  me  to  work 
to  the  size  of  the  narrowest  col¬ 
umn  on  the  schedule.  Nothing  ’ 
can  be  done  with  an  oversize  | 
electro  or  plastic  plate  except  to 
re-engrave  it,  with  possible  varia¬ 
tion  in  tone  and  depth.”  I 
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Cuban  Leader 
In  U.  S.  Amity 
Assails  Press 

By  D.  D.  Bonofede 

Havana — Herminio  Portell  Vila, 
author,  historian,  and  head  of  the 
Cuban-American  Cultural  Insti¬ 
tute,  in  a  recent  article  published 
in  Bohemia,  Cuba’s  most  widely 
read  weekly  magazine,  claims  “the 
greater  part  of  U.  S.  newspaper¬ 
men  do  not  even  know  their  own 
country  well”  and  that  they  fail 
to  honor  the  national  traditions  of 
any  other  country  of  which  they 
may  be  writing. 

It  is  believed  reports  of  the 
March  10  coup  d’etat  prompted 
Portell  Vila  to  make  his  stinging 
criticism.  Of  that  he  says,  “The 
coup  d’etat  has  motivated  or  has 
served  as  an  excuse  for  many 
things,  one  of  them  being  the  pub¬ 
licity  which  the  American  news¬ 
papers  and  newspapermen  have 
given  Cuba  and  the  Cubans,  which 
has  been  publicity  of  the  worst 
taste,  gross,  false  and  in  a  manner 
not  deserved  by  this  country  which 
has  a  friendship  of  centuries  with 
the  United  States.” 

Stopped  by  Nothing 
Elaborating  on  U.  S.  newsmen 
he  says  “.  .  .  with  certain  excep¬ 
tions  (they)  do  not  recognize  geog¬ 
raphy,  history,  languages,  political 
institutions,  economic  organization 
or  economic  development  of  other 
countries.  They  depend  on  refer¬ 
ence  works,  almost  always  super¬ 
ficial,  and  with  these  they  obtain 
the  elemental  facts  which  in  the 
jargon  of  the  profession  is  called 
background’  or  basic  information. 

‘To  this  they  add  observations 
made  at  first  or  second  hand,  two 
or  three  anecdotes  of  dubious 
truth  and  sometimes  in  worst  taste, 
pd  a  censurable  frivolity  which 
is  not  stopped  by  anything,  not  by 
the  most  sacred  of  the  national 
traditions  of  the  country  which 
is  being  written  about,  not  by  the 
dignity  of  a  man  to  be  doubly 
honored  in  his  misfortune,  not  by 
the  respect  which  their  own  read¬ 
ers  in  the  United  States  deserve.” 
Columnists  in  Doghouse 
Of  Columnists  Ed  Sullivan, 
Walter  Winchell,  Dan  Parker,  and 
Drew  Pearson,  Portell  Vila  says, 
“'And  what  do  these  men  and  their 
comrades  know?  Well,  two  or 
three  superficial  impressions,  mixed 
with  one  or  two  facts  from  ‘Infor¬ 
mation,  Please,’  or  the  ‘World  Al¬ 
manac,'  and  all  seasoned  with  a 
commentary  which  pretends  to  be 
vain  and  keen  and  which  reaches 
the  limits  of  national  insult. 

“When  Walter  Winchell  says 
•hat  Elliott  Roosevelt,  the  least  re¬ 
spectable  of  the  sons  of  the  late 
Resident  Roosevelt  and  the  one 
who  gave  him  the  most  headaches, 
®  going  to  be  named  chief  of  Cu- 
pan  military  aviation  because  he 
“an  ‘intimate’  friend  of  Batista, 
be  knowingly  tells  a  lie.  Of  course. 


he  knows  that  such  a  thing  is  im¬ 
possible,  but  this  matters  little  to 
him;  what  he  wants  is  to  say 
something  flashy  which  will  catch 
the  attention  of  readers  and  radio 
listeners  as  irresponsible  as  he  is, 
and  that  is  all  that  matters  to  him. 

“Sullivan  depicts  us  as  a  nation 
of  robbers  of  public  funds,  of 
bloody  battles  ...  of  police  chiefs 
who  Idll  vagabonds  to  prevent  their 
becoming  crooks,  of  hotels  whose 
walls  are  perforated  by  machine- 
gun  bullets  fired  in  ‘periodic  re¬ 
volts,’  and  of  incompetent  poli¬ 
ticians  who  squander  fortunes.” 

In  direct  reference  to  Edward 
Scott,  Havana  Post  columnist, 
Portell  Vila  says  of  a  recent  col¬ 
umn: 

“The  newspaperman  begins  by 
being  surprised  that  a  Cuban  sol¬ 
dier  was  red-headed  and  freckled, 
as  if  he  were  Irish.  That  obser¬ 
vation  is  typical,  because  it  shows 
that  that  newspaperman,  coming 
from  one  of  the  most  mixed  coun¬ 
tries  on  earth  and  in  which  there 
cannot  be  determined  any  ‘na¬ 
tional’  type,  had  the  idea  that  a 
sentinel  at  Military  City  should 
be  a  ‘Zulu,’  an  Indian,  or  a  gypsy 
with  a  lemon  colored  handkerchief 
around  his  neck.” 

(Portell  Vila  errs  in  referring  to 
Scott  as  an  American,  as  he  is  a 
New  Zealander.) 

The  Cuban-American  Cultural 
Institute  which  Portell  Vila  heads 
is  an  organization,  which  with 
U.  S.  aid,  seeks  to  foster  better 
understanding  and  closer  relations 
between  Cuba  and  the  U  .S. 

■ 

Contest  Provides 
Art  for  Calendar 

Milwaukee,  Wis.  —  A  total  of 
1,262  entries  were  received  by  the 
Milwaukee  Journal  from  high 
school  pupils  of  123  schools  in  81 
Wisconsin  cities  in  its  eighth  an¬ 
nual  calendar  art  competition. 

Six  first  prize  winning  paintings 
have  been  selected  and  each  of  the 
artists  will  receive  a  $100  U.  S. 
Defense  Bond  and  a  blue  ribbon. 
The  first  prize  entries  will  be  re¬ 
produced  in  full  color  on  the  six 
pages  of  the  Journal  calendar  for 
1953,  each  page  showing  two 
months. 


Anyway  you  look  at  it 
GOSS  means  the  finest. 
Your  investment  in  GOSS 
STEREOTYPE  EQUIPMENT 
is  an  excellent  example  of 
shrewd  day-after-tomor- 
rcw  thinking. 


12,  1952 
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1000  COPIES  OF  A 
“SALES  flash"  with  , 
ILLUSTRATIONS-//y/^<74//e' 


“Dreams  in  some  offices . . . 
but  every  day  routine  at 
Christian  Science  Publishing 

"The  Society  has  set  up  a 
unit  of  two  Davidson  Duals 
which  serves  every  depart¬ 
ment  with  everything  from 
4-color  process  for  Advertising  to  routine  forms  and 
statistical  data  for  Accounting.  Circulation,  however, 
uses  more  than  half  the  output,  millions  of  impressions, 
hundreds  of  jobs.” 

This  huge  concern  prints  26  different  publications  in¬ 
cluding  six  editions  of  a  daily  newspaper  .  .  .  most  of 
them  in  12  different  languages.  Yet  despite  the  complex 
demands  for  promotional  material,  bulletins,  forms, 
form  letters,  etc.,  the  two  Davidson  Duals  have  a  remark¬ 
able  record  for  saving  time  and  greatly  reducing  costs. 


DAVIDSON  CORPORATION 

A  Subtidiary  of  Morgonthalor  linotypo  Co. 
IOS«-60  W.  Adam$  St.,  Chka90  7,  III. 


Write  for  your  copy  of  on  in- 
'  teresting  letter  from  Mr.  Phelps 
Gates  of  Christian  Science  Publishing 
Society.  It  tells  how  the  Davidson 
Dual  does  so  many  important  jobs 
so  quickly  .  .  .  and  at  such  low  cost. 


Oavidson 


The  Davidson  Dual  prints  both  offset 
and  letterpress  .  .  .  top  quality  line, 
halftone  and  multi-color  work  ...  at 
speeds  from  2000  to  6000  per  hour. 
Model  251,  shown  herewith,  sheet 
size,  10"  X  14". 

Model  233,  sheet  size,  14"  x  17Vi". 
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Nash  Advertising 

continued  from  page  14 


This  emphasis  on  making  its 
ads  interesting  is  nothing  new 
with  Nash.  Admanager  Huntress 
interposed  to  tell  how  during  the 
years  from  1946  through  1948 
Nash  had  to  soft  pedal  its  use 
of  newspaper  space  “because 
whenever  we  did  run  an  ad  it 
created  an  immediate  demand  for 
a  product  that  was  in  short  supply 
— proving  to  us  beyond  any  ques¬ 
tion  that  newspapers  are  an  action 
medium  at  the  local  level.” 

And  last  month’s  announcement 
copy  proved  sutficienly  interesting 
to  the  public  to  pull  between  10,- 
000,000  and  13,000,000  visitors  to 
Nash  showrooms  across  the  coun¬ 
try  for  a  view  of  the  1952  line. 

Use  of  Gimmicks 

With  Nash  Motors  having  placed 
behind  its  new  Golden  Airflytes 
the  full  force  of  powerful  adver¬ 
tising  and  each  ad  reflecting  the 
character,  quality  and  prestige  of 
its  products,  the  company  makes 
use  of  “gimmicks”  to  further  draw 
public  attention  to  features  of  the 
Golden  Airflytes. 

For  example.  Nash  dealers  re¬ 
ceived  an  interesting  and  friendly 
message  from  Pinin  Farina  shortly 
before  the  famous  stylist  left 
Turin,  Italy,  to  attend  the  pre¬ 
announcement  dealer  meetings  in 
Chicago  last  February.  The  letter. 


Special  Issues  of 
Editor  &Puhlisher 


INTERNATIONAL 
YEAR  BOOK 
AN  PA  Convention 
Issues 

Syndicate  Directory 
ANPA  Mechanical 
Conference  Issues 
Mechanical  Tabulation 
MARKET  GUIDE 


Editor  &  Publisher 

IS  A  PRIMARY  ADVfRTISING 
MEDIUM  FOR  THE  FOLLOWING: 


Newspapers 
Public  Relations  or 
Institutional  Advertising 
Newspaper  Equipment 
and  Supplies 
Syn'dicates  and  Services 

Newspaper 
Representatives 
Radio,  TV  Equipment 
&  Services 
Miscellaneous 
Classifications 


in  which  Mr.  Farina  announced 
his  association  with  Nash  and  de¬ 
scribed  the  Golden  Airflyte  as  one 
of  his  finest  styling  creations,  was 
reproduced  in  a  large-space  news¬ 
paper  ad  by  a  Nash  dealer  at 
Zanesville,  Ohio. 

‘This  ad;”  said  Mr.  Lawler, 
“tied-in  effectively  with  Nash  ad¬ 
vertising  and  publicity,  providing 
a  striking  example  of  dealer  initia¬ 
tive  and  ingenuity.” 

Miss  America 

A  standby  gimmick  of  Nash 
is  its  co-sponsorship  of  the  Miss 
America  beauty  contest  held  an¬ 
nually  at  Atlantic  City,  N.  J.  Nash 
puts  up  50  per  cent  of  the  scholar¬ 
ship  prize  money  and  provides  the 
cars  that  transport  the  contestants. 
In  return,  the  services  of  Miss 
America  are  available  for  local 
promotions  by  Nash  dealers  who 
may  call  upon  her  to  visit  their 
local  vet  hospital,  donate  to  the 
blood  bank,  etc., — all  under  the 
sponsorship  of  the  local  dealer. 

In  helping  these  and  other  gim¬ 
mick  promotions  along  at  local 
levels,  Mr.  Lawler  reports  that 
newspapers  “are  as  cooperative  as 
can  be  expected  since  most  of  the 
gimmicks  are  strictly  publicity  and 
lack  true  news  value.” 

Speaking  of  cooperation  from 
newspapers,  Mr.  Lawler  says  he 
welcomes  any  and  all  merchan¬ 
dising  help  he  can  get  from  local 
papers.  As  an  outstanding  example 
of  “a  terrific  merchandising  job”, 
he  cited  the  Des  Moines  (Iowa) 
Register  &  Tribune  (E&P,  Feb.  9, 
page  14);  said,  “such  services  help 
localize  Nash’s  effort  and  act  as 
another  log  on  the  fire  to  help 
our  dealers.” 

Rate  Increases 

In  summing  up  his  views  on 
newspapers  in  general,  Mr.  Lawler 
tends  to  regard  them  with  great 
respect.  He  says  that  newspaper 
rate  increases  have  been  more 
closely  related  to  circulation  in¬ 
creases  than  have  rate  boosts 
among  other  media.  “On  our  list 
of  newspapers,”  he  told  E&P,  “the 
line  rate  has  gone  up  an  average 
of  some  10%.” 

Nash’s  ad  director  is  interested 
in  readership  studies  of  newspapers 
and  when  possible  “we  use  them  in 
setting  up  our  advertising  plans.” 
And  Mr.  Lawler  has  encouraging 
words  as  to  the  effect  of  TV  on 
newspapers;  feels  that  newspapers 
will  suffer  less  in  the  amount  of 
time  given  to  their  reading  by  the 
public  than  other  media. 

As  to  Nash’s  future  use  of  news¬ 
papers,  the  ad  director  plays  it 
safe,  “That,”  he  declared,  “all  de¬ 
pends  on  when  allocations  are  re¬ 
moved  and  on  how  much  we  can 
produce  for  sale.” 

■ 

Flight  to  Tokyo 

Seattle,  Wash. — Northwest  Air 
Lines  is  inviting  newspapermen 
from  Seattle,  Portland  and  points 
East  to  New  York  and  Washing¬ 
ton,  D.  C.,  to  be  its  guests  on  its 
first  press  flight  to  Tokyo,  sched¬ 
uled  for  April  24. 


Fish  Classified 
Under  'Appliances' 

Neons  are  tropical  fish  as  well 
as  modern  lighting  appliances,  to 
the  confusion  of  some  newspaper 
classified  advertising  departments. 

Dan  Cohen,  classified  advertis¬ 
ing  solicitor  for  the  New  York 
Journal- American,  said  he  was 
following  up  leads  in  a  rival  paper 
and  telephoned  a  number  adver¬ 
tising  Neons  at  59c  each.  The  ad¬ 
vertiser  was  amazed  to  learn  the 
other  newspaper  was  advertising 
his  Neons,  sold  in  his  tropical  fish 
store,  under  the  classification  of 
“Electrical  Appliances.” 

Advertisers, 
Readers  Like 
Farm  Pages 

Goldsboro,  N.  C. — Farm  Pages 
have  paid  off  for  the  Goldsboro 
News- Argus,  afternoon  daily.  Edi¬ 
tor  Henry  Belk  reports. 

Started  as  a  regular  feature  for 
Tuesday  eight  weeks  ago,  two 
pages  were  run  the  first  six  weeks. 
Such  was  the  interest  aroused  and 
the  response  of  advertisers  that 
three  pages  have  been  run  for  the 
last  two  weeks.  Advertising  totaled 
more  than  300  inches  last  week. 

“Not  often,”  said  A.  F,  Carrere, 
advertising  manager,  “do  we  find 
such  a  response  among  advertisers 
as  to  the  farm  page  feature.” 

Each  week  the  pages  feature  a 
Farmer  of  the  Week,  with  pictures 
and  a  story  running  about  500 
words.  Each  week  the  pages  also 
feature  an  additional  local  farmer 
at  some  job  about  his  place. 
Three-fourths  of  the  editorial  ma¬ 
terial  used  is  of  local  interest.  Ex¬ 
tension  Service  agents  cooperate  in 
providing  material  which  is  edited 
by  John  Sumner. 

The  News-Argus  has  a  county 
reporter  who  covers  a  different 
rural  section  of  the  county  each 
day.  He  writes  a  column  for  rural 
readers  called  “Rambling  in  Rural 
Wayne.”  This  appears  daily  but  on 
Tuesday  it  is  used  on  the  farm 
pages.  Robert  Dickinson,  the  farm 
editor,  prepares  the  Farmer  of  the 
Week  sketch. 

■ 

Ex-Reporter  Paints 

Fifty  paintings  of  the  Spanish 
American  War  by  Charles  John¬ 
son  Post,  well  known  artist  and 
formerly  a  reporter  for  the  old 
New  York  World  and  other  New 
York  newspapers,  form  an  exhibi¬ 
tion  that  is  going  to  the  Smith¬ 
sonian  Institution  in  Washington 
by  special  invitation.  There  will 
be  a  press  preview  in  New  York 
April  18. 

The  exhibition  includes  an  orig¬ 
inal  water  color  of  the  late  Wil¬ 
liam  Randolph  Hearst  reviewing 
soldiers. 

This  painting  was  purchased  by 
Mr.  Hearst  and  is  now  part  of  the 
Hearst  collection. 

EDITOR  (S 


'Secret'  Plan  f 

To  Punish  Press 
Fizzles  Out  I 

Los  Angeles — An  attempt  to 
organize  the  business  community 
and  other  newspapers  against  the 
Daily  News  because  of  its  han¬ 
dling  of  police  stories  apparently 
blew  up  this  week. 

Ire  of  Police  Chief  William  H. 
Parker  was  aroused  against  the 
Daily  News  because  it  was  the 
first  to  play  heavily  a  series  of 
recent  disclosures  of  police  bru¬ 
tality.  A  grand  jury  investigation 
is  still  going  on. 

The  chiefs  attempt  to  bring 
pressure  on  the  Daily  News  was 
made  at  a  secret  meeting  engi¬ 
neered  by  Chief  Parker  and  at¬ 
tended  by  business  and  industrial  > 
leaders  and  two  managing  editors, 
one  city  editor,  and  a  reporter  ; 
from  the  city’s  four  other  dailies.  - 
All  were  sworn  to  strict  secrecy. 

“We  are  not  supposed  to  know 
what  took  place.  But  gathering 
news  is  our  business,”  the  Daily 
News  said  two  days  later  in  a 
front-page  editorial  written  by 
Robert  L.  Smith,  president  and  as¬ 
sociate  publisher.  t 

“It  was  made  clear  from  the 
outset,”  the  editorial  continued, 
“that  the  Daily  News  was  the  vil¬ 
lain  of  the  piece.  Disclosures  by 
us  had  brought  the  issue  to  a  head. 
This  was  both  sinister  and  sub¬ 
versive.  .  .  . 

“We  suggest  that  Chief  Parker 
devote  somewhat  less  time  to  ar¬ 
ranging  inner  sanctum  meetings  : 
in  a  frustrated  effort  to  make  an 
admittedly  bad  situation  look  good, 
and  somewhat  more  time  to  solv¬ 
ing  a  problem  at  its  source.”  f 
Mr.  Smith  said  he  received  a  ‘ 
number  of  calls  and  letters  from 
men  who  attended  the  meeting 
saying  that  they  intended  to  have 
no  part  of  the  suggestions  offered 
by  the  chief.  f 

Newsmen  who  attended  refused 
to  comment.  I 

Chief  Parker  disclaimed  respon¬ 
sibility  for  calling  the  meeting  at 
all  and  refused  to  comment  on  I 
what  he  had  said.  I 

“I  was  just  a  guest,”  he  said,  | 
“and  probably  the  lowliest  person 
there.”  i 

Official  spokesmen  for  both  the  I 
Chamber  of  Commerce  and  the  I 
Merchants  and  Manufacturers  As¬ 
sociation,  named  by  Chief  Parker  i 
as  hosts  of  the  meeting,  denied  I 
either  organization  was  in  any  way  I 
a  sponsor  of  the  meeting.  | 

Other  sources  said  the  chief  had 
arranged  the  meeting  through  in"  j 
dividual  members  of  both  organ¬ 
izations  to  whom  the  chief  had 
appealed  for  an  opportunity  to  tell 
his  side  of  the  controversy. 

His  side,  these  sources  said,  con¬ 
sisted  of  a  diatribe  against  the 
Daily  News  and  assertions  that  the 
news  stories  the  paper  ran  were  a 
part  of  a  national  conspiracy  m 
undermine  confidence  in  law  en¬ 
forcement  bodies. 
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iV'o  other  publication  presents  such  a  complete 
coverage  of  the  A.N.P.A.  Convention  as  do  these 
special  issues  of  Editor  &  Publisher.  The  Pre- 
Convention  Issue  features  listing  of  all  names, 
hotel  addresses,  events,  program  details.  The 
Convention  Issue  covers  reports,  speeches,  and 
all  news  developments. 


FOR  A.i^.P.A. 


jpecia 


t 


ISSUES 


Every  newspaper  advertiser  knows  that  these  two  words— LAST  CALL!— mean  more 
—have  a  bigger  wallop- than  any  fancy  phrasing. 

We  think  so,  too.  This  IS  an  urgent  call  to  those  newspapers  that  want  to  make 
intimate  contact  with  national  advertisers  spending  millions  of  dollars  in  newspapers: 
with  agency  executives  who  plan  and  place  this  business;  and  with  those  who  have 
mechanical  equipment,  features,  services,  etc.,  to  sell  TO  NEW^SPAPERS. 

The  A.N.P.A.  Convention,  W^aldorf,  April  22-24,  is  destined  to  he  the  most  vitally 
important  Convention  ever  held. 

.\s  is  its  custom.  Editor  It  Publisher  will  put  out  two  widely  read  and  filed  Conven¬ 
tion  Issues: 

The  PRE-€0:\'VEI^'TIOX  ISSVE- 

dated  April  19.  FORMS  CLOSE  APRIL  I4. 

The  rOIVT  EI^TIOX  ISSUED 

dated  April  26,  FORMS  CLOSE  APRIL  18. 

Roth  issues  are  distributed  during  the  Convention,  including  the  famous  **hot-off-the 
press”  Rull-Dog  Edition. 


Editor  &  Publisher 

1700  Times  Tower,  I¥.  Y.  36.  Y.  Y. 
Tel.:  BRrant  O-aO.IS 


Rates — page,  $415.00;  half-page,  $235.00;  quarter-page  $130.00; 
eighth-page,  $85.00;  sixteenth-page,  $50.00 — or  contract  rates 
apply. 
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PHOTOGRAPHY 


How  to  Shoot  Aerials; 
Hearst  Prize  Winners 


By  James  L.  Ceilings 

George  Arnold,  director  of  the 
Customer  Engineering  division, 
Fairchild  Camera  and  Instrument 
Corp.,  has  some  excellent  sugges¬ 
tions  on  how  to  get  good  aerial 
pictures  in  the  Winter  issue  of  that 
company’s  publication.  Impres¬ 
sion^,  “a  magazine  for  photo-jour¬ 
nalists.” 

Mr.  Arnold,  who  once  had  his 
own  commercial  aerial  photogra¬ 
phy  business  and  handled  news  as- 
sigments,  has  this  to  say: 

“The  only  thing  unusual  about 
taking  news  pictures  from  the  air 
is  the  vantage  point.  Most  of  the 
same  rules  you  follow  every  day 
with  your  feet  on  the  ground  ap¬ 
ply  to  aerial  photography — with 
one  exception:  You  have  to  dev¬ 
elop  what  the  fly-boys  call  ‘air 
sense.’ 

Help  the  Pilot 

“Besides  your  own  private  wor¬ 
ries  about  shutter  speed,  diaphragm 
openings  and  filters,  you’ve  got 
to  help  the  pilot  get  his  plane  to 
the  destination  at  the  right  alti¬ 
tude  and  you’ve  got  to  tell  him 
how  to  maneuver  the  ship  to  the 
right  position  at  the  moment  of  ex¬ 
posure. 

“The  pilot  knows  his  business, 
but  he  doesn’t  know  yours,  so  he’ll 
look  to  you  for  directions  which 
you  must  give  clearly  and  concise¬ 
ly — in  pilot’s  language.” 

Mr.  Arnold  recommends  you 
find  a  high-wing  monoplane  that 
will  cruise  around  130  mph.  The 
next  thing,  he  says,  is  to  check  the 
position  of  the  windows,  making 
sme  you  have  a  large  window 
with  a  clear  view  to  the  groimd. 
If  the  window  won’t  open,  take  the 
door  off,  he  adds. 

Once  in  the  plane,  the  ideal  spot 
to  shoot  from  is  next  to  the  pilot, 
according  to  Mr.  Arnold,  who  ex¬ 
plains  you  will  thus  be  in  position 
to  work  with  the  pilot  through  the 
standard  set  of  hand  signals  which 
he  can  teach  you.  These  consist  of 
signals  for  banking,  climbing,  hold¬ 
ing  a  position  and  so  on.  It’s  best, 
writes  the  author,  to  understand 
these  signals  before  taking  off. 

Need  Fast  Plane 
A  fast,  heavy  plane  is  important 
in  aerial  news  photography,  Mr. 
Arnold  states.  You  won’t  waste 
time  getting  to  the  assignment  in 
one  and  it  is  more  stable  at  low 
altitudes. 

“As  usual,”  he  says,  “when  it 
comes  to  looking  at  camera  equip¬ 
ment  for  aerial  photography, 
you’ve  got  to  consider  using  cam¬ 
eras  built  for  the  job,  or  else 
you’ve  got  to  improvise. 

“An  aerial  camera  must  be 
sturdy  to  withstand  the  pressure 


of  the  100  mph  or  more  slip-stream 
and  the  vibration  of  the  airplane. 
It  should  have  rigid  oversized  view¬ 
finder  to  permit  a  large-scale 
image.  It  should  be  equipped  with 
a  long  focal  length  lens  (20"  for  a 
5x7  picture  and  about  10"  for  a 
4x5).” 

Roll  film,  Mr.  Arnold  claims,  is 
best  because  it  can  be  held  in  a 
truer  focal  plane  than  cut  film  or 
film  packs.  It  also  permits  a  faster 
sequence  of  pictures. 

He  goes  on  to  explain  that  a 
true  focal  plane  is  important  on 
these  jobs  because  the  cameraman 
is  focused  on  infinity,  where  depth 
of  focus  is  very  shallow. 

“For  instance,”  he  writes,  “if 
you’ve  got  a  f.4.5  lens  of  20"  in 
focal  length  focused  on  infinity, 
the  film  must  be  held  flat  in  the 
focal  plane  within  .01".  Film 
holders  or  packs  bulge  in  the  cen¬ 
ter  somewhere  between  1/16  and 
Va"  from  the  focal  plane  and  this 
part  of  the  picture  is  fuzzy  at  full 
aperture.  Stopping  down  will  cor¬ 
rect  this,  but  this  is  not  always 
possible  in  aerial  photography  be¬ 
cause  of  image  motion  and  light 
conditions. 

“Many  news  photographers 
forced  to  use  standard  press  cam¬ 
eras  have  come  back  with  satis¬ 
factory  aerial  pictures.  But  they’ve 
learned  to  do  it  the  hard  way,  par¬ 
ticularly  when  using  the  usual  five 
or  six-inch  lenses.” 

If  you  must  use  your  press  cam¬ 
era,  Mr.  Arnold  urges,  fit  it  with 
a  long  lens  about  14".  He  recom¬ 
mends  the  14"  Schneider  Tele 
Xenar  telephoto  lens.  He  also  sug¬ 
gests  you  protect  your  bellows 
when  shooting  out  of  a  window  in 
a  slip-stream  by  forming  a  sheet 
metal  shield  around  the  camera. 
And  remember  to  have  the  film 
holders  in  a  convenient  place,  in 
order,  when  over  the  scene  so  you 
can  change  rapidly. 

Other  rules  to  follow: 

Have  the  pilot  come  in  low,  and 
shoot  close  and  steep  for  the  detail 
that  is  necessary.  Keep  the  sun  to 
the  side  or  rear  of  the  scene  for 
cross  lighting  or  foreshadows.  In¬ 
clude  nothing  but  the  closeups  of 
the  assignment  in  your  picture. 

Further,  according  to  the  au¬ 
thor,  flying  low  means  rough, 
bumpy  air.  Therefore,  fast  shutter 
speeds  are  a  must  to  stop  image 
motion.  Shoot  at  1/400  or  faster, 
if  possible,  he  says,  and  forget 
about  filters  on  low,  steep  shots 
so  you  can  take  advantage  of  the 
higher  shutter  speeds. 

“When  approaching  the  scene,” 
Mr.  Arnold  continues,  “you  can 
estimate  the  right  altitude  to  shoot 
from  for  the  largest  possible  image 


1st  Prize:  “Captured!”  by  James  H,  Richardson. 


scale.  Rule:  Image  scale  equals 
the  distance  from  the  subject  divid¬ 
ed  by  the  focal  length.  Thus:  A 
ship  500  feet  long  will  be  five 
inches  long  on  the  negative  if  taken 
broadside  with  a  10"  lens  from 
1,000  feet. 

“Occasionally,  you’ll  have  to 
shoot  a  new  housing  development, 
bridge,  dam,  highway  or  whatnot. 
For  these  shots,  it’s  important  to 
keep  the  main  subject  as  large  as 
possible  in  the  foreground.  But  al¬ 
ways  include  some  well-known 
landmark  to  identify  location.  The 
area  to  be  covered  determines  alti¬ 
tude,  but  such  shots  are  rarely 
closeups.  Use  a  yellow  or  other 
minus-blue  filter  to  eliminate  the 
bluish  haze  which  usually  obscures 
distant  landscapes.” 

Hearst  Winners 

James  H.  Richardson,  Jr.,  of 
the  Los  Angeles  Examiner  has 
taken  first  prize  of  $500  in  Hearst 
Newspapers’  18th  Annual  Photo 
Competition. 

Mr.  Richardson’s  picture,  titled 
“Captured!”  shows  two  men  sus¬ 
pected  of  kidnaping  a  doctor  for 
the  narcotics  he  was  carrying 
emerging  from  a  culvert.  Police 
are  covering  them  with  their  pis¬ 
tols.  (See  cut.) 

Second  prize  of  $300  went  to 
Fred  Klein  of  the  New  York  Daily 
Mirror  for  his  “Man  (ikins) 
Alive!”  This  photo  also  won  sec¬ 
ond  place  in  Editor  &  Publisher’s 
recent  photo  contest. 

Third-place  honors  ($250)  were 
awarded  James  Stewart  of  the  San 
Francisco  Examiner  for  “Sea 
Drama.” 

Fourth  spot  and  $200  were  given 
Len  Morgan  of  the  New  York 
Journal- American  for  “Fancy 
Footwork.” 

Fifth  prize  of  $150  was  won 
by  Ed  Watton  of  the  Seattle  Post- 


Intelligencer  for  “Ceiling  Drama." 

Special  prizes  of  $100  each  were 
handed  out  to  36  other  Hearst 
cameramen,  making  the  grand 
prize  total  $5,000.  More  than  200 
photographers  submitted  about 
600  pictures  from  the  16  Hearst 
papers. 

The  New  York  Journal -Ameri- 1 
can  was  named  “the  best  illustrat- 1 
ed  Hearst  newspaper.”  t 

The  judges  were  J.  D.  Gortatow- 
sky,  general  manager,  Hearst 
Newspapers;  John  R.  Hearst,  as¬ 
sistant  general  manager;  George 
Hearst,  vicepresident,  Hearst  Corp.; 
and  Richard  L.  Sarno,  director  of 
photography. 

This  is  Mr.  Richardson’s  story 
behind  his  blue-ribbon  picture: 

“I  was  on  duty  at  the  Pasadena 
police  station  with  Dave  Swaim, 
Examiner  reporter,  when  we  i«- 
ceived  the  call  from  the  city  desk. 

“A  Los  Angeles  doctor  had  been 
kidnaped  by  four  men  who  had 
robbed  him  of  narcotics  and  taken 
him  in  his  car  to  a  point  outside 
the  town  of  Duarte  where  they 
then  dumped  him. 

“The  doctor  had  worked  him¬ 
self  free  of  the  tape  used  to  bind 
him  and  reported  to  the  Temple 
City  sheriff’s  office. 

“Dave  and  I  took  off  as  soon 
as  the  call  came  from  the  desk, 
learning  enroute  at  a  local  poli« 
station  that  they  had  wrecked  their 
car.  We  raced  to  the  wreck  and 
were  told  by  police  that  two  of 
the  bandits  had  surrendered  and 
the  other  two  had  taken  off 
through  the  brush. 

“Just  then  we  heard  that  Ih* 
two  had  been  seen  crawling  into  * 
concrete  culvert.  The  officers  drew 
their  guns  and  ordered  the  m® 
out.  I  scrambled  up  an  embank¬ 
ment  near  the  end  of  the  culved 
and  waited  for  them  to  emerge- 
When  they  came  out,  I  shot  ml 
picture.” 
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Personal 

continued  from  page  44 


Leslie  E.  Claypool,  Los  An¬ 
geles  Daily  News  political  editor, 
has  been  awarded  the  Honorary 
Legion  of  Honor  by  the  Grand 
Council  of  the  Order  of  DeMolay. 

*  *  * 

Ed  Manogue  now  heads  the 
Ballston  Spa  (N.  Y.)  bureau  of 
the  Saratogian,  one  of  the  22  Gan¬ 
nett  newspapers.  He  recently  re¬ 
signed  from  the  Schenectady  (N. 
Y.)  Gazette  editorial  staff. 

*  *  * 

William  Clarke,  a  recent  grad¬ 
uate  of  the  University  of  Wash¬ 
ington’s  School  of  Journalism,  has 
been  added  to  the  news  staff  of  the 
Yakima  (Wash.)  Morning  Herald. 

*  *  * 

David  W,  Eyre,  managing  edi¬ 
tor  of  the  Portland  (Ore.)  Journal, 
has  been  named  head  of  the  Port¬ 
land  Chamber  of  Commerce  com¬ 
mittee  to  build  a  complete  library 
of  negatives  and  photographs  to 
be  used  in  Visitors’  Service  work. 

*  *  * 

Ruth  Nicol,  until  her  mar¬ 
riage  to  Robert  Semardick  in 
February,  women’s  page  editor  of 
the  Washington  ( D.  C. )  Daily 
News,  has  joined  the  staff  of  the 
Colorado  Springs  (Colo.)  Free 
Press. 

♦  *  ♦ 

Geoffrey  Birt,  Montgomery 
(Ala.)  Advertiser  political  colum- 
ist,  addressed  the  University  of 
Alabama  Chapter,  Sigma  Delta 
Chi  on  “A  Reporter  looks  at 
Politics.”  Joe  Azbell,  Advertiser 
state  editor,  addressed  the  We- 
tumpka  (Ala.)  Rotary  Club. 

*  *  * 

James  Burr  Miller,  winter- 
term  graduate  of  Willamette  Uni¬ 
versity,  has  joined  the  Salem 
(Ore.)  Statesman  staff  as  reporter, 
r^Iacing  Ron  Waring,  who  re¬ 
signed  to  go  into  the  export-im¬ 
port  business  in  Guatemala. 

*  *  * 

Allan  M.  Trout,  chief  of  the 
Louisville  (Ky.)  Courier-Journal’s 
I  Frankfort  bureau,  has  been  elected 
president  of  the  Capital  Press 
I  Club. 

*  * 

Miss  Jeannette  Eichel,  for- 
merly  school  reporter  for  the  Buf- 
falo  (N.  Y.)  Evening  News,  has 
returned  to  the  News  editorial  staff 
ifter  several  months  of  illness. 

♦  ♦  ♦ 

William  R.  Hazard,  Madison, 
Wis.,  an  army  combat  photogra¬ 
pher  in  the  European  theater  of 
operations  during  World  War  II 
a  former  journalism  instructor 
at  the  University  of  Wisconsin,  has 
»med  the  picture  desk  staff  of  the 
Milwaukee  (Wis.)  Journal. 

*  *  * 

William  Kellie,  formerly  on 
**  Philadelphia  Record  and 
the  Wilmington  (Del.)  News- 
has  become  a  member  of 
the  telegraph  copydesk  of  the  Mil¬ 
waukee  (Wis.)  Journal. 
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Harry  A.  Arnold,  Jr.,  former 
newsman  for  the  Twin  Falls  (Ida¬ 
ho)  Times-News,  recently  joined 
the  staff  of  the  Yakima  (Wash.) 
Daily  Republic  as  city  hall  re¬ 
porter. 

*  *  * 

Marguerite  Higgins,  correspon¬ 
dent  for  the  New  York  Herald 
Tribune,  received  the  Marine 
Corps  Reserve  Officers  Association 
“Non  Sibi  Sed  Patriae”  award  in 
San  Francisco  April  7. 

*  *  * 

Thomas  S.  Haney,  who  has 
been  on  the  Washington  staff  of 
the  Akron  (Ohio)  Beacon  Journal 
for  the  last  two  years,  has  been 
transferred  back  to  the  Beacon 
Journal  to  become  city  editor.  Be¬ 
fore  going  to  Washington  Mr. 
Haney  was  assistant  city  editor  and 
then  assistant  Sunday  editor.  Ray 
C.  SuTLiFF,  who  has  been  city  edi¬ 
tor,  has  transferred  to  the  Sunday 
department. 

*  *  * 

William  Schlemmer,  son  of 
Sports  Editor  Jim  Schlemmer  of 
the  Akron  (Ohio)  Beacon  Journal, 
is  now  on  the  city  desk  staff  of 
the  Beacon  Journal.  He  has  been 
with  the  Erie  (Pa.)  Times  sports 
department  for  the  last  several 

years. 

*  *  * 

Frank  K.  Myers  has  been 
named  state  news  editor  of  the 
Augusta  (Ga.)  Chronicle,  succeed¬ 
ing  Ray  Schockley,  who  has 
joined  the  staff  of  the  Atlanta 

(Ga.)  Journal. 

«  *  * 

Randall  E.  Couch,  former  city 
editor  of  the  Athens  (Ga.)  Ban¬ 
ner-Herald,  has  joined  the  city  staff 
of  the  Augusta  (Ga.)  Chronicle  as 
assistant  to  City  Editor  John  F. 
Battle. 

*  *  * 

Miss  Amelia  Knoedler,  former 
editor  of  the  Unadilla  (Ga.)  Ob¬ 
server.  has  been  named  correspon¬ 
dent  for  the  Augusta  (Ga.)  Chron¬ 
icle  in  Aiken  ^unty,  S.  C.,  site 
of  the  H-bomlr  materials  plant. 

*  4> 

John  T.  Kennedy  has  joined  the 
sports  staff  of  the  Augusta  (Ga.) 
Chronicle.  Recently  discharged 
from  the  U.  S.  Navy,  he  was  a 
staff  member  of  the  Guam  Daily 
News,  a  joint  civilian-Navy  enter¬ 
prise,  while  in  service. 

*  *  « 

Jimmie  Howle,  sports  writer  for 
the  Augusta  (Ga.)  Chronicle,  has 
switched  over  to  the  news  staff.  He 
was  formerly  with  the  Barnwell 
(S.  C.)  People's  Sentinel. 

*  *  * 

John  C.  Harper,  formerly  of 
the  Columbia  (S.  C.)  Record,  has 
joined  the  news  staff  of  the  Au¬ 
gusta  (Ga.)  Herald. 


Wedding  Bells 

Miss  Betsy  Korson,  women’s 
editor  of  the  Bethlehem  (Pa.) 
Globe-Times,  and  Dr.  Harold  E. 
Glazier,  April  6. 

April  12,  1952 


(S^tiituarp 


James  C.  Hickey,  75,  chief  of 
the  copy  desk  of  the  New  York 
Sun  for  many  years  until  the  news¬ 
paper’s  sale  in  1950  and  a  staffer 
since  1909,  April  3.  Mr.  Hickey, 
who  wrote  a  column  and  a  book 
on  astronomy,  earlier  had  worked 
on  the  Rutland  (Vt.)  Herald  and 
the  Concord  (N.  H.)  Monitor- 
Patriot. 

*  «  * 

Clarence  R.  (Larry)  Dore, 
52,  who  was  a  Federal  courthouse 
reporter  for  the  Chicago  Daily 
News  for  many  years,  April  6. 

*  *  * 

Charles  H.  Moran,  51,  for¬ 
merly  a  reporter  for  the  New  York 
News,  New  York  Mirror,  New 
York  World-Telegram,  New  York 
Evening  World  and  New  York 
Graphic,  at  Port  Chester,  N.  Y., 
April  7. 

«  *  * 

Jerome  S.  Carson,  Sr.,  60,  as¬ 
sistant  sports  editor  of  the  Phila¬ 
delphia  (Pa.)  Bulletin,  which  he 
had  served  for  43  years,  April  6. 

*  *  * 

Mayer  D.  Bromberg,  64,  of 
Washington,  retired  president  of 
M.  D.  Bromberg  &  Associates, 
newspaper  publishers’  representa¬ 
tives,  in  New  York,  April  6. 

*  *  * 

Robert  van  Gelder,  47,  editor- 
in-chief  of  Crown  Publishers,  Inc., 
former  editor  of  the  New  York 
Times  Book  Review,  and  earlier  a 
reporter  for  the  New  Haven 
(Conn.)  Times-Leader,  Register 
and  Journal-Courier,  in  New  York, 
April  3. 

*  *  * 

William  C.  Herbert,  70,  pres¬ 
ident  of  Herbert  Products,  Inc., 
New  York,  manufacturers  of  ink 
dryers,  static  eliminators  and  other 
supplies  for  the  graphic  arts  field, 
April  5.  His  son,  William  C. 
Herbert,  Jr.,  is  general  manager 
and  treasurer  of  the  firm. 

*  « 

Allen  N.  Madden,  42,  sports 
editor  of  the  Oshkosh  (Wis.) 
Daily  Northwestern,  and  a  former 
president  of  the  Wisconsin  Base¬ 
ball  Writers’  Association,  April  3. 

*  *  * 

Arthur  Goodes,  director  of  the 
Scranton  (Pa.)  Times  Library  for 
35  years,  March  29. 

*  *  * 

Foster  May,  46,  formerly  of 
the  Omaha  (Neb.)  News-Bee,  and 
news  commentator  for  Station 
WOW,  Omaha,  for  1 1  years,  in 
San  Diego,  Calif.,  March  31. 

41  *  « 

$500,000  Estate 

Miami,  Fla. — An  estate  “in  ex¬ 
cess  of  $500,000”  was  disclosed  in 
the  will  of  Jerome  B.  Pound,  for¬ 
mer  publisher  and  hotel  operator 
who  died  Feb.  17.  He  founded 
newspapers  in  Memphis,  Chatta¬ 
nooga  and  Macon  and  operated 
the  Knoxville  Tribune  and  News. 


G.  Lynn  Sumner# 
Executive  of  Ad 
Agency,  Dies 

G.  Lynn  Sumner,  67,  vicepresi¬ 
dent  and  chairman  of  the  plans 
board  of  the  Abbott  Kimball  Co., 
New  York  advertising  agency, 
died  April  7  at  his  country  home, 
Acadia,  on  Quaker  Hill,  Pawling, 
N.  Y.  ' 

Mr.  Sumner  was  elected  presi¬ 
dent  of  the  Association  of  Nation¬ 
al  Advertisers  in  1924  and  at  the 
same  time  was  named  a  director 
of  the  Audit  Bureau  of  Circula¬ 
tions. 

He  opened  his  own  agency  in 
1925.  It  was  merged  with  Abbott 
Kimball  in  1951.  He  was  presi¬ 
dent  of  the  Advertising  Club  of 
New  York  in  1939-41. 

Mr.  Sumner  was  a  popular  lead¬ 
er  at  advertising  men’s  conven¬ 
tions.  His  wide  acquaintanceship 
in  the  field  and  his  ability  as  a 
speaker  caused  him  to  be  sought 
on  convention  programs  very 
often. 

■ 

Winchell  Radio  Talks 
Suspended  Indefinitely 

Walter  Winchell’s  Sunday  night 
radio  program  has  been  suspended 
indefinitely,  the  American  Broad- 
Casting  Co.  announced  this  week. 
A  joint  statement  by  the  column¬ 
ist,  ABC  and  Richard  Hudnut,  the 
program’s  sponsor,  said  that  the 
broadcasts,  which  were  discontin¬ 
ued  last  month  because  of  Mr. 
Winchell’s  illness,  would  be  re¬ 
sumed  “when  his  recovery  is  com¬ 
plete.” 

In  a  program  reshuffling,  ABC 
moved  columnist  Drew  Pearson 
into  the  Winchell  time  spot  and 
assigned  George  E.  Sokolsky  to 
fill  Mr.  Pearson’s  previous  time. 

There  were  no  indications  when 
Mr.  Winchell’s  newspaper  column 
would  be  resumed. 

■ 

Tass  Man  Recalled 

New  Delhi,  India — ^The  chief 
Tass  News  Agency  correspondent 
at  New  Delhi,  F.  Matveyev,  will 
be  recalled  by  the  Soviet  Union 
following  protests  by  India  against 
“distorted”  Moscow  news  broad¬ 
casts,  Indian  sources  said  this 
week.  The  correspondent’s  with¬ 
drawal  follows  an  Indian  diplo¬ 
matic  protest  and  a  move  to  re¬ 
voke  the  Tass  man’s  residential 
permit. 

■ 

N.  Y.  Editor  Covers 
Moscow  Parley 

A.  Wilfred  May,  executive  editor 
of  the  Commercial  and  Financial 
Chronicle,  New  York,  is  believed 
to  be  the  only  Western  newsman 
permitted  to  go  to  Moscow  to 
cover  the  economic  conferences. 

Mr.  May  received  his  visa  from 
the  Russian  Embassy  in  Washing¬ 
ton  and  was  cleared  by  the  State 
Department. 
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aged  6.74%;  sample,  — 1.3%  to  12.97%  of  total;  sample,  9.46%  sample,  1.98%  to  3.2%.  Average  need  6.38%  of  total; 


to  16%.  Average  increase  5.62%;  increase  9.16%;  sample. 


Paper  &  Ink:  averaged  19.5%  sample,  —7.89%  to  19.46%.  to  13.72%. 
of  total  costs;  sample,  15.45%  to  Classified  Advertising:  averaged  Photo-Engraving:  averaged 
23.7%.  Increase  averaged  11.14%;  11.87%  of  total;  sample,  9.94%  to  1.26%  of  total;  sample,  .73%  to 


sample,  — 3.75%  to  30.9%. 


14.14%.  Average  increase  16.37%; 


Editorial:  averaged  15.18%  of  sample,  — .42%  to  57.19%. 


2.1%.  Average  increase  2.59%; 
sample,  — .04%  to  6.3%. 


total;  sample,  12%  to  17.3%.  Total  Advertising:  averaged  Total  Expenses:  average  increase 
Average  increase  6.72%;  sample,  67.68%  of  total;  sample,  59.15%  9.69%;  sample,  3.9%  to  17.69%. 


pie,  —.01%  2.75%  to  13.4%.  Average  in¬ 
crease  8.04%;  sample,  2.2%  to 
averaged  22.46%. 

>le,  .73%  to  Building  &  Plant:  averaged, 
e^e  2.59%;  354%.  sample,  1.7%  to  5.17% 
Average  increase  6.64%;  sample. 


.36%  to  18.8%. 

Advertising  Department:  aver 


.r.  “ariuSion  Revenue:  averaged  '««•»»»”  GXOVP:  ,„,al:  sample,  l.ra'to  3.«, 

le,  31.81%  of  total;  sample,  26.39%  Local  Advertising:  averaged  Average  increase  9.71%;  sampk, 
n-  to  40.85%.  Average  increase  37.24%  of  total;  sample,  22.8%  to  — 1.6%  to  16.3%.  g 

to  5.75%;  sample,  .21%  to  18.06%.  50.3%.  Average  increase  10.16%;  Press  Room:  averaged  4.34%  of  1 

Total  Revenue:  average  increase  sample,  4.18%  to  15%.  total;  sample,  2.78%  to  5.8%. I 

:r-  8.91%;  sample,  5.93%  to  19.23%.  National  Advertising:  averaged  Average  increase  11.31%;  sampk  I 

%  Composing  Room:  averaged  16.98%  of  total;  sample,  11.57%  5.9%  to  16.3%.  f 


averaged 


Business  Office:  averaged  2.28%  ‘ 
of  total;  sample,  1.7%  to  3.4%.  | 


(..ircuiauon  uepartment:  aver¬ 
aged  9.94%  of  total;  sample,  6% 


aged  10.54%  of  total;  sample,  31.81%  of  total;  sample,  26.39% 
8.8%  to  13.97%.  Average  in-  to  40.85%.  Average  increase 
crease  6.7%;  sample,  .98%  to  5.75%;  sample,  .21%  to  18.06%. 
11.4%.  Total  Revenue:  average  increase 

Circulation  Department:  aver-  8.91%;  sample,  5.93%  to  19.23%. 


Composing 


3.3%.  Average  increase  10.16%;  press  Room:  averaged  4.34%  of 
imple,  4.18%  to  15%.  total;  sample,  2.78%  to  5.8%. 

National  Advertising:  averaged  Average  increase  11.31%;  sampk 


Average  increase  12.99%  of  total;  sample,  10%  to  to  21.9%.  Average  increase  3.37%; 


10.58%;  sample,  .69%  to  19.7%. 


Administrative  &  General:  aver-  sample,  — .23%  to  12.74%. 


Average  increase  6.39%;  sample,  — 6.5%  to  8.5%. 


Stereo:  averaged  1.93%  of  total;] 
sample,  1.1%  to  3.25%.  Average 


Classified  Advertising:  averagea  increase  5.66% ;  sample, — 3.6%  to 


aged  13.37%  of  total;  sample,  7%  Paper  &  Ink:  averaged  28.9%  of  14.6%  of  total;  sample,  9.21%  to  14.69% 


to  17.7%.  Average  increase  7.71%;  total;  sample,  24.5%  to  35.54%.  22.43%.  Average  increase  20.96% ; 


sample,  1.14%  to  17.1%. 
Building  &  Plant:  1 


Average  increase  11.7%;  sample,  sample,  14.1%  to  26.99%. 


averaged  — .88%  to  41.54%. 


Photo-Engraving:  averaged  1% 
of  total;  sample,  .36%  to  2%. 


Advertising:  averaged  Average  increase  3.91%;  sample,' 


3.22%  of  total;  sample,  1.43%  to  Editorial:  averaged  15.05%  of  69.85%  of  total;  sample,  54.5%  to  — 2.95%  to  7.8%. 


Average  increase  4.66%;  total;  sample,  10.2%  to  19.76%.  85.4%.  Average  increase  10.78%; 


sample,  1.42%  to  7.027o. 


Business  Office:  averaged  6.39%  —2.73%  to  12.74%. 


Average  increase  3.22%;  sample,  sample,  7.08%  to  15.61%. 


Circulation  Revenue:  averaged  to  13%. 


Total  Expenses:  average  increase! 
8.57%;  sample  varied  from  5.2% 


REVENUE  AND  EXPENSE  PERCENTAGES  OF  U.  S.  DAILIES 

1951  Compared  to  1950 


%  of  Total  Revenue 

10,000- 

25,000- 

50,000- 

Over 

Composite 

25,000 

50,000 

100,000 

100,000 

Daily 

10,000- 

25,000- 

50,000- 

Over 

Composite 

Local  Advertising.  .  . . 

.  4.53 

6.95 

4.75 

10.16 

6.60 

25,000 

50,000 

100,000 

100,000 

Daily 

National . 

4.41 

10.97 

5.62 

3.37 

6.09 

Local  Advertising .... 

.  50.51 

43.94 

42.84 

37.24 

43.51 

Classified . 

.  11.21 

13.72 

16.37 

20.96 

15.56 

National . 

.  11.98 

12.59 

12.97 

16.98 

13.63 

Total  Advertising.  . 

.  4.55 

8.80 

6.53 

10.78 

7.66 

Classified . 

.  10.82 

13.34 

11.87 

14.60 

12.66 

Circulation . 

4.42 

4.53 

5.75 

6.18 

5.22 

Total  Advertising.  . 

.  73.58 

70.24 

67.68 

69.85 

70.34 

- - 

Circulation . 

.  25.50 

29.02 

31.81 

29.47 

28.95 

Total  Increase.  . . 

6.09 

11.36 

8.91 

8.91 

8.82 

EXPENSES 

EXPENSES 

%  Increase  Over 

1950 

%  of  Total  Expenses 

Composing  Room . . . . 

.  5.61 

6.74 

6.39 

7.89 

6.66 

Paper  and  Ink . 

.  13.80 

11.14 

11.70 

8.77 

11.35 

Composing  Room.  .  . . 

.  19.97 

16.39 

12.99 

9.13 

14.62 

Editorial . 

6.43 

6.72 

3.22 

4.39 

5.19 

Paper  and  Ink . 

.  15.88 

19.50 

28.90 

38.12 

25.60 

Advertising  Dept . 

4.98 

6.70 

4.96 

10.20 

6.71 

Editorial . 

.  15.34 

15.18 

15.05 

11.51 

14.27 

Circulation  Dept . 

7.10 

10.58 

3.27 

6.27 

6.80 

Advertising  Dept . 

.  10.39 

10.54 

8.32 

6.20 

8.86 

Admin,  and  General. . 

7.01 

7.71 

2.78 

8.04 

6.38 

Circulation  Dept . 

9.06 

9.94 

12.01 

13.57 

11.14 

Building  and  Plant. . . 

.  6.71 

4.66 

10.15 

6.64 

7.04 

Admin,  and  General . . 

.  13.06 

13.37 

7.15 

6.38 

10.00 

Business  Office . 

.91 

3.93 

5.27 

9.71 

4.95 

Building  and  Plant. . . 

3.46 

3.22 

3.85 

3.64 

3.54 

Press  Room . 

.  6.06 

8.14 

6.08 

11.31 

7.90 

Business  Office . 

7.61 

6.39 

2.31 

2.28 

4.65 

Stereot^'pe . 

7.43 

1.00 

9.16 

5.66 

5.81 

Press  Room . 

.  4.88 

3  31 

4,60 

3  28 

3.15 

2  56 

4.34 

1  93 

4.24 

2  77 

Photo-Engraving . 

1.51 

2.59 

3.91 

2.67 

Photo-Engraving . 

2.85 

1.26 

1.00 

1.70 

Total  Incre.ase .  . . 

.  8.93 

10.16 

969 

8.57 

9.34 

EDITOR  &  PUBLISHER  for  April  12,  1932 


/eragel 
6%  to 
10.2%; 


veraged 

5.17%. 

sample. 


increase 
n  5.2% 


\verage  [ 
1.6%  tor 


mposite ; 
Daily  ? 

6.60  i 


National  Color  Ad  Rural  Editors  Favor 

In  Canton  Respository  Toit,  Eisenhower 

Canton.  Ohio  — Another  step  The  nadon’s  “grass  rTOte”  eeU- 
forward  in  the  run-of-paper  color  ere  nearly  evenly  ^dtsnded  in 
advertising  program  at  the  Canton  ihcir  “personal  choice  between 
Repository  was  marked  April  1  Senator  Taft  and  General  Eisen- 
with  the  publication  of  the  first  hower  in  the  1952  presidential 
national  color  ad  to  appear  in  that  *'eee- 

daily  newspaper  in  its  137-year  Of  718  editors  of  country  papen 
history,  participating  in  a  poll  conducted 

.  by  the  American  press  before 

By  coincidence,  the  ad  was  President  Truman  withdrew,  253 
placed  by  the  Climalene  Co.  of  favored  Taft  and  243  Eisenhower. 
Canton,  manufacturers  of  a  water-  in  the  Southern  states,  fewer  than 
softener  and  household  cleansers,  four  per  cent  wanted  to  see  Mr. 

The  l.OOa-line  color  ad  featured  Truman  re-elected, 
the  familiar  large  blue  Climalene  Jhe  third  candidate  m  popu- 
box,  ringed  in  concentric  circles  of  t^^ty  for  the  48  states  was  Presi- 
blue,  with  the  balance  of  the  ad  d«“t  Truman,  with  only  33  votes, 
in  black  and  white.  Senator  Kefauver  was  next  with 

„  ,  ,  30.  Then  followed  Governor 

Color  advertising  in  the  Repos-  Warren,  27;  Harold  Stassen,  24; 
itory  began  on  March  10  on  the  Governor  Stevenson,  20;  General 
local  retail  level.  Mac  Arthur,  15. 

SECfiOl 

RESULTS! 

Ad$  running  in  thete  columns  during  last  year's  ANPA 
Convention  and  pre-convention  issues  brought  1332  REPLIES 
TO  203  BOX-HOLDERS!! 

RATES — oonaecutlve  Insertions — 3  line  minimum. 


SITCATION8  WANTED  4U.  OTHER  CLA8S1FICATION8 

Isscrtlooa  Line  Rate  Insertions  Line  Rate 

1  S.fiS  1  81.00 

2  .60  2  .06 

3  .46  8  .00 

4  sod  oTcr  .40  4  and  orar  .86 

aUoaUoo  Wanted  Ads  parable  Inqalre  tor  20  and  62  time  rates. 

In  advance.  Charre  Orders  Accepted. 

Add  15c  for  Box  Service 

ADVERTISING  AGENCIES  clutrged  at  our  National  Classified  rate 
leas  commission.  (Inquire  for  rates.) 

Count  30  units  per  line  (add  1  line  for  Box  Information).  No 
abbreviations.  Replies  mailed  dalW.  Box  holders’  Identities  held 
In  strictest  confidence.  Deadline  Wednesday  at  2  PJd.  (After  last 
Mall). 

EDITOR  St  PUBLISHER  reserves  the  right  to  edit  all  copy 

idifop  &  Pttblishtr  CtossHiea 
I  Times  fewer.  New  Yerk  18,  N.  Y*  BRyanf  9-3052 


ANNOUNCEMENTS 
Newspaper  Brokers 

MAT  BROTHERS,  BinKhamton.  N.  T. 
Istablished  1014.  Newspapers  bought 
and  sold  without  publicity. 

dailies  or  weeklies 

Ray  £.  Mohler  A  Associates 
S12  Boston  Bldg.  Denver,  Oolo. 


ANNOUNCEMENTS 
Newspaper  Appraisers 

WENT  INTO  REVERSE. 

MAT  BROTHERS 

Newspaper  Appraisers 
Binghamton,  N.  T. 


Dear  Sirs:  ^ 

TOR  better  newspaper  properties.  Please  send  us  another  copy  o£  the 
Oood  selection  dailies,  weeklies.  Radar  Appraisal  you  made  for  us  three 

ODETT  A  ODETT  Brokers  months  ago,  and  bill  for  the  same. 

P.  0.  Box  527.  San  Fernando,  Oallf.  Appraisal  was  such  a  revelation 

- to  us  that  we  completely  reversed  our 

CALIFORNIA  DAILIES.  WEEKLIES  dedtlon  to  sell  the  property  and  are 
J.  A.  Snyder,  3570  Francea  Avenue  proceee  of  trying  to  improve 


Venice,  California. 


★★  30  YEARS  on  the  Pacific  Coast. 
Arthur  W.  Stypee,  625  Market  Street. 
°*”  Francisco  5.  California. 


FOR  31  TEARS — We  have  dealt  in 
^thing  but  newspapers.  Nation  wide. 
Honest  service  to  both  buyer  and 
seller. 

LEX  FEIGHNER  AOENCT 


it  on  the  basis  of  the  excellent  sngges- 
tions  made  by  yon. 

NAME  ON  REQUEST. 


Publishiug  and  Printing  Plants 
STANDiGlD  APPRAISAL  (X). 
0  Church  Street 
New  Tork,  N.  T. 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 
A.  S.  VAN  BENTHUTSEN 


ANNOUNCEMENTS 
PubltcRttons  tor  Sale _ 

SOUTHERN  WEEKLY.  New.  Splendid 
opportunity.  No  shop,  but  excellent 
offset  printing  contract.  Will  sell  for 
equity-— 85,750.  Cash.  Health  bad.  Box 

1284,  Editor  8  Publisher. _ 

MATURE  PUBLISHER  knows  about 
good  possibilities  of  attractive  South¬ 
ern  dailies  available  to  qualified  pur¬ 
chasers  of  means  and  experience.  Will 
be  attending  New  Tork  meetings.  Box 
1803,  Editor  k  Publisher. _ 

WILL  be  at  Roosevelt  Hotel,  N.  Y. 
April  21st  to  24th,  inclusive.  Will 
accept  appointments  there. 

TWO  dailies  in  Million  Dollar  class. 
Each  exclusive  and  unopposed.  Ton 
should  investigate  these  properties. 

W.  H.  Glover,  Ventura,  Calif. 

COUNTY  SEAT  —  Southern  Indiana 
town  of  3,000.  Excellent  equipment. 
Will  pay  owner  $8,000  to  $10,000 
a  year.  No  competition.  Down  pay¬ 
ment  $15,000.  Larry  Towe  Agency, 
1807  South  Shore,  Holland,  Mich. 

For  Sale: 

MICHIGAN  TRAVEL  GUIDE: 
Gross  receipts  $6,300. 
Immediate  sale  $2,000. 

Box  1424,  Editor  A  Publisher 
NEW  YORK — The  bi-weekly  you’ve 
dreamed  about  located  in  a  progressive, 
wealthy  Westchester  County  (N.  Y.) 
community.  Circulation  4,500;  103 

regular  advertisers;  open  rate  $2  per 
inch.  Terrific  reader  acceptance.  Rea¬ 
son  for  selling:  moving  south  for 
health.  Inquire  Mrs.  Bennett,  25 
Meadow  Ave.,  Bronxville,  New  York. 

Phone  Bronxville  2-4348. _ 

NEW  YORK  STATE  county  seat  ABC 
semi-weekly  Democratic  tabloid,  con¬ 
sistent  prise  winner,  completely 
equipped  back -shop ;  7-room  home ; 
mountain  camp;  $35,000  with  $15,000 
down.  Send  bank  reference  when  writ- 
Ing  to  Box  1434,  Editor  A  Publisher. 

SOUTHERN  CALIFORNIA:  Rich 

agricultural  area.  Well  equipped.  Do¬ 
ing  $40,000  now  but  could  do  more. 
Asking  $46,000.  Jack  L.  Stoll  &  As¬ 
sociates,  4958  Melrose  Ave.,  Los  An¬ 
geles  29,  California. 

THREE  DAILY  and  Sunday  papers, 
same  area,  grossing  over  $1,000,000; 
$350,000;  $250,000  respectively.  All 
established  over  40  years,  exclusive 
fields,  profitable,  long  records  of  earn¬ 
ings.  No  brokers.  Available  in  New 
York  during  conventions.  Box  1462, 
Editor  &  Publisher. 

PnbUartions  Wanted 

MORE  BUYERS  THAN 
NEWSPAPERS 

WE  need  your  listing;  buyers  waiting 
for  midwest  dailies  all  sixes,  and  large 
weeklies.  Believe  our  list  of  active 
midwest  buyers  largest  in  U.  S.  A. 
Bsiley-Krehbiel  Newspaper  Service, 
Box  396,  Salina,  Kansas. 

Busineas  Opportunities _ 

PARTNERSHIP  wanted  with  printer. 
Replies  confidential.  D.  Ornsteen, 
1609  S.  Adams,  Peoria,  Illinois. 


SMALL  DAILY  Publisher  who  wants 
to  keep  minority  interest  and  salary 
yet  virtually  retire  will  be  interested 
in  sale  to  successful  publisher,  45, 
who  will  preserve  traditions  jret  bring 
new  energy  to  business.  Available  for 
discussion  during  ANPA.  Box  1301, 
Editor  ft  Publisher. 


Promotion  Services 


Mt.  Pleasant,  Michigan  |  446  Ocean  Avenue,  Brooklyn,  N.  T, 


OWN  A  NEWSPAPER 


Appr»iter8^L4qaId8tori 


OfN  Pacific  Coast  where  business  and  PRINTCRAPT  Rl«PR£SEiNTATIV£»P 
climate  are  ^oodl  Broadwaj,  New  York  7,  N.  Y 

»*87  Orange  ^^^Rive^rside,  Caiu.  Newspaper  Counselow 

FINANCING,  consolidations,  sales,  ap¬ 
praisals,  studies,  public  relations,  in¬ 
vestigations.  P.  ’T.  Hines,  Publishers 


mid- WEST  NEWSPAPERS 
,  Herman  H.  Koch 


*#10  Nebraska  St.  Sioux  City,  Iowa  1  Service,  Box  3132,  Greensboro,  N.  C. 

editor  &  PUBLISHER  for  April  12,  1952 


TELEVISION 
AND  RADIO  COLUMN 

A  Circulation  Builder  I  Reviews  and 
Previews  in  weekly  series.  Station 
and  Network  contacta  on  all  the  big 
shows.  3  years  television  writing  ex¬ 
perience.  Samples.  Box  1422,  Editor 
ft  Publisher. 


DOUBLE-barreled,  profitable,  classi¬ 
fied  ad  program  for  city  dailies,  with 
good-will  service  feature  of  unbeliev¬ 
able  magnitude.  Write  .\dplan.  Room 
318,  111  Pearl  Street,  Hartford,  Conn. 


ANNOUNCEMENTS 
Fromotioii  Services 


HOW  TO  INCREASE  YOUR 
CLASSIFIED  PROFIT 

Classified  advertising  can  become 
YOUR  paper’s  moat  profitable  linaga. 
To  apeed  It  along  the  np-grade,  pro¬ 
vide  your  Want  Ad  department  with 
Tested  Want  Ad  Selling  plant,  the 
Howard  Pariah  Service. 

Each  month’s  release  brings  you  a 
wealth  of  timely  ideas,  ready-to-aell 
campaign,  promotion  aids  and  other 
linage-at&nlatora. 

Don’t  needlessly  loae-another  day's 
extra  Classified  linage  and  revenue. 
Write  for  quotation  and  sample  isane 
of  The  Want  Ad  Service  that  Makes 
You  More  Money  NOW. 

Tested  Want  Ad  Selling  Plana 
Box  126,  NW.  Branch,  Miami  47,  Fl«. 


Wanted  to  Bay 


Cash  For  Due  Bills 

Hotels,  RR,  Airlines,  Ships,  etc. 

G.  Firestone,  1440  Broadway,  N.  T.  0. 


Tcletypetcttcr  Instruction 

TELETYPESEHER 

HOME-PRACTICE  and  Instruction 
Kits,  complete  with  fingering  chart, 
colored  keyboard  layouts,  code  break¬ 
down,  illustrated  nomenclature,  oper¬ 
ating  technique  etc.  $2.00  postpaid. 
H.  S.  McKinley,  P.  O.  Box  325, 
Anderson,  Indiana. 


_ Prew  Enfilneeii _ 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts 

We  will  move,  erect  or  repair  preaiee 
ANYWHERE 

28  East  4th  St.,  New  York  8,  N.  Y. 

_ Phone  spring  7-1740 _ 

NATIONAL  PRINTING  EQUIPMENT 
Co.,  Printing  Machinery,  Dismantled 
—moved — erected.  Ridgewood,  New 

Jersey.  R1  6-425.2. _ 

£.  P.  WALLMAN  ft  OO. 
Machiniata,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections,  all  typea  of 
pretsea,  Coast  to  Coast. 

Tel.  3-4164.  975  N.  Ohnrch  Street 
Rockford. _ Illinois 


CENTRE-AMMON  CO..  Inc. 

(Div.  of  Centre  Trucking  Co.,  Inc.) 
Machinists  —  Riggers  —  Hauling 
For  the  Allied  Printing  Trades. 

Dismantling  •  Moving  •  Erecting 
Single  Machines  or  Entire  Plants, 
LOCAL  AlND  long  DISTANCE 

575  Washington  St..  N.  Y.  14,  N.  T. 
PHONE  WATKINS  4-2010 


LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Dismantling — 'Moving — Erecting 
Newspaper  Conveyor  Installations 
Service  Nationwide 

11164  Saticoy  St.,  Snn  Valley,  Calif. 

_ SUnset  1-4575 _ 

MACHINISTS  —  Dismantling,  moving, 
assembling,  entire  newspaper  plants. 
Repairi,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

3626 — 31  St.,  Long  Island  City  1,  N.Y. 
_ STillwell  6  0098  0009 _ 

Maintenance,  Service.  Repairs,  Erection 
SAM  S.  PUNTOLILLO 
311  Lincoln  Ave.,  Lyndhnrst,  N.  J. 
SPBCIAUZING  in  Duplex  and 
Gois  Flat-Bed  Webs 


MACHINERY  and  SUPPLIES 
Binders — Files 


O.  J.  FORMAN  CO. 
NEWSFILE  Binders  —  Monmonth,  Ill. 
CUSTOM  BUILT  —  GUARANTEED 

75 


MACHINERY  and  SUPPLIES 


Press  Engineers 


ROUTE  BOOK  COVERS 
NEWSPAPER  PILJ>S 
Fit  anr  size  newspaper. 
Manafactured  by 


MACHINERY  and  SUPPLIES 


Composing  Room 


BUY  FROM  LORINGl 
WORLD  HEADQUARTERS  for 


MACHINERY  and  SUPPLIES 


Pren  Room 


6  UNIT  HOE  PRESS 


HAARVIO  LOOSE  LEAF  DEVIOES  riKir  1  IMnTYPF  FOIJIPMENT  vv 

1822  N.  Kedvale  Are.  Chicago  39.  111.  rINb  LINL>ITrt  cVUIrMLIN  1  double  folders,  rubber  rollers;  serial 


MACHINERY  and  SUPPLIES 


Press  Room 


5  UNIT  PRESS 


AIXJER  BOOKBINDING  COMPANY  PRICED  RIGHT! 

176  Norman  St..  W.  Springfield,  Mass. 

BINDING  Newspaper  Files  and  pe-  Keyboard  Rubber  Rollers  H552 
riodirals  our  specialty.  Smooth,  Mfg.  by  U.  S.  Rub- 

M.4KERS  OF  (clear  view)  loose  leaf  ber  Co . ' 

holders  for  newspapers  and  maga-  Keyboard  Rubber  Rollers  H566 
S'ues.  cnrniirated.  Mfg.  by  U.S. 


No.  2594.  Available  immediately.  Can  LENGTH  cut-off  23-0/16'' 


_ Newsprint 

STANDARD  NEWSPRINT.  Rolls  — 
sheets.  All  sizes.  All  types  printing 
papers.  Have  35",  52 !4,  70",  30" 
diameter.  Box  158,  Editor  St  Publisher. 
WE  OFFER  newsprint.  Low  prices, 
any  size.  Prompt  or  delayed  shipment 
guaranteed.  Original  mill  quality.  Con¬ 
tact  East  West  Trading  Corporation, 
79  Wall  Street.  New  York  5,  N.  Y. 
HAnover  2-0165. _ 

NEWSPRINT  WANTED 
ROLLS,  Sheets.  Any  Size.  All  type 
Print  Papers.  ALgonqnin  4-8729,  N.Y. 
ONE  of  N.  Y.'s  largest  converters 
offers  newsprint.  S.  B.  Behrens  &  Co., 
115  Onderdonk  Ave.,  Brooklyn.  Phone 

Evergreen  6-0505. _ 

Cj^ADIAN  Newsprint,  original  mill 
shipment,  any  size  rolls,  carload  lots 
at  attractive  prices.  April  shipment 
and  continuous  bookings.  Inquiries  in¬ 
vited.  Canadian  Newsprint  Supply  Co., 
Alfred  Horn,  18  East  41  Street,  New 
York,  N.  Y.  Tel.  ORegon  9-3870. 

NEWSPRINT  FOR  SALE 


Smooth,  Mfg.  by  U.  S.  Rub¬ 
ber  Co . ^  1.00 

Keyboard  Rubber  Rollers  H566 
corrugated.  Mfg.  by  U.S. 

Rubber  Co.  -85 

Electric  Pot.  Thermo  Control 

New  65.00 

4  OOChannel  lower  split  f 

Linotype  magazines  L  Ps>rs 
4  90  Channel  upper  split  •  only  150.00 
Linotype  magazines  J 

2  90  Channel  upper  split  ^  In¬ 
tertype  magazines  Each  60.00 

15  72  Channel  lower  split  Lino¬ 
type  magazines.  Each  50.00  j 

1  26  Channel  auxiliary  upper  | 

split  magazine  35.00  : 

1  90  Channel  model  4  lower  1 

magazine  _  50.00 

1  90  Channel  model  1  Lino¬ 
type  magazine  50.00 

1  Model  14  auxiliary  28  chan¬ 
nel  frame,  escapement,  key¬ 
board  50.00 

1  Model  14  distributor  for  28 
channel  auxiliary,  single 
pitch  75.00 

3  Revolving  72  channel  split 
magazine  holders,  12  mag. 

Each  45.00 

1  Gas  Intertype  Monomelt  Re¬ 
built  &  Refinished  150.00 

3  Electric  Linotype  Monomelts 

Rebuilt  &  Refinished  200.00 

4,5  Monomelt  metal  scoops.  Each  1.50 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  York  18,  N.  Y. 

USED 

GOSS-DUPLEX 

PRESSES 

Excellent  Selection 
Semi-cyiindrical 
Tubular,  Flat  Bed  Presses 

THE  GOSS 
PRINTING  PRESS  CO. 

1635  S.  Paulina  Street 
Chicago  8,  Iliinois 


5 — 16  PAGE  Balcony  type  units 
Rubber  Rollers,  Ink  Pnmpe 
Substructure  with  Roll  Stands 
2 — C-H-Oonveyors.  1  double  Folder 
2 — AC  Motor  Drives  Full  Automatic 

For  further  information  write 

JOHN  GRIFFITHS  CO..  Inc. 

11  West  42nd  St.,  New  York  36,  N.  T. 

HOE  48  PAGE  press  with  color  cylin¬ 
der,  22fi"  cut-olf,  can  be  used  as  33 
page,  casting  equipment,  AO  drive. 
$7,500  cash.  Box  1448,  Editor  k 
Publisher. 


WANTED  TO  BUY 
DUPLEX  Rotary  Newspaper  FOLD¬ 
ER.  Box  1435,  Editor  &  Publisher. 


IXJR  S.ALE — Miller  major  aimpltfi 
press  No.  83;  completely  automatic; 
sheet  size  12  by  15  to  27  by  40; 
speed  range  2,000  to  3,600;  5  H.P. 
Variable  speed  motor;  Pump  1)4  H.P. 
constant  speed  motor.  Used  very  little. 


FOR  SALE:  30  H.P.  Louis  Allis,  220  moior, 

50.00  volt,  60  cycle,  3  phase  AC  double  mo-  'onsta'"'  ^ 

tor  rotary  press  drive,  complete  with  an 

slow  motion  gearing,  automatic  clutch 

75.00  and  power  brake,  all  mounted  on  com-  Towson  4.  Maryland 

mon  base,  together  with  necessary 
resistance  and  chain  drive.  Available 

45.00  at  once.  Complete,  $900.00,  F.O.B. 

Detroit. 

50.00  HIGHLAND  PARKER  PRINTERS 

30  Bartlett  Avenue 

iOO.OO  Highland  Park  3,  Michigan 


DE-INKED  newsprint  of  improved  1 

quaiity  in  rolls  of  any  size  available  I  EVERY  PIECE  OF  EQUIPMENT 


in  carload  lots.  Samples  on  request. 

GARY  PAPER  MILLS.  INO. 
Third  and  Hendricks  Street 
Gary,  Indiana 

NEWSPRINT  AVAILABIiE 
Box  1840 

_ Editor  &  Publisher _ 

NEWSPRINT  paper  in  sheets  and 
rolls.  Very  fast  delivery  at  lowest 


IS  A  FIRST  CLASS  BUY! 

WRITE  FOR  OUR  LATEST 
INVENTORY  LIST  .  .  . 

G.  S.  LORING  CO. 
575  Atlantic  Ave.,  Boston,  Mass. 
Liberty  2-0876 


6  UNIT  PRESS 

4  GOSS  UNITS 

LENGTH  of  sheet  cut-off  22J4" 

PAPER  rolls  on  each  end,  folder  in  6 — 16  pas**  individual  units, 
center,  23  9/16/  cut-off.  AC  drive.  2 — Heavy  duty  double  folders. 


GEORGE  C.  OXFORD 

Box  903  Boise,  Ii 


AC  drive.  2 — Heavy  duty  double  folders. 

with  4  deliveries 

/r^nr.  Substructure  with  roll  stands, 

'•  Ink  Pumps,  Rubber  Rollers. 

Boise,  Idaho  2 — AC  motor  drives  full  automatic. 


LATHE — Model  A  Serial  No.  644-R,  9" 
South  Bend  Precision  Bench  Lathe, 
12-speed  drive,  quick  change  gear, 
belt  drive  to  spindle.  Practically  new. 


prices.  Box  1417,  Editor  &  Publisher.  |  Intertype  7-point  Regal  ’"‘"lain'’’ 


Composing  Room 


No  1  with  Bold  font  No  1622,  in  »500.  Box  1340,  Editor  &  Pnb- 


For  further  information 

John  Griffiths  Co.,  Inc. 

11  West  42nd  St.,  New  York  18,  N.  Y. 


_  Stereotype 


- _  good  usable  condition,  at  $50.00  a  _  cnoTT 

NINETY  PER  CENT  of  North  Carolina  font.  This  is  one-fourtli  their  original  AND  3-Ton  Hoe  Metal  Pots 

daily  newspapers  are  usi^ng  L.  &  B.  Beacon-iNews,  Aurora,  ^  MM|T  HOE  OLAYBOURN  Precision  Flat  Shaver. 

Heavy  Duty  Newspaper  Turtles.  They  Ulinois^^ -  O  UINII  nWC  double  Matrix  Drying  Table. 

are  sold  all  over  the  United  States.  FOR  S.ALE — Two  used  Teletypesetter  FLAT  &  Curved  Plate  Routers. 

The  price  $68.50  to  $79.50.  The  qual-  Perforators,  Serial  No.  1066  and  1077.  22%",  Reels,  tensions,  pasters,  color  CURVED  Shavers  tc  Casting  Boxes. 

it7 — none  better  on  the  market.  Write  Have  "add  thin  space"  feature.  Now  fountain,  rubber  rollers,  complete  LARGE  Quantity  Cutler  Hammer  Con- 

for  circular  giving  complete  informa-  in  use;  available  because  of  circuit  stereotype  equipment.  veyor  Sections. 


3  UNIT  HOE 


L.  &  B.  Sales  Company,  Box  operation.  $800  each  or  $1,500  for 


560,  Elkin.  North  Carolina. 


both.  Call  or  write  Joe 


T  TxrrvmrDwa  j  t~I  I  ,,  ,  ,  .Alexandria  Daily  Town  Talk,  Alexan- 

LINOTOM  and  IntertJTies  Models  ,]ria.  Louisiana. 

o,  8,  14,  26.  Intertypes  B — 0 — OSM.  — -- — _ - — ; - r — — 

thoroughly  rebuilt,  also  many  good  TWO  lo  DRAWER  fiat  top^  Ludlow 
used  marines  available  attractively  cabinets  with  19  cases.  Also  nine  fonts 

Vf—l.. _ .1 _  ..*  nf  T.nainnr  Tnnle  in  avnallAnf  nnn4i. 


Stereotype  equipment.  veyor  Sections. 

. . .  .  .  .  ,  .  16,  24  &  32  PAGE  Newspaper  Presses. 

BEN  SHULMAN  ASSOCIATES  thomas  w.  hall  company,  inc. 


500  Fifth  Avenue,  New  York  18,  N.  Y. 


HOE  32  PAGE  ROTARY  PRESS 


120  West  42nd  St.,  New  York  18,  N.Y, 
(Piant  at  Stamford,  Conn.) 


8-COLUMN  Hammond  Easykaster, 
manual  flat  caster,  complete  with  shejl 


pHced.  Eight  page  Goss  Comet.  North-  Ludlow  mats  in  ex^llent  condi-  COL^R  deck,  reversible  cylinders,  sticks.  Practically  new.  Perfect  condi- 
•m  Machine  Works,  823  North  Fourth  Vo” L  n?’  »  1°  ‘‘on-  $600.  Everett  Daily  Herald, 

St.,  Philadelphia  6,  Pennsylvania.  ^6  Pf-  Sv®,*  t-®,?  condensed;  18,  24.  folder,  length  cut-off  2214  .  .  Everett,  Washington. 


- - - '■ - - - ^ -  30  pt.  Chelt  Light;  48  pt.  Chelt  Bold  plates,  metal  furnace,  casting  box,  and 

FOR  SALE  —  Model  8  Blue  Streak  Italic.  Priced  at  about  one  half  new  plate  finisher. 

Linotype,  Serial  No.  51236  with  one  cost.-  Write  for  specimen  sheet  and  JGHiN  GRIFFITHS  CO.,  INO. 
turn  shift,  gas  pot  and  motor.  Has  had  low  prices.  Midland  Daily  News,  Mid-  11  West  42nd  St.,  New  York  36,  N.  Y. 
very  best  of  care  in  modem,  clean  shop  land,  Michigan. 


CASTING  BOX,  2)4  ton  metal  pot, 
pump,  oil  burner,  thermostatic  control. 
Box  1338,  Editor  ft  Publisher. 


by  full  time  machinist.  "Two  fonts 
mats,  Ionic  No.  5  7-Triangle- 126  with 
italic  and  Ionic  No.  5  120-Triangle-42 
with  italic.  Can  be  seen  in  daily  oper¬ 
ation.  Can  be  delivered  when  new 
Model  34  is  erected,  probably  in  week 
or  two.  Offered  where  is,  as  is  for 
$3,500.  Norman  Transcript,  Norman, 
Oklahoma. 


GET  OFF  THE  SPOT 


Photo-Engraving  Equipment 


COMPLETE 

PHOTO  ENGRAVING 
DEPARTMENT 

OF  THE  Former  SOUTHWEST 
CITIZEN 

In  Lake  Charles,  Louisiana 


FORM-O-SCOROH  Model  S,  serial  No. 
16  PAGE  HOE  semi-cylindrical  press  452,  Rotary  Scorcher  for  tubular 
with  melting  pot,  casting  hox,  plate  plates,  220  volts.  Box  1337,  Editor  * 
shaver,  and  tail  cutter.  Just  the  equip-  Publisher. 


shaver,  and  tail  cutter.  Just  the  equip¬ 
ment  for  the  publisher  who  has  out-  COMPLETE  SET  stereotyw  macUa- 
grown  a  flat  bed.  The  Eureka  News-  suitable  for  tubular  plate  press. 

Priced  for  quick  removal.  Box  1056, 


ANPA  Convention  contact  Don 
O’Kane,  publisher,  at  Hotel  Barclay. 


FOR  SALE:  16  page  Duplex  Tubular 
Rotary  Press  complete  Stereo  equip¬ 
ment,  metal  pot,  metal  aluminum 


Editor  ft  Publisher. 


Wanted  to  Buy 


TELETYPE-equipped  Hi-Speed  Inter-  ALL  Ohemco  — 2)4  year  old  equip-  mat  scorcher  and  miscellaneous 


type.  Brand  new — still  in  crate.  Also  ment  with  the  exception  of  the  camera 


multiface  perforator.  Immediate  de- 
iivery.  Box  1323,  Editor  ft  Publisher. 


which  was  on  lease. 

BEN  SHULMAN  ASSOCIATES 

7  FONTS  teletypesetter  unit  mats,  500  5th  Ave.,  N.  Y.  Ph.  BR  9-1132 
font  No.  2268.  8  pt.  Regal  No.  2  with  ■ 

bold  face,  128  unit  count.  Good  shape,  _ PrCSS  Room _ 

*”qUANtTtY  of  new  sorts  for  above 


equipment.  Prices,  terms  on  request. 
Can  be  seen  in  operation  at  Baton 
Rouge  Journal,  or  write  Box  1452, 
Editor  ft  Publisher. 


.  NEWSPAPEJl  PRESSES 

Linotypes — intertypm 

COMPOSING  ROOM  EQUIPMENT 
PLANT  APPRAISALS 

BEN  SHULMAN  ASSOCIATES 

MODEL  AB  Duplex  Flat  Bed  press.  500  Fifth  Avenue,  New  York  18,  N.  T- 

Available  at  once. _ 

24  PAGE  Hoe  rotary  single  width  WANT  16  OR  24  PAGE  Duplex 


QUANTITY  of  new  sorts  for  above  SSS  ®”’  V*  folder.  bular  Press.  Want  good  press  with  AD  I 

fonts,  available  in  (Approximately  ^4  TABLOID  rotogravure  press,  21)4  motor  equipment  and  complete  sterto-  i 

2,000)  practically  all  channels,  18c  with  complete  accessories.  type  equipment.  Will  inspect.  Box  No. 


each.  Box  1339,  Editor  ft  Pubiisher. 


loid  work,  with  %  pg.  folder,  complete 
Stereo,  equipment  and  A.O.  Motors. 


VANDERCOOK  full  page  proof  press.  Available  now.  (Can  also  be  offered  as 
model  25.  excellent  condition.  Box  a  16^age  press).  Box  1130,  Editor  ft 
1357,  Editor  ft  Publisher.  Publisher. 


_ ___  810,  Editor  ft  Publisher. _ 

BEN  SHULMAN  ASSOCIATES  wanted:  8  page  web  pre^ 


500  Fifth  Ave. 


New  York,  N.  T. 


Linotype.  R.  Glass,  608  N.  12th,  Via- 
rennes,  Indians. 


EDITOR  &  PUBLISHER  for  April  12,  1952 
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HELP  WANTED 


DREAM  OPPORTUNITY 
FOR  A  TOP  DRAWER 
YOUNG  BUSINESS  MANAGER 

EXPANDING  newipaper  of  400  em¬ 
ployes  in  one  of  the  most  attractive, 
livable  cities  in  South,  has  opening 
for  experienced  young  business  man¬ 
ager  able  to  handle  costs,  budgets  and 
other  business  responsibilities. 

THE  opportunity  is  worthy  of  the 
best.  Applicant  must  have  good  train¬ 
ing  and  educational  background — must 
pass  a  most  rigid  character  and  integ¬ 
rity  scrutiny  because  of  the  large  re¬ 
sponsibilities  he  will  handle. 

BEOAU.se  of  age  brackets  of  other 
key  members  of  staff,  applicant  should 
be  3^  or  less.  Publisher  is  partial  to 
men  who  have  had  training  on  smaller 
and  middle  sised  newspapers  instead 
of  exclusive  metropolitan  experience. 

PLEASE  give  all  details  on  back¬ 
ground.  Your  application  will  be  kept 
in  strictest  confidence  until  yon  give 
green  light  to  start  cheeking  your 
references. 

Box  1346,  Editor  &  Publisher 


AGING  publisher  of  midwest  after¬ 
noon  daily  seeks  relief  from  responsi¬ 
bility.  Property  has  exceptional  earn¬ 
ing  record.  Looking  for  man  in  the 
35  to  4S  age  bracket  to  take  over  gen¬ 
eral  management.  May  acquire  interest 
if  desired  but  not  necessary.  Ultimate 
urebase  and  control  possible.  Write 


WANTEID: 

Experienced  district  man — 6  day 
week  evening  paper — northeast  Louisi- 
sns — $75  week  starting— opportunity 
to  advance,  fhill  particulars  first  letter. 
Write  P.  O.  Box  1213,  Editor  &  Poh- 


MAN  QUALIFIED  for  Country  Super¬ 
visor  $80.00  per  week  plus  mileage 
and  expenses.  Experience  in  South. 
Must  be  w'illing  to  do  routine  canvas¬ 
sing  and  >tork  of  roadman.  Write 
giving  positions  held  and  employer 
references  in  first  letter  to  A.  D.  Pot¬ 
ter,  Box  950,  Montgomery,  Alabama. 


Classified  AdvertMng 


CLASSIFIED  ADVERTISING  MAN¬ 
AGER  with  linage  building  talent. 
Male  or  female.  Must  be  young,  en¬ 
thusiastic  with  desire  to  advance.  Sal¬ 
ary  open.  Write  M.  D.  Glover,  The 
Inter  Lake,  Kalispell,  Montana. 


CLASSIFIED  MANAGER 

evening  and  Sunday  Newspaper. 
Opportunity  for  man  with  at  least 
two  years’  experience  selling  classi¬ 
fied  to  step  into  a  field  that  has  a 
great  potential.  Write  complete  de¬ 
tails  and  salary  expected  to  Walter 
J.  Brown,  The  Zanesville  (Ohio) 


OPPORTUNITY 

for  young  single  draft-exempt  man 
now  working  on  street  in  classified 
dept,  of  a  large  newspaper  to  become 
assistant  to  classified  manager.  With 
managerial  ambitions.  Midwest  city 
of  25,000— circulation  17.000.  Selling 
and  administrative  ability.  Tell  ns 
about  yourself  completely  and  salary 
to  start.  Box  1410,  Editor  &  Pub- 
JiSther. 

Classified  Advertisers  take  note: 
Deadline  for  April  26  conventiou 
issue  is  Tuesday,  April  22.  (Ads 
also  appear  in  April  24  bulldog  at 
no  extra  cost.) 


HELP  WANTED 


_  Display  Adve 


RETAIL  DISPLAY  SALESMAN  — 
abov«  average  in  sales,  eo<py  and  lay¬ 
outs.  State  experience,  age,  references, 
salary  expected.  W.  M.  ^ller,  Elkhart 
Truth,  Elkhart,  Indiana. 


REGULAR  AD  STAFF  MAN 
WANTED 

RBTIRBMBNT  creating  opening  In 
regular  display  advertising  staff  of 
Wichita  Eagle  for  reliable,  experi¬ 
enced,  capable  and  energetic  salesman. 
The  man  we  seek  must  be  cooperative 
and  willing  to  learn  and  sell  this  mar¬ 
ket.  He  mnst  be  able  to  make  aoeept- 
able  layouts  and  thoroughly  service 
accounts  large  and  small.  Wichita, 
Kansas  is  one  of  best  business  spots 
in  the  nation;  is  lively,  clean  and  a 
pleasant  place  in  which  to  live.  Please 
write  yonr  qualifications,  baekgronnd, 
references  and  personal  description. 
Speed  in  answering  this  notice  is  es¬ 
sential.  Address  Letter  to  Jack  Speer, 
Advertising  Director.  Only  applicants 
interested  in  a  steady  connection  are 
asked  to  reply. 

EXCELLENT  OPPORTUNITT  for  ex- 
Mrienced  advertising  salesman,  with 
Virginia  daily.  Must  be  good  in  layout, 
copy,  and  developing  retail  accounts. 
Sslsry,  commission,  many  other  Uberal 
benefits.  Write  in  full.  Box  1241, 
Editor  A  PnUisher. 

DISPLAY  advertising  salesman  on 
progressive,  northeastern  Ohio  daily 
with  circulation  of  14,400.  Experienced 
man  or  recent  graduate  of  journalism 
i^ool.  Work  inclndes  servicing  estab¬ 
lished  accounts,  writing  copy,  making 
layout,  selling  new  accounts.  Steady 
employment.  Starting  salary  commen¬ 
surate  with  qnalifiicstions.  Opportunity 
for  advancement.  Write  or  call  the 
Painesville  Telegraph,  Painesville, 
Ohio. 

CENTRAL  FLORIDA  Daily  (4,650 
ABC)  needs  immediately  experienced, 
aggressive  display  salesman  to  work  to¬ 
ward  ad  manager  position.  Must  as¬ 
sume  full  responsibility  from  start. 
Ideal  rlimate,  University  town,  22 
miles  from  ocean.  Write  all  including 
minimum  salary  to  Deland  Sun  News. 
Deland,  Florida. 


ADVERTISING  MANAGER  Small  New 
England  daily.  College  town.  Trade 
center  large  area.  A  chance  to  grow 
w'ith  a  new,  efficient  enterprise  in  one 
of  the  most  attractive  areas  of  the 
U.S.A.  Apply  Box  1314,  Editor  &  Pub¬ 
lisher. 


OPPORTUNITY  for  ambitious  ad 
salesman  with  50  year  old,  suburban 
daily.  Must  be  experienced  to  service 
accounts  and  promote  new  business. 
Pleasant  residential  community,  friend¬ 
ly  staff.  News-Herald,  Willoughby, 
Ohio. 


AD  DIRECTOR 

AN  OPENING  exists  for  advertising 
director  with  the  only  daily  newspa¬ 
per  serving  one  of  the  best  cities  in 
the  midwest  under  100,000  population. 
A  quality  newspaper  with  a  record 
of_  real  pulling  power.  The  man  for 
this  Job  has  a  record  as  a  producer 
and  knows  how  to  organize  and  direct 
sound  sales  promotion  plans  and  is 
interested  in  advancing  into  manage¬ 
ment,  Yonr  confidential  reply  in  suffi¬ 
cient  detail  to  lead  to  a  personal  in¬ 
terview  is  awaited.  Box  1347,  Editor 
&  Pubiisher. 

WANTED — an  experienced  advertising 
man  to  seli  “Lucky  Shopper”  in  your 
state.  “Lucky  Shopper”  is  the  smart¬ 
est  new  attention-getter  in  the  adver¬ 
tising  field.  A  franchise  in  yonr  state 
is  open.  A  $250  investment  is  necessary. 
This  is  a  highly  marketable  feature 
now  appearing  in  a  number  of  Iliinois 
newspapers.  Write  to: 

Lucky  Shaper 
c/o  Democrat-Tribune 
Box  379 

_ Oarmi,  Illinois 

ADVERTISING  MEN  for  state  con¬ 
vention  and  dance  program.  United 
Hotel  and  Restaurant  Workers  Union 
of  America.  Write  P.  O.  Box  1292, 
Reading,  Pennsylvania. 


_ Display  Advertbliig 


ADVERTISING  DIRECTOR 

LARGE  Southern  newspaper  has  open¬ 
ing  for  aggressive,  hard  selling  man 
to  assume  responsibility  of  advertis¬ 
ing  department  in  competitive  market. 
Must  have  had  previous  experience  at 
manager.  Give  references  and  complete 
details  in  first  letter.  This  is  a  real 
opportunHy  for  a  qualified  man.  Box 
1336,  Editor  i  Publisher. 

WANTED;  Display  Advertising  Sales¬ 
man  with  a  minimum  of  three  years 
of  experience  handling  all  classifica¬ 
tions.  Position  it  permanent  for  per¬ 
sonable,  capable  producer.  Write  or 
wire, 

E.  A.  Schafer, 

Advertising  Director 
Meridian  (Mississippi)  Star 

DISPLAY  SALESMAN  experienced  in 
layouts,  selling,  servicing  retail  ac¬ 
counts.  Eighty-seven  year  old  progres¬ 
sive  daily  in  growing  competitive  com¬ 
munity.  First  opening  in  five  years, 
straight  salary,  vacation,  etc.  State 
experience,  age,  salary  expected.  Give 
two  references  first  letter.  Jno.  Q. 
Lambert,  Natchez  Democrat,  Natchez, 
Mississippi. _ 

EXPERIENOED  display  salesman  for 
progressive  15.000  A.B.C.  Idaho  daily. 
Opportunity  for  energetic,  reliable 
young  man.  State  age,  experience,  ref¬ 
erences,  and  salary  expected.  Adver¬ 
tising  Manager,  The  Post  Register, 
Idaho  Falls,  Idaho. _ 

HAD  A  YEAR’S  experience  in  news¬ 
paper  advertising?  Want  to  try  yonr 
wings  on  bigger  accounts  for  a  paper 
not  yet  a  year  old?  There’ll  be  long 
hours  and  hard  work,  but  a  wonderful 
future.  Gain  more  knowledge  in  six 
months  than  yon  wonld  in  six  years  in 
an  old  established  paper.  Southern 
City  300  miles  from  New  Orleans.  Give 
full  information  first  letter.  Box  1419, 
Editor  &  Publisher. _ 

STRONG  MIDWEST  evening  and 
Sunday,  30,000  circulation,  can  use 
experienced  man.  good  layout  and 
copy  essential.  The  man  we  are  look¬ 
ing  for  is  either  the  ad  manager  of  a 
smaller  paper,  or  a  man  on  his  way 
up  who  needs  familiarity  with  a  flrst- 
elass  operation  in  the  middle  bracket 
before  moving  into  big  time.  Write 
fully  including  salary  requirements. 
Box  1451,  Editor  A  Publisher. _ 

WANTED:  Experienced  Advertising 
man  for  third  spot.  Nine  thousand 
circulation.  Must  be  able  to  make 
good  layouts  for  all  type  accounts. 
Permanent  to  capable  man.  Opportu¬ 
nity  for  advancement.  Furnished  and 
unfurnished  apartments  available  rea¬ 
sonable  rent.  Pew  houses.  Write  ex¬ 
perience,  age,  family,  salary  expected. 
Box  l-t45.  Editor  A  Publisher. _ 

ADVERTISING  MAN  and  SALESMAN 
A  NORTHERN  New  England  morning 
paper  wants  a  seasoned  retail  display 
ad  man  and  salesman  (at  least  3-5 
years’  experience).  Beautiful  city  of 
33,000.  Intelligently  planned  selling 
very  important  .  .  .  not  high  pressure. 
Staff  of  seven  to  be  enlarged.  Vaca¬ 
tions,  Blue  Shield  and  Blue  Gross, 
Life  Insurance,  Retirement  Pay.  Give 
experience  and  starting  wage.  Address 
Box  1467,  Editor  A  Publisher. _ 

ASSISTANT  ADVERTISING  MANA¬ 
GER.  Must  be  promotion  minded  and 
thoroughly  experienced  in  all  phases  of 
advertising.  Good  proposition  for  ap¬ 
plicant  that  qualifies.  Must  be  able  to 
furnish  the  best  of  references.  Write 
Marion  H.  Seaton,  publisher.  Daily 
News  Digest,  Box  1128,  Monroe, 
Louisiana. 

DISPLAY  SALESMAN,  under  30 
years.  Permanent  and  excellent  op¬ 
portunity  in  100,000  Midwest  city  on 
progressive  daily  and  Sunday  news- 

Eaper.  To  young  man  seeking  a  future 
ased  on  his  ability,  we  invite  confi¬ 
dential  correspondence.  Address  Box 
1465,  Editor  A  Publisher. 

WANTED  by  Southern  Newspaper: 
Advertising  Salesman  experienced  in 
handling  promotions.  State  salary  ex¬ 
pected.  and  give  three  references.  Box 
1464,  Editor  A  Publisher. 


HELP  WANTED 


PfapIfiY  Advcrtisliig 


AI)  SALESM.AN  for  small  Midwest 
daily.  $60  with  growth  future.  Must 
have  car.  Box  1403,  Editor  &  Pub- 
lisher. 


AGGRESSIVE,  experienced  young  man 
for  managing  editorship,  7  day 
paper.  Large  midwettem  market.  Pre- 


future.  $9  or  $10,000  salary  to  sUrt. 
Box  1108,  Editor  A  Publisher. _ 


WIRE  EDITOR  by  8,000  circulation 
Nebraska  afternoon  daily.  Give  full 
details  on  education  and  experience. 
Sun,  Beatrice,  Nebraska. _ 


REPORTER  for  progressive,  north¬ 
eastern  Ohio  daily  with  circulation  of 
14,400.  Experienced  man  or  recent 
graduate  of  Journalism  school.  Per¬ 
manent  position  with  opportunity  to 
advance.  Starting  salary  to  match 
qualifications.  Write  or  phone  the 
Painesville  Telegraph,  Painesville, 
Ohio.  _ 


MID-WEiSTERN  morning  paper  with 
expanding  circulation  seeks  to  extend 
coverage  with  two  alert,  experienced 
reporters  interested  in  good  pay,  ad¬ 
vancement  and  permanency.  Aggressive, 
LOCAL  coverage  our  emphasis.  Mid¬ 
west  background  preferred.  Box  1851, 

Editor  A  Publisher.  _ 

A  COMPETENT  NEWSPAPERMAN 
who  knows  about  farming,  likes  farm 
people  and  can  specialize  in  writing  and 
editing  a  newspaper  farm  department  1^ 
an  excellent  position  awaiting  him  with 
a  live-wire  midwestem  daily.  Pine  op¬ 
portunity,  salary  and  working  condi¬ 
tions  for  the  right  man,  who  can  tackle 
the  challenge  of  building  up  a  farm  de¬ 
partment.  Write  Box  1306,  care  of 
Editor  A  Publisher  giving  full  details  of 
training,  experience  and  background. 

Require  personal  interview. _ 

REPORTER — 1-2  years'  experience  or 
recent  college  grad.  Some  photographic 
ability.  Excellent  opportunity  on  large 
w-eekly  with  daily  possibilities  fOT 
young  man  not  afraid  of  hard  woi^. 
Above  average  salary.  Box  1345,  Edi- 

tor  A  Publi^er. _ _ _ 

WANTBID — experienced  man  or  jour¬ 
nalism  graduate  to  take  over  state 
editorship  of  progressive  midwestem 
afternoon  daily.  Position  entails  su¬ 
pervision  of  45  correspondents,  copy 
reading,  head  writing,  origination  of 
feature  stories  and  development  of 
correspondent  service.  Excellent  oi^ 
portunity,  working  conditions  and 
salary.  Write  Box  1307.  care  of  Editor 
A  Publisher,  giving  fnU  details  of 
qualifications.  Personal  interview  es¬ 
sential _ _ _ 

WANTED — Editor  for  weekly  news¬ 
paper  in  good  city,  schools,  churches, 
etc.  Also  must  be  able  to  handle  ad¬ 
vertising  part  time.  Write  Marion 
County  Democrat,  Salem.  Illinois. 

BEGINNER  REPORTER 
JOURNALISM  school  desirable.  East¬ 
ern  daily.  Box  1455,  Editor  A  Pub¬ 
lisher.  _ _ 


GEN1ERAL  REPORTER  and  sports 
editor  for  five-day  daily  in  East  Coast 
City  of  16,000.  Journalism  grad  or 
equivalent  in  experience.  Must  be 
community  minded  and  interested  ^  in 
increasing  news  coverage.  Car.  Give 
full  details  and  starting  salary  de¬ 
sired.  Box  1420,  Editor  A  Publisher. 


HAVE  OPENING  for  young  reporter 
and/or  desk  man.  Prefer  applicant  re¬ 
siding  in  Texas,  Oklahoma  or  Louisi¬ 
ana.  Write  Box  1444,  Editor  A  Pub¬ 
lisher. 


REPORTER — preferably  one  with  ex¬ 
perience  in  writing  travel  articles.  A 
well  known  National  Organization  is 
looking  for  a  young  man  in  his  thir¬ 
ties  who  can  write  with  color  and 
effectiveness  on  travel  subjects.  A 
good  opportunity  for  the  right  man. 

Box  1442,  Editor  A  Publisher. _ 

SPORTS  EDITOR,  also  does  some 
general  assignments.  Starting  pav  de¬ 
pends  on  education,  experience.  Kush 
full  information :  Talbot  Patrick,  Eve- 

ning  Herald,  Rock  Hill,  8.  C. _ 

ASSISTANT  EDITOR,  aggrewive  and 
experienced,  excellent  opportunity  for 
advancement  for  person  that  can  qual¬ 
ify.  Write  Marion  H.  Seaton,  publisher. 
Daily  News  Digest,  Box  1128.  Monroe, 
Louisiana. 
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HELP  WANTED 

Editorial 

COPYREADER 

L.ARGE  metropolitan  daily 
newspaper.  Several  years 
recent  ne»-spaper  copyread¬ 
ing  experience  required. 

Should  be  former  reporter ; 
college  education  preferred. 

Send  complete  resume,  in¬ 
cluding  salary  desired  to 

Box  1443.  Editor  &  Publisher. 

\OUNG  all-round  man  for  pix,  fea¬ 
tures.  sports.  Morning  daily,  college 
town  20,000.  Daily  News.  Bryan,  Tex. 

Instructors 

JOURNALISM,  LIBERAL  arts  col¬ 
lege.  Prefer  newsman  with  MA., 
teaching  experience.  Knowledge  pho¬ 
tography.  advertising  helpful.  Good 
salary.  Box  1320,  Editor  A  Publisher. 

Photographers 

WAJb’TED  —  Photographer  with  Fair- 
child  experience.  Furnish  references. 
Tribune  Herald,  Casper,  Wyoming. 

Promotion — Public  Relations 

AHViiRTiiSl-NG  and  tiaies  Promotional 
^Attager  for  retail  department  store. 
Steady  position,  good  salary.  Apply  by 
writing  Box  1127,  Editor  A  Publisher. 

PUBLIC  RELATIONS — large  manu¬ 
facturing  concern  has  opening  in  New 
York  area  for  ambitions  young  man. 
about  30,  with  experience  editorial 
department  metropolitan  newspaper 
or  wires  plus  experience  in  industrial 
publicity.  Please  give  full  details,  ref¬ 
erences.  Box  1329.  Editor  &  Pub¬ 
lisher. 

CIRCULATION  promotion  man  expe¬ 
rienced  in  newspaper  home  delivery 
to  represent  a  national  newspaper  cir¬ 
culation  promotion  firm.  Traveling  re¬ 
quired.  Good  salary  and  opportunity 
for  advancement.  Permanent  position. 
Include  full  details  and  references  in 
first  letter.  Box  1408,  Editor  &  Pub¬ 
lisher. 

Salesmen 

SALEiSMAN — Printing  ink.  Well  es- 
^blished  firm.  Require  indi^dual  with 
Graphic  Arts  experience,  not  neces¬ 
sarily  printing  ink.  Permanent  posi¬ 
tion.  Some  traveling.  Answers  confi¬ 
dential.  Box  1201,  Editor  St  Publisher. 

SALESMAN 

to  sell 

Goodyear  Newspaper  Supplies 
Rollers  —  blankets  —  cutting  rubbers 

Middle  West  Territory 

J.  Thomas  McHugh  Co. 

31  Eaai  Georgia  Street 
Indjanapolis  4,  Indiana 

500  Fifth  Avenue 

New  York  36.  N.  Y. 

SALESMEN — to  sell  comic  strip  fea¬ 
tures  at  your  convenience.  For  details 
Box  1220,  Editor  A  Publisher. 

ADVERTISING  SOLICITOR  for 

church  pages.  Commission  from  $100 
to  $500  weekly.  International  Reli¬ 
gious  News  Service,  1111  Elizabeth 
Street,  Pasadena  6.  California. 

Mechanical 

MEDIUM  SIZE  Texas  Daily  has  open¬ 
ing  for  working  foreman  in  modern, 
newly  equipped  plant.  Fine  opportu¬ 
nity  for  clean  aggressive  administrator 
who  has  full  knowledge  of  Composing 
Room  problems.  Pay  comparable  to 
ability.  Pleasant  conditions  and  fine 
climate  in  growing  town.  Box  1313, 
Editor  St  Publisher. 

STEREOTTPER,  working  foreman, 
small  shop.  Dnplex  tnbnlar  equipment, 
newspapers  and  circniara  up  to  four 
colors.  Splendid  opportunity  for  sober 
mechanic.  Q-ire  fnll  details  and  when 
available.  Box  1461,  Editor  A  Pub¬ 
lisher. 


HELP  WANTED 

Mechanical 

WANTED — Tubular  Pressman-Stereo- 
typer  for  steady  situation.  Take  full 
charge.  City  Printing  Company,  1200 
Vickroy  Street.  Pittsburgh  10,  Pa. 

COMPOSING  ROOM  WORKING 
FOREMAN  and  superintendent.  Must 
have  record  substantiating  ability  to 
direct  such  activities.  Needs  educa¬ 
tional  and  mechanical  background  to 
develop  into  future  executive  position. 
Must  be  honest  and  always  deal  fairly 
with  employees,  at  the  same  time  ar¬ 
ranging  duties  of  each  to  best  produc¬ 
tive  program.  Modem  equipment  in¬ 
cluding  teletypesetters  on  linecasring 
machines.  Address  Box  1447,  Editor 
A  Publisher,  stating  when  available 
and  giving  references  to  be  held  in 
strictest  confidence. 

ROTARY  PRESSMAN  -  STEREOTYP¬ 
ER  to  operate  Goss  16-page  Straight 
line.  Must  be  first  man.  Non-union, 
40-honT  week,  $2.20  scale.  Excellent 
working  conditions  in  Northwest  daily 
shop.  Box  1423,  Editor  A  Publisher. 

Various  Departments 

IF  YOU  would  like  a  newspaper  job 
on  a  daily  published  in  a  mid-west 
or  Rocky  Mountain  state  in  circula¬ 
tion,  editorial,  advertising  or  mechani¬ 
cal  departments,  why  not  send  a 
resume  of  yonr  training,  education  and 
other  qualifications  to  the  Inland 
Daily  Press  Association,  7  'South 
Dearborn  St.,  Chicago  3,  Illinois. 

SITUATIONS  WANTED 

Administrative 

EDITORIAL  EXECUTIVE 
AVAILABLE  for  interview  at  ANPA 
convention.  Box  1210,  Editor  A  Pub¬ 
lisher,  or  call  Union  4-2176. 

ATTENTION  PUBLISHERS! 

I’M  SEEKING  A  TOUGH  JOBI 
CAN  you  or  one  of  yonr  key  men  use 
a  troubleshooter!  Can  run  whole  pa¬ 
per  or  relieve  busy  executive  of  de¬ 
tails.  Fine  record  cutting  costs,  labor 
relations,  building  revenue.  University 
graduate,  Journalism  and  business  ad¬ 
ministration  plus  20  years  chain  and 
other  newspaper  operations.  Consid¬ 
ered  expert  on  mechanical  departments 
and  labor  relations.  Available  soon. 
In  New  York  for  interview.  Box  1463, 
Editor  A  Publisher. 

Artists — Cartounisb 

EDITORIAL  CARTOONIST 
HIGHLY  original  and  creative.  Lead¬ 
ing  U.S.  metropolitan  newspaper  staff 
man.  Work  reprinted  nationally.  18 
years’  experience.  Personal  interview 
welcomed.  Box  1430,  Editor  A  Pub¬ 
lisher. 

Circulation 

CIRCULATION  MANAGER  —  Thor¬ 
oughly  experienced  in  all  phaiei  oews- 
paper  eirenlation,  MjE.S.,  imall  and 
large,  city  and  country,  office  and  field. 
Capable,  dependable,  excellent  record, 
beet  references,  good  edneation.  Age 
36  —  married  —  2  children.  Now  em¬ 
ployed  bnt  desire  change.  Osn  biUld 
and  maintain  sound  circulation,  eco¬ 
nomical  operation.  For  additional  in¬ 
formation  and  references,  write  Box 
1121,  Editor  A  Publisher. 

CIRCULATION  MANAGER,  80  years 
of  age,  17  years’  experience  newspa¬ 
per  circulation,  promotion.  Highly 
competitive  fields,  MBS.  Experienced 
both  Little  Merchant,  Office  Pay  plans. 
Ability  to  organize  office  and  delivery 
ayetems.  Thorough  knowledge  ABO. 
Excellent  references.  Detailed  letter  if 
desired.  Box  1350,  Editor  A  Pnbliaher. 

I’M  NOT  LOOKING  for  SECURITY 
but  the  OPPORTUNITY  to  be  circula¬ 
tion  manager  on  a  newspaper  in  a 
competitive  field.  13  years'  experience 
in  competitive  areas  in  all  phases  of 
circulation;  district  manager,  city  cir¬ 
culation  manager,  country  circulation 
manager,  circulation  promotion  man¬ 
ager,  assistant  circulation  manager 
and  circulation  manager.  32  years  old 
and  married.  Well  versed  in  A.B.C. 
and  little  merchant  plan.  Can  give 
references  of  respected  newspaper 
men.  Am  employed  and  would  want  to 
give  present  employer  at  least  80  days 
notice.  Box  1308,  Editor  A  Pnbliaher. 


SITUATIONS  WANTED 
Circulation _ 


This  note  is  addressed  to: 
NEWSPAPER  MANAGEMENT 

IP  a  change  is  contemplated  now 
or  during  the  year  1252,  please 
give  consideration  to  this,  my  ap¬ 
plication  for  the  position  of: 

CIRCULATION  MANAGER 

NOW  employed  by  a  large  newspa¬ 
per,  performing  a  very  successful 
and  satisfactory  job.  Fully  qualified, 
competent.  Can  meet  your  require¬ 
ments  in  any  situation. 

SATISFACTION  ASSURED 

I  WILL  provide  you  15  of  the  best 
Circulation  years  (in  volume  and 
revenue)  that  your  newspaper  could 
expect.  Upon  my  retirement  at  age 
5o-60  you  will  have  a  versatile, 
aggressive  circulation  force  capable 
of  continuing  a  successful  operation. 

REASON  FOR  RELOCATION 

MY  interest  is  permanence,  securi- 
ty,  appreciation  for  a  job  well  done. 
Interview  at  your  convenience — 
Eastern  U.S.  24  hours’  notice,  else¬ 
where  48  hours.  Available  80  days. 
Must  be  confidential.  Box  1400, 
Editor  A  Publisher. 


AGGRESSIVE  Circulation  Manager 
now  employed  by  large  daily  desires 
change.  Can  organize  a  live-wire  pro¬ 
ducing  department.  Exceptional  Little 
Merchant  Plan  record.  Knows  ABC, 
Mail,  Newsstands  and  Promotion  thor¬ 
oughly.  Good  personnel  man.  25  years’ 
(of  know-how)  experience  on  only 
two  papers.  Age  45.  Family  man. 
Best  references.  Can  interview  ANPA 
Convention.  Box  1458,  Editor  A  Pub- 

lisher. _ 

CIRCULATION  MANAGER  now  em¬ 
ployed  as  Business  manager  would  like 
to  return  to  the  circulation  field.  25 
years’  experience,  all  phases.  Age  46, 
prefer  West,  Midwest  or  Southwest. 
Available  30  days.  Write  Box  1432, 
Editor  A  Publisher. 


_ ClassMed  Advertisfaig 

CLASSIFIED  MANAGER.  Thoroughly 
experienced  in  all  phases  of  Classified 
Advertising.  Linage  record  as  follows; 
Gained  750,000  lines  in  1046;  In¬ 
creased  over  competitor  1,164,000 
lines  in  1047;  Increase  of  700,000 
lines  in  1048;  Over  400,000  lines  in¬ 
crease  in  1040.  At  present  100%  in¬ 
crease.  Available  at  once.  Best  of 
references.  Box  1334,  Editor  A  Pnb- 

lisher.  _ _ 

OLAS.SIFIED  MANAGER  seeks  com¬ 
petitive  field.  Thorough  knowledge  all 
phases  dailies.  Steady  ad  count  linage 
increase  record.  Can  interview  at 
ANPA.  Box  14215.  Editor  A  Publisher. 
CLASSIFIED  MANAGER  now  em¬ 
ployed  but  looking  for  a  larger  paper 
in  100,000  class  or  more.  Aggressive 
producer.  Metropolitan  experience. 
Age  33.  Box  1468,  Editor  A  Publisher. 


Correspondents 


PHOTO  ASSIGNMENTS  WANTED 
TWO  experienced  New  York  Agency 
Lady  photographers  going  on  exten¬ 
sive  photographic  jaunt  to  Europe  are 
looking  for  additional  photo  assign¬ 
ments.  Box  1405,  Editor  A  Publisher. 


_ Display  Advertising _ 

C.VN  YOU  OFFER  A  REAL  FUTURE 
to  an  aggressive,  young  family  man, 
now  promotion  manager,  capable  of 
handling  advertising  department!  Fa¬ 
miliar  with  diversified  display  ac¬ 
counts,  merchandise  problems,  bud¬ 
gets,  promotion  and  research.  Con¬ 
sistent  linage  builder.  Good  layout 
and  copy.  4)4  years  large,  small  dai¬ 
lies.  College,  Veteran,  prefer  West. 

Box  1420,  Editor  A  Publisher. _ 

DISPLAY  SALESMAN  and/or  Classi¬ 
fied  Manager.  15  years’  experience; 
age  40;  married;  capable;  f80-$00. 
Box  1450,  Editor  A  Publisher. 


srruATioNS  wanted 
Display  Advertising 


SHIASONED  ADVERTISING  MAN,  lo 
years’  experience,  college  education, 
well  versed  in  national  and  local  ac¬ 
counts,  two  years  as  assistant  adver¬ 
tising  manager  on  daily  of  12,000  cir¬ 
culation.  Well  acquainted  in  reporting 
field,  also  sports  editor  and  pubUc 
relations  work.  State  minimum  salsr; 
in  first  letter.  Howard  T.  Kosbau,  17 
North  High,  Waukon,  Iowa. _ 

ADVERTISING  PRO.MOTION  MAN¬ 
AGER  or  assistant;  diversified  expe¬ 
rience  building  linage,  classifications, 
presentations,  research,  copy,  iayout, 
direct  mail.  Productive  ideas,  admin¬ 
istration,  campaign  planning.  Re¬ 
sourceful.  Dependable.  Available  inter¬ 
view  ANPA.  Box  1454,  Editor  A  Pub- 

lisher. _ 

ADVERTISING  MANAGER  or  solicit¬ 
or.  Now  working  in  Southwest.  Good 
'Salesman.  Tiptop  on  layout  and  copy. 
References.  Prefer  small  daily  in 
Southwest.  Expect  top  salary  and  in¬ 
centive.  State  salary  first  letter.  Box 
1406,  Editor  A  Publisher. _ 


I’M  YOUR  MAN, 

IP  YOU  WANT  .  .  . 

A  working  advertising  director  (or 
metropolitan  general  advertising  man¬ 
ager).  A  leader,  not  a  driver.  iSonnd 
staff  sales  training  program.  Know¬ 
how  in  keeping  advertising  department 
sales  costs  down.  Fourteen  yesrs 
newspaper  experience.  Young  (34), 
family  man.  Well  and  favorably  known 
in  general  advertising.  Good  reason 
for  desiring  change.  Presently  em¬ 
ployed  in  executive  capacity  on  met¬ 
ropolitan  daily  with  income  in  low  5 
figures.  Box  1402,  Editor  A  Publisher. 


EdHnrial 


REPORTER.  Relocate,  small  daily, 
weekly.  Half  year  Gotham’s  second 
daily  construction  industry  news  serv- 
ice-^ity  hall  beat.  Single,  28,  J-grad, 
vet.  Box  1118,  Editor  A  Publisher. 
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YOUNG  VETERAN,  36,  wants  sports 
editorship  or  top  writing  Job  in 
South.  20  years’  experience  large  dai¬ 
lies.  Now  employed  on  leading  paper 
in  city  of  200,000.  Widely  acquainted 
all  over  South.  Box  1100,  Editor  A 
Publisher. _ 

AVAILABLE  July  28;  versatile 
writer-reporter,  25,  BS  in  Journalism. 
Draft-exempt  veteran.  Some  free-lance 
and  small  daily  experience.  Box  1233, 
Editor  A  Publisher. 
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CAPABLE  YOUNG  MAN  with  agri¬ 
cultural  background,  now  a  trade 
journal  editor,  seeks  editorial  position. 
Prefer  Chicago  area  but  will  go  any¬ 
where.  Box  1205,  Editor  A  Publisher. 


CCPYREADER,  draft-exempt,  hard 
worker,  adaptable.  Top  references. 
Thoroughly  experienced.  Will  go  any¬ 
where  In  East.  Box  1238,  Editor  A 
Publisher. 


DRAFT-EXEMPT  editor,  34,  with  6)4 
years’  experience  wishes  to  move  west 
from  present  Pennsylvuiia  location 
where  editing  two  weeklies.  Excellent 
background  in  newspaper  field  includ¬ 
ing  daily,  wire  aervioe  and  weekly, 
both  general  and  sports.  Midwest  or 
far  west  desired.  $75  to  start.  Box 
1207,  Editor  A  Publisher. 


ENTERPRISING  reporter,  3  years 
all-around  experience  on  20,000  Daily 
in  East.  College  grad,  27.  Box  1214, 
Editor  A  Publisher. 


AMBITIOUS  SPORTS  EDITOR  Now 
Assistant  seeks  permanent  post  In 
college  or  organised  baseball  town  up 
to  50,000  population.  Prefer  Midwest. 
In  Early  30’s,  married,  10  years'  ex¬ 
perience  all  editorial  capacities.  Wonid 
consider  college  sports  publicity.  Box 
1350,  Editor  A  Publisher. 


AUSTRIAN  NATIONAL,  first  paperf. 
seven  years  political  reporter  Central 
Europe  for  U.S.  wire  agency  Vienna 
University  journalism,  OSS  employes 
during  war,  seeks  position  with  pis* 
gressive  daily  or  magaxine  anywhere. 
Box  115,  Woodbury,  Vermont. 


JODI 

Sneee 

St  $' 

nity 

Some 

pers. 

reloci 

$45 

view 

Pnbli 


i.  MID’ 
i>  >‘ge 
empt 
net 
Box 


L'  MR. 
t  Ex 
I  news 
I  with 
I  port! 

I  edito 

St  $ 

empl 

SI  1 

Back 

itics, 

make 

Hshe 


WEI 

Mini 

refei 

eran 

Ran 

than 

Ployi 

tion. 

Avai 

peril 


repo 

Will 

Edit 


EDITOR  &  PUBLISHER  for  April  12,  1952 


ED 


78 


SITUATIONS  WANTED 


IBPORTER — OoJIege  gr&d;  B.A. ;  com 
Itnde;  experienced;  handle  camera; 
it,  lingle;  draft-exempt;  strong  on 
featnres.  Box  1223,  ^itor  i  Pnb- 
Ikher. _ 

editorial,  opportunity  on  News¬ 
paper,  Magsaine,  News  service  sought 
by  alert  eager  J-Qrad  with  some  New 
Tork  daily  experience.  Married,  fami¬ 
ly.  Will  relocate.  Can  inteview  ANPA. 

'  Box  1215,  I^litor  A  Publisher. 

K  AVAILABLE  for  rim,  slot,  telegrjqih 
I!  or  news  desk.  Fully  competent.  Dixie 
i  only.  Box  1352,  Editor  A  Publisher. 

,<  EDITOR,  27,  married,  vet,  2  years 
ti  college,  car,  4  years  weekly  experience, 
i  deiires  editorial  opportunity  on  amall 
daily  or  top  weekly  in  East.  Can  inter- 
riow  at  ANPA,  Box  1327,  Editor  A 
Publisher. _ 

p  EXPERIEINCED  sports  man,  29,  draft- 
.  Hompt,  seeking  post  with  paper  need- 
V  ing  reliable  imaginative  writer.  Em- 
'  ployed  last  seven  years  as  assistant 
■ports  editor  paper  125,000  circnla- 

Ition  in  South.  Experienced  in  coverage 
of  all  sports,  promotion,  layout,  opera¬ 
tions  of  sports  department.  Top  grade 
references,  car.  Cannot  move  for  less 
than  $5,000  per  year.  Box  1305,  Edi- 
t  tor  A  Publisher. _ 

f  FORMER  CITY,  Local  reporter  back 
i  from  year  in  Korea  as  Marine  corre- 
r  spondent,  seeks  spot  after  April  10. 
Sports,  radio,  wire,  feature,  camera 
experience,  26.  family.  Can  interview 
ANPA.  Box  1343,  Editor  A  Publisher. 

FORMER  DAILY  and  weekly  pnb- 
liaher,  bored  with  greener  fields,  seeks 
connection  with  progressive  weekly  or 
small  daily  in  Southwest.  Ariiona  pre¬ 
ferred.  Can  handle  all  phases,  inclnd- 
ing  editorial,  advertising,  production, 
job  printing.  Editorial  work  preferred. 
Write  full  details  to  Box  1321,  Editor 
A  Publisher. 


FORTY  YEARS  Experience;  take 
charge  of  news  desk  in  town  of  50,000 
to  100.000;  non-drinker;  perfect 
health;  far  western  background;  crack 
newsman;  fast.  Box  1324,  Editor  A 
Publisher. 


FOURTH  ESTATERS — Naval  vet.  26, 
engaged,  MA  in  Government  and  Pub¬ 
lic  Relations  craves  to  Join  youl 
Knowledge  of  sports,  politics,  and 
world  affairs  plus  ability  to  write 
readable  copy.  Can  relocate.  Available 
interview  ANPA  convention.  Box 
1341,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editonal 


AVAILABLE  FOR  INTERVIEW 
During  ANPA  CONVENTION 

WHEN  you  can  also  check  top  refer¬ 
ences  telling  you  my  experience,  abil¬ 
ity,  character  qualifies  me  for  man¬ 
aging,  city  or  news  editorship  your 
paper  in  small  or  medium-sized  city. 

hlXCKLLENT  training  in  make-up, 
typography,  art  layouts;  thorough, 
accurate  editing.  Strong  on  local  news, 
local  features  and  know-how  to  direct 
others.  Take  over  news  department 
completely  if  desired. 

YOUNG  in  drive,  ambition,  creative- 
noss — mature  in  judgment.  Cost-con¬ 
scious,  civic-minded,  famiiy  man  pre¬ 
pared  to  invest  future — and  money — 
in  suitable  community. 

EMPLOYED  but  available  after  two 
weeks.  Suggest  ANPA  interview  or 
will  come  see  yon  after  exchange  of 
details.  Box  1430,  Editor  &  Publisher. 


NEED  TOP  MAN  IN 
WASHINGTON? 

WRITER  -  EDITOR,  37,  LIBERAL 
WASHINGTON  PUBLICATION.  Ideal 
man  lor  paper,  magazine,  group  seek¬ 
ing  serious  spot,  analytical  coverage 
or  editorial  manager  in  D.  C.  Hard 
worker.  Broad  experience.  Likes  peo¬ 
ple.  Heavy  reader.  College.  Family. 
$175.  Box  1326,  Editor  A  Publisher. 

REPORTER,  31,  2H  years  dailies. 
M.S.,  Colombia  Journalism.  Available 
June.  Married  veteran.  Travel  any¬ 
where.  Can  interview  ANPA.  Box 
1349,  Editor  A  Publisher. 


REPORTER— 33,  seeks  job  on  pro¬ 
gressive  P.M.  in  pleasant,  prosperous 
city.  9  years  on  small,  large  dailies. 
Rounded  experience  includes  political 
column.  Journalism  graduate.  Speed 
Graphic.  Car.  Family.  Now  employed 
on  A.M.  Box  1322,  Editor  A  Fub- 

lieher. _ 

SPORTS  EDITOR  or  assistant.  Large 
Metropolitan  daily  and  small  daily  ex¬ 
perience.  All  phases.  18  years  one  job. 
Six  years  present  one.  Competent, 
hard  hitting  writer.  Producer  breezy, 
circulation  winning  pages.  41,  married, 
reliable.  Prefer  Pennsylvania  or  East. 

Box  1332,  Editor  A  Publisher. _ 

SPORTS  WRITER-  EDITOR  available 
now  I  Car.  Anywhere  but  np  North 
suits  this  fellow.  Reached  top  leading 
sonthern  daily — now  wants  to  climb 
higher.  Personable,  reliable,  excellent 
references.  Past  several  years  assist¬ 
ant  sports  editor  morning  daily.  Draft- 
exempt.  Adaptable.  Box  1362,  Editor 
A  Publisher. 


WANT  BEST  non-reporting  job  sontb 
of  Potomac.  Can  run  it.  Box  1353, 
Editor  A  Publisher, 


SITUATIONS  WANTED 


Editorial 


EXPERIENCED  RADIO  NEWSMAN, 
sportscaster,  having  newspaper  expe¬ 
rience  on  Boston  daily  desires  radio 
or  newspaper  position  or  combination 
of  both  in  New  England  or  Mid  At¬ 
lantic  States.  24,  single,  draft-exempt, 
college  graduate.  Box  1436,  Editor  A 
Publisher. 


EXPERIENCED  REPORTER,  year 
and  half  Illinois  daily,  city  beat, 
sports  editing.  Graphic  experience,  2 
years  college.  Family,  27,  car.  Now 
Army  PIO,  available  2  weeks’  notice. 
References.  Can  interview  at  ASNK 
meeting  Washington,  D.C.,  April  17- 
19.  H.  W.  QUICK,  2723  E.  Preston, 
Baltimore,  Md. 


EXPERIENCED  WIRE,  CITY  Editor, 
32,  ready  to  take  next  step  up  as 
managing  editor  or  would  consider 
either  wire  or  city  job  with  chance  to 
advance.  Box  1411,  Editor  A  Pub¬ 
lisher. 


FLORIDIAN,  27,  M.A.  degree,  5 
years’  experience.  'Seeks  ad  copy, 
public  relations  job  in  or  near  Florida. 
Write  Box  1407,  Editor  A  Publisher. 


I  WON'T  LIE  I  I  need  a  job  starting 
September  1.  J-Grad,  SDX,  25,  vet, 
married.  Year  experience  as  columnist, 
reporter  with  chain  of  weeklies  in 
East.  Struggling  free-lancer.  Like  to 
locate  in  East.  Samples.  Box  1438, 
Editor  A  PubUahsr. 

MAGAZINE  EDITOR-WRITER,  now 
on  external  house  organ,  wishes  to 
relocate.  Experienced.  Bright,  clear 
writer;  can  do  both  straight  news  and 
articles.  Box  1441,  Editor  A  Pnb- 

Haher. _ 

MUSIC  AND  THEATER  CRITIC 
available  June  2.  Experienced,  color¬ 
ful  and  imaginative  reviews.  Versatile 
feature-writer.  Box  1404,  Editor  A 
Publisher. 


PRIZE-WINNING  NEWSMAN,  several 
years’  experience  books-mnsic  and 
editorial  page  in  addition  to  broad 
general  background  New  England, 
N.  Y.  C.  and  the  South,  would  wel¬ 
come  some  challenging  assignment 
wherever  a  spark  plug  is  needed,  per¬ 
haps  as  a  publisher’s  or  ME’s  assist- 
ant.  Box  1416,  Editor  A  Publisher. 
REPORTER  Journalism  Grad,  vet,  28, 
weekly  experience.  Available  imme- 
diately.  Box  1418,  Editor  A  Publisher. 

REPORTER  —  Journalism  graduate; 
varied  experience  on  daily  and  week¬ 
ly,  1  year  each;  vet  of  3  years,  27, 
single;  want  to  advance;  prefer  Mid¬ 
west.  Box  1437,  Editor  A  Publisher. 


R E^RTER — 3 0,  7  years  New  York 
dailies  and  wire  service,  pins  excel- 
ent  background  in  Public  Relations, 
wants  news  or  Publicity  job  in  New 
York  area.  Box  1401,  Editor  A  Pub¬ 
lisher. 


.ASSOCIATE  EDITOR 
27,  presently  handling  copy  and  lay¬ 
out  for  top  grade  trade  magazine. 
Background:  four  years  of  newspaper, 
magazine  work.  BA  degree.  Box  1460, 
Editor  A  Publisher. 


CAPABLE  REPORTER  available  in 
May,  took  J-course.  5  years  on  18,000 
daily.  Seeks  job  San  Francisco  Bay 
WIWE-T  TT  -vnTmnn  j  i  Or  Los  .Angeles  area.  Box  1409,  Edi- 

WBEKLY  EDITOR  desir«s  sports  spot  .  .  Publisher 

Rmnesota,  far  western  Wisconsin.  Top  *  PuDiisner. 

references.  Journalism  graduate.  Vet- 
B; Box  1226,  liditor  A  Publisher. 


“AN  INTO  A  BLIND  ALLEY  with  no 

5l«*«,*  i?ri  *“•  Location,  salary,  secondary  to  chal- 

tioTV^l  highest  rec^myda-  ipu^ing  ’  spot.  Excellent  references. 

>"  Write  Box  1414.  Editor  A  Publisher. 

available  in  two  weeks  notice.  Ex-  - 

Perienoed  sports  editor,  ^otographer,  ENGLISH/JOURNALISM  GRAD.  22. 
'JPprter.  College  grad.  Draft  proof.  Seeks  reporting  job.  Publicity  work 
will  consider  everything.  Box  1344,  since  college.  Can  interview  ANPA. 
Kdllor  A  Pnblisher.  Box  1428,  ^itor  A  Publisher. 

editor  S  publisher  for  April  12.  1952 


TO  WESTERN  PUBLISHERS : 

DESK  man  with  solid  background 
wants  position  with  future  on  moder¬ 
ate-sized  daily.  Not  afraid  of  work; 
29;  married;  nine  years’  experience. 
Box  1449,  Editor  A  Pnblisher. 


VET,  Single,  25,  Army  Weekly,  PIO, 
plus  publicity  experience.  J-Orad. 
Will  go  anywhere.  Available  for  inter¬ 
view  ANPA  Convention.  Box  1453, 
Editor  A  Pnblisher. 


WANT  JOB  TTLVT  DEMANDS  BET¬ 
TER  WRITING:  feature,  local  column 
or  editorial.  Fully  qualified.  Box  1446, 
Editor  A  Pnblisher. _ 

■WRITING  IS  MT  BUSINESS  I 
5yi  AWARD-winning  years  on  small 
city  daily.  Now  want  reporter-rewrite 
job  where  ability  connte.  $4,600  np. 
Box  1427,  Editor  A  Pnblisher. 


SITUATIONS  WANTED 


EdHorlu 


25-YEAR-OLD  VETERAN  abont  to  bo 
discharged  presently  combat  corre¬ 
spondent  in  Korea.  Experience  in¬ 
cludes  18  months  daily  news  and  fea¬ 
ture  reporting.  Writes,  reads  copy: 
familiar  with  tabloid  make-up,  photo 
editing,  caption  writing.  Desires  daily 
reporting  but  suited  for  house  organ 
or  magazine  work.  No  location  prefer¬ 
ence.  Disadvantages:  Not  college  grad¬ 
uate,  not  photographer,  do  not  drive. 
Advantages:  No  military  commit¬ 

ments,  anfbitious,  industrious,  top 
speller,  grammarian.  Available  in  May. 
Box  1421,  Editor  A  Publisher. 


WELL-EDUCATED  family  man,  27, 
desires  a  position  of  responsibility 
with  a  reputable  concern.  2  years’  ex¬ 
perience  in  news  and  feature  writing, 
news  and  film  editing  and  "TV  produc¬ 
tion.  Interests  lie  in  Television,  Edi¬ 
torial  Writing,  AAA  Advertising  and 
Public  Relations;  individually  and 
collectively.  Will  relocate  to  meet  a 
promising  opportunity.  Box  1457,  Edi¬ 
tor  A  Publisher. 


CAPABLE,  EXPERIENCED  NEWS¬ 
MAN  seeking  spot  with  advancement 
opportunities.  Can  handle  wire,  sports, 
desk  or  general  news.  Also  some  photo 
experience.  Write  Richard  H.  Tucker, 
505  West  6th,  North  Platte,  Nebraska, 
or  phone  53. 


Photographers 


PHOTOGRAPHER  seeks  opportunity 
with  progressive  daily.  Own  camera, 
stro-be.  operate  Fairchild  Engraver 
and  write.  Handle  any  assignment. 
Box  1426.  Editor  A  Publisher. 


PHOTOGRAPHER  wants  permanent 
berth  on  daily  or  photo  syndicate. 
Twelve  years’  experience.  News, 
sports,  features.  Pave  ;ar,  r 

Will  go  anywhen  in 
draft-exempt.  Boi  1440,  Editor  » 
Publisher. 

Promotfon— Public  Reladons 


WORKING  PROMOTION  MANAGER 
Experience  embraces  Advertising,  Edi¬ 
torial,  Circulation  and  Public  Events. 
Create  copy  and  art  with  equal  facili¬ 
ty.  Excellent  employe  relations.  Now 
with  large  metropolitan  daily.  Box 
1480,  Editor  A  Publisher. 


Mcdiankal 


PRODUCTION  MANAGER 
OR 

MECHANICAL  SUPERINTENDENT 

NOW  employed  on  metropolitan  daily 
(200,000  circulation)  available  for  In¬ 
terview  at  my  expense  or  during 
ANPA  convention  in  Now  Tork.  Ex¬ 
perienced  in  all  mechanical  operations, 
coat  records  and  controls.  Will  con¬ 
sider  position  as  Assistant  to  Business 
or  General  Manager  in  charge  of  pro¬ 
duction  and  labor.  High  calibre  refer¬ 
ences. 

Box  7711,  Editor  A  Publisher 


COMPOSING  ROOM 

SUPERINTENDENT  OR 

PRODUCTION  MANAGER 
ONE  with  extensive  newspaper  know¬ 
how  for  top  production  in  all  depart¬ 
ments.  Up  through  mail-room,  press¬ 
room.  advertising,  service,  stereotype 
departments  and  25  years  in  compos¬ 
ing  room.  Proven  record.  Excellent 
with  personnel.  Would  consider  assist¬ 
ant  to  top  executive.  Best  of  refer¬ 
ences.  Available  for  interview.  Box 
1415,  Editor  A  Publisher. 


PRODUCTION  MANAGER — All  five 
departmenU.  Can  install  color  in  your 
plant.  Thorough  knowledge  Union 
Laws  and  contracts.  Available  for  in¬ 
terview  at  Publishers’  Convention 
April  22-24.  Box  1456,  Editor  A  Pub- 
I  lisher. 


^  _ _ 2  loan.  This  time  the 

I  ^lll^  I  President  mentioned  the  matter  to 

H  ^  ■■■■■  j  jp|(j  jjjp,  ^g  jj(j  not  make 

_  T5  u  TT  T»  loans  to  newspapers. 

Jjy  nOD@rt  U.  Drown  “  ‘What  the  devil,  Jess!’  he  said. 

‘They  are  good  friends  of  ours. 

In  the  report  “Newsprint  for  viously  Dr.  Charles  H.  Herty  had  ^^d  we  ought  to  help  them.’ 
Tomorrow”  just  released  by  the  manufactured  newsprint  experi-  “Wg  did  not  make  the  loan, 
sub-committee  of  the  Senate  Small  mentally  from  southern  pine  in  his  Once  an  exception  was  made,  there 
Business  Committee  there  is  this  laboratory  at  Savannah,  Georgia,  would  be  no  stopping.  I  had  one 
paragraph:  It  is  his  process  that  has  brought  other  request.  The  publisher  of  a 

“It  is  clear  that  one  of  the  prin-  this  new  industry  to  the  South.  .  .  .  small  county-seat  newspaper  in  the 

cipal  obstacles  to  the  expansion  of  “A  mark  of  the  success  of  the  South  wanted  to  borrow  $2,000. 

newsprint  -  producing  facilities  has  newsprint  plant  at  Lufkin  is  the  jhe  suggestion  came  from  a  mem- 

been  and  continues  to  be  the  great  fact  that  in  the  latter  part  of  1949  her  of  Congress  for  whom  I  had 
cost  and  the  difficulty  of  raising  the  founder  and  head  of  he  mills,  jhe  highest  possible  regard.  I  ex- 
adequate  amounts  of  capital.  This  Ernest  L.  Kurth,  was  honored  as  plained  that  we  did  not  make  loans 
obstacle  is  formidable  even  to  large  that  year’s  ‘Man  of  the  South’  at  jg  newspapers  and  our  reasons, 
and  wealthy  companies  in  the  in-  a  testimonial  attended  by  promi-  jjjs  reply  was  that  he  did  not  think 

dustry  and  to  the  large  publishers,  nent  businessmen  from  many  a  $2,000  loan  to  a  county  news- 

It  is  nearly  unsurmountable  to  the  areas.  His  Southland  Paper  Mills  paper  with  a  circulation  of  a  few 
smaller  publishers  or  new  enter-  was  an  outgrowth  of  the  Lufkin  thousand  would  be  regarded  as 
prises.  Although  generally  opposed  Land  &  Lumber  Company,  which  subsidizing  the  press.  We  did  not 
to  any  extension  of  government  had  been  sawmilling  for  more  than  make  the  loan,  but  I  have  been 
participation  in  the  field  of  busi-  a  generation  and  had  cut  about  sorry  ever  since  that  it  did  not 
ness  activity,  the  publishers  favor  all  of  its  marketable  ‘saw  timber.’  occur  to  me  to  send  the  little  paper 

government  assistance,  through  It  had  in  excess  of  100,000  acres  my  own  check  for  $2,000.” 

loans  or  credit,  in  financing  the  of  land  with  much  second-growth  ■ 

construction  of  newsprint  mills,  timber,  and  necessary  sawmill  fa-  ggj,  Connell  Di@S; 
Unfortunately,  the  very  large  cilities,  including  thirty  miles  of  _  .. 

amounts  of  capital  required  and  railroad.  The  company  put  in  its  VV  ICiUtCl  f  ClllS  DClltOr 
the  necessarily  long-term  nature  of  property  and  sold  stock  to  many  Wichita  Falls,  Tex.  —  One  of 
the  investment  make  it  impossible  southern  newspapers  which  would  the  veterans  of  Texas  journalism, 
for  assistance  to  be  granted  such  take  their  newsprint.  RFC  loans  Ben  D.  Donnell,  70,  editor  of  the 
projects  by  the  Reconstruction  Fi-  completed  the  project.  Wichita  Falls 

nance  Corporation  under  present  “Mr.  Kurth  organized  the  South-  Times  and  Rec- 

policies.  Therefore,  if  there  is  to  land  Paper  Mills  in  1938.  Before  ord  -  News,  and 
be  government  assistance  in  fi-  definitely  determining  to  start  the  vicepresident  o  f 
nancing  newsprint  production  fa-  newsprint  mill,  he  brought  Dr.  the  Times  Pub- 
cilities,  it  will  require  further  leg-  Herty  to  see  me.  Being  convinced  fishing  Co.,  died 
fj.ciic.!.  by  Dr.  Herty  of  the  feasibility  of  M  a  r  c  h  28.  Al- 

There  are  thiee  points  about  the  project,  and  having  complete  though  he  had 
this  statemen:  thrt  bear  scrutiny:  confidence  in  Mr.  Kurth,  we  au-  been  in  poor 

1.  RFC  has  made  a  loan  to  a  thorized  the  loan.  health  since  a 

new  newsprint  company  in  past  “Among  the  original  stockhold-  heart  attack  late 

years — now  repaid.  Has  the  policy  ers  in  the  enterprise  were  the  lead-  in  1950,  he  had 
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Ihis  statemen:  thrt  bear  scrutiny:  confidence  in  Mr.  Kurth,  we  au- 
1.  RFC  has  niade  a  loan  to  a  thorized  the  loan, 
new  newsprint  company  in  past  “Among  the  original  stockhold- 
years — now  repaid.  Has  the  policy  ers  in  the  enterprise  were  the  lead- 


changed? 


ing  newspapers  of  almost  every  been  at  his  office 


2.  We  are  not  so  sure  that  news-  large  city  in  the  South,  except  my  that  morning,  and  ^ 
paper  publishers  want  a  govern-  paper,  the  Houston  Chronicle.  I  the  end  was  unexpected. 

ment  finger  in  their  newsprint  pie  did  not  buy  any  of  the  stock  be-  Born  in  Greensburg,  Ind.,  Mr. 

today.  None  of  the  large  news-  cause  I  was  on  the  lending  end,  Donnell  did  his  earliest  newspaper 

papers  that  we  know  of  favor  it.  and,  unfortunately,  have  not  ben-  work  there.  He  came  to  Texas 

3.  Any  legitimate  newsprint  ven-  efited  as  other  southern  newspapers  early  in  this  century  and  worked 

ture — either  new  construction  or  have  from  the  products  of  this  mill  for  the  Fort  Worth  Record,  the 
expansion  of  existing  facilities —  when  newsprint  has  been  scarce.  Fort  Worth  Telegram  and  the  San 
does  not  need  government  money  “RFC’s  three  loans  and  com-  Angelo  News  before  moving  to 

as  witness  the  $72,000,000  news-  mitments  to  Mr.  Kurth,  made  over  Wichita  Falls  in  1907  to  help  the 

print  investment  authorized  by  the  a  period  of  six  years,  aggregated  late  Ed  Howard  start  the  Wichita 

Defense  Production  Administra-  $8,500,000,  and  helped  his  con-  Daily  Times  and  to  become  its 

tion.  cern  grow  from  the  modest  one-  first  city  editor. 

Forty-eight  million  of  this  is  for  machine  mill  of  1940,  which  Except  for  a  14-month  period 

a  new  Bowater  mill  to  be  con-  manufactured  32,000  tons  of  news-  in  1909-10,  his  connection  with 
structed  in  the  South  sans  govern-  print,  to  a  1949  production  of  the  Times  had  been  continuous 
ment  or  publisher  money.  150,000  tons  of  Kraft  pulp,  board  i  — — 


Except  for  a  14-month  period 
in  1909-10,  his  connection  with 


E  &  P  CALENDAR 

April  17-19 — American  So¬ 
ciety  of  Newspaper  Editors,  an¬ 
nual  meeting.  Hotel  Statler, 
Washington,  D.  C. 

April  18-19  Nevada  State  , 
Press  Association,  annual  meet¬ 
ing,  Elko,  Nevada. 

April  18-19 — ^Northwest  Clas¬ 
sified  Managers  Clinic,  Win- 
throp  Hotel,  Tacoma,  Wash,  i 

April  18-19  —  Wisconsin 
Press  Association,  99th  annual 
convention.  Hotel  Schroeder, 
Milwaukee. 

April  19  —  Oregon  News¬ 
paper  Publishers  Assn.  Adman- 
agers’  Spring  meeting.  Health- 
man  Hotel,  Portland,  Oregon. 

April  20-21  —  Advertising 
Managers  Association  of  Wis¬ 
consin  Daily  Newspapers, 
spring  meeting.  Hotel  &hroe- 
der,  Milwaukee. 

April  20-22 — Ohio  Circula¬ 
tion  Managers’  Assn.,  Spring 
meeting.  Hotel  Lancaster,  Lan¬ 
caster,  Ohio. 

April  21 — Associated  Press, 
annual  meeting,  Waldorf-As¬ 
toria  Hotel,  New  York  City. 

April  22-24  —  American 
Newspaper  Publishers  Assn, 
annual  convention,  Waldorf- 
Astoria,  New  York. 

April  23-26 — H  e  a  d  1  i  n  e  r 
Week,  Lincoln  University 
School  of  Journalism,  Jefferson 
City,  Mo. 

April  24-26 — Greater  Week¬ 
lies  Associates,  Inc.,  fifth  an¬ 
nual  Spring  conference.  Hotel 
Statler,  New  York. 


from  its  beginning.  He  was  latei 
managing  editor,  and  served  asi 
general  manager  during  the  eight- ' 
year  period  when  Ed  Howard  wasj 
Wichita  Falls’  postmaster.  Since  j 
the  acquisition  by  the  Times  of' 
the  morning  paper,  the  Record: 
News,  he  had  been  editor-in-chief  i 
of  both  papers. 

He  was  chairman  of  the  Hous¬ 
ing  Authority  of  Wichita  Falls  i 
and  he  was  a  member  of  thej 
American  Society  of  Newspaper 
Editors. 


The  point  is  that  worthwhile 
and  legitimate  projects  can  obtain 
financing  from  other  sources — in¬ 
surance  companies,  banks,  etc. 

*  *  * 

This  recommendation  of  the 
Senate  Committee  reminded  us  of 
Jesse  Jones’  book  “Fifty  Billion 
Dollars,”  published  last  Fall  by 
Macmillan.  It  is  the  story  of  “My 
Thirteen  Years  With  the  RFC”  as 
told  to  Edward  Angly. 

In  it  Mr.  Jones  reports: 

“Some  of  our  business  loans  cre¬ 
ated  new  enterprises  for  the  South. 
A  series  of  advances  to  the  South¬ 
land  Paper  Mills  at  Lufkin,  Texas, 
put  into  operation  early  in  1940 
the  process  of  making  newsprint 
from  pine.  For  several  years  pre- 


and  newsprint.  The  loans  have 
been  paid.” 

*  *  * 

Incidentally,  elsewhere  in  his 
book  Mr.  Jones  points  up  his  op¬ 
position  to  the  RFC  making  loans 
to  newspapers  and  radio  stations. 
There  was  nothing  in  the  law  pro 
hibiting  loans  to  newspapers  but 
Mr.  Jones  was  personally  opposed 
to  it. 

He  relates  how  President  Roose¬ 
velt  wanted  RFC  to  make  a  loan 
to  David  Stern  of  the  Philadelphia 
Record.  Mr.  Jones  helped  him  get 
the  money  from  the  banks. 

“A  little  later,”  he  reports,  “I 
heard  from  the  White  House  again. 
George  Fort  Milton  of  Tennessee, 
owner  of  the  Chattanooga  News, 
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muldyou  thnm 
357 million  tax  dollars  into 


riir  "o^  eminent  may  do  it  for  yon  —  using 
yoi/r  tax  money  to  promote  a  giant  feiJerai 
power  monopoly. 

The  plan  is  to  spend  more  than  a  third  of  a 
hillion  tax  dollars  to  build  a  dam  and  hyilro- 
eleitrie  plant  on  the  Snake  River  along  the 
Idaho-Oregon  border.  The  site:  Hell’s  Canyon. 

This  would  lie  a  needless  expense  because  the 
local  electric  light  and  power  company  already 
has  offered  to  develop  the  power  al  no  cost  to 
American  taxpayers.  For  more  than  four  years 
the  company,  w  ith  the  whidehearted  support  of 
il*^  customers,  has  been  ready  w  ith  plans  for  a 
s<  i  ies  of  five  dams. 

Rut  the  job  is  held  up.  For  there  are  those 
who  want  the  federal  government  to  take  o\er 
el'  ctricity  —  as  well  as  medicine  and  other  busi- 
iic'ses  and  services.  They  insist  that  the  govern¬ 
in' nt  develop  the  power  even  though  it  takes 
longer  and  costs  many  more  millions. 

Congress  w  ill  make  the  final  choice  w  ithin 
th'  next  few  months.  And  these  are  the  facts 
lh.it  will  be  considered: 


m 


If  the  local  company 
does  the  job 

The  company  and  its  investors  will 
pay  for  it. 

It  will  pay  about  $6  million  a  year 
in  local,  state  and  federal  taxes. 

Power  produced  will  be  shared  by  all 
with  rates  regulated  by 
public  commissions. 

All  dams  can  be  completed  and 
power  available  in  about  2 !  i  years. 


If  the  federal  government 
does  the  job 

You  and  every  other  American  tax¬ 
payer  will  put  up  the  money. 

Little  or  no  local,  state  or  federal 
taxes  will  be  paid. 

Specially  favored  groups  will  have 
first  call  on  all  power.  Rates  won’t 
be  regulated  by  state  commissions. 

Six  years  to  build  one  high,  costly 
dam.  Ten  years  to  complete  project. 


Tbo^c  who  want  a  MM-iali^tic  America  know  that  when  government  takes  over  elec¬ 
tricity.  it  is  a  step  toward  the  control  of  every  business,  farm  and  family.  The  time  to 
stop  the  spread  of  s4K'ialized  electricity  is  now.  That’s  why  these  facts  are  brought  to 
you  by  America’s  business-managed,  tax-paying  Electric  Light  and  Power  Companies*. 

s.Vn/nes  on  rrqiirtl  from  thin  miignzine 
•  "MEET  CORLISS  ARCHER  '-Sundoys  -ASC-9;IS  P.  M.,  Easfurn  Tim*. 


DENVER  .....  Rocky  Min.  Ntwt 
BIRMINGHAM  ....  Poil-HvoU 

MEMPHIS . Prtii.Scimflor 

MEMPHIS.  ,  .  ,Commorcial  Appeal 
WASHINGTON . Ntwi 

Chicago  Son  Pronclcco  DotroH 


EVANSVILLE . Prc» 

HOUSTON . Preit 

FORT  WORTH . Prcii 

ALBUQUERQUE . Tribunt 

EL  PASO . Htrold  Pori 


Cincinnati  Philodolphia  Oolloi 


YOU  NEED  THE  FORT  WORTH  PRESS 


AND  ITS  FOOD  COLUMNIST,  George  Gourmet 


IF  YOU  WANT  your  product  to  appear  in  George  Goiu-met.  Gourmet  is  now|| 
the  No.  1  Food  Medium*  in  the  grow-  institution  in  the  Southwest.  He  puUsi 
ing  Fort  Worth  Market,  you  want  your  ters  from  hundreds  of  miles  around.^ 

product  in  The  Fort  Worth  Press!  One  can  play  a  major  role  in  attracting 

of  the  reasons  for  its  continued  leader-  customers  and  in  selling  your  food  pi 
ship  is  the  exclusive  food  column  by  ucts  in  this  great  Southwestern  Marl 


ADVANCE  MAILINGS— Entire  Retail 
Trade  Territory  (15  counties). 

TIE-INS — Incentive  given  solicitors. 
POINT  OF  SALE— A  selected  list. 


PUBLICITY — Weekly  Food  Features. 

SURVEYS— Consumers  Studies  and 
Distribution  Siurveys. 

PRODUCT  TESTING — In  various  In¬ 


come  Groups  and  Markets. 

BROKER  AND  JOBBER  CONTACTS— 

In  the  Entire  Field. 


SCRIPPS-HOWAR 

NEW  YORK .  World-Ttlegrami  ThtSun  COLUMBUS . Cilittn 

CLEVELAND . Pr,:,  CINCINNATI . Foil 

PITTSBURGH . Pr.,,  KENTUCKY . Poil 

SAN  FRANCISCO . Ntwi  Covington  tdilion.  Cincinnati  Poll 

INDIANAPOLIS . Time,  KNOXVILLE . New, -Sentinel 

General  AdvertUIng  Department,  330  Park  Avenua,  New  Terk  City 
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